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Starch for Paper... 
from Pulp to Packaging ! 


free folder offers useful information 
on starches and adhesives 
for the paper industry 


Here’s the folder that was so much 
in demand at the TAPPI-APPA show! 
\ complete listing of National 
Starches and Adhesives for pape 
making ... coating .. . converting. 
Every requirement you can think of, 
plus the latest developments to come 
out of our research laboratories! 

Of certain interest to paper tech- 
nicians are: 


HYDROSEAL, a new beater additive 
that closely approximates the gelati- 
nous substance formed by pulp hydra 
tion... 


FLOKOTE, an unusually stable oxi- 


dized starch for coating operations... 


DURA-BOND, for combining corru- 
gated board. Permits starch savings 
up to 10% 


and a number of quality dextrines 
and starches that are uniform in work- 
ing properties, texture and color . 
a complete line of “fluidities” . .. acid 
and chlorinated conversions. Special- 
ties for beater, tub and calender siz- 
ings, brush or machine coating and 
greaseproofing. Also, converting ad- 
hesives for laminating, combining, 
mounting, heading and wrapping. Spe- 
cial formulations including taping ad- 


1 ° | hesives for corrugated boxes . . . heat 
ue that cushions the bumps | nce sling eke ad 


Easy as this! When shipping. You can't stack loose shipping Tile: “The Amesing 
containers in a freight car or truck. They'll bounce around. Versatility of Starch’ 
And damage critical defense material. You use glue! Two easily for the paper indus- 
applied strips. Along the bottom. These strips lock each con- | try. Copies <a 

: ° . ‘ . on re e ' e 
tainer to the one immediately below. As many as 32 on a single canal den or 
wooden pallet. They can’t bounce around. Contents aren’t dam- write NATIONAL 
aged. Handling’s faster. 32 containers are picked up as one. STARCH PRODUCTS 
Unloading? An upward thrust releases each container. Easily! INC., 270 Madison 

7 ; , Avenue, New York 

...and there’s more to load-locking with glue! 16, N.Y. 


e “you name it...I helped make it!” Multi-wall paper and 

fabric bags can also be palletized with glue. Here, too, pilferage 

is discouraged. Damage claims reduced. Steel straps eliminated. 

Handling costs are lowered. One man can load or unload an P 
entire freight car in one hour. The NATIONAL touch is every- APER 


. : ° rs ; - a MAKing 
where. Glue applied through imaginative research and service. Se 
To every item of defense and daily life. Please send a 3 

; s copy of the new National Starch folder for 

the paper industry. 


Name 


Company 
AT Address 
Executive Offices: 270 Madison Ave., New York 16,N.Y. © Plants: Dunellen, N.J., Chicago, Indianapolis, San Fran- | 
cisco. * Sales Offices: All principal cities. ¢ Canada: Toronto and Montreal. ¢ England: Slough. « Holland: Veendam | City 





New, multicolor 
PACKAGING 


Sells on Sight! 


This new, amazing and exclusive multi-color GAIRVURE 
printing on paperboard eliminates expensive outside wraps...and with 
substantial economy too. 





At last, GAIRVURE opens up a new and lucrative field of 
smart, artistic packaging. Your GAIRVURE PACKAGE will radiate and 
reflect the eye appeal and buying impulse you have been trying to 
achieve for years. When displayed on the dealer's counter, showcase, 
shelf or in the window a dramatic SALES IMPACT is created. In many 
instances sales have doubled and tripled through the persuasive in- 
fluence of these brilliant multi-color GAIRVURE CARTONS. 





Famous products are NOW going to market in GAIRVURE 
cartons...they SELL ON SIGHT...yielding profits never before enjoyed 
in your industry. 


SEND FOR BROCHURE AND SAMPLE 


Upon request we will gladly send descriptive literature and sample of 
multi-color GAIRVURE. Write today. 


DEPENDABLE SHIPPING CONTAINERS 


are produced in strategically located Gair Plants. 


ROBERT GAIR COMPANY, INC., 155 EAST 44th ST., NEW YORK + TORONTO 


PAPERBOARD @e FOLDING CARTONS @ SHIPPING CONTAINERS 
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General 

Displays that sell 61 
Here are six case histories to prove that the 
successful point-of-sale piece is the product 
of resourceful planning—not luck. 


Mechanized squeeze-bottling 68 
Ciba’s improved ‘nebulizer’ demonstrates the 
use of new machinery to speed the assembly 
of polyethylene spray containers. 


Snow Crop goes horizontal 71 
Unable to change trade practice in frozen- 
food display, this packer changes label to 
conform. 


Igloo for ice cream 72 
At long last, a factory package that will pre- 
serve refrigeration on the trip from the self- 
service case to the home freezer. 


Utility extras 75 
Max Factor’s new ‘Signature’ line demon- 
strates careful planning for plus features in 
polyethylene squeeze bottles. 


Coca-Cola 78 
Its classic bottle design has helped make this 
month’s nominee to Packaging’s Hall of Fame 
the world’s best known and biggest selling 
glass package. 

Design Histories 86 
Simulated alligator surface for polyethylene 
flask . . . candy canes in cradle package 

bright red for frozen-food wrap. 


Dissolving package 88 
Special film containing semi-solid pigment is 
miscible with the paint with which it is 
mixed in new coloring system. 


Round-table planning 90 
A meeting with suppliers like this one con- 
ducted by Morton Mfg. Co. may answer 
many difficult procurement problems. 


Packaging Pageant 92 
Treasure-chest gift package for leather wal- 
lets. . . olives mounted on plastic tree 
within glass bottles . . . other new ideas. 
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Canned fresh dates 94 
Vacuum packed by a new process, they 
maintain their original flavor and provide an 
inexpensive, profitable food-store item. 


FR’s improvements 96 
Refinements in packaging of a well-designed 
photo-supply family show how continuing 
study helps to increase sales. 


D‘splay Gallery 100 
Cut-out trade character forms unusual coun- 
ter unit . . . weather stripping in dispenser 
box . . . wire rack for packaged linen. 


K is for Kleinert’s 102 
A ribbony initial is the keystone of a strong 
but simple new package design tying to 
gether line of women’s necessities. 


Technic 


Free oil in packaged foods 107 
A method of measuring resistance of con- 
tainer materials to stain from the product. By 
ArTHuR H. Lanprock and Bernarp E. 
PRrocror. 


New PI proposals 113 
Two test methods for screw-cap liners are of- 


fered for trial and criticism. 


Questions and Answers 


Dep: 


Equipment and materials 
Plants and people 

For your information 
Washington review 

U. S. patents digest 
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**Which of your 


employees 


THAT’S THE WAY | AM — always on 

the job. And that’s one reason I show 

average savings (on the record) of 
$36.33 to $189.40 per day! 

Being on the job is important, but equally so 
is being able and ready to work. I never have 
a hangover, never have a flare-up of “nerves,” 
and never blow my top or display other mani- 
festations of temperament. 

I'M WIDELY EXPERIENCED — require minimum 
supervision and no job training. I work smoothly 
with green help. 


& COMPANY, INC. 





You'll never hear me discuss hours worked, 
overtime, vacations or sick leave. | DON'T STRIKE, | 
LAY OFF, OR SLOW DOWN. I just keep on doing 
the job you want done. 

I have held and am holding thousands of jobs 
for employers who like my inhuman solution of 


the “human factor” problems of carton loading. 


The record of 97 such jobs is 
detailed in a book which will be 
sent to you FREE on request. It 
compares costs of hand loading 
with my fully automatic carton 
loading, for all types of loads— 
from the simplest to the most 
complicated. Ask for your copy 
today. 


P. 0. BOX 2055 - CINCINNATI, OHIO 
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—EDITORIAL 


Crisis in machinery 


HE IMPORTANCE OF the packaging-machinery industry is 

out of all proportion to its size. This industry, without 
which the whole system of distribution of packaged mer- 
chandise would soon break down, consists of no more than 
75 companies. Twelve of these turn out the bulk of the 
production in machines of the more-or-less universal type; 
the remainder are small companies with specialized interests. 

We think it is a matter of some concern, therefore, that for 
lack of a minor adjustment in the Controlled Materials Plan 
the entire packaging-machinery industry faces the prospect 
of being forced into direct defense work, to the neglect of 
the very real need for replacement machinery and replace- 
ment parts to keep military and civilian packaging going. 

We say “forced” because unless some provision is made to 
provide these machine makers with the relatively minuscule 
amount of metals that they require to keep their regular 
production alive, they will be forced into armaments tooling 
as a matter of survival. We have only to recall the latter 
stages of World War II, when most of these companies were 
half converted to war work and some 100% tied up, to realize 
what serious straits this might cause. 

At present the machinery makers have no means of pro- 
curing the iron, steel, brass, copper, aluminum and other 
allocated materials that they need, except for a few rated 
Maintenance and Repair Orders. At the same time, the »y have 
received direct defense contracts equivalent to only 1% of 
their capacity. The temptation to plunge full tilt into defense 
work must be strong. 

Certainly packaging-machinery users do not expect “busi- 
ness as usual”; they are prepared to conserve and make do 
now as they have before. Surely the machinery maker can 
devote a good portion of his production to military items. 
But certain replacement needs are requisite if production 
of necessary civilian goods is to be maintained and we suggest 
that materials controls should be adjusted now to provide 
for continued machinery supply at a safe level. 


The Edius 





DOBECKMUN CREATES 


Traveling through Pennsylvania, our art director 
noticed the frequent use of these good luck symbols, 
on barns and other buildings. He thought they 
would be of special significance for products sold 
in that area. So, he designed around them this 
attractive Bott Boi Noodle package, of trans- 
parent, printed cellophane. Its novelty appealed 
instantly to Mr. C. E. Wolfe, President, Megs 
Macaroni Co., Harrisburg, Pa. 


MEGS MERCHANDISES 


Still more enthusiastic over the final package, Mr. 
Wolfe merchandised Bott Boi Brand extensively, 
with an area radio network, recipe contest 
(included on the bag) and other methods. Result 
. . . housewives quickly turned from homemade 
Dutch noodles to delicious, convenient Bott Boi 


Branches at: Atlanta, Boston, Chicago, Cincinnati, Cleveland, 
Detroit, Indianapolis, Kansas City, Los Angeles, Milwaukee, 
New York, Philadelphia, Pittsburgh, Portland, Rochester, 
St. Louis, St. Paul, Seattle. Representatives everywhere. 
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Brand, which immediately gained amazing sales 
volume and wide distribution. 


re 

Thus are ideas born. Translated effectively to the 
right medium, they create and hold sales volume. 
Working with films, foils and other materials, 
Dobeckmun creates packages with sales impact. 
Supplies are limited now, but ideas flow freely. 
Ask us for suggestions to be produced when films 
and foils are more readily available. 


The Dobeckmun Company 
Cleveland 1, Ohio. Berkeley 2, Calif. Bennington, Vt. 











Bearings... 


OUR FRONT LINE OF DEFENSE 





wr 7, 
| VANANT Sy 7.9 
Greaseproof 20 \ 
Waterproof qs 
Water-Vaporproof 


\ 


BAGS wu 
BARRIERS 


Engineered to MILITARY SPECIFICATIONS 














Methods IA and JAN-P-117, JAN-B-121 MIL-B-131A 


\ JAN-P-125 MIL-C-6056 (superseding AN-C-67b 


AN-E-1b and AN-B-20 these are just a few. of the many 
specifications on which Vanant field specialists can offer 
you packaging assistance 


ENGINEERED PACKAGING 


Converters of Military Specification 


BAGS and BARRIERS 


Polyethylene and Other Transparent Films 
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JAN-P-197 (Ordnance Amended) 
Bearings — 5 Ib. weight limit 
1. Foil—Scrim MIL-B-I131A Type 1 cl.A 
2. Grade A Type 1! cl. 1 Creped 
3. Single Unit Carton 


Call These VANANT Representatives 
on Your Packaging Problems 


Vanant Products Allied Commodities Co 
62 Evergreen Avenve Konsas City Merchandise Mart 
Auburndale 66, Mass Kansas City 8, Mo. 


R. M. Bracamonte & Co Leonard Barol & Associates 
252 Spear Street 1508 Finance Bidg 
San Francisco 5, Calif Philadelphia, Pa 


Allied Commodities Co William Diemer & Co., inc 
Andrus Bidg 274 Madison Avenve 
Minneapolis 2, Minn New York 16, N. Y. 


W. T. Segerstrom Standard Parts & Equipment Co. 
2122 4th Ave 904 N. Main - P.O. Box 4385 
Seottle 1, Wash Fort Worth, Texas 


Vanont Products R. M. Reutlinger & Associates 
813 N. Lo Brea Hulman Bidg 
los Angeles 38, Calif Dayton, Ohio 
Packaging Materials Co Protective Packaging Co. 


431 E. Burleigh St 542 S$. Dearborn St 
Milwaukee 12, Wisconsin Chicago 5, it 


VANANT PRODUCTS 
730 W. Virginia St., 


Milwaukee, Wis. Plant: Tomah, Wis. 








Another new development using 


B. F. Goodrich Chemical Company raw materials 


HIS luminescent tape glows 

brightly all night long... an 
important safety factor wherever arti- 
ficial lighting is not possible. It re- 
news itself during daylight again and 
is good for many nights’ use. In the 
luminescent coating a Geon resin 
serves as the pigment binder. This 
in turn is protected by a transparent 
surface coating of Geon. 

Because water would damage the 
luminescence, Geon guards it against 
dampness and also protects it against 
scuffing, grease and oil. 

This luminescent tape is at present 
not available for civilian use. 


B. F. Goodrich Chemical Company does not make this tape. 
We supply raw materials for the coating oniy. 


Tape that says 
“HERE | AM” in the dark! 


It’s another example of Geon mate- 
rials’ versatility. For Geon is adapt- 
able to scores of uses where resistance 
to heat and cold, weather, aging and 
wear are important—often vital. And 
Geon materials have more advantages. 
They’re highly resistant to oil and 
grease, chemicals and other damag- 
ing elements. 

Geon materials come in many forms 
—including resin, latex and com- 
pounded plastics. They may be just 
what you need to improve or develop 
a product, or to convert to defense 
production. Right now demand ex- 
ceeds supply, but experimental quan- 


tities are available for development 
work. For information and helpful 
technical advice, please write Dept. 
GJ-4, B. F. Goodrich Chemical Com- 
pany, Rose Building, Cleveland 15, 
Ohio. Cable address: Goodchemco. 


This tape will be on display in our booth $232 at the National Packaging Exposition, April 17-20, Atlantic City. 


GEON RESINS e GOOD-RITE PLASTICIZERS ...the ideal team to make products easier, better and more saleable. 
GEON polyviny! materials e HYCAR American rubber e GOOD-RITE chemicals and plasticizers * HARMON organic colors 
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A FINE WINE FINE 





To seal-in the fine flavor of its imported sherry, port and madeira 
Wines, Munson G. Shaw Co., Inc. selects Dodge Cork Closures. 
Shaw knows the importance of added product attractiveness and 
improved product quality in the battle for increased sales. That’s why 
Shaw now bottles many of its famous brands of foreign wines 
completely automatically in the United States. 

Dodge Milbossed-top corks provide an air-tight seal, are easy to 
use—on the production line, at the bar or 
in the home. The cork shanks are uniform 
in quality and the milbossed wood top is 
available in standard designs or embossed 
with your own name or trade-mark. 

You'll do well to discover, as Shaw has 
discovered, that “this closure has found great 
popularity with consumers.”’ Write for complete 
information or, for quick action, send 


a bottle for fitting. 


DODGE CORK COMPANY, INC., LANCASTER, PA. 


DESIGNED TO GUARD THE INTEGRITY OF THE CONTENTS 





TRAVER 
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DLesgners of il Pocheages 


Multi-Color Printers of Cellophane, Glassine, and Foil in 
Sheet and Roll Form. Manufacturers of Plain and 

Printed Cellophane, Glassine, Foil and Tralon Bags. 
Converters of Other Plastic Films and Protective 

Papers. Manufacturers of LoxTite Paper Board Parti- 
tions, Dividers and Trays. Fabricators of Flexible 


Military Packaging Materials under Government Specifications. 


ROTOGRAVURE DIVISION 
225 W. Ohio St. 
Chicago 10, Ill. 
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“What we need.” Elsie ex- 
plained, “is a rigid plastic 
container that will keep our 
Military Brand Camembert 
free from dust, dirt and con- 
tamination, and yet leave 

space for air to circulate around and gently age 
this delicious cheese after packaging.” 

Back to Tri-State where packaging problems 
had been solved for them in the past came The 
Borden Cheese Company. And Tri-State devel- 


oped the rigid plastic container shown above for 
this largest selling of all Camemberts in the 
United States. 


The half-round rigid plastic box is molded of 
clear Styron to provide excellent visibility of the 
three, foil-wrapped portions. Specially engineered 
wedges in lid assure a tight fit but permit air to 
enter box. Raised Borden signature on bottom 
of container allows complete interior air circu- 
lation and permanently identifies the package. 


Tri-State Plastic Molding Company has an equally complete and economical answer to 
your packaging problems. Whether you manufacture a food, a confection, mass or class 


products of any kind, we're equipped to mold to your specifications—to answer your par- 
ticular needs with a gleaming, transparent, rigid plastic showcase that will keep your product 
fresher, cleaner, more appealing. 


Or you may choose from our stock shapes and sizes— 
the World’s Greatest Assortment of Rigid Plastic Boxes. 


The best Rigid Plastic Boxes are Injection Molded by 
TRI-STATE PLASTIC MOLDING COMPANY, inc. 
HENDERSON, KENTUCKY 


NEW YORK: 12 €. 41st St., Murray Hill 3-6572 CHICAGO: 176 W. Adams St., Franklin 2-7292 LOS ANGELES: 10583 Holman, Arizona 9-267 








THE UNEQUALLED SCOPE 


FOR MILITARY AND 







Shown here are four principal military 
packaging applications of Reynolds 
Aluminum Foil. 

Reynolds leadership in this field is 
based not only on experience through 
World Wars I and II, but also on the 
unequalled range of Reynolds develop- 





















“AR-61, AR-63. For Bags, Interior Pack- RM-101. For Method II Packaging. 
aging. Foil on kraft material. Grease- Triple lamination of foil, cloth and 





proof, proof and u apo heat-sealing plastic sheet. Meets speci- ‘ hig ice : A 
proof. Meets specifications set forth fications for the carton-barrier-carton ments in civilian foil packaging. 
+ _P. ‘ Pee losi “se ; 
under JAN-B-121 and JAN-P-117 _ of application enclosing a desic Development of new materials and 


methods continues to meet the new re- 
quirements of today. 

Packaging technicians in Reynolds 
Sales Offices will be glad to consult on 
specific problems. 





A-90. For Accessory Packaging. Flexible 
foil-on-kraft with waterproof laminant 


Aluminum Foil for Grade A Wrap. 
Meets specifications under JAN-B-148; 





and clear Vinyl Heat Seal Coating. Ex- has many applications as a grease- 

tremely low MTV for many quarter- proof intimate wrap in place of Grade 

master packaging applicati A greaseproof barrier material under 
JAN-B-121. 





Write for any or all of 


these technical booklets. 
. Left to right: 16-page 
illustrated book on 





seven barrier materials, 
with full-page samples; 
Ev elelel-Melelel d(-1melmelioliy) 
aluminum foil, with sam- 
ples; 4-page folder, 
with sample, on ace- 





Tol -mololalel toMel uu ue 











REYNOLDS METALS COMPANY 
Sales offices in principal cities. Or ad- 
dress Reynolds Metals Company, 

Packaging Market Sales, 
2500 South Third Street, Louisville 1, Ky. 











REYNOLDS 


MODERN PACKAGING 


OF REYNOLDS FACILITIES 
CIVILIAN PACKAGING 


Reynolds pioneered in developing for 
American merchandisers the two-fold 
advantage that aluminum foil possesses 
in highest degree: (1) protection 
against moisture, light, odors; (2) the 
eye-appeal and sales-appeal of rich col- 
ors on bright metal. Reynolds leads in 
all phases of this field. . foil rolling, 
laminating, package design, high-speed 
colorgravure printing on foil, and adap- 
tation to standard high-speed packaging 
machines. Manufacturers having any 
design or technical problems involving 
present or future packaging sales will 
find Reynolds glad to be of assistance. 
Converters will also want to take advan- 
tage of the knowledge and experience 
of Reynolds technicians. 








FOR YOUR PAPER LABELS AND WRAPS USE 
THE NATION'S LARGEST ROTOGRAVURE PRINTERS 


Reynolds, the largest supplier of beer labels, has four large 
modern printing plants, strategically located across the country. 
Supplied with continuous tonnages of quality paper, Reynolds 
offers superior service on paper labels, and all types of 

large run printing. Reynolds Design Department and < _pe- 
unequalled printing facilities make an unbeatable —_ 
combination, assuring manufacturers every pos- 

sible advantage in highspeed, multi-color 

gravure production. 


AD S é {; : 
toa Reynolds Wrap is 
J “all out" for defense... 
Return Flight Guaranteed. 
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Tupper Seal, air and liq- 
vid tight flexible covers 
fit, and are included in 
the sets of all Tupper- 
ware Canisters. 





The Tupperware 50 oz. 
Canister is ‘‘standard 
equipped’ with the 
Tupper Seal, air and liq- 
vid-tight flexible Pour All 
cover. 

The Tupper 
Seal, air and 
liquid-tight 
flexible Pour 
All cover is 
used on every 
Tupperware 20 
oz. Canister. 








The Tupper Seal, air and 
liquid-tight, Pour All cover as 
@ cover for 46 oz. cans; 
Tupperware Sauce Dishes 
and other containers of metal, 
glass or pottery. Foods easily 
dispensed without i 
entire cover. 








The Tupperware Wonder 
Bowls are usvally fitted with 
Tupper Seal, air and liquid- 
tight covers. 
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TUPPER / Seals 


air and liquid-tight, flexible covers 
for Tupperware Tumblers, Canis- 
ters, Wonder Bowls, Cereal Bowls 
and many th container of 
glass, metal and pottery, the con- 
tents of which it is desired to keep 
fresh and wholesome. 














FORMAL NOTICE! 


9th November, 1949 


EXCLUSIVE! 
U.. S. Patent #2,487,400 


The Tupper Corporation has attained a position 
of leadership in this industry by incurring 
great expense and expending painstaking effort 
in the development, design, manufacture and 
exploitation of its many world-known products. 


The Tupper Corporation further has anticipated 
the inevitable attacks to which leadership is 
subject and has taken measures provided by law 
to preserve the creative rights to its products, 
methods and design by patent protection both in 
the United States and abroad. 


Tupper Seals for Tupperware shown in this advere 
tisement are just a few of the forms covered in 
this manner and are specifically covered by U.S. 
Patent #2,487,400. 


Only the Tupper Corporation, by U.S.Patent 
#2,487,400 has the right to make, use and vend 
container closures in connection with any and all 
types of containers throughout the United States 
and its territories as covered by the claims of 
the Patent. 


Tupper Corporation will protect, according to law, 


the exclusive rights above granted 


TUPPER CORPORATION 


JUPPER CORPORATION 














There's a Tupper Seal, air 
and liquid-tight flexible 
cover for Tupperware 2, 
5, 8 and 12% oz. 
Tumblers too, and these 
Tupper Seal, covers fit 
many other containers of 
metal, glass and crockery. 


The Tupper Seal, air and 
liquid-tight flexible Por 
Top cover, specially de- 
signed as a dispensing 
cover for specified diam- 
eters of containers hold- 
ing foods such as syrups, 
salad dressings, catsup. 





The cover of the Tupper- 
ware Bread Server which 
serves as a bread tray 
also is designed to give 
similar results as Tupper 
Seal, air and liquid-tight 
Flexible covers. Keeps 
contents fresh as no other 
such container 





When equipped with Tup- 
per Seal, air and liquid- 
tight, flexible covers, 
Tupperware Cereal Bowls 
serve many another pur- 
pose. 





The Tupper Seal, air and 
liquid-tight flexible cover 
made for Tupperware 8 
oz. Tumblers also fits and 
is sold with all Tupper- 
wore Funnels as a base 
when funnels are used as 
storage containers. 





a2. Manufacturers of — CONSUMER, INDUSTRIAL, PACKAGING AND SCIENTIFIC PRODUCTS 
FACTORIES: Farnumsville, Mass., and Cuero, Texas New York Show Rooms 225 Fifth Ave. 


ADDRESS ALL COMMUNICATIONS TO: Department A 


COPYRIGHT TUPPER CORPORATION 1950 
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Sheffield is 
privileged to supply 
this handsome 
collapsible tube 
for Rexall's 


new toothpaste. 





Our century-long 
association with 
the noted firms 
of the drug world 
is based on 
ability to 
produce tubes 
of brilliant 
finish and 
positive product 
protection ...tubes 
of outstanding 
merchandise 
appeol. 

For tubes that 

are exactly right THE SHEFFIELD TUBE 


co @Feeaeat: © ss 


for your product, HOME OFFICES: NEW LONDON, CONN 


SALES OFFICE 
order Sheffield NEW YORK + CHICAGO * LOS ANGELES 





tubes. * 











ANY TYPE 
WRAP 
ISA 


Scandia 


TYPE 
JOB! 


FOIL WRAPPING — 


with PUSH-BUTTON registration! 


Handling foil with the same precision and 
the same material-savings as it does when 
using Cellophane, Scandia’s were selected to 
wrap Ansco’s new film packs. And note the 
excellent registration. Be sure to make 


YOUR packages 


SCANDIA* assignment 


Scandia units are used for 
better wrapping, bundling, 
banding. 


* Manufactured under Bronander patents. 


S candia MANUFACTURING COMPANY 


501 Belleville Turnpike + North Arlington, N. J. 
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ELMER E. MILLS CORPORATION'S 


Polyethylene 


Fale Pole 


This is the bottle with consumer appeals so strong 
they actually help sell your product! 

It’s unbreakable—a powerful consumer selling 
point on safety and thriftiness 

It’s lightweight—takes up less space (and inci 
dentally cuts your shipping cost) 


It’s a ‘‘squeeze bottle’’—can be readily adapted 
to use as a stream—as a spray—as a sprinkler finish 

Our stock bottle is available in 1—2—4—8 ounce 
sizes. Through a special printing process we can 
print your label or design right on the bottle 

In addition to the production of this stock bottle 
and stock closure, we also custom make other 
thermoplastic bottles, closures and atomizers. You 
can depend upon their being made with the same 
high standards of craftsmanship which keynote all 
Mills plastic products 

| Tolamilela cme teltelanrtelele meer meeltiamerticeli male) el tary 
service, or for a free sample bottle, write us or our 


sales agent today 


ELMER E. MILLS CORPORATION 


2930 N. Ashland Ave., Chicago 13, Illinois 


Sales Agent: ®&. BRAUN & COMPANY 
Chicago, 400 N. Canal St New York, 595 Fifth Ave 





“... $26,500,000 worth 
of U.S. Savings Bonds a year 
under company 


Payroll Savings Plan...” 


CHARLES E. WILSON 


“General Electric employees are buying more than $26,500,000 worth 
of U.S. Savings Bonds a year under company payroll savings plans. Since 
the inception of our savings plans in 1917, General Electric employees 
have saved $445,000,000 of which $280,000,000 consisted of the purchase 
of United States Savings Bonds since May, 1941. The record speaks for 


itself.” 


The record of General Electric Company, and the records 
of more than 21,000 other large companies, prove that 
employees want to save the easy, automatic way—the Pay- 
roll Savings Plan. 

As of November 1, 1950, more than 8,000,000 employees 
were buying U. S. Savings Bonds every month. While the 
figure was impressive, it was not as large as it should have 
been—a fact recognized by many companies. 

In November and December, top executives of literally 
thousands of large companies (employing one hundred or 
more) decided to check their Payroll Savings Plan and 
endeavor to increase participation to 60% or more. 


‘Here are a few December reports: in one of the larger 
units of a leading steel corporation, participation went 
from 20% to 80.6 per cent . . . a well-known independent 
steel company (13,710 employees) reported 82% partici- 
pation . . . another large steel company (100,000 em- 
ployees), 75% participation . . . one plant of a large rubber 


corporation climbed to 94% (company average, all plants, 
70% —and still going up). Tabulation of all companies ex- 
ceeding 60% participation in December would literally 
fill this page. 

Higher participation in the Payroll Savings Plan is good 
for the men and women for whom it builds security. It is 
good for the company because a saving employee is a better 
workman, a better citizen. It is good for the country because 
the month after month purchase of U. S. Savings Bonds by 
millions ef Americans is a most effective check on inflation- 
ary tendencies. 

Phone, write or wire, now, to Savings Bond Division, 
U. S. Treasury Department, Suite 700, Washington Build- 
ing, Washington, D.C. Your State Director has a simple, 
four-point promotion plan, concluding with a person to 
person canvass that puts a Payroll Savings Application 
Blank in the hands of every employee. That’s all you have 
to do—and you'll be surprised at the response from em- 
ployees who want to save. 


The U. S. Government does not pay for this advertising. The Treasury De- 
partment thanks, for their patriotic donation, the Advertising Council and 
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Penguin Pak 
JAN-P-117 


Grade A—Types 1 and 2 
Classes a-b-c 
For Bags, Pouches, Envelopes e 
Method 1A-3 packaging 


Fabricators’ names on request. 


The LOXOL PROCESS, another HPS development, 
perfectly unites base stock ond thermoplastic resins by 
hot-meiting to paper, fabric, or foil. Laminants and 
residual solvent odors are eliminated, pin holes ore 
unknown, all the resin'’s values are retained. Write for 
complete information 


*LOXOL T. M. Reg. 


Write HPS 
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FLEXIBLE TO 65° BELOW ZERO 


Formerly LOXOL T1-91-75 
Heat Sealable - Greaseproof + Waterproof 


Here is the perfect wedding* of thermoplastic to paper with every value of 
Polyethylene retained; protective, moldable, pliable. Penguin Pak is one of 
a line of HPS protective wrappings for meeting many JAN requirements. 


ARMM SARAN (LOXOL PROCESS) COATED KRAFT 
JAN-P-117 + Grade A + Types 1 and 2 + Classes o-b-c and d. 
Resistant to oils, acids, alkalies, salt solutions, corrosive liquids, etc. 
low WVTR, inert, pliable, hect-seable for bags and pouches. 
Folds and creases without injury. 


SUMMA MMMMAAE POLYETHYLENE (LOXOL PROCESS) COATED KRAFT 
JAN-B-121 . Grade A Type | - Class 1. Flexible to 65° below 
zero. Heat Sealable, greaseproof, waterproof. 


SA MMRMRALAE POLYETHYLENE (LOXOL PROCESS) COATED KRAFT 
JAN-B-121 « Grade A+ Type 2 - Class 1. Flexible to 65° below 
zero. Heat Secloble, greaseproof, waterproof. 


PARA RGR POLYETHYLENE (LOXOL PROCESS) COATED KRAFT 
JAN-B-121 . Grade A + Type | - Class 1. 15% stretch; molds to 
ony contour, Heat Sealable, greaseproof, waterproof. 


be GLASSINE LAMINATED TO KRAFT 
JAN-B-121 - Grade A - Type | + Class 1. High tensile strength; 
greaseproof. 


Lomine 2 GLASSINE LAMINATED TO KRAFT 


JAN-B-121 . Grade A - Type 2. Class 1. High tensile strength; 
greaseproof. 


Self Weep WAX-IMPREGNATED NEUTRAL KRAFT, CREPED. 
JAN B-121. Grade A~ Type 2. Class 2. Extremely moldable 
for conforming to, and holding shape of almost any form. 


H.P.SMITH PAPER CO. 


i 








akes Salads’ just right’ 
aid sandwiches, too: 


Yes, housewives know how to perk up small fry and 
grown up appetites, They serve taste-rich salads and plump, 
flavorful sandwiches. And they top them with Mrs. 
Filbert’s* egg-rich, real-lemon flavored Mayon- 


naise or smoothly blended Salad Dressing. 


Leading food packers come to Crown for closures that 
are “just right’ for their specific products. Crown maintains a fully 
equipped Customer Service Laboratory. Here, by working 


with customers’ products, we are able to help them select the closure 


and liner best suited to their needs. This service is at your 


disposal without cost or obligation. Why not take 
advantage of it? Crown Cork & Seal Co., Baltimore 3, Md. 
World's Largest Makers of Metal Closures. 


* Mrs. Filbert’s Mayonnaise and Salad Dressing are packed by 
J. H. Filbert, Inc., Baltimore, Maryland. Crown Mason Caps 
and Crown Lug Caps are used to seal these products. 
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5 and 10 LB. 
DUPLEX 
CONSUMER 




















ee 


CONTAINER 
BAGS 


























TO SERVE YOU BETTER... International Paper Company has added 5 and 10 Ib. 
Duplex Consumer Bags to its line of Container Bags. 


If you package sugar, salt or rice in consumer bags, you can now take advantage of 
this latest addition to the Bagpak line of better bags. 


ot both from 
~— 4 


a oan ene ae Te ck aR = en 





220 East 42nd St., New York 17 


BAGPAK MULTIWALL BAGS 





BRANCH OFFICES: Atlanta + Baltimore * Boxter Springs, Kansas « Boston » Chicago + Cleveland + Denver + Los Angeles » New Orleans « Philadelphia + Pittsburgh + St. Louis» Son Francisco. 
IN CANADA: The Continental Paper Products, td.. Montreal, Ottawa. 
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There IS something YOU can do 
ABOUT INFLATION! 


HOW STALIN HOPES 
WE WILL DESTROY | 


AMERICA 


Your future... 
the future of 
your business, 
large or small, 
depends on how 
many people 
understand 
the story in 


this booklet! 





Businessmen recognize inflation as the nation’s greatest 
single threat. But most of us have felt “‘What can one 
man—even one business—do to stop it?” 

if enough of us work at it. We can 


But there is a way 


vote and pay taxes . . 





help more people . . . the men and women who work and 
. to understand the nature of infla- 
tion, its causes and cures. Then we will have gone a long 
way toward eliminating this pending catastrophe. 





ONE TOOL YOU CAN USE: To help 
us give our own Bemis workers the 
inflation picture, we used the colorful, 
new 16-page booklet ‘‘How Stalin 
Hopes We Will Destroy America” pro- 
duced by Pictorial Media, Inc. The 
more widely the booklet is used, the 
more good it will do . . . and it is avail- 
able for distribution to your workers, 
too. It follows the time-proven “‘comic 
book”’ technique . . . dramatizes the 
dangers ... and shows how all our 
citizens can help halt inflation before 
it’s too late. 


TESTS SHOW IT HELPS WORKERS: 
To get an impartial judgment of the val- 
ue of ““How Stalin Hopes We Will De- 
stroy America,” it was tested in Bemis 
plants by the Psychological Corpo- 
ration under the direction of Dr. Henry 
C. Link, a foremost research authority. 
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Dr. Link says ‘““Those workers exposed 
to the booklet were found to have a 
significantly higher appreciation of the 
recommended ways to stop inflation 
than did the workers who did not see 
the booklet. Details of this test are 
available upon request.’”’ And Bemis 
factory workers make such statements 
as “Everything it says hit home, but 
you’d never figure it out for yourself 





Because we believe this message is grow- 
ing more urgent every day, Bemis is 
taking this means to commend to other 
busi this pon against i 
It is the first of a series of such material 
that we expect to use. 


BEMIS BRO. BAG CO. 


St. Lovis 2, Missouri 














until you read it’’... .“‘It’s told in an 
interesting way so anyone can under 
stand. My daughter, age ten, under- 


stood all of it’’.. .“‘In picture form it 
impresses you more. Most people don’t 
read about it”. ..“‘Had ideas that we 


wouldn’t think about otherwise while 
we are working away—good book, 
agree with it—I guess I won’t be the 
only one.”’ 


FOR EVERY BUSINESS, LARGE OR 
SMALL: In quantities, it costs 
only a few cents a copy—$10.00 
for 100 copies, down to 3 cents 
per copy in larger quantities. 
Single copy free. For full infor- 
mation, write PICTORIAL 
MEDIA, INC., Attention: Paul 
Wheeler, 205 E. 42nd ST., NEW 
YORK 17, N.Y. 
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brinting company 


a api nee 
memeeGF CELLOPHANE, ACETATE and GLASSINE SINCE 1936 
COLUMBUS, GEORGIA 
Sales Offices: Dallas, Texas— Charlotte, N.C.—Jackson, Miss. 
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For The Blatz Brewing Company... «oo... «x. 


and conveyors in its new bottling plant. “We certainly are happy,” 
reports Blatz, “with the performance which our Standard-Knapp equip- 
ment has rendered during three years of operation in our new bottling 
plant. This department has recorded an amazingly high degree of effi- 
ciency in regular evaluations and much of that efficiency is due to the 


continued and dependable operation of Standard-Knapp packers.” 


Only the best is 


EMHART PRODUCTS IN 




















>) PLASTIC BOTTLES, RODS, 5) PREMIUM QUALITY me 5 HIGH SPEED — GLASS MAKING 
TUBES, SPECIAL SHAPES J STAMPING PRESSES PEL Th AUTOMATIC PRESSES ode Ais MACHINES 
>} Np \ ais 9: ise) 
es. PLAX CORPORATION J @ lr "o> THEV & 0 PRESS CO. || Pt) HENRY & WRIGHT CAL UT» HARTFORD-EMPIRE CO. 
m Subsidiary of Emhart Mtg. Co a Realy * Division of Emhart Mtg. Co. ’ eas Division of Emhart Mfg. Co aanple Division of Emhart Mtg. Ca 
HARTFORD 1, CONNECTICUT < Ses HUDSON, NEW YORK HARTFORD 5, CONNECTICUT G22) 92") wartrorD 2, CONNECHOUT 
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In the field 
of automatic 
packaging 
equipment 





for Canada Dry... Standard-Knapp bottle packers help this 


famous company maintain its production lines at top efficiency. Standard-Knapp 
bottle packers—and other automatic packaging machines—are the choice of lead- 
ers in every field seeking speed and dependability now and for the years ahead. 








a 
For American Tobacco... 
keeps its packaging lines moving at peak effici- 
ency with the aid of Standard-Knapp gluers and 
sealers, collectors and carton packers. In the field 


of automatic packaging, Standard-Knapp machines for The hood Industry 


are automatically preferred. 





Standard-Knapp machines are automatically 
and efficiently unloading empty bottles . . 
rinsing glass containers . . . labelling cans and 
bottles . . . packing filled cans, bottles, cartons 
and bags into shipping cases . . . gluing and 
sealing shipping cases . . . printing, coding 
and dating. 


good enough 


FACT-PACKED CATALOGS 


Want to review Standard-Knapp 
automatic packaging machines 
in detail? Our catalogs will give 
you some eye-opening facts. 





STANDARD-KNAPP 


DIVISION OF 
EMHART MFG. CO 





PORTLAND, CONNECTICUT 


Please write Dept. P, Standard- 
Knapp, Portland, Connecticut. 
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Bee Safety Pins. ance, its sparkle and freshness, and its usefulness as a 











In the Notions Field... 


opie 


Play Up Display 





o Package These 
NOTIONS Components Your Products are Clearly, Compactly, and Conveniently 
in CLEARSITE: Displayed in CLEARSITE and achieve a Plus-Value that 
Buttons ¢ Fasteners ¢ , Makes Your Prospects Want to BUY. 
Hooks & Eyes © Thread 
e Sewing Kits °¢ CLEARSITE Plastic Selling Containers project your prod- 
Findings ¢ Millinery ucts to your customers. Your products are enhanced by 


Findings © Beads * ; : s 
jontint Findings °¢ CLEARSITE’S clear or gemlike colors, its luxurious appear- 
handsome, permanent storage and re-use vial. Your name 
remains with your customer and insures repeat sales even after 
the contents have been removed. 


Send us samples of your products. We'll return each one 
in a CLEARSITE Container. Or, write for data-packed litera- 
ture that details the uses and advantages of CLEARSITE 
Plastic Selling Containers. 


CLEARSITE is made only by 
CELLUPLA sTic 34 Avenue L, Newark 5, N. J. 
CORPORATION 
America’s #1 Source for Plastic Containers @ Est. 1919 
Milwaukee © Los Angeles ¢ Detroit « New Haven ¢ Cleveland 
® Denver * Minneapolis ¢ Cincinnati « Atianta ¢ Houston « 


Chicago ¢ Jacksonville ¢ Ft. Worth ¢ St. Louis © San Francisco 
© Phoenix © Seattle * Portiand © Louisville * Jackson « 





Richmond ¢ Montreal ¢ Toronto 
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MALTED MILK WAFERS 
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CARTONS 
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CASINGS 


YOUR MILPRINT MAN CAN HELP YOU CHOOSE THE RIGHT TYPES 
OF PACKAGES TO SUIT YOUR PRODUCTS AND PRODUCTION METHODS 


Nowhere is the choice wider than at Milprint. For more than 50 years Milprint has been developing flexible packages in a wide 
variety of forms to help you get the right packages and the right results wherever you sell them. * Your Milprint man is no “one tune 
Charley.” He knows packaging machinery and methods—knows which products in Milprint’s vast line to suggest. Whatever your 
problem—it’s just good business to call your Milprint man—frst. There’s no obligation. 


SEE MILPRINT FOR MILITARY PACKAGING 


‘i PACKAGING MATERIALS 
UPTHOGRAPHY & PRINTING 


Printed Cellophane, Pliofilm, Polyethylene, Acetate, Glassine, Foils, Folding Cartons, tithographed Displays, Printed Promotional Materia! 
feet This insert printed by Milprint, Ine. 
a 
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All proven soles makers, these window bog 
with Celanese* acetate windows are manuf 


ufactured 
by E. S. & A. Robinson, Leaside, Toronto 


LOBLAW 


GRockTERias | co timireo 





ACETATE WINDOWS 


Give Bags Stronger Sales Appeal 


Acetate windows are always clear, always smooth. They pose non 


of the problems so frequently encountered in window bags. 
NO STORAGE PROBLEM— 


Acetate remains flat and unwrinkled. 


ALWAYS CRISP AND CLEAR 


Acetate is unaffected by moisture, grease and juices. 


Enjoy economy of long production run with Celanese acetat 
transparent films that do not deteriorate with age 


° Celanese ace- 
tate is sold under the trade mark Lumarith* 


Celanese Corporation of America, Plastics Division. Dept. 108-H 
180 Madison Avenue, New York 16, N. Y. In Canada 


:, ae a, Canadian Acetate, 
Cellulose Products Ltd., Montreal and Toronto. 


#*Reg. U.S. Pat. Off TRANSPARENT 





AN ORIGINAL LITHOGRAPH BY HENRY E. WINZENRIED 


"IN THE GOOD OLD SUMMER TIME’’* 


Summer brings a change of scene... kids racing out to the ice cream man... 
clamoring for sweets from morning ‘til night. It is an old familiar scene, and 
behind it lie many special Riegel Papers. You will find them hard at work 
protecting the freshness and flavor of ice cream, candy, cookies, cake, gum, 
potato chips, popcorn, soft drink powders and many other good things to eat. 


Literally hundreds of Riegel papers, for almost any kind of protective pack- 
aging, are now serving the sales leaders in many different fields. We are 
constantly developing even more varieties, in spite of present conditions, for 
companies who join us now in planning for the future. Write for information. 
Riegel Paper Corporation ° 342 Madison Avenue, New York 17, N. Y. 





*Permission Granted by Edward B. Marks Music Corporation 


= 
Riegel TAILOR-MADE PAPERS FOR PROTECTIVE PACKAGING 
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‘CRACKERS 








Adhesives — 
help you... 


and please ‘Dad, too! 


a 


ad 


takes time out to enjoy a 
are packaged neatly an¥ cleanly 
Among them probably are Swift's 
special ones for canners, fpod packagers and bextle rs 
Our years of adhesive experience, our wide range of saw 


materials can help you fing the adhesives that fit your wagons ; 
and lower your operating cQst. 


™ 
Two of Swift's many spetial adhesives for packaging operations. 


#1262 — Liquid adhesive for\op and bottom sealing and titewrap 
work. A fast-setting, non-warptype adhesive that is clean machining. 
Textite Flexible Glue — For aulity setup box work. In convenient 


cake form — it is a non-warp type, light colored for finest work. 
Economical because of its better Cpverage. 


Swi ife ¢ & ‘CG ompany 


Adhesive Products Department September 30, 1951 
Chicago 9, Illinois 





a occnnweeooooq 


This offer expires 


Please send your 100 Ib. introductory trial shipment of 

() Swift's #1262 Adhesive 

C) Swift's Textite FlexibleGlue At the quantity price 

These will be tested for use in our operations. We understand, if not fully 


satistactory, they may be returned for credit at your expense 
Name Titl 


Firm Name 
Address 
City & State 
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Floor Stands 


Short-cut to shortcake 4 5°), 
DRAKES 
handy layers 


let Drake 
bake your cake! 


24-Sheet Posters 







Transparent 
Cellulose Wraps 













LOOK FOR 
THE MAN FROM FORBES 


NESTLEs 
..-to deliver merchandising impact 


LEMI-SWEET 
CHOCOLATE 







Basket Merchandisers 


| Cookbooks, 
Booklets, Folders 


Shaving cream or cigarettes, ink or candy —whatever your 
product, you'll find you get merchandising impact when 
you get the Facts from Forbes. Our customers find our 
long experience plus continuing studies of printed mer- 
chandising effectiveness are their assurance of the best 
printing process for any job—runs of any length, pro- 
duction only or creative-plus-production. What’s more, 
Forbes offers unique facilities in lithography, letterpress, 
rotogravure and die-stamping — all under one roof and 
one-management control. 


“My beer is RHEINGOLD- 
the DRY beer!” 



















Calendars 





Car Cards 






FORBES LITHOGRAPH CO. 


NEW YORK + CLEVELAND + BOSTON + cHicaco + RocnesteEeR 


Daetwers Merchandising lmppact- 


Holiday Sleeves 
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There’s a cap here 
for your container f 


This illustration shows the Armstrong’s Line 
of Artmold® Plastic Caps that come in a 
range of sizes from & mm to 100 mm. 

These handsome caps meet the requiremenis of + y gaNecn 
all G.C.M.I. standard finishes for ARMSTRON é, N 
bottles, vials, and jars. They’re chip and 


crack resistant. They have a brilliant. durable 


luster and can be made in a wide range 7 | rtmold 


of sparkling colors to fit your container needs. 


You can get prices and free samples by writing 


: . a ™ a | 4 
to Armstrong Cork Company. Glass i td | AS é i¢ | A | hg 
f “ 448 J ‘hb 


and Closure Division, 5908 Prince 


Street, Lancaster, Pennsylvania. 
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PROTECTION AND 





WHALE —A mammal, not a fish, and 
the biggest in the ocean. His tough hide 
and thick, heavy layer of blubber be- 
neath ward off cold and attack. 


V$P0 NS 


° 


PARRAKEET — The 
junior of the parrot 
family. A clever little 


fellow with colorful, 







vivid plumage and 






sometimes a vocabu- 


lary to match. 





\ 


\ for the 
é 


OOD INDUSTRY 


Ee INDUSTRIES SERVED a 
BAKING 


Bread — Cracker 








The average housewife takes a realistic view towards today’s higher food prices. 
She simply shops more carefully. Food flavor, cleanliness, and wholesomeness 


are more important than ever. Please her on these counts, and you've won a Cereal 
steady customer. MEAT 
Pp z : , c Packing — Locker 
KVP Papers can help you. They are made especially for food preservation. Retail 
fou can get them in sheets or rolls to protect every product you process. To DAIRY 

: > ° : _ = Chy 
complete the job, KVP artists and printers can add colorful design whenever Butter — Cream — Cheese 


Ice Cream — Milk 
FISH * FRUIT * FROZEN FOODS 
POULTRY * SHORTENING ° es 


it's a sales advantage for you. 











Kalamazoo Yegetable Parchment Company 
PARCHMENT + MICHIGAN 





ASSOCIATED COMPANIES: IN CANADA: 
KALAMAZOO VEGETABLE PARCHMENT CO., DEVON, PENNA. THE KVP COMPANY LIMITED, ESPANOLA, ONTARIO 
KVP COMPANY OF TEXAS, HOUSTON, TEXAS APPLEFORD PAPER PRODUCTS LIMITED, 
HARVEY PAPER PRODUCTS CO., STURGIS, MICHIGAN HAMILTON, ONTARIO - MONTREAL, QUEBEC 
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For the Best ..call Cleveland . - 
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CLEVELAND CONTAINERS 


uordd 


@ 
lead the Offensive against loss 


or damage to parts in transit. 
- Note these factors for faster assembling and forwarding. 
CLEVELAND CONTAINERS possess real strength and rigidity of 


construction. They have extreme flexibility of design and a wide 
range of sizes. 





Our Immense Plant Production LOWERS COSTS and our convenient 
production facilities aid the manufacturer to maintain schedules. 
Our Containers speed up spare parts packaging. Our Plugs, Sleeves 
and Caps protect threads and parts against damage. 

Consult us on your needs. Samples and suggestions await your 
command. 


Ue CLEVELAND CONTAINERG| 


201 BARBERTON AVE. CLEVELAND 2, OHIO 
e Saaaien Cans @ Combination Metal and Paper Cans 
@ Spirally Wound Tubes ond Cores for. all Purposes 


PLANTS AND Sates OFFICES Clevelend Detroit. iene Plymouth, Wise, 

Jamesburg, N. /, Ogdensburg, N Y. © ABRASIVE DIVISION ot Cleveland 

SALES OFFICES: Grand Central Terminal Bidg., New York City; Washington 

Gas Light Bidg., Washington, D. C.; West Hartford, Conn.; Rochester, N.Y. 
Canada. itd. Prescott, Ontario * Offices in Toronto and 





Reprinted from the July, 1951 issue of Modern Packaging magazine. Copyrighted. 
{ll rights reserved. Modern Packaging Corp., 575 Madison Ave., New York 22, N.Y. 
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Ay The Rough Rider was 
President when 
we shipped our 


Tirst Can... e AX 









| 
— ROOSEVELT went into the White House in 1901. That year 


Heekin shipped its first tin can from a little building, powered with a 
water wheel fed from the Miami Lake Erie Canal. Today, Heekin operates 
from tremendous can manufacturing plants and warehouses to serve its 
customers with plain or lithographed cans. In 50 years we have learned 
a lot about serving our customers. That's why there's a “plus service” 
for Heekin customers that is yours for the asking. Heekin is not the 


largest can manufacturer, but is one of the best. 





ur 


masta 
SH 
STRAWBERRIES 
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HEEKIN CANS 


THE HEEKIN CAN CO., CINCINNATI 2, OHIO 
PLANTS AT CINCINNATI AND NORWOOD, OHIO; CHESTNUT HILL, TENNESSEE AND SPRINGDALE, ARKANSAS 
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A Top-Flight Line 








Heat Seal Papers 





Monutactured by | 1 GUMMED PRODUCTS Company 


TROY, OHIO 








Heat Seal Papers 


For greater packaging production, for greater 
savings in labeling time, for permanent adhesion, 
for neater and cleaner packaging with more 
eye-appeal . . . use the great Trojan FIREBIRD Heat 
Seal Papers. Top flight... in printability, 
application, and appearance. Available for 
immediate delivery. Write today for samples 

and prices. 


The GUMMED PRODUCTS Company 


Offices © TROY, OHIO « Mills 


CHICAGO © CINCINNATI © CLEVELAND © DETROIT 
NEW YORK © PHILADELPHIA © SAN FRANCISCO @¢ = ST. LOUIS 


This is a printed sample of Trojan #770 FIREBIRD Heat Seal Paper. 











Want to Seal Corrugated Cases 
Faster, Better, Cheaper? 


New 5-109 BOX-WELD sets in 15-20 seconds! 5.109 


BOX-WELD'S special formula offers speeds comparable to any other case- 
sealing adhesive in use anywhere. Use it on your shortest compression units. 
Get 15- to 20-second bond of your corrugated cases. 


New 5-109 BOX-WELD gives 100% bond on normal 
compression Units! 5.109 sox.we possesses extreme wet 


physical tack, assuring 100% bond off the end of all normal compression 
units — even in many cases where containers are packed too full or not full 
enough — and on difficult liners such as jute, and fourdrinier kraft. 


New 5-109 BOX-WELD challenges comparison on a 


cost basis! Foolproof 5-109 BOX-WELD is ready for instant use 
— requires no tricky, laborious diluting. Yet you don’t pay for water! 
5-109 BOX-WELD contains over 50% solids, but is comparable in cost 
to ordinary adhesives containing only 30-35% solids. These higher solids 


permit lighter application, resulting in speed, bond and dollars-and-cents 
savings in mileage figures. 


YOU'LL WANT TO KNOW MORE ABOUT 5-109 BOX-WELD AND OTHER UPACO 
ADHESIVES, CHECK THE COUPON, PASTE IT TO YOUR LETTERHEAD, AND 
- gagectphcrambie upsutsasinateodieg wubanineinctse ees: 
a z INFORMATION ON ADHESIVES UNION PASTE COMPANY, 
: 5-109 BOX-WELD FOR GOV'T EXPORT PACKAGING 1605 Hyde Park Ave., Hyde Park, Mass. 


[| 4-0z. sample Sealing “V” board Gentlemen: Please send me material 
i (JAN-P-101) as checked: 


price) 


rT [| 5-gal. test kit (at drum Water-resistant case 


liner (JAN-P-140) NAME_ 
i [| Technical data sheet Free drawings on case FIRM__ 





liners and closures oF great art! 


(JAN-P-140) jel Lk Seale ain 
ecommendations for 
§ us dig industry Laminating “V” board ADDRESS . 








(JAN-P-108) 


i : CITY 
Labelling under U-M- 
186 and AXS-1472 ZONE_ ot) | es 


THE UNION PASTE COMPANY ivoc'rsnx, massachuserrs 


5-109 BOX-WELD Is manufactured by the F. G. Findley Co., Milwaukee and Houston, for Middle West distribution. 
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SKILLED PERFORMANCE 


Skilled performance is second nature to the skilled 
worker, almost impossible for the’ novice. 


In wax ‘coating and laminating, you profit from our 50 
years of skill in research, development and technical 
service. 


For skilled solution of your problems why not call on 


MOORE &€ MUNGER 


33 Rector Street New York 6 


aks 
ek re 
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Does your package 
land preferred position? 


Making it easy for retailers to set up self-selling displays is vital today. 
A package that fits into simple, effective displays is bound to get pre- 
ferred position in busy self-service stores. 


How important this consideration can be is indicated by recent sur- 
veys in supermarkets. Two out of three purchases are decided inside 
the store, where displayed packages do nearly all the selling. 


Does your present package lend itself to simple handling, quick price 
marking, easy stacking? This is one of twelve check points in “How To 
Rate Your Package Objectively,” an easy-to-use guide for analyzing 
the self-selling job your package is doing. Write for this handy folder 
today. E. I. du Pont de Nemours & Co. (Inc.), Film Department, 
Nemours Building, Wilmington 98, Delaware. 
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DuPont 
Cellophane 


Shows what it Protects—Protects what it Shows 


BETTER THINGS FOR BETTER LIVING 
. .. THROUGH CHEMISTRY 
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It 
won't 
withstand 
an 
A-Bomb, 
but... 


The Vital Edges are Protected by 8 Plys 








of Heavy Glue-Reinforced Kraft Paper 














Toss it around. Bang the edges in. 
Drop it on one corner . . . and the 
Andrews Armor-Edge Mailer* and 
its contents come through un- 
scathed. Designed to protect flat 
merchandise and printed matter 
from the rigors of mailing. Armor- 
Edge Mailers do their job at lower 
cost and with less handling than 
ordinary heavy protective wrapping. 

Shift to Armor-Edge Mailers and 





you will eliminate nearly all com- 
plaints about mail being received in 
damaged condition. 


Armor-Edge Mailers are not stock 
items. To give proper protection, 
sizes and flap styles must be designed 
to order. Why not ask for samples 
today. Then you'll be able to evaluate 
the merits of this superior mailer 
yourself. 














for magazines 
for ad mats 
for booklets and reports 


for flat packages of every 
sort 





The present limited supply of 
Paper may prevent us from serving 
you immediately. However, all in- 
quiries will be given attention in 
order of their receipt. 





P. L. ANDREWS CORP. 








1328 Broadway 


* PATENT PENDING 


New York, N. Y. 


Manufacturers of a complete envelope line for over 30 years 
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Timeliness is frequently the essence of dra- 
matic packaging and sales-producing promo- 
tions... Today, keen merchandisers stimulate 
sales by creating packages that are appropriate 
for seasonal events and national holidays. 
Often this is accomplished by just adding a 
decoration to the package; sometimes by de- 
signing an entirely new presentation. 





Arrow designers are skilled in such tech- 
niques, and Arrow facilities assure the just- 
right package, whether it be in plastic, wood, 
metal, cardboard or fabrics ... Without obliga- 
tion, you may call in an Arrow merchandising 
representative, who will be glad to consult 
with you on the best way to give your package 
timeliness. 





SINCE 1914 ye SPECIALISTS IN 


567 win Street, West New York, New Jersey 
ani: O1 B 


THE DESIGN AND PRODUCTION OF DECORATIVE BOXES & DISPLAYS 


Manufacturing Company, Inc 


andon Avenue, Toronto, Ontario. 
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he can take it! 


The package can also take it, because it's sealed with 


Stein Hall adhesives. We make them, dry or liquid, to conform to rigid U.S. Government specifications, and 
they’re ready to protect your products the way they should be . . . ready to take the roughest handling. 


Stein Hall laboratories developed its superior adhesive products during the last two World Wars for use 


by our Armed Forces. Consult your nearest Stein Hall office for information on the proper 
adhesive for defense packaging. HALLMARK @® QUALITY PRODUCTS 


285 MADISON AVENUE NEW YORK 17,6. Y. 
Laboratories in Providence, New York, and Charlotte 


Branch offices in 16 cities in U.S. and Canado. 
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JUST THE THING 
TO MAKE A 
/ 
ALAD SING! 


NA 


af 








another popularity 'Z 
winner bottled by 


NEUMATIC 


No doubt about it The BEST FOODS people know how to make a 
mayonnaise to tempt the popular taste. HELLMANN’S is their name 
for it, as millions of women will tell you. 

The BEST FOODS, Inc., know more than a little about the best 
methods of bottling their famed product, too. From long, first hand 
experience they've learned you can do a neater, smoother job of cap- 
ping and labeling, at a “lower cost per container”, by using Pneumatic 
equipment. 

There are so many, many other concerns of similar character and high 


standing who share the same opinion about Pneumatic machines that it 
Battery of Pneumatic labelers in operation at plant 


la r is important for you to know just why they feel that way. We'll be glad 
, ee ref J: of several oe u here to fill in the details for you. 

neumatic labeling and capping equipment has been > . r . - 
installed for The BEST FOODS, Inc. PNeuMATIC SCALE Corp., Lrp., 82 Newport Avenue, Quincy 71, Mass 


Also: New York; Chu ago; Sar Francisco: Los ingele s: Seattle: Leeds. England. 
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Hy-Tr alec WEIGHERS “aby” YOUR PRODUCT 


Hy-Tra-Lec weighs and fills your product into any type 
container with the gentleness of a mother’s care. Break- 
age and crumbling are held to a minimum. Your product 
reaches the consumer at its attractive, delicious best. 

The gentleness is all the more amazing in view of 
the superior weighing accuracy you get with Hy-Tra-Lec. 
Unlike conventional weighing machines, Hy-Tra-Lec 
uses neither spring nor beam scales. The secret rests with 
an exclusive, patented use of “positive displacement”. 

Products now handled in hundreds of plants through- 
out the world include cookies, crackers, potato chips, 
pretzels, marshmallows, gum and hard candies, and a 
variety of foods. 





Special Service To You Write Today For Details 


Send us ample supply of product and package. We will con- 
RIGHT caseur 
COMPANY 


duct trial runs and report to you on the speed and accuracy 
EST. 1893 - 500 CALVIN ST., DURHAM,N.C. 


you may expect with a Hy-Tra-Lec weigher. Models are avail- 
SUBSIDIARY OF THESPERRYCORPORATION ~wa 





able for both semi-automatic operation where bags are used or 
for completely automatic lines where rigid containers are used. 


COMPANY SALES OFFICES: JERSEY CITY - BOSTON - DURHAM 


WEST COAST REP.: KING & ANDERSON, SAN FRANCISCO 
SOUTHWEST REP.: R. P. ANDERSON COMPANY, DALLAS 


EUROPE: SPERRY GYROSCOPE COMPANY, LTD., LONDON 
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. that pays off 
in a really striking 
folding carton! 


re ae ee 
ED BOARD 2 CARTON | CORPORATION 


if 156 SOLAR ST., SYRACUSE, N. Y. 


Corton Plants: SYRACUSE, VICTORY MILLS, COHOES, N. Y., SPRINGFIELD, | oO. 


Board Mills = i — T. _ oO. 


ie 




















PRINTING INK 

















ON A PACKAGE 


CAN BE YOUR BEST SALESMAN 


Make your package a “talking” package at the point of sale — use colors that sparkle. There are special inks for 
printing on cartons, wrappers, boxes, bags, cans, collapsible tubes and sundry other items used in the packaging 
field. Select the type of printing ink best suited for the job at hand and be assured of satisfactory results. 


HYDRY 


a moisture-setting ink that prints bright and clean in 
a full range of brilliant colors. Many food, confec- 
tionery, tobacco and drug packaging problems are 
eliminated by the use of this ink which dries quickly. 
HYDRY is a real time and money saver since waxing, 
folding or die-cutting operations can be started as soon 
as sheets come off the press . . . and no storage time 
is needed for drying. 


ROTOGRAVURE INKS 


can’t be beat for long run multi-color printing of labels, 
wrappers, bags and folding boxes on a wide variety of 


paper stock, ranging from manila to pasteboard, cello- 
phane, foil and glassine. You can depend on our 
ROTOGRAVURE INKS to have the consistency and 
drying speed required to give dense solids, and bring 
out fine detail. 


ANILINK 


is a 100% pigmented ink for aniline printing on plain 
or coated. paper, board, cellophane, glassine, acetate, 
foil and other materials. You will find that ANILINK 
has the necessary color strength to produce opaque 
results. It performs well on the press and gives clean, 
sharp and glossy prints. You can get ANILINK in 
colors to match your sample—in pastel or brilliant tones. 


If your requirements involve special formulations or any inks not listed 
here, please write us. We are at your service for complete information on 


ink and color. 


GENERAL PRINTING INK COMPANY 


DIVISION OF SUN CHEMICAL CORPORATION 
10th Street & 44th Avenue, Long Island City 1, N. Y. 


Offices in principal cities. 
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hat 4D productive years have 
meant to the packaging industry 


This year, we at American Can Company are observing our 50th 
anniversary. 

Offhand, you wouldn’t think our anniversary would be very important 
except to the 33,000 people who work for Canco. But may we remind 
WAM ' th) you that this anniversary celebrates 50 productive years that have helped 





Ma OTT your industry grow and prosper? 
1 3 3 , : 
it 1 During this half century, Canco’s growth and co-operation with the 
' | 1 . . s ~ = . 
|| ——- packaging industry have brought forth widespread process and product 
Wi | j . a ° ze . ° 
ae 1 | improvements—opening new markets and helping you sell in a// markets 
) —_— i, 2 ; ‘ig 
| es |<, more efficiently than.ever before. 
es 


A good case in point is the sanitary can, 
most famous of all metal containers. 3 
This container, perfected by Canco, ; 
made large-volume canning of fruits and 

vegetables possible, revolutionized the grocery 
business, changed America’s eating habits. 





The people of Canco are proud of this and the many other Canco 
contributions to your industry. 





And it is our pledge for the years ahead that the inventiveness and 
ingenuity so characteristic of Canco will continue to explore and open 
up new areas of usefulness to your industry and to the consumer it serves. 











YY Sania —— 
AMERICAN CAN CO. 


New York » Chicago + San Francisco - Hamilton, Canada 
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(This advertisement originally 
appeared in full-color in TIME, 
BUSINESS WEEK and FORTUNE.) 


YOU ARE NEVER FAR 
FROM CONTINENTAL 


Continental Con has 65 plonts 
in the United Stotes, Canado 
and Cuba, 16 field research lab 
oratories ond 63 sales offices 














ever see canned water? 


hang WATER can be a lifesaver if you ever find yourself at sea on a rubber life- 
raft . . . or are trapped in an isolated battle area dependent on parachuted sup- 
plies. But the canning of drinking water turned out to be one of the toughest canning 


BS problems ever faced. 
TA | 

“4 

—. 


What's so hard about canning plain water? Just fill an ordinary canteen, let it 
if stand around for a couple of months, then taste the contents—and you'll know why 
~~ water is a tough “product” to can. 


Water picks up off flavors and has no flavor of its own to hide them. It rapidly 
rusts containers. It may contain bacteria which may multiply and make it undrink- 
able. To top it off, water expands when it freezes and this expansion will split an 
ordinary container wide open. 


The first experiments with canned water that we know of were conducted in the 
Continental Research Laboratories in 1930. But the problem of emergency drinking 
water was not finally solved until 1941. Then an experimental program was started 
at Northwestern University Medical School and followed through with, intensive 
research at the Continental Laboratories. a 


A wax-lined container was developed which is filled with a specially tested, 
slightly alkaline water. Many millions of these were packed for the Armed Services 
in World War II. It was intended that these cans of water would be replaced about 
every six months . . . but many of them stayed in aviation seat packs for two years or 
more and the water remained drinkable. 


F 1& a packaging problam—reé our baby / 


The canning of emergency drinking water is just one of the develop- 
ments in packaging in which Continental has had a hand. Our 
research people have worked with thousands of separate products. 
So if you package a product, there’s a good chance that Continental 
can help you do it faster, more economically and more attractively. 
Let us see what we can do for you. 


CONTINENTAL (CC CAN COMPANY 


CONTINENTAL CAN BUILDING 100 E. 42nd ST., NEW YORK 17, N. Y. 


Oot d SCeCE 


PAPER CONTAINERS §«§©6 STEEL Pans AMD DRUMS CAPS AMO CORK PLASTIC PRODUCTS 





The Choice is WS 





The Arner Company Packages Billions of 
Tablets with the Fully Automatic Model TBS 


Fast, accurate and safe bottling of billions of tablets annually is the complex 
production problem that the Model TBS successfully solved for the Arner Company. 
This fully automatic tablet counting and filling machine, developed by US, 
unerringly and rapidly fills not only bottles but also cartons, or cans with any 
desired count of pills or tablets. Mechanically counting and dropping tablets into 
the container, the Model TBS is capable of producing up to 150 filled bottles per 
minute. Its unique design handles tablets with such care that breakage or 
powdering is almost non-existent. Also because of the simplicity of design the 
Model TBS may be easily and quickly changed over to suit a wide range of 
requirements. For full details write US today. 


NET & GROSS WEIGHING & PACKAGE FORMING & FILLING & CARTON SEALING, LINING, WRAPPING *& BOX MAKING 


aj AUTOMATIC BOX MACHINERY CO., Inc. 


Owning and Operating NATIONAL PACKAGING MACHINERY .CO. %* CARTONING MACHINERY CORP 


122 ARBORETUM ROAD, ROSLINDALE, BOSTON 31, MASS. 


Branch Offices: New York * Cleveland +e Chicago 
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There’s no sleuthing required 
to find your product in an H-A 
glass food container. 

Every package is designed for 


individual viewing by the consumer. 


And there’s no sleuthing required to 


recognize the quality and efficiency 
of an H-A glass jar. 
Protection and Sales Appeal are the extras 


built into every H-A container. 


WHEELING, WEST VIRGINIA 





DRY WAXED 
PARCHMENT 
. 
BUTTER WRAPPERS 
6 
BUTTER TUB LINERS 
& CIRCLES 
e 
BUTTER BOX LINERS 
. 
LARD CARTON LINERS 
* 
MILK & ICE CREAM 
CAN TOPS 
° 
SLICED BACON 
WRAPPERS 


OLEOMARGARINE 


West Carrollton Wiimam 


os 


GENUINE VEGETABLE Jase 


CELERY WRAPPERS 


Parchment . : 


FISH FILLET WRAPPERS 
& INSERTS 


MEAT WRAPPERS 
Is Tasteless, Too! . 


LINERS FOR MEAT TINS 


The ideal wrapper for all moist foods is West e 


Carrollton Genuine Vegetable Parchment. It is vn 

ODORLESS and GREASE RESISTANT as ¥ POULTRY WEATEERS 
well as TASTELESS. It is STRONG, too, and ee . 

keeps its strength, wet or dry. You can get it CHEESE WRAPPERS 
printed in one or more attractive colors (special 
inks) right to your specifications. Complete 
facilities in our own plant. 


ao 
TAMALE WRAPPERS 


MANY OTHERS 
WEST CARROLLTON PARCHMENT COMPANY 


WEST CARROLLTON, OHIO 





dection views of BBD’s Research Laboratory showing trained chem- 
ists and technicians at work with modern precision instruments. 
These men are responsible for developing new and better inks... 
for solving the ink problems of individual customers . 


! . for testing 
the quality of raw materials. 


Here a BBD chemist checks the body or rate of flow of a new 
aniline ink formulation with a Stormer Viscometer (one of 
three different types of instruments BBD uses for this pur- 
pose). The viscosity of fluid ink has an important bearing on 
its printability — if too thick the ink will not level properly, 
will pile up on rollers and plates... if too thin it will produce 
washed-out, pin-holed prints. BBD assures correct viscosity by 
achieving an ideal balance of pigments, resins and solvents in 
its inks. 


Delicate analytical balance is used to check the specific gravity 
of every batch of BBD ink. This is an important control func- 
tion of BBD’s laboratories because specific gravity of an ink 
determines its ability to deliver good coverage and long mile- 
age. This test procedure also assures the user that every ship- 
ment of the same type of BBD ink will contain the same num- 
ber of pounds per gallon. 
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See how BBD teams up 
with Science to bring you 


hetter inks f 


better aniline’ printing 


Today’s high quality of aniline printing leaves no 
room for guesswork — particularly in making the inks 
that are the lifeblood of the process. That is why pace- 
setting, pioneering BBD joins hands with science in a 
never-ending 3-way program of technical research and 
production control. Under this program BBD constantly 
develops new and improved inks...solves special ink 
problems as they arise in the field...and controls the 
quality of every BBD ink from its initial formulation 
as a standard to its final packaging in kit or drum. No 
wonder BBD ANILINE INKS are first choice of aniline 


printers everywhere! 


If you'd like to know how BBD INKS can do a better 
job — more economically — for you... write today to 
Bensing Bros. & Deeney, 3301 Hunting Park Avenue, 
Philadelphia 29, Pa. 


Bensing 


Bros.and Deeney 


SALES COMPANY 
World's Largest Makers of Aniline Ink 
PHILADELPHIA - CHICAGO - WAKEFIELD, MASS. 


Pacific Coast: A. M. BOJANOWER, Los Angeles 


Export: McLAURIN-JONES CO., New York 





“It’s easy, dad— 


the book shows how!” 


Milestones in American family life are 
often measured in terms of new household 
possessions which bring greater pleasure 
or convenience to every member. A movie 
projector, for example, helps make ties 
closer over the years as the whole family 
relives happy times together. 

Today the successful operation of every 
type of mechanical equipment is made 
easier, surer through the invaluable service 
rendered by concise, ingeniously illustrated 
instruction aids. 

Whether your product calls for a simple 
folder, catalog or comprehensive techni- 
cal manual, you will find Oxford Papers 
the ideal choice for the most effective pre. 
sentation either in black-and-white or in 
color. Find out for yourself how Oxford 
Papers can help build sales. 


XFORD PAPERS 
Help Build Sales 


OXFORD PAPER COMPANY s oo OXFORD MIAMI PAPER COMPANY 
230 Park Avenue, New York 17, N.Y. ai 35 East Wacker Drive, Chicago 1, Ill 


Mills at Rumford, Maine, and West Carrollton, Ohio 
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ARTIST: RICHARD LINDNER 


GREAT IDEAS OF WESTERN MAN 


- ONE OF A SERTES 


Immanuel Kant 


Two things fill the mind with 


ever new and increasing 
admiration and awe, the oftener 
and the more steadily we reflect 
on them: the starry heavens abovi 


and the moral law within. 


Critique of Practica] Reason, 
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Protective...Conformable...“Pretty as a Picture” 


tion for Argus Cameras, Inc. by protective material (which 
cushioning the cameras. flexes without wrinkling) into 
Nashua velours are luxury your packaging picture. You can 
liners for jewelry and silver- choose the Nashua 
ware cases, backing for picture velour best suited ' 
Easy on the Eye with frames, coverings for gift con- foryour requirement NBSARUA 
its rich a pearance and depth tainers and other display boxes. from a wide range Pio masts 
of pile and Easy to Work because You can fit this decorative and of attractive colors, | MAKts rarca maxi 
its creped backing is flexible 
and readily conformable... Nashua GUMMED AND COATED Paper COMPANY 
that’s Nashua crepe rayon 
velour. The velour also fulfills RASEUA, HOW HAMPERS 
an important protective fumc- BALTIMORE + CHICAGO + DETROIT » LOS ANGELES + NEWYORK + PHILADELPHIA + SAN FRANCISCO + SYRACUSE 
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RESEARCHER 


with 


goes along 


salesman to discuss a 

method for testing the effec- »e 
tiveness of a counter display 7 + 
Am- % + 


New York City. 


in Albert’s Pharmacy on 


sterdam Ave., 


ear 
<i” 


HERE ARE SIX CASE 


POINT-OF-SALE PIECE 


Seager point-of-sale displavs to 


day cannot be judged on the ba- 


sis of eye-catching appearance alone. 


Their evolution is not a matter of 


chance or guesswork. Behind every 
detail of their planning lie reasons so 
subtle and strategic that they are ap 
parent only upon an understanding of 
the product’s complete merchandis- 
ing situation. 

Competition for store space is so 
keen that manufacturers have had to 
develop the most adroit techniques 


based on long experience, salesmen’s 
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HISTORIES 


IS 


TO PROVE THAT 


THE PRODUCT OF 


observations, research and field tests 
to assure coveted counter and floor 
locations. 

Better planning has become more 
general in the last few years due to 
the increase of self service in all fields 
of retailing the accompanying 


decline in clerk service, which puts a 


and 


greater burden on package and point 
of-sale units to do the selling job. The 
need for effective of the 
display dollar has also been brought 
with the realization that 
the estimated $500,000,000 spent an 


more use 


into focus 


RESOURCEFUL 


CONSOLIDATED "ITHOGRAPHING CORP 


SUCCESSFUL 


PLANNING—NOT LUCK 


nually on point-of-sale aids amounts 
to more than is spent for any other 
single advertising medium with the 
exception of newspapers. 

Much 


stance, 


for in 
height 


has been learned, 
the width, 
depth and construction of 


units 


about 
display 
to meet the requirements of 
modern store layouts. Much has been 
learned about the effectiveness of re- 
lated display—the grouping together 
of totally different products to the 
mutual benefit of both (crackers with 
cheese, tooth brushes 


with denti- 
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any 


frices, suntan lotions with bathing ac- 


cessories). Much has been learned 
about the selection of display mate- 
rials—some materials actually having 
been known to repel rather than to 
attract shoppers in certain outlets un- 
der certain conditions. Much has 
been learned about simplifying the 
set-up of display units to make them 
easier for the dealer to use. Clever 
strategies have been developed in 
the timing of displays to obtain max- 
imum usage. Much progress has also 
been made in the use of simplified 
motion mechanisms and _ lighting 
effects. 

All of these details differ widely in 
their application to various products, 
depending upon how the products 
are used, where they are sold, in 
what units they are purchased, how 
they are priced, how they are distri- 
buted, whether they have seasonal 
interest, geographic preference, ap- 
peal for specific income and age 
groups and a thousand and one other 
factors. The most experienced men in 
the business will tell you there is no 
foolproof formula for all situations. 

This being true, the most helpful 
information for those faced with the 
planning of point-of-sale material is a 
knowledge of the behind-the-scenes 
thinking that has produced successful 
results. 
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To bring a little of this thinking to 
its readers while plans are being 
made for winter promotions, MODERN 
FackaGinG has selected for study 
six companies with successful dis- 
play programs in progress. Each is 
presented as an individual case _his- 
tory. The diversity of the products 
discussed—notions, drugs, _ toiletries, 
foods, stationery items, beverages— 
gives, we believe, a range of applica- 
tions that will be extremely helpful to 
hundreds of users in all fields. 


How Spool Cotton 

Co., with a compara- 

tively few types of 
well-planned counter vendors and 
counter cards, induces hundreds of 
thousands of women to purchase mil- 
lions of spools of J. & P. Coats and 
Clark’s threads, Chadwick's Red Heart 
yarns and Crown zippers. 


The basic sales strategy behind a 
spool of thread is the kind of problem 
of influencing human activity that is 
the dream of every public relations 
counsel. Practically every sale must 
be made in the consumer’s mind be- 
fore she ever gets to the counter to 
buy. It is being done through one of 
the most successful educational pro- 
grams in industry—a program that 


CLARKS 


THREADS 


makes women want to sew, knit and 
crochet. For years the Spool Cotton 
Co. has been plugging away at such 
activity through school and college 
home economics departments, 4-H 
clubs, women’s clubs, etc., and it has 
become one of the largest publishers 
of needlecraft instruction books in the 
world. 

The result of this endeavor is the 
highest peak of interest in home sew- 
ing since the turn of the century. 
Thousands of women daily are going 
to stores ready with a list of planned 
purchases for sewing—yardage, pat- 
terns and, of course, thread and zip- 
pers. 

In such a case, point-of-sale aids do 
not have to create a demand or, in 
most cases, an impulse to buy, but 
they must lead the customer quickly 
to the right counter to make her 
planned purchases and they must 
make sure she buys Spool Cotton 
products. Thread in display, styled to 
leading fashion colors, is, of course, a 
beautiful attraction in itself. The first 
step in point-of-sale promotion, then, 
is the planning of counter vendors of- 
fering the widest possible selection of 
colors with the most economical use 
of space. (There is nothing more irri- 
tating to the customer than not being 
able to match a color.) Next in im- 
portance is brand identity, which is 
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CENTERPIECE that depicts a large red satin heart on a paperboard 
card is a quick director of traffic toward Chadwick’s Red Heart yarns. 


achieved by strips at the tops of the 
units, sometimes back-lighted, assur- 
ing the customer that she is buying 
Clark or J. & P. Coats. Sometimes 
other selling points are included, call- 
ing attention to such qualities as color 
fastness, types of thread, ete. The 
company has designed the most mod- 
ern units for this purpose, planned to 
fit in with modern store layouts and 
to feature its line of Crown zippers in 
conjunction with the thread. 

In addition to these permanent 
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vendor units, however, there are cer- 
tain attention-getters to attract the 
shopper to the thread counter. Spool 
Cotton Co.’s “Generation after Gen- 
eration” display card is doing this 
most successfully. Lithographed in 
full color, the illustration, showing a 
mother and daughter sewing, plays 
up the prestige angle of the Clark 
and J. & P. Coats names. It is the 
modern version of the company’s 
“orandmother” illustration, used for so 
many years, which is now included 





TRANSPARENT PLASTIC units 
are a quick reminder to shopper 
of place to buy threads and zip- 
pers in locations where other 


types of displays are unsuitable. 


IN SEWING 


only as a corner inset in the new dis- 
play. The card is suitable not only for 
counters and shelves, but as an ap- 
pealing central theme for any group- 
ing of sewing accessories. 

For directing shoppers quickly to 
Crown zippers, the company uses two 
easel-back paperboard displays, both 
featuring actual packages of the zip- 
pers and made sufficiently large and 
high so that the shopper can see 
them from a distance and find her 
way quickly to the right counter with- 
out search. Both carry a cross-refer- 
ence to J. & P. Coats and Clark’s and 
one emphasizes selling points: “wear- 
ability, laundering, cleaning, baked 
enamel, smoothness, flexibility, color 
matched.” 

A small transparent plastic unit 
“Three Great 
the Crown, J. 


Names in 
}.. & P. Coats 
and Clark trademarks—is designed as 


featuring 


Sewing 


a convenient small permanent unit to 
perform the same duty of locating 
the department where the products 
are carried for types of outlets where 
the paperboard units are not suitable. 

Spool Cotton Co. also feels its re- 
closable Crown zipper package is a 
decided advantage in its point-of-sale 
program. Adopted a year or so ago, 
this package is believed to be the 
only one of its kind among major 
brands permitting customer examina- 
tion without mutilation of the pack- 
age—a feature which the company 
says has cut down returns tremen- 
dously, 

A display card performing a simi- 
lar duty of locating the proper 
counter for the customer features a 
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big red satin heart that is the trade- 
mark for Chadwick’s Red Heart varns 
—quickly associating the merchandise 
with a long-favored brand name and 
providing a simple display 
which can be used in numerous ar- 
rangements and tie-ins. 

None of these point-of-sale aids is 
spectacularly novel. All are made to 
do a direct selling job quickly and 
economically. That they are perform- 
ing their duty efficiently Spool Cotton 
Co. knows by the continued number 
of requests constantly received for 


piece 


them. They constitute one of the fun 
damentals of the company’s adver- 
tising program beyond its educational 
work. Magazine advertising is used 
only a few times a year in women’s 
magazines. 


Crepits: Permanent counter vendor unit, 
W. L. Stensgaard & Associates, Inc., Chi- 
cago. “Generation after Generation” and 
Chadwick's Red Heart displays, Oberly 
& Newell Lithograph Corp., New York 
Crown zipper displays, Einson-Freeman 
Co., Inc., Long Island City, N. Y., and 
Snyder & Black, New York. Transparent 
plastic display, Dura Plastics, Inc., Neu 
York, using polystyrene plastic. 


How Calvert used 

a successful tech- 

nique to overcome 
liquor stores’ traditional resistance to 
single-brand displays. 


Feature display of a single brand 
of liquor is becoming increasingly dif- 
ficult to get. In some states single- 


brand window displays are forbidden 
by law. Also, many retailers turn their 
display problems over to display serv- 
ices which work cooperatively with 
retailers and distillers to guarantee 
scheduled = display for specified 
lengths of time. 

Many 
down to the question of how to get 
dealers to want a display. It has been 
found that when a really helpful idea 
is provided, dealers will use the dis 


times the problem boils 


play despite scheduled material. 

The Calvert circus display is an ex 
ample of this strategy and also illus- 
trates how the supplier of display ma- 
terials can be of assistance in devel- 
oping the successful technique. 

Calvert's lithographer is firmly con- 
vinced that the responsibility for de- 
veloping successful displays rests on 
those firms which are making and 
selling point-of-sale materials. About 
six years ago, this firm inaugurated a 
special services department, called its 
marketing division, for the purpose of 
studying merchandising facts perti- 
nent to the point-of-sale assignments 
currently being executed. This 
method, it is reported, has resulted in 
an increasing number of successful 
merchandising programs built around 
individually tailored tools. 

The Calvert circus display illustrates 
this thinking. In view of the difficulties 
of getting special promotions for liquor 
without special 


inducements and 
services, those subjects were isolated 
which were of wide general inter- 
est mentioned most frequently in the 





local-event discussions that take place 
in bars and package stores. 

One subject that appeared to have 
practically universal interest during 
the summer season along practically 
Main 
tour of the circus. Once this basic 
selected, the 


developing a display with sales-com 


every Street was the annual 


theme was matter of 
pelling interest became a simple mat 
ter of design and mechanics. The 
centerpiece shows a clown act with 
a tremendous illustration of a Calvert 
Reserve bottle bursting through a pa 
per hoop and a balloon reading, “Hit 
of the Show,” plus a banner reading 
“It’s Smart to Switch to Calvert Re 
serve.” Side panels illustrating work 
men pasting up billboards give a nice 
sense of anticipation of enjoyment. 

The result was that, in hundreds ot 
instances, the circus display was 
given preference over other sched 
uled mater’al at that time because it 
coincided with the future or present 
appearance of the circus in town 
proving once again the need for well 
thought-out strategy to obtain success 
ful results. ; 


Crepit: Display, Consolidated  Litho- 
graphing Corp., Brooklyn, N. Y 
How the Anahist 


Co. determined the 
effectiveness of a 
simple new battery-operated motion 
display on a counter merchandiser. 


The development of simplified, 


economical mechanisms is making 
possible a much wider use of motion 
displays. One of these devices con- 
sists of a small motor operated by an 
ordinary flashlight battery. With suit- 
able lithographed mountings it can be 
adapted for use with many different 
types of products a pretty girl apply 
ing hand lotion, a child brushing his 
teeth, a dog scratching fleas, or what 
ever activity may be applicable to the 
product promoted. Such units have 
almost universal opportunity of being 
used in good locations because they 
require no current and no electrical 
connection to the nearest outlet. 
Toward the end of the winter cold 
season this year, the Anahist Co. 
adopted such a display, showing a 
young woman bobbing her head into 
a handkerchief. The front of the self- 
service unit held an assortment of 30 
packages of Anahist tablets—bottles of 
15, 40 and 100 tablets—and packaged 
atomizers. The entire unit occupied 
only 8 by 9 in. of counter space. 
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This motion display was placed in 
22 test including both 
large metropolitan and neighborhood 


locations, 


stores. During a six-week period from 
March into April—actually the tail- 
end of the cold season—it was re- 
ported that sales of Anahist in the test 
stores increased from 50% to 100% 
while the display was being used. 
This, of course, was not surprising. 
Every display man knows the value of 
motion in attracting shoppers. What 
the Anahist Co. wanted to find out, 
however, was the reaction to this par- 
ticular type of mechanism, Would the 
dealer on his own initiative replace 
the battery after the two- or three 
week period when the original one 
wore out? Indications were that in 
general he would not—even when a 
spare battery was taped inside the dis 
play to make it easy. The company 
therefore, that frequent 
follow up is required to keep the dis 


concluded, 


play in action 

In spite of this difficulty, however 
and despite the fact that the motion 
unit costs about four times as much 
as a former step-of-stairs display with 
out motion, Anahist is ready to go into 
full-scale distribution of the display at 
the beginning of the fall cold season. 
Postcard replies indicate almost 100% 
requests for it from dealers. 

Another indication of its popularity 
was the fact that when the supply of 
Anahist, which the company claims 
accounts for 60% of the antihistamine 
market, got low, dealers still kept the 
display up, filling it with other cold 


remedies. Naturally, no merchandiser 


likes this situation even though it con 


tinues to help his sales to a degree, 





story 


GIANT SET-UP of combination 
Pablum boxes, 16 by 24 by 6 in. 
replicas of actual packages, pro- 
vided opportunity to acquaint 
mothers with fact that new car- 
tons contained original product. 


FLOOR STANDS and box top- 
pers help Mead Johnson put over 


of its square packages 


and pour spout in grocery stores. 


but it is a condition that often occurs 
when a counter merchandiser is suc 
cessful and it points out the necessity 
of regular follow-up to see that the 
right brand is stocked. 

Anahist, of course, will make fur 
ther tests over 10-day periods after 
the displays are placed in the fall, but 
all indications are that the advan- 
tages of motion far outweigh the dis 


advantages when properly serviced. 


Crepir: Anahist motion display, Einson 
Freeman Co., Inc., Long Island City 


N.Y 


BATTERY-OPERATED motion displays provide economical units with 
strong pulling power. Anahist experienced increases in sales from 50 to 
100‘ in test stores where this girl bobbed her head into handkerchief. 


How Mead John- 

son & Co. uses point- 

of-sale aids in gro- 
cery stores to get across the story of 
its new square, pouring-spout package 
for Pablum and to maintain its envi- 
able position amidst lower-priced com- 
petition. 


About the first solid food a baby 
gets is a spoonful of precooked cereal 
mixed with his milk. For years the 
only leading product on the market 
specifically developed for this pur- 
pose was Mead Johnson's Pablum, 
recommended widely by physicians 
and sold in cylindrical fibre contain- 
ers mostly through drug stores. 

During the last few years, how 
ever, competitors have been making 
headway with similar products sold 


through grocery stores at a lower 
price in rectangular cartons. 

Mead Johnson & Co. was thus chal- 
lenged to maintain its leadership 
amidst this rising competition and in 
February, 1950, launched a_ broad 
program to introduce Pablum cereal 
products more generally as a grocery 
store item. The problem was simpli- 
fied by the wide acceptance of 
Pablum through medical approval, 
but an effective point-of-sale program 
was necessary to inform mothers that 
Pablum cereal products were now 


available in the grocery store. 


The first step in the program was 
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the adoption of a rectangular-shaped 
folding carton, designed by a top 
notch designer, to give maximum dis- 
play value and quick identity to a 
package that had to take its place 
among the more boldly designed 
packages on grocery shelves. To as- 
sure mothers that the product was 
the same, a small illustration of the 
old cylindrical package: was_repro- 
duced on the face of the carton with 
arrows and copy calling attention to 
this fact. A pouring spout was also in- 
corporated as a new convenience. 
The next problem, of course, was 


the planning of proper point-of-sale 
pieces to help the dealer tell the new 
story and call attention to the new 
package with its convenient pouring 
spout. 

With the 
supplier and its advertising agency, 
the company made a study of the 
types of displays most acceptable to 
modern food stores, using all available 
data such as those collected by gro- 
cery trade publications and through 
other independent sources. The result 
was the selection of a group of over- 
wire banners, shelf 


aid of its lithographic 


strips, window 


GINGER ALE 


wit 


MOTHERS 





COOPERATIVE DISPLAYS of related products are gaining favor with 
the idea that what helps one is mutually beneficial to the other. Canada 
Dry teams up this summer with Quaker Oats, suggesting ginger ale as a 
pleasant beverage with oatmeal cookies—in line with its program of ex- 
tending sale of ginger ale beyond that of a mixer for alcoholic drinks. 


CONSTANT CHECK-UP by advance salesmen is one secret of Canada 


Dry’s successful point-of-sale 


drink pieces below—centerpiece 


sq 
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promotions. Usually its program includes 
eight major promotions a year, 
stores, including at least one 


salesmen actually placing pieces in 
or more 


units, similar to the 


= =e eT "ae Pde 


CoO 





flavor 
; counter card, poster and bottle topper. 





displays, floor stands and giant dummy 
packages in line with what such re- 
search had determined to be the most 
effective and acceptable in the stores. 
The various pieces were dummied up 
photostated and sent to brokers to de- 
termine what quantities were required. 
Production of the various pieces was 
based on these requests, thus reduc 
ing waste of unused display material 
to a minimum. 

The net result was a promotion 
which Mead Johnson & Co. considers 
an outstanding success. Pablum, with 
almost 50% of the entire baby-cereal 
market, is not only holding the envi- 
able position it has built up over the 
years through its educational work 
with the medical profession, but over 
a recent six-month period has actually 
increased sales about 10%. And due to 
the higher price Pablum commands 
over competitors, dealers are enjoying 
a larger profit per sale. 


Crepits: Display pieces, Forbes Litho- 
graph Mfg. Co., Boston, Mass. Package 
design, Raymond Loewy & Associates 


New York. 


How Canada Dry 

makes sure that the 

hundreds of thou- 
sands of display pieces it produces 
each year are put up and stay up. 


In no other field is point-of-sale 
promotion more necessary to produce 
impulse sales than in the 
business. Canada Dry, 


bev erage 
which spends 
about 25% of its total advertising budg 
et on point-of-sale pieces, has one 
of the most efficient systems to assure 
the use of this material. 

The program comprises about eight 
major promotions a year, strongly tied 
in with magazine advertising, which 
dealers like because it provides con- 
tinuity and quick association in the 
shopper's mind. The pieces for such 
promotions usually include — those 
which experience has proved to be 
the most acceptable: (1) a center 
piece which is the king pin for win 
dows and mass floor displays; (2) a 
counter card for use with or without 
merchandise; (3) an unmounted 
poster for wall or window use; (4) a 
stand sleeve for use on permanent 
wire floor stands; (5) a bottle topper 

a die-cut card which can be 
perched on top of a bottle 
in a store. 


anywhere 
As soon as these a 


re dummied up, 
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photostats are made of the pieces 
and sent to the sales managers of the 
bottling plants. Each manager orders 
the quantities he estimates can be 
used, based on the number of outlets 
covered. When the pieces are ready, 
they are given to Canada Dry’s ad- 
salesmen, who take them 
around, put them up in the stores and 


check them, usually once or twice a 


vance 


week, to see that they stay up. 
Canada Dry has an advantage in 
this respect, the company believes, in 
that it does not depend on what are 
known in the trade as “driver sales 





by 23 by 6 in. of space keeps 68 different types of lead on the counter with no _ 


men,” who carry the merchandise on 


a truck and sell as they go around. = Fi 





Canada Dry’s advance salesmen only 
take orders and a big part of their 
contact work is to see that displays 
are put up and to police them pe sau fee bOtET 
riodically. 

Through this procedure, Canada 
Dry displays stay up on the average 
of four to six weeks, with little waste, 
as the advance salesman is given a 
certain quantity and it is his job to 
see that they go up. Usually he 
doesn’t take all of the pieces available 
on the first trip—maybe just two or 
three. On the next trip he may add 
another, or he may provide additional 
bottle toppers, bin flanges or some 
other type of piece that will suit the 
dealer’s requirements better as a tie 


EASY SELECTION of eight styles of pen 


points in Eversharp Co.’s compact ply- 


in with related merchandise, a mass 
display or whatever is producing the 
best results. 


THE BELL RINGS each time a 
package of blades is removed fr@ém 
Eversharp Co.'s pilferproof ubit 
for Shick Injector razor blades. 


wood unit with transparent blister made 


In addition to the standard pieces, unit universally accepted by dealers. 


the company provides a wide variety 
of other types of point-of-sale aids. 
In fact, it uses something like 100 to 
150 different types of pieces covering 
almost every conceivable kind of dis- 
play material, such as decals, shelf 
strips, back-bar units and permanent 
wall units. Not all of these are in- 
cluded in the regular promotions, but 
they are available if needed to cover 
every possible spot where display can 
be used effectively. 

An idea of how this extensive and 
closely policed system of distribution 
pays off is indicated by the results of 
Canada Dry’s Mary Hartline promo- 
tion last February, tying in with the 
company’s TV program. February is 
usually the slowest month in the bev- 
erage business—yet with an activity 
during that month promoting ginger- 
ale splits in six-bottle carriers as a 
beverage (in contrast to ginger ale as 
a mixer)—a field in which Canada Dry 
believes there is greatest opportunity 
for expansion—the company increased 
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the sale of ginger-ale splits from 40 
to 50% over a four-week period and 
actually showed more sales of this 
product during these four weeks than 
during any other previous four-week 
period in the company’s history. 
Currently, in keeping with its pro- 
motion of ginger ale as a beverage 
Canada Dry is running a cooperative 
point-of-sale campaign with the 
Quaker Oats Co., suggesting that 
cookies made from Quaker and 
Mother’s Oats be served with Canada 
Dry Ginger Ale. The display pieces 
—counter card, posters, stand sleeve 
and bottle topper—depict packages of 
both products with appetizing illustra- 
tions of the cookies and refreshing 
glasses of ginger ale. 
Crevits: Display pieces for Canada Dry 
Quaker Oats promotion, U. S. 
& Lithograph Co., Cincinnati, Ohio 
Canada Dry flavor display, John M 
Haass Litho Co., New York 


Printing 


How the Eversharp 

Co. gets a complete 

department of 68 

different types of pencil-lead pack- 

ages on today’s crowded counters 

puts over its story of personal- 

ized pen points and maintains impulse- 

purchase interest in Eversharp Schick 
Injector razor blades. 


The Eversharp Co. tailors every 
display to the requirements of a spe 
cific product. Pencil leads, for in 
stance, are a strong impulse item on 
the counter where shoppers can see 
them and be reminded of their re- 
quirements. 

To be effective, however, any dis 
play of leads must contain a complete 
selection and must be constructed so 
that the dealer has no drawer digging 
to do to find the kind of leads the 
This article continued on page 169 
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Mechanized squeeze- bottling 


CIBA’S IMPROVED ‘NEBULIZER’ DEMONSTRATES 


TO SPEED THE 


nteresting new features of pack- 
| age design and construction have 
produced substantial functional im- 
provements in the polyethylene 
squeeze tube that Ciba Pharmaceuti- 
cal Products, Inc., Summit, N. J., in- 
troduced two years ago as the nasal 
spray package for its Pyribenzamine 
anti-histaminic solution.* Distribution 
of the new pocket package—now re 
designed as a small streamlined, oval 


bottle with a distinctive molded 
shoulder section—was started _ last 
month. 

Current users of the Ciba anti- 


histaminic nasal spray are finding that 
the improved “nebulizer” package, as 
it is called, contains a larger amount 
of the solution, has a more comfort- 
ably fitting nasal applicator tip, is 
easier to squeeze and gives a better, 
more uniform spray when squeezed. 


“Squeeze-Tube for 


Nasal Spray,” 
PACKAGING, May, 97 


® See 
MopeRN 1949, p 


PHOTOS COURTESY METHODS & PACKAGE DEVELOPMENT DIV 


ASSEMBLY OF 


+ CUBA 


POLYETHYLENE 


All parts of the im 
proved package with the exception 
of the label—the bottle, the capillary 
tube and spray nozzle which is actu- 
ally the mixing chamber, and the clo- 


component 


sure—are made of polyethylene. 

Of widespread interest is the fact 
that assembly of the new Ciba pack 
age uses newly developed semi-auto- 
matic machinery for fitting the capil 
lary tube in the nozzle—previously a 
tedious hand operation—and, further 
more, marks the first use of new equip- 
ment for heat sealing the nozzle to the 
neck of the bottle. It is expected that 
this machinery will be available to 
other squeeze-bottle users who might 
be interested in its application to their 
packaging operations. 

Ciba’s decision to change from the 
original tube-style, injection-molded 
container to a blown bottle is the re 
sult of a 
factors. 


number of interrelated 


ure 
orifice clos 


heat 
sealed 
joint 


hexagonal 
capillary 
tubing 





CHANGE from injection-molded to new blow-molded container gives bet- 
ter spray function and permits use of new assembly and sealing machin- 


ery. Cross-section of new 


capillary tubing with finned surface 


to 


design shows leakproof closure details and 


distribute air in the mixing 


chamber. This convenient pocket package measures less than 4% in. tall. 
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THE 


SPRAY 


USE OF NEW MACHINERY 
CONTAINERS 

From the sales standpoint there 

was the desirability of all the im- 


provements mentioned above for the 
user's convenience, plus the merchan- 
dising advantages accruing from a 
more distinctive package. 

From the production standpoint, it 
was believed that using a blown bot 
tle would make possible economies in 
the The 
package has been in production only 
a few months, but already Ciba offi 


cials report that current operations in- 


package assembly new 


dicate these beliefs are justified. The 
original tube package had to be heat 
the bottom before it 
filled; the bottle eliminates this op 


sealed at was 
eration and _ its companion trimming 
operation. The injection-molded tube 
also had to be checked by hand dur- 
ing the labeling operation to deter 
mine the tront and back bec iuse one 
side wall, being slightly thinner than 
the other, required special location of 
the label; such precautions are un 
necessary with the blown bottle with 
its uniform wall thickness, thereby 
increasing labeling efficiency and 
speed. 

Most important, the proposed new 
machinery for semi-automatic assem 


bly of parts of the package couldn't 


be used with the older design 
Under the supervision of L. H 
Zahn, manager of Ciba’s Methods 


and Package Development Division 

whose background in the develop 
ment of the original spray tube and 
its later modifications gave valuable 
knowledge upon which to draw—the 
design details of 
the and bottle 
worked out in cooperation with the 


and construction 


spray, closure were 
technical staff of the squeeze-bottle 
supplier. Its shape and dimensions 
were settled only t 
different for 
squeezing 
Actually, 


cavity 


after a number 
tested 


spray 


models were 


ease and quality. 


an experimental 
mold was produced for all 
the final production 
mold was produced. It was felt that 


this single-cavity mold was one of the 


single 


parts before 


most important steps in working out 


MODERN PACKAGING 














the design and eliminating functional 
‘bugs” of the squeeze bottle. 

The white, private-mold, — poly 
ethylene bottle, 3% in. long, has a 
flattened oval shape with a rounded 
bottom and a short neck. To give it 
distinction, the bottle is molded at 
the front and back in what amounts 
to a “plunging neckline.” The design 
and proportions of the bottle, com- 
bined with the wall thickness (0.034 
in.), provide just the degree of flex 
ibility make 
with a thumb and forefinger easy 
vet more ; 


needed to squeezing 


than enough strength to 
withstand the effects of the estimated 
100 to 500 squeezes the bottle will 
receive before its ':-oz. 


contents are 
consumed, 

Whereas in the old package the 
spray nozzle was an integral part of 
the tube, bottle the 
nasal plug is a piece in 


serted in the neck—as is the 


with the new 
separate 
usual 
practice with blow-molded, squeeze 
spray bottles. This has eliminated a 
number of problems inherent to the 
construction of the previous nozzle. 

It will be recalled that in assem 
bling the original package, a sepa 
rate stainless steel tip was used, into 
which was fitted the capillary tube; 
this assembly, in turn, was then fitted 
into the aperture at the top of the 
nozzle—a delicate, tedious hand op- 
eration. Because such close tolerances 
then had to be held in the dimensions 
of the capillary tube, tip and nozzle 
opening to insure the proper spray, 
there were a high number of rejects 
both of parts and assembled packages 
Later the steel tip was replaced with 
one made of nylon; still later the out- 
side of the capillary tube was changed 
from its round shape to a hexagonal 
shape ° 

Success of the hexagonal tube 
shape provided an idea for the mix 
ing chamber in the nozzle in the new 
design. 

By the use of an ingenious capillary 
tube which is star shaped in cross- 
section—the star “points” around the 
outside diameter being actually tiny, 
flexible fins—it was possible to design 
the interior wall formation of the nasal 
plug so that the spray mixing chamber 
is molded as an integral part. The ori 
fice channel, smoothly molded to 
a 0.026-in. diameter, leads directly 
into an opening where the air and 
liquid solution are mixed and into 
which the capillary tube is inserted. 
The use of a tip piece is thus elim 
nated completely and, when the tube 
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TUBE-INSERTING machine 


and inserts lengths of tubing in plugs at the 


rate of 20-30 per minute. 


measures, 


Assembled plug 





cuts ASSEMBLED PLUGS are po- 
filled bottles; 
device pushes them part way 


sitioned = in 


here is ready to be ejected while the oper- in neck, leaving flange and 


ator positions a second plug in the machine. 


is inserted, its small fins bend and flex 
in the opening to give a secure fit over 
a reasonable variation. The fins also 
distribute the air in several separate 
streams to give better mixing with the 
liquid in the mixing chamber and con- 
tribute to the especially fine quality of 
the spray. 

The nasal plug or nozzle has three 
vertical grooves which are molded on 
the outside and serve as a pressure 
release. 


A new friction-fit closure, molded 


of the same green-colored polyethyl- 


ene as the nozzle, covers it com 
pletely. Deep knurling on the skirt 
of the dome-shaped closure offers a 
good gripping surface for the fingers 
when the closure is pulled off. Inside, 
a centering and two seal-off rings, 
plus a small sealing plug which is 
located at the very top, make the 
closure leakproof. 

These friction seals, it is said, stop 
leakage even though the cap may be 
pushed down incompletely and hold 
it in place even though the package 
is stepped on with the whole weight 
of a man. 

The same type of label is used on 
the new package as on the original— 
a wrap-around, varnished band of 
transparent, pressure-sensitive tape, 


printed in maroon and green. A 


neck exposed for heat sealing. 


“press here” dot is printed in maroon 
on the front and center of the wrap 
around label. 


Package assembly 

In the ampoule section of Ciba’s 
Pharmaceutical Manufacturing Divi 
sion, where the new package is filled 
and assembled, the first production 
model of the 
capillary-tube-inserting machine is as- 


new, semi-automatic, 
sembling 20 to 30 spray plugs per 


minute even with inexperienced 
opel ators. 
This mentioned 


above, a semi-automatic device de- 


machine is, as 


signed to measure, cut and insert a 
piece of polyethylene tubing from a 
continuous reel of stock into a plug 
to form a completed spray unit for 
the squeeze bottle. 

To operate it, the plastic spray 
plug (nozzle) is placed by hand in a 
holder located 
vertical shaft. 


beneath a 
This shaft, 
balanced by a weight on a lever arm, 
is lowered and raised by a handle. A 


movable, 
counter- 


single operator is required, who re- 
ceives the spray plugs in bulk and 
places them, one at a time in the 
holder. On each insertion of a plug, 
the lever is lowered and raised, and 
by means of a series of limit switches 
and solenoids, the capillary tubing fs 
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SPRAY IS TESTED prior to sealing so that any errors can be corrected. 


fed and cut automatically and the as- 
sembled units are then ejected auto- 
matically into a container which is 
placed nearby. 

As soon as the plug is placed in the 
holder, the operator pulls the handle 
down as far as it will go. This action 
causes this succession of operations: 
(1) plastic tubing from the continuous 
reel is cut to the proper length—ap- 
proximately 4% in. in the case of the 
Ciba nebulizer—in the measuring and 
cut-off device, (2) a stop lever swings 
to one side from its position directly 
above the cavity of the measuring 
and cut-off device and (3) the cut 





























HEAT-SEALING 
bottle in guide tube ready to be 
raised to sealing position. Plug 
will be rammed home during 
sealing, which is accomplished by 
a controlled hot-air blast. Sealed 
bottles are in holder at right. 


machine with 


7 


and measured tube is sent home in 
the plug. 

The assembled plug and tube are 
raised out of the cavity when the 
handle is returned to the initial load 
ing position. After the cut tube has 
cleared the cavity, the stop lever 
moves back into position. Immedi 
ately when the handle reaches the 
initial loading position, a solenoid de 
vice ejects the assembled spray unit 
from the machine into the aforemen 
tioned container. Simultaneously, an 
other solenoid, linked to the tension 
pulley, is thus 
more tubing against the stop lever 
which 


energized, feeding 


de-energizes the solenoid 
loading the measuring and cut-off de 
vice and, at the same time, discon 
tinuing the tubing feed. The machine 
cycle is then ready to be repeated. 
One gain resulting from this mech 
anized assembly operation is the 
maintenance of precision air gap re 
lationships in the mixing chamber. 
This assures uniformity of spray char- 
that 
easily by 


cannot be 
hand 


acteristics 
plished 


methods. 


accom 
assembly 


At Ciba, this tube-inserting ma 
chine is operated as an independent 
unit most of the time, so that assem 
bled plugs are made up ahead of 
time for use on the filling line as they 
are needed; finished plugs are stored 
in large polyethylene bags until used 

Thus, the actual packaging line be 
gins with the filling operation, which 
is done by hand, the girls using small 
syringe-type ampoule fillers to meas- 
ure the -oz. of solution into the bot 
tles, held in small work racks, six bot- 
tles per rack. After the bottles are 
filled, the racks are passed to the 
next girl in line who inserts the as 
sembled nasal plug part of the way 
into the bottle neck. To aid this op 
eration, two fixtures have been de- 
signed and developed by Ciba’s 
Methods Division engineer, J. R. Mil 



















ler. The first of these is used to insert 
the spray-plug assemblies (six at 

time) to a predetermined distance 
from the bottle neck flange, provid 
ing the proper spacing needed in the 
heat-sealing unit. The six bottles, still 
retained in their rack, then enter the 
second fixture where all six are 


tested for 


simul 


taneously proper spray 
action. 

An alert, perceptive inspector at 
this point detects and replaces any 
spray-plug show 


assemblies which 


evidence of poor spray characteris 
tics. The reason for spray testing be 
fore sealing is a good one, since 
faulty sprays at this point may be 
remedied, thus reducing to a mini 
mum the number of final line-assem 
bly rejects. 

Since there is a slight possibility of 
leakage occurring between the plug 
and the bottle neck, it was decided 
as an added precaution—as well as to 
make the package 
heat 


This sealing operation is now done 


tamperproof—to 
seal these two parts together. 
using the 


mechanically, prototype 


model of a semi-automatic machine 
specially designed for the purpose. 

Each plugged bottle is removed 
from the work rack after the spray 
inspection with the spray assembly 
prepositioned in the neck and placed 
vertically in a guide in the heat-seal- 
ing machine by the operator who also 
raises it to the sealing position, press 
ing the bottle shoulders against a po 
sitioning plate located just below the 
heater unit. In this position the ex 
posed insertion section of the plug is 
exactly in the center of the core of 
the heater unit, which contains an 
air duct a full 360 deg. in circumfer 
ence. 

At this point the operator trips a 
foot lever which sets in operation the 
mechanisms controlling the heating 
and sealing cycles. Holding jaws lo 
cated in the bottom of the heater 
grip the bottle neck while a blast of 
hot air is directed against the entire 
periphery of the spray plug directly 
under the flange. An automatic timer 
controls the duration of this blast (ap 
proximately 0.5 sec.) which is neces 
sary to bring the affected area of the 
plug to the softening or semi-fluid 
stage. Immediately upon the cessa 
tion of the air blast, pressure is ap 
plied to the top surface of the plug 
flange, forcing it into place in the 
neck of the bottle and seating the 
plug flange squarely onto the bottle 
This article continued on page 178 
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Snow Crop goes horizontal 


UNABLE TO CHANGE 


THIS PACKER CHANGES 


ry‘hat a package's surface-design 

placement determines its display 
position should be axiomatic. It seems 
logical that a package should always 
be displayed so that the brand name 
on the main display 
straight 


panel reads 
unfortunately 
trade practice does not always con- 
form to the logic of design—and trade 


across. But 


practice is very hard to change. 

As a result of this finding, Snow 
Crop Marketers Division of Clinton 
Foods, Inc., New York, is changing 
over the label design of its frozen 
fruit and vegetable cartons from a 
vertical position to a horizontal one. 
This alteration is the first major 
change in the packages since 1948, 
when Snow Crop adopted the picto- 
rial-type label design. At that time it 
was decided to use the vertical dis- 
play panel in the belief that it would 
be a distinguishing feature. 

Recent store surveys, however, re 
vealed that a large majority of retail 
ers were stocking Snow Crop’s pack- 
ages horizontally in the refrigerated 
cases despite the fact that the labels 
were designed to be read the other 
way. They did this simply because 
most frozen-food labels are horizon- 
tal and they are in the habit of dis- 
playing them that way. This handi- 
capped brand recognition for Snow 
Crop and put the packages at a defi- 
nite disadvantage since it increased 
the “headway” of case traffic. Shop 
pers slowed down to check the label 
and their reaction was that the pack- 
ages were “troublesome.” 

The alteration, though admittedly 
expensive, is believed justified by 
its assurance of proper display. 

The change-over started with the 
spring, 1950, asparagus pack and will 
be completed with this year’s fruit 
and vegetable packs. It -s estimated 
by company officials that the cost will 
run well beyond $100,000. 

In restyling the waxed paper la- 
bels, most of which are printed in five 
colors by rotogravure or letterpress, 
improvements have been made in the 
product illustrations. Color reproduc- 


TRADE 


LABEL 


tion of the vignettes has been im- 
proved to present the product in its 
true-to-life fresh state or at its mouth- 
watering best as a cooked dish. The 
effectiveness of these vignettes has 
been enhanced by shifting the fa- 
mous red spot containing the product 
name and weight printed in reverse 
a holdover from the original pack- 
age design—to the top part of the dis- 
play panel. This also gives additional 
white space for price stamping. 
Brighter blue background strength 
ens the contrast between it and the 
brand name, printed in green ink, and 
the red spot. The switch to a horizontal 
position has also made it possible to 
extend the solid blue background color 
from the display panel over the top 


PRACTICE 


IN FROZEN-FOOD DISPLAY, 


TO CONFORM 


panel, which adds to the visual depth 
of the package. The product name is 
printed in reverse on all sides of the 
package to permit ready identification 
whatever way the package is stacked. 

The company has taken advantags 
of the restyling program to add an 
illustration of its whimsical little bear 
trademark, “Teddy 


which is now featured in its televi- 


Snow Crop,” 
sion commercials and newspaper ad- 
vertisements and to revise the cooking 
instructions on the back panel. 


Crepits: Waxed-paper overwraps, Mara 
thon Corp., Menasha, Wis., 
Waxed Paper Co., Div. Crown Zeller- 
bach Corp., San Leandro, Calif. Cartons 
Marathon Corp 


and Western 


TO STRAIGHTEN UP the display of its brand name in frozen-food cases, 


Snow Crop changed the design to make the 


name read the long way of 


the package—the way dealers were used to stacking packages. Increased 
white space permitted addition of “Teddy Snow Crop” to display panel. 


_---- p> NEW 


SnowCro 


FROZEN FOODS 


Fd 
: ~~ 
% 


BROCCOLI 
SPEARS 


we Bey 


ford Hook 
LIMA BEARS 


—— ane mas 
~~ . A 


BRUSSELS 
SPROUTS 








onsumer-packaged ice cream _ is 
- Pparee ota of a problem product. 
In order to meet the requirements of 
modern _ self-service merchandising, 
the package must incorporate a sales- 
stimulating design and clearly iden- 
tify the product as to flavor and ori- 
gin. But—and this is where improve- 
ment has been badly needed—the 
package should also serve to guard 
the product against melting until the 
consumer can get it home and into 
the refrigerator. 

In recent years, various types of 
insulated bags have been success- 
fully utilized to provide an extra 
measure of temperature 
for ice-cream packages. However, it 


protection 
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TO 


has been widely recognized by ice- 
retailers 
that use of such bags created sev- 


cream manufacturers and 
eral problems. For example, if the 
bags were distributed at the check- 
out counter, the product might be 
partially melted before it was placed 
in the bag, particularly if the waiting 
line were long or the ice cream had 
been carried around in the store 
while other items were purchased. 
On the other hand, when bags 
were left available right at the ice 
cream cabinet, there arose the op- 
portunity for an occasional dishonest 
shopper to conceal other purchases 
beneath the ice-cream carton. This 
frequently necessitated opening and 
















inspection of the bags at the check- 
out counter—a practice resented by 
many patrons. 

An insulated package with “built- 
in” protection features was the obvi 
ous answer, although in the past such 
cartons have been considered pro- 
hibitively expensive. This summer, as 
an outgrowth of pioneering efforts by 
a Florida producer, insulated _ ice- 
cream cartons have made their ini 
tial appearance in Chicago and sev 
eral other metropolitan centers. 
Stemming from preliminary develop- 
ment work by V. D. Patterson, a 
leader in the refrigeration field be 
fore he entered the ice-cream indus- 


try, the self-insulated ice-cream car- 
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FINISHED PACKAGES in Jewel 
Tea Co.’s Yummy line, with col- 
orful waxed-paper  overwraps, 
lack nothing in eye appeal. Note 
copy on its insuls Stripe 


colors are keyed to the flavors. 


ton appears to be a_ logical and 


needed improvement over conven 


tional packages. Under investigation 
by a number of important producers 
it promises to attract investigation by 


the industry 
Inception in Florida 


The earliest 
this type 


commercial user of 
of package is reported to 

Plantation Foods, Ince 
Which makes Velda brand ice cream 
Uleta 


Fla. In 1950 this company began us 


have been 
in an ultra-modern plant at 


ing a package which incorporated a 
sheet of B-flute corrugated 
beneath the 


The corrugated material was cut to 


die-cut 


paper outer wrapper. 


a T-shape to provide overlapping 
ends and sides which would fully en- 
close the inner carton. 


Velda_ ice 


self-service stores in 


cream is sold through 
Florida, using 
open-top, low temperature cabinets 
designed to produce high sales vol- 
distribution costs 


Plantation 


ume and_ hold 


down. Experience — by 


Foods demonstrated that with the 


corrugated thermal protection be 
tween inner carton and outer waxed 
wrapper, housewives could success 
fully buy Velda ice cream along with 
other food purchases and get it home 
in good condition, even if an hour or 
more elapsed between the time the 
product was removed from the stor 
age cabinet and placed in the home 
retrigerator 

Officials of the Bowman Dairy Co 
Chicago, became interested in the 


Velda package and made 


ments tor further development work 


arrange 


Bowman markets its own line of ice 
cream and also handles some private 
brand business. As a result of this 
program the first ice cream to reach 
the Chicago market this year in an in 
was the Yummy 
Carroll — Ice 
a Bowman subsidiary, for 
Jewel Food Stores. 


In half-page color ads devoted to 


sulated package 


brand, produced by 


Cream Co 


its new “Igloo” package, Jewel Tea 
Co. declared: “No more soft, melted 
ice cream. Now—take home Yummy 
ice cream cold and firm. The new Ig 
loo carton keeps Yummy firm from 
your Jewel ice-cream case to your 
Packed in its in 
dividual ‘Igloo, Yummy _ ice 


home refrigerator 
cream 
keeps firm 60 minutes.” 

The Yummy pint packages include 


five flavors chocolate vanilla straw 


berry, Neapolitan and a “special” 
banana 


Outer ot the 


Yummy packages have a related de 


wrappers Jewel 
sign featuring a photograph of a dish 
of the product used in conjunction 
with a line drawing of Yummy, the 
Jewel polar bear trade character 
Sick panels carry diagenal 
along with the flavor 
Light blue is used on all the pack 
label in 
banner he Id by 
Yummy and a solid band extending 
ilong the bottom of the package on 
two sides. The stripes are in different 


stripe s 


name of the 


ages for most of the printed 


tormation the 


colors for easier flavor recognition 


tan for butter pecan, orange tor va 


nilla, dark brown for chocolate, red 


for strawberry and 


alternating red 
and brown for Neapolitan 

On the front panel of the package 
just beneath the flavor name appears 
the word “Insulation” in large capital 
letters, followed by this statement 
“This 


your convemence 


package is insulated for 


Remove insulation 


when storing In freezing compart 


ment of your refrigerator.’ 


Package structure 
Structurally, Jewel's Igloo package, 
as well as the new Bowman insulated 


cartons, embraces three components 


COMPONENTS of package: standard linerless carton, corrugated sleeve and waxed-paper overwrap. Specially scored corru- 


gated sleeve that sets up from the flat and folds in at ends for complete insulation is only unconventional feature. 
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—an unprinted, standard-type pint 
linerless paper carton, an insulating 
corrugated sleeve of patented con- 
struction and a printed waxed-paper 
overwrap. Only the flavor designa- 
tion appears on the inner carton. The 
waxed-paper overwrapper has the 
special coating, originally developed 
for frozen-food packages, with a 
sparkling, eye-catching gloss which 
enhances the printing and specially 
formulated for quick, positive heat 
sealing on the wrapping equipment. 

From the standpoint of thermal 
protection, the corrugated sleeve is 
the heart of the package. In its pre- 
liminary distribution of the Igloo con- 
tainer, Jewel employed a_ die-cut 
piece of corrugated material for this 
purpose, but has now standardized 
upon a corrugated sleeve, which af- 
fords a much better insulation and is 
so fabricated as to expedite packag- 
ing operations. 

Of special B-flute corrugated with 
an outside surface of bleached sul- 
phite, the sleeve is somewhat similar 
to those used in packaging light 
bulbs. However, each end of the 
sleeve is lightly scored so that the 
sides fold inward in bellows fashion 
when pressure is exerted from the 
side, covering the ends of the inner 
carton and completing the insulated 
enclosure. The seam of the sleeve is 
formed by overlapping the outer sur- 
face sheet about 4% in. beyond the 
joined edges. 

Similar in construction to the Jewel 
packages, those adopted by Bowman 
Dairy Co. for its own line of ice 


cream feature the Bowman name and 
the company’s trade character, Bud 
Bowman, on the top panel, along 
with the flavor name. Side panels of 
the wrapper have a comic-style city- 
country scene with two friendly cows 
rubbing noses. The background color 
of the Bowman wrappers is light yel- 
low or cream, with contrasting colors 
flavor 


on the printing for easy 


identification. 


Production 


Operations at Bowman’s ice-cream 
plant in Chicago illustrate how the in- 
sulated packages are handled on the 
production line. 

The lock-end linerless inner car- 
tons, which have a glue-sealed front 
flap to facilitate opening by the con- 
sumer, are filled and closed automati- 
cally on conventional equipment, 
then placed in trays for quick freez- 
ing at low temperature. 

Next the pint packages are trans- 
ferred to another plant area where 
the sleeve and overwrap are applied. 
Packages are slid into the sleeves 
manually, then the ends are folded 
inward and the package placed upon 
the intake conveyor of the automatic 
wrapping machine. The sides of the 
conveyor are adjusted to hold the 
sleeve ends firmly against the sides 
of the package while the wrap is be- 
ing applied. The carton-wrapping 
machine, of a standard type widely 
used in wrapping a variety of prod- 
ucts, feeds the printed wrappers from 
a continuous roll and is equipped 
with an_ electric-eye mechanism 


PRODUCTION at Bowman Dairy plant. Trays of cartoned ice cream ar- 
rive from the freezer at right; insulating sleeve is manually applied and 
ends folded in before packages are placed on in-feed conveyor of over- 
wrapping machine. The finished packages are bagged in units of eight. 


accurate cut-off and 
wrapper registration. As the package 
is elevated for wrapping, the paper 
is held tightly around the insulated 
sleeve by means of a hold-down de- 
vice which stays with the package 
until all folds are completed, produc- 
ing a tight, uniform wrap. Finally, the 
package is automatically moved for 
ward through the heaters, where the 
wrapper is 


which insures 


sealed, and advanced 
onto the discharge conveyor. Cartons 
are then placed in counts of eight in 
kraft bags and 


hardening 


returned to the 
room until ready for 
shipment. 

The Bowman engineering depart- 
ment is working on a completely au- 
tomatic production line which is ex- 
pected to be in operation as soon as 
volume warrants. It is also reported 
that equipment being built for an- 
other ice-cream manufacturer as a 
combination unit will first apply the 
insulating paper to the inner carton, 
then pass it automatically to the sec- 
ond wrapping machine, where the 
waxed overwrap with registered de- 
sign will be applied to the package. 
Two such units will be installed by 
this company—one to handle Diced 
cream and the other the regular pint 
packages. The completely automatic 
units will include an accumulator for 
feeding four Diced cream packages 
onto the conveyor of the first wrap- 
ping machine. 

Working in close cooperation with 
Bowman and the supplier of the in- 
ner carton and overwrap, the com- 
pany which makes the insulating cor- 
rugated sleeve has conducted exten- 
sive research in order to perfect a 
sleeve affording maximum insulation 
consistent with economy. 

Sales results 

Early sales results indicate that 
consumers like the idea of the insu- 
lated carton. Those customers who 
have formed the habit of squeezing 
ice-cream packages prior to purchase, 
to locate one which is frozen hardest, 
may have to adjust themselves to the 
somewhat “soft” feel of the insulated 
carton. But this is an educational de- 
tail which should not be difficult in 
view of the obvious advantages of 


the new package, 


Crepits: Linerless inner cartons and 
printed waxed-paper overwrap, Marathon 
Corp., Menasha, Wis. Insulating sleeve, 
Hankins Container Co., Cleveland, Ohio. 
Automatic wrapping machine, Hayssen 


Mfg. Co., Sheboygan, Wis. 








Utility extras 


MAX FACTOR’S NEW 


‘SIGNATURE’ 


LINE DEMONSTRATES CAREFUL 


PLANNING 


FOR PLUS FEATURES IN POLYETHYLENE SQUEEZE BOTTLES 


Ttility and convenience features 
incorporated in the handsome 
packages designed for the “Signa- 
ture” line of grooming preparations 
for men by Max Factor of Hollywood 
aré excellent examples of the little 
“extras” that do so much to stimulate 
sales. 

Realizing that most men shampoo 
their hair while they take their show- 
ers, Max Factor’s designer, Walter 
Crane, decided to offer the shampoo 
in a functional container that could 
be kept right in the shower, ready 
for immediate use. The green-tinted 
polyethylene squeeze bottle with 
its lettering and decorative design 
molded in was an obvious choice, 
since the non-breakable feature has 
already popularized the use of such 
bottles as liquid-shampoo containers. 
But the addition of two other con- 
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venience features makes the package 
noteworthy. 

The first is the handy thong looped 
through part of the closure which 
permits the bottle to be hung on the 
shower head or tap handle. It, too, is 
polyethylene—X-in. wide lengths cut 
from extruded, lay-flat tubing. 

The second is the ingenious clo- 
sure which eliminates the problem of 
a separate cap which could be 
dropped or mislaid in the shower and 
keeps the shampoo from spilling or 
becoming diluted if the bottle is left 
open. The closure is similar in prin- 
ciple to the one which was introduced 
last year on Max Factor’s prize-win- 
ing World of Beauty global hand- 
lotion container.® 

The closure unit consists of an in- 


°See “A Whole World Molded of Polyethy 
lene,”” Mopern Pacxacrnc, April, 1950, p. 142. 


jection-molded transparent polystyrene 
closure ring that pivots in holes in the 
neck of the bottle. In the bottle 
neck is a plug containing a spring and 
a pin machined to very close toler- 
ance. Utilizing the flexibility of the 
polyethylene to spring-load the rigid 
closure ring, the ring is merely 
flipped to one side with the thumb 
in opening. As it is snapped off-center 
it releases the pressure on the pin 
and the pin pops up, allowing the 
shampoo to flow as the inverted bot- 
tle is squeezed. By returning the seal 
to its vertical position the pin is de- 
pressed and a pressure-tight seal is 
made. 

Like the glass bottles used for the 
other liquid preparations in the line 

a cream hair dressing, after-shave 
lotion and a deodorant cologne—the 
plastic bottle is shaped for ease in 
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shape of these new polyethylene plas 
tic bottles. 

The kit is not just a gift package 
it is designed for repeated use. For 
that reason the non-breakabk plastic 
bottles are constructed so that refill 
ing them is an easy process when the 
special siphoning device, which is 
provided in the kit, is used. This con- 
sists of a length of extruded tubing 
with a polyethylene plug attached to 
one end 

To refill the bottles, the user first 
removes the neck plug in the poly 
ethylene bottle (using the side of a nail 
file to loosen it), inserts tl plug at 
tached to the tubing in the squeez 
bottle’s neck and the tube itself in 
the standard-size glass refill bottk 
and, by continued squeezing of the 
plastic bottle, draws in the desired 
amount of liquid. 


So far as is known, this simple di 
FRAVEL KIT—vinyl inside and out—is intended for permanent use. 


Flat polyethylene squeeze bottles are turned on edge for space economy voiiline of tiene Recall hed as 
al - e S¢ ceeZe 0 es whit 1 are 

within the zippered kit and are, therefore, labeled on the narrow side. - 
so often wastefully thrown away after 


vice is the first practical provision for 


a single use, 
The slim, rectangular shaped bot 


sign also gives the bottle unusual tles nest in the kit narrow side up to 
the bottle, whose wide shoulders and stability. 


handling. The “masculine” shape of 
save space; hence the labeling—two 
reverse-tapered sides suggest a male In the five-piece travel kit these color decals 
torso, was functionally designed to fit preparations are packaged in refill for application on polyethylene—is 
the grasp of a hand, It fits the hand able, 4-oz. natural polyethylene bot- placed on the narrow side rather 
when upright as well as when tipped tles whose shape departs from the than the front. The bottles are 
upside down for pouring, since, in pro- usual wide-shoulder, _reverse-taper capped with the same white, com 
file, the bottle is narrow at the top design. Here again the practical con 


produced espec ially 


pression-molded closures that are 
and extra wide at the base. This de- siderations inspired the use and used on the glass bottles. The travel 


Refilling the squeeze bottle made easy 





+ 
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PLUG IS PRIED OUT easily REFILL PLUG and the tube may then SQUEEZING the polyethylene bottle 


with the edge of fingernail file. be inserted into the glass refill bottle. pumps in a new supply of the product. 
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kit itself is made of brown leather- 
grained vinyl and lined with beige, 
twill-like vinyl. In addition to the re- 
fillable squeeze-bottle packages, it 
also contains a standard-sized package 
of Lazy Shave—a new compressed 
tale—and an extra compartment that 
may be used for holding a razor, tooth 
brush, etc. 

The Lazy Shave package may be 
cited as typi al ot the whole line’s 
packaging-design theme. It consists 
of a paperboard slide tray and sleeve 
with an insert tray that holds the tale 
cake and a_ mitt-like applicator. 
The sleeve and insert tray are cov 
ered with copper-colored aluminum 
foil with the lettering and decorative 
seal being printed in contrasting whit 
and dark brown 

rhe copper! colored foil is the 
identity feature of the entire line. 
The care with which these new pack 
ages were planned is indicated by the 
fact that a satin-finish foil was speci- 
fied rather than glossy, with the 
thought that if foil later becomes un- 
obtainable a paper with a copper 
colored pyroxylin finish can be sub- 
stituted with a minimum of change 
in appearance. 

Unit cartons for the wide-shoul- 
dered, tapered bottles and part of 
the packages for combination sets are 
also made of the copper-foil-covered 
stock. The unit cartons are particu- 
larly interesting because they follow 
so closely the design of the bottles, 
the width of the base being approxi- 
mately two-thirds the width of the 
top. When they are displayed on a 
shelf, the space left between the bot- 
tom sides attracts immediate atten- 
tion and helps set these packages 
apart from the conventional straight- 
sided cartons. 

To emphasize the eye appeal of 
the packages at the point of sale, an 
unusual display case, made of formed 
Masonite on a molded ash sawdust 
base, has designed with a 
large transparent polystyrene bubble 
front.+ This 33-0z. casting—said to be 
the largest single injection molding 
ever made on the West Coast—has a 
vertical supporting fin which holds 
two horizontal shelves as an integral 
part. 3 


been 


The functional aspect was again a 
consideration in designing the case. 
Repeating the shape of the bottle, 
the case occupies a small amount of 
actual counter space, being only 11 


#See Display Gallery, 
July, 1951, p. 96 
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LAZY SHAVE is a 
new product idea— 
a beard-hiding pan- 
cake-type taleum for 


use between shaves. 


MAX FACTOR 


wetirwoor 


GLASS BOTTLES for certain products are identical in shape and closure 
with the shower shampoo squeeze bottle. Note the unusual shape of 
the copper-foil carton; it is designed to give distinction on the shelf. 


in. wide across the base, 14 in. wide 
across the shoulders and only 19 in. 
in height. 

Viewed as a whole there is noth- 
ing gadgety about the new packages, 
but there is showmanship and flair 
in the imaginative way the functional 
prerequisites have been treated to 
give a glamourous appearance befit 
ting the products “used by Holly 
wood’s most famous men.” 

Crepirs: Shower Shampoo package— 
Polyethylene bottle, Plax Corp., Hartford 
Conn.; polyethylene plugs, Owens-Illinois 
Glass Co., Toledo, Ohio; polystyrene 
closure ring, Eldon Mfg. Co., Los Angeles 


Calif; polyethylene thong, extrusion by 
Visking Corp., Chicago, cut by Barrett 
Bindery Co., Chicago; screw-machine pins, 
Solt Automatic Co., Van Nuys, Calif. Travel 
kit package—Kit, A’Cadia Cosmetic Kit 
Co., New York; polyethylene bottles and 
plug on refill tubing, Plax Corp.; tubing 
Calmar Co., Los Angeles; closures, Victor 
Brooklyn, N. Y.; decals 
The Meyercord Co., Chicago. Lazy Shave 
package—Complete boxes, W. C. Ritchie 
Co., Chicago; wraps rotogravure printed 
by John R. Scherer Co., Inc., Chicago 
Unit cartons and combination packages, 
Robert Gair Co., Inc., New York; glass 
bottles, Owens-Illinois Glass Co.; closures 
Victor Industries Corp.; foil labels, Pacific 
Label Co., Los Angeles 


Industries Corp., 

















STYLES CHANGE, but the 1910 
pretty-girl appeal of Coca-Cola 
advertising goes successfully on. 


IN 1900 merchandising of bottled Coca-Cola followed 


the 


leisurely 


YeéestT 


horse-drawn 


pace 


typical 


pe would dispute the claim that 
Coca-Cola is the world’s best 
known commercial product, nor that 
its distinctively shaped bottle is the 
world’s best known package. The sta- 
tistics are overwhelming. 

Since Coca-Cola was first bot- 
tled in 1894, some 200 billion bottles 
have been packaged in the United 
States alone—each bottle, since 1918, 
a replica of that gracefully curved 
and fluted shape that “fits the hand 
so weil a blind man can tell what he 
holds”; a package that Raymond 
Loewy (who had nothing whatever 
to do with its design) has called “the 
most perfectly designed package in 
use today.” 

Additional billions of bottles have 
been and are being consumed in for- 
eign lands in every 
The bright red-and-yellow 
truck bearing the invitation to “Drink 
Coca-Cola,” serving some 400 foreign 


corner of the 
world. 


IN 1951, through 


of that era. 


T 


refrigerated 





bottlers and 3,000 foreign retailers in 
70 countries, is as familiar in Iceland 
and Timbuctoo as it is in Main St., 
U.S.A. Only behind the Iron Curtain 

where it might serve, as elsewhere, 
as a symbol of the abundant Ameri- 
can way of life—is the Coca-Cola bot- 
tle unknown. 

Coca-Cola is by all odds the world’s 
biggest glass package. Approximately 
2 billion Coca-Cola bottles are cur- 
rently in use throughout the world. 
Each bottle, so admirably combining 
structural strength with distinctive 
beauty of line, has an average life of 


from two to five years and averages 


26 fillings per year—yet in this country 


alone replacement needs annually are 
700 million bottles (23,000 
carloads, at 220 gross per car), keep- 


around 


ing six glass plants busy. 

The number of Coca-Cola bottles 
filled in one day, if standing upright, 
side by side, in a straight line, would 


ODA Y 


automatic bottle vendors, 


Coca-Cola almost literally became “Always within arm’s reach.” 
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extend a distance of approximately 
1,000 Three 
would extend clear across the coun- 
try, from New York to San Francisco. 


miles. days’ fillings 


The annual total now is in excess of 
12 billion. 

The average bottler’s truckload is 
180 cases of 24 bottles each, and 
approximately 8,000 truckloads are 
delivered by 1,100 bottlers to nearly 
2,000,000 retail outlets in the United 
States every working day of the year. 

This indicates an annual U. S. total 
of 34,500,000 bottles, which means 
that every man, woman and child in 
this country drinks a bottle of Coke 
on an average of once every three 
days—not to mention the volume of 
soda-fountain sales. 

This is close to half the more than 
$1-billion total U. S. market for all 
carbonated soft drinks, and although 
competition in the cola field has at 
times been intense, no single competi- 
tor has ever approached more than 
one-quarter the Coca-Cola volume. 

From its very earliest days, The 
Coca-Cola Co. has recognized the 
value of trademark and_ product 
quality, and strict regulation of these 
elements is one of the few direct 
controls that it maintains over its 
hundreds of independent, franchised 
bottlers. 

Despite the unique, decentralized 
nature of its business, with no guar- 
antee that its recommendations would 
be accepted by its independent bot- 
tlers, the company has not hesitated 
to pour millions of dollars into the 
development of high-speed bottling 
and quality-control equipment—water 
purifiers, bottle washers, filling and 
capping and inspection equipment— 
that have set the standard not only 
for Coca-Cola bottlers, who have uni- 
versally accepted them, but for the 
entire beverage Every 
Coca-Cola bottling plant is an immac- 


industry. 
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cane 


MINIMUM CONTENTS 
6 FLUIO OZS. 


FAMOUS BOTTLE AND CROWN constitute the world’s biggest glass pack- 
age. To date, more than 206 billion bottles of Coca-Cola have been sold. 


ulate, mechanized showplace, to 
which visitors are welcomed. 

Although it sells nothing to con- 
sumers (its sole business is the supply 
of base syrup to jobbers and _bot- 
tlers), The Coca-Cola Co. in 65 years 
has expended $240 million on con- 
sumer advertising—probably the larg- 
est sum spent to advertise a single 
product in commercial history. 

Further demonstrating its aware- 
ness of the merchandising support 
that even the best package must 
have, The Coca-Cola Co. has origi- 
nated such basic instruments of soft- 
drink merchandising as the refriger- 
ated vending cabinet (ranging from 
the first ice-water cooler to today’s 
nickel-in-the-slot. automatons) and 
the multiple-sale carry-home carton. 

It was a May day in 1886 when a 


struggling pharmacist with a bent for 
invention, a Confederate veteran 
named John S. Pemberton, cooked up 
the first batch of Coca-Cola syrup in 
a three-legged iron pot over a wood 
fire in the back yard of an ante- 
bellum red brick house located in 
Atlanta, Ga. 


The beginnings 

He had achieved the blend of fla- 
vors that he had long been seeking 
for a new soft drink, but he had no 
name for it. 

Learning that some of the ingre- 
dients included extracts from coca 
leaves and cola nuts, his friend and 


bookkeeper, F. M. Robinson, wrote 


out the words in a flowing script: 
“Coca-Cola.” That was the origin of 
the priceless trademark that has been 











1900 


BEGINNING with the old Hutchinson 


preserved to this day essentially 
unchanged. 

Dr. Pemberton lugged a jug of the 
syrup Willis 


operated one of the rare soda foun- 


over to Venable, who 
tains of those days (in the summer 
months only) in Dr. Joseph Jacobs’ 
drug store at historic Five Points, in 
the center of Atlanta. The first point- 
+of-sale display for Coca-Cola was a 
small oilcloth sign bearing the now- 
famous script that Pemberton tacked 
to the the Mr. 
Venable agreed to give the new drink 


awning of store. 


PROTO COURTESY OWENS-ILLINOIS GLASS CO 


AT GLASS PLANT begins the rigid con- 
trol that follows every bottle 
throughout its life. Here a_ technician 
check-weighs freshly molded bottles. 


Coca-Cola 


80 


wired-cork bottle 
the straight-sided modern bottles after the crown cap was perfected 
was culminated in the Samuelson design patented in the year 1915 
—inspired by the appearance of the cola nut—was modified before 


PA 


illustrated at the 


a whirl, but his patrons were genet 
ally indifferent. 

health frail and 
his capital meager. But he painted 


Pemberton’s was 
more signs and hung some of them in 
the Atlanta horse cars. His faith in 
the power of advertising was unusual 
for his day. In the first year he had 


sold 25 


gallons of syrup for $50— 
and spent $46 of this on advertising. 
He managed to introduce the drink 
to a few more drug stores, but by the 
time he died in 1888 he had sold con 
trol of his 


invention and the busi- 


AT BOTTLING PLANT, each fran- 
chised bottler 
to detect 


follows rigid rules 
eliminate worn 


bottles. This is a typical discard. 


and 





left, 
around 1900. Long search for a distinctive package 


Coca-Cola 


bottlers shifted quickly to 


. Extra-bulbous shape shown in the patent illustration 


actual use to essentially the same shape used today. 


trademark had 


changed hands several times. On one 


ness, formula and 
ot these occasions, a one horse WwW agon 
Atlanta’s Marietta St 
carried all the property of the infant 
company. 

One of the 
Points fountain who tried the 
drink and liked it Asa G 
Candler, a young wholesale druggist 
with an establishment on Peachtree 
St. Before his death, Dr. Pemberton 
had sold a one-third interest to Mr. 


rattling down 


patrons of the Five 
had 


Was one 


Candler, and his heirs now closed out 
the business for a_ total 
$1,750. 

Mr. Candler Dr. 
ton’s faith in the product 
had what Pemberton lacked: youth 
health and capital. By 1891 Mr. Can 
dler had become sole owner ot the 
Coca-Cola formula, trademark and 
equipment, to which he turned his 
entire attention. He formed The 
Coca-Cola Co. as a Georgia corpora- 
tion, the trademark in 
1893, laid out extensive advertising 
and by 1895 could proudly say to the 
few other stockholders who by that 
time had joined him that “Coca-Cola 
is now being sold in every state now 
comprising the Union.” 

But the Coca-Cola—as 
had been true of the automobile and 
other 


return of 


shared Pember- 


and he 


registered 


future of 


great American inventions—was 
bigger than any one man could imag- 


ine. In 1919 Asa Candler sold his en- 
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tire Coca-Cola what 
seemed the staggering price of $25 
million. He could not know that 
within his lifetime (he died in 1929) 


holdings tor 


the company would net that much 
profit within a single year 


Start of a package 
Although Mr. Candler 
built the foundation of the 


merchandising system, it must be re- 


certainly 


modern 


corded that he did not recognize the 
place ot packaging in the tuture of 
Coca-Cola until others demonstrated 
it to him. Curiously, too, the bottlers 
who first scored a resounding success 
with Coca-Cola were not the origi 
nators of the idea 

Coca-Cola bottling started in’ the 
most casual wav, in the summer of 
1894 

Young Joseph August Biedenharn 
28 at the time, operated a candy 
company in Vicksburg, Miss., and 
supplied Coca-Cola syrup to soda 
fountains in the town. He was also 


bottling soda water—lemon,  straw- 


berry and sarsaparilla—which was 
popular with the country trade. Not- 
ing that the country folk were increas- 
ingly asking for a glass of Coca-Cola 
when they visited the town’s few 
soda fountains on hot summer days, 
the thought 
pre-mix the Coca-Cola syrup and car 
bonated water in bottles, just like 
sarsaparilla, and thus extend the mar- 
ket beyond the soda fountains—right 
into the country? 

“I just went to work and bottled 
Coca-Cola,” Mr. Biedenharn remi- 
nisced during the 50th anniversary 
of this event, in 1944. “I did not say 
anything to Mr. Candler about it, but 
I did ship to him the first two-dozen 
cases of Coca-Cola I bottled. Mr. 
Candler immediately wrote back that 
it was fine. ... 

“You know,” Mr. Biedenharn 
mused in 1944, “to this dav he has 
never returned my bottles!” 

These first of 200 billion Coca-Cola 
bottles, Mr. Biedenharn recalls, were 
the old 6-0z. Hutchinson cork stop- 
pered bottles, with the wire hook 
that held the cork in place protrud- 
ing from the neck when the stopper 
was pulled up. The necks of these 
bottles were short and they were 
packed upside-down in a 
case with the necks extending 
through holes bored in a false bot- 
tom; there were no partitions. 

This was the stvle of bottle shown 
at the left, dated 1900, in the his- 


struck him: why not 


wooden 
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torical group on p. S80—a sample from 
a Valdosta, Ga., bottler which is the 
oldest now in The Coca-Cola Co.'s 
archives. 

Mr. Biedenharn—still hale and 
hearty at 84 todav—doesn't recall the 
labeling of his first bottles, but thinks 
they were plain bottles with just his 
name on them, similar to the Valdosta 
bottle. There must have been a paper 
label to identify the contents. Then 
as now, the bottles were returnable 
and re juired a deposit 

The crown cap and the bottle fin 
ish to accommodate it were then being 
perfected and within a few vears 
Mr. Biedenharn had changed over to 
it. When Mr. Candler wrote him 
around the turn of the century, to ask 
whether he had heard of the new 
seals, Mr. Biedenharn 


proudly sent him a case of the new 


crown-cork 


package to prove that he was already 
using them. By this time the trade 
mark “Coca-Cola” appeared on_ the 
crown and was blown into the bottle. 

Mr. Biedenharn was joined, gradu 
uly, by his six vounger bro‘hers 
and the business prospered. Mr. Can 
dler had them the bottling 
franchise in perpetuity for the entire 
state of Mississippi and eventually 
they purchased additional territories 
in the states of Texas, Arkansas and 


Louisiana. The 


given 


Biedenharns—the 
clan now includes more than 100 de- 
scendants of the seven brothers—op- 
erate nine Coca-Cola bottling plants 
today and have made a fortune from 
the packaging idea of 57 years ago 

but they missed the really gigantic 
opportunity for national development 
that was seized by another pioneer 
in Chattanooga, Tenn 


The Chattanooga vision 


whether 
Thomas was aware, in 


History doesn’t record 


Benjamin F. 


Showplace plants 


TYPICAL of modern design of 
Coca-Cola bottling plants is this 
Houston plant, opened in 1950. 


= 


5. 
git 


BOTTLING ROOM at ithe new 
Houston plant shows how ample 


provision is made for visitors. 


MACHINERY perfected by 
years of engineering by 
The Coca-Cola Co. and 
its suppliers is close to 
automaton. Here, in At- 
lanta plant, clean bottles 
emerge at left rear (above) 
from soaker bath and pass 
inspection light to fill- 
ing and capping machine, 
then to machine that in- 
verts each bottle to mix 
syrup and water, and, 
finally (left photo), to 
X-ray inspection machine. 
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POSTER-STYLE DISPLAY has always told the story of Coca-Cola with 


but few words—putting across the idea that it is enjoyed by 


nice, 


attractive people. Lillian Nortica, Metropolitan opera star, posed for 
1904 lithograph; today, trend is to active sports with pretty-girl appeal. 


1899, of Joe Biedenharn’s small suc- 
cess down in Vicksburg or whether 
he developed his idea spontaneously. 
But Thomas, a young Chattanooga 
attorney, had seen service in Cuba 
during the Spanish-American War in 
1898 and had noted that a bottled 
soft drink of local origin was being 
widely sold throughout the _ island. 
He coupled that idea with his own 
liking for Coca-Cola—which he had, 
up to then, had only at fountains— 
and conceived the notion that in bot- 
tles Coca-Cola could achieve really 
universal distribution and popularity. 

Thomas shared his thoughts with 
his friend and fellow attorney, Joseph 
B. Whitehead, also of Chattanooga. 
The more they talked about, it, the 
bigger the prospect grew. They de- 
cided to go to Atlanta and put it up 
to Mr. Candler. 

Candler, still exceedingly 
with his soda-fountain syrup trade, 
told the Chattanoogans he was not 
interested in going into the bottling 
bus’ness himself, but that if they 
cared to erect plants at their own ex- 
pense and take all the risks incident 
thereto, he would be glad to enter 


busy 


into a contract with them for the use 
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of his syrup, the product name and 
trademark. 

Candler wasn’t 
staggered when the ambitious young 
attorneys asked for the entire United 
States as their franchised territory for 
bottling. He stipulated only the ex- 


Apparently Mr. 


ceptions of the state of Mississippi, 
which he had already promised to 
Joe Biedenharn, and New England, 
where a wholesaler had a long-term 
contract for the exclusive sale of 
Coca-Cola in that section. All the rest 
he ceded to Thomas and Whitehead, 
in perpetuity. The contract was 
signed on July 21, 1899. 

This was surely one of the most 
fabulous contracts in American com- 
mercial history. Without paying a 
Thomas and Whitehead—with 
no experience whatever in bottling 
and practically no capital behind 
them—obtained rights that turned out 
to be worth hundreds of millions of 


cent, 


dollars. The equivalent of a single 
share in these original rights today 
pays dividends of $3,000 a year—but 
neither the man who introduced the 
Chattanoogans to Candler nor Can- 
dler himself was sufficiently im- 
pressed at the time to get a share for 






























himself, although it could have been 
had for a song. 

Off-hand, this would appear to be 
a case of remarkable foresight and 
faith in packaging on the one hand 
against total lack of faith on the 
other. But the Chattanoogans had 
nothing whatever at stake—and the 
decision that Mr. Candler made, con 
sciously or not, proved to be emi 
nently correct in its establishment of 
company policy. 

The contract established for all 
time that The Coca-Cola Co. would 
remain pretty much aloof from the 
bottling business and make its money 
from the sale of syrup—profiting only 
as the bottlers profited. 

Could Mr. Candler have foreseen 
that a gigantic Coca-Cola Co., if it 
controlled both ends of the business 
might one day be a prime target for 
Government trust-busters? At any 
rate, when that most vigorous trust- 
buster of them all, Thurman Arnold, 
several years ago investigated The 
Coca-Cola Co. he not only gave the 
company a clean bill, but ended up 
paying public tribute to its policies 
and practices as setting a shining, non- 
monopolistic example for others. 


Merchandising pattern 

The pattern of packaged distribu- 
tion of Coca-Cola developed rapidly 
after Whitehead _re- 
turned to with 


Thomas and 
Chattanooga their 
contract in their pocket. 

A bottling plant was established in 
Chattanooga in the fall of 1899; an- 
other was opened in Atlanta the fol- 
lowing spring—the first introduction of 
the bottled drink to citizens of the 
home town of The Coca-Cola Co. it- 
self. The two partners agreed to split 
their vast territory, roughly between 
North and South 


in Chattanooga and 


Thomas remained 
undertook the 
development of the Middle Atlan- 
tic, Northeastern, Great Lakes and 
Pacific Coast territories, while White- 
head elected to establish his head- 
quarters in Atlanta and take jurisdic- 
Southeastern and 
Southwestern areas. 


tion over the 


It was apparent to both men that 
it would be a physical and financial 
impossibility for them personally to 
establish and operate plants sufficient 
their territory. 
They soon began a diligent search 


to serve enormous 
for competent individuals in all parts 
of the country who could be inter- 
ested in setting up local plants un- 
der sub-franchise. Thus began the in- 
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stitution of the locally owned and op- 
erated Coca-Cola bottling plant—an 
institution which is teday as much a 
part of the American home-town 
scene as a post office or fire house. 
Both Thomas and Whitehead lived 
barely long enough to see this pat- 
tern established. Joseph Whitehead 
died in 1906 and Benjamin Thomas 
in 1914. John T. Lupton, another 
Chattanoogan who put money into 
their early efforts, lived until 1933. 
The evolution of the 
Whitehead-Lupton 
day’s pattern for Coca-Cola distr.bu- 


Thomas 


interests in to 


tion is too complex to follow here. 
Every local Coca-Cola bottler today 
gets his franchise and buys his syrup 
from one of six “parent bottlers.” Five 
of these parents are currently owned 
by The Coca-Cola Co.—but the sixth 
and largest is The Coca-Cola Bottling 
Co. (Thomas), Inc., which still holds 
most of the territory originally organ- 
ized by Ben Thomas, now including 
New York City and State 

The Coca-Cola Co. owns but 42 of 
1,108 local 


small sample 


the present 
plants. This 


bottling 

serves 
mainly as a laboratory for the compa- 
ny’s ingenious maintenance of pack- 
aging and product quality standards. 

Gross business of The Coca-Cola 
Co. itself is today about $128 million 
a year. The biggest of the 
nickel goes to the local bottlers; their 
combined sales are several times that 
of the parent company. The whole- 
salers, or parent bottlers, are limited 
to a profit of 9 to 12% on each gallon 
of Coca-Cola syrup. 


share 


The famous bottle 

Try, if you can, to imagine the suc- 
cess of Coca-Cola without the distine- 
tively shaped bottle which since 1916 
has been its No. 2 trademark. There 
is no other package you can think of 
that could be instantly identified by 
90% of the world’s population by its 
shape alone. 

Would Coca-Cola reached 
anything like its present dominance 
if it had continued to be sold in the 
straight-sided, paper-labeled _ bottle 
which prevailed up to 1916? To pack- 
aging people, the question needs no 
answer. 

Thomas and Whitehead were re- 
markable for their time not only in 
their vision of the function of a pack- 
age in extending markets “farther 
than a horse can travel,” but in their 
feeling that the package itself should 
be a trademark. 


have 
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By the early 1900s the spectacular 
Coca-Cola had brought 
forth a horde of imitators. This wor- 
ried Ben Thomas. 


success of 


The late George Hunter, until his 
death in 1905, head of the Thomas 
company, recalls that his Uncle Ben 
frequently told him, “George, we need 
a Coca-Cola bottle which a person 
will recognize as a Coca-Cola bottle 
even if he feels it in the dark. The 
Coca-Cola bottle should be so shaped 
that, even if broken, a person could 
tell at a glance what it was.” 

But difficulties attendant upon the 
development of semi-automatic pro 
cesses for bottle blowing for some 
years forbade special designs and it 
was not until 1913 that Ben Thomas 
quest was really pushed. All Coca-Cola 
bottle suppliers then were urged to 
submit new designs, from which one 
would be chosen. 
Root, whose Root 
Glass Co. in Terre Haute, Ind., was 
a leading supplier, called together 
his supervisory staff and outlined the 
need. He placed the project in the 
hands of a task force headed by Alex 
Samuelson, Swedish 


Chapman J. 


superintendent 
of the glass plant and a machine de- 
signer of note, and T. Clyde Ed 
wards, a cost accountant. 

The requirements were that the 
new bottle be (1) distinctive and (2) 
practical to handle in all the equip 
ment then being used by Coca-Cola 
bottlers. 

“Get all the information you can on 
the coca leaf and the cola nut,” 
Samuelson suggested to Edwards. It 
had occurred to him that maybe a 
design could be worked out that 
would be associated with one or the 
other of these two name-inspiring in- 
gredients of Coca-Cola. 

Edwards went to the Terre Haute 
Public Library. There, in the Ency- 
clopedia Britannica, it is said, he 
found a line drawing of the cola 
nut—a bulbous pod with longitudi- 
nal ridges. A machinist in the glass 
works carefully copied this drawing 
and Edwards took the copy to 
Samuelson. 

Inspired by the unusual form of 
the bean, and knowing as well that it 
would be a_ practical shape for 
molding and for bottling, Samuelson 
promptly executed the basic design 
of what was destined to become the 
world’s most famous glass package. 

Samuelson’s original design, exe- 
cuted first in wood and later in glass, 
underwent numerous tests and modi- 


fications. The final design was pat 
ented in his name in Nov., 1915. 
Meantime, other glass manufac- 
turers had submitted other designs 
and the choice was put up to a com- 
bottlers, 


headed by Veazey Rainwater of At- 


mittee of seven parent 
lanta. The committee met prior to the 
Atlanta 
and after days of consideration, the 
their 


almost indis- 


1916 bottlers’ convention in 


Samuelson design became 


hoice. The new bottle 





Delicious 


CARRY-HOME CARTON, basic 
to all beverage merchandising 
today, was originated by The 
Coca-Cola Co. in 1923. Today 
20% of all the bottled Coke is in 
the handy familiar red carrier. 
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and Refreshing 


tinguishable from the one used to 


day—went into production the same 


year and by the end of 1918 had re 
placed the old bottle in practically 
every plant in the country. 

The bottle 
Chapman Root and his descendants 


made a fortune for 


Not only was the Root company one 


of the principal suppliers, but the 
contract by which it turned the de 
sign over to The Coca-Cola Co., for 
licensing to other bottle makers, pro 
vided a royalty to Root of 5 cents per 
gross. This seemingly modest fee (M1 
Root declined an offer of 25 cents) th« 
Roots largely invested in Coca-Cola 
bottling plants, mak'ng them one of 
the largest ownership interests today 

The Root bottle business was ac 
quired by the Owens-Illinois Glass 
Co. in 1932 and Chapman S. Root 
grandson of the founder, is today a 
member of the Owens-Illinois board 
of directors. He is also a director of 
nine Coca-Cola bottling plants. 


Packaging precepts 

The Coca-Cola bottle design is, of 
course, the jealously guarded private 
property of The Coca-Cola Co. But 
many of its other packaging develop- 
ments have been of inestimable value 
to other bottlers and packagers in 
general. 

The soft-drink bottling industry did 
not assume sizable proportions until 
the leadership behind Coca-Cola in 
spired the building of plants and ma- 
chines which made it possible to ster- 
ilize bottles and to fill and seal them 


TRING RE TALE! 


JACOBS’ PHARMACY. i WiOLeSACe 


FIRST COCA-COLA sold was dispensed from foun- 
tain at Jacobs Pharmacy in downtown Atlanta in 1886. 
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PRICES 


without the touch of human hands. 
Although Coca-Cola did not originate 
the crown cap, it helped perfect the 
cap and high-speed machinery for 
applying it, recognizing this as neces 
sary assurance of a safe and sanitary 
drink. 


Automatic washing devices had to 


be developed and they were—huge 


mechanisms as big as box cars 
but nonetheless precision instruments, 
that bottles, 
fectly cleansed and thoroughly 


rhe 


on purity and quality that permeates 


deliver gleaming per- 
ster 
lized. almost-fanatic insistence 
every operation also led to the devel 
ypment of the first see-through empty- 
bottle inspection machines and_ the 
RCA X-ray inspection machine that 
utomatically rejects any filled bottles 
carrying impurities. 

The 


bottle is molded to close tolerances 


distinctive “Georgia green” 
to insure trouble-free handling in fill 
ing equipment that runs as high as 
300 bottles per minute. 

Having as its goal the idea of put- 
ting Coca-Cola alwavs “within an 
irm’s length of desire,” The Coca-Cola 
ce: 


veloped the merchandising beverage 


working with its suppliers, de- 


cooler from a wooden tub on four 
wobbly legs to the modern stream- 
nickel-in-the-slot that 
eems to be everywhere. The first red 


1944 


lined veudor 
cooler appeared in 1929; by 
there were a million of them. 
The carry-home container for mul 
tiple _ sales, 


now a_ merchandising 


“must” for every producer of bever- 


i tte lee 


Coca-Cola 
the 


board 


ages, was pioneered by 
in 1923 with a six-bottle carton 
Harrison 
the 
produced by the Empire Printing & 
Box Co. of Atlanta. At 


proximate lv 20% of bottled Coca-Cola 


idea of Jones, now 


chairman of company, and was 


present ip 


s sold in “the home packags with a 
handle of invitation.” Design has been 
steadily improved through the vears 
i = 12-bottl 


stre neth was a 


carrier of exceptional 


prize winner in the 
last Folding Paper Box Competition. ° 
Above all, the method 
of quality control is unique and _ th 
sky-high standard for the 
whole bottling industry to shoot at 
Asicle 
Coca-Cola syrup, The 


company Ss 
result a 
sole source ol 
Coca-Cola ¢ 
two vital controls over 
The bottler’s contract ob 
him to (1 standard 
Coca-Cola 


the 
company’s 


from being the 


exercises only 
its bottlers 


liges out 


put 
quality subject to 


] 


constant inspec tion and 


and (2) use the trademarks 


“Coca-Cola” “Coke” 


cording to company’s 


testing, 
and only ac 
the strict 
regulations 

Knowing that violation of either of 
these provisions will cause him to lose 
heed 


when the company lectures him, as 


his franchise, the bottler pays 
it constantly does, on such subjects 
as plant cleanliness and the need for 
crocks and 


elimination of “bums, 


scuffies”"—the company’s designations 
for worn bottles considered no longer 


worthy of the name “Coca-Cola.” 
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TODAY, Coca-Cola makes any pause The Pause That Refreshes 
in the remotest corners of the world—thanks to packaging. 
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But it would be a mistake to as- 
sume that the bottler toes the quality 
line in trepidation; it is more an atti 
tude of respect—respect for the mil- 
lions of dollars that the company has 
poured into development of its qual- 
the 


standards 


and 
these 


ity standards 
that 
profits 


proven tact 


following pays 


The company’s res¢ irch ind devel 


opment program, from which bottlers 


I 
and their suppliers reap the 


| 
benefit, is responsible for the im 


pn nary 


proveme nt of detergent washing com 


pounds of water-purifying methods 


of carbonation control and of high- 


pressure svruping devices. Right now 
1 unit is being developed not only to 
reject scuffed bottles 

but to define the degree 
Experimentation is also being con 
bottle to 
life 


score 


automatically 


of scuffiness 


ducted on a_ te mpe red 
lengthen still further the 
of the package. More 


of traveling laboratories 


useful 
than a 
carry these 
developments directly to the bottling 
plants. 

The company’s engineering objec 
tive is defined as “to keep our facili- 
ties ‘a little ahead of the best.” When 
PACKAGING surveved_ the 
Atlanta Coca-Cola Bottling 
Co. plant in 1941,¢ it commented: 
“Until robots can think and talk and 
choose like hi nan beings, this bot- 


MopERN 


then-new 


tling plant is as automatic as a pack- 


found 
that the per capita output of each 


aging plant can be.” It was 


person in this plant engaged in pack- 
aging was upwards of 20,000 bottles 
per day. 


Advertising and promotion 
The that Asa 


dler was short-sighted in many re- 


record shows Can- 
spects in his estimation of the future 
of Coca-Cola. But he shared with poor 
John Pemberton a firm belief in the 
power of advertising and thus, in his 
28 years as head of the company, laid 
the groundwork of promotional prac- 
tices that, along with quality of pack- 
aging and product, account to a large 
degree for the success of Coca-Cola. 

The famed slogan “Delicious and 
Refreshing” dates from Candler’s ear- 
liest with Coca-Cola, in 
1889. By the turn of the century he 
was erecting spectacular billboards 


in the form of Coca-Cola glasses 30 


association 


ft. tall in ball parks and giving away 
millions of souvenirs—Japanese fans, 
travs, match books, blotters bearing 


“Robot 


+ See Plant,” PACKAGING 
Oct., 1941, p. 91 
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trade 


mark. Perhaps his most effective early 


his already well-established 


millions 
of tickets good for a free Coke at any 


idea was the distribution of 


fountain—for which Candler promptly 
reimbursed the fountain owner 

By 1896 Candler had put SSO.000 
1911 the 


pass d $!] 


as early as 
had 
Since 1947 the am 


has been approximately $15 million 


into promotion 
advertising budget 


million a year yunt 


per veal Re gular schedules have ip 
peared 
In magazines 


th rie wspape rs Sine 
1904 


its infancy, in 


ISST and 
Radio has 
1927 
The total of company advertising ex 
date—$240 


into account the 


Since 
been used since 


penditures to million 


take 


p! bably 


loes not 


amount equally great 
spent by bottlers 
Mode m 


been 


( Oca ( ola 
continu 
Though 
pretty 


advertising for 
has characterized by 
itv, consistency and restraint 
used the girl” 
the 


it handles these elements with 


it has long 


theme and “bathing beauty” 
motit 
consummate good taste. In recent 
years there has been heavy empha 
sis on sports subjects, but here, too, 
the pretty girl is not neglected. The 
typical poster-style ad shows a smil 
ing and lovely creature, in a pleasant 
interlude from golf or tennis, obvi 
ously enjoying “The Pause That Re- 
freshes.” That phrase, one of the most 
famous in all advertising, is only 22 
famous “Deli 


still 


years old; the equally 


cious and Refreshing” is used 
also. 

Coca-Cola, through its bottlers, is 
also a very heavy user of posters, 
signs and point-of-sale displays. The 
company has always recognized that 
its product was purchased largely on 
momentary impulse, for which the 


point-of-sale suggestion, _ properly 
handled, can be a powerful stimulus. 
One of its displays won a_ Silver 
Award in the 1937 All-America Pack 
iging ( ompetition. 

1941 the trademark “Ccke” 
has been given almost equal promi 


the full 
“Coca-Cola.” This is the result 


Since 
nence in advertising with 
name 
of a curious set of circumstances. In 
i long series of legal battles, The 
Coca-Cola Co. lost the 
right to the “cola” part of its trade 
mark, the “Coke” 
had become almost universally used 
by the public as an abbreviation for 


exclusive 


but in meantime 


“Coca-Cola” (in spite of the compa- 
ny’s original opposition to nicknames) 
and the company finally recognized 
this, registered it in 1945 as a trade- 


i 
' 


ONLY PACKAGE USED by The 
Coca-Cola Co. itself is the famil- 
iar gallon jug that conveys syrup 
Fountain 


to soda fountains. 


business for only 


19% 


now accounts 


of Coca-Cola syrup sales. 


mark and won legal backing for its 
that Coke 


receive noth- 


calling for 
Coca-Cola 


view anyone 


should and 


ing else but. 


Management 

One probable reason why Asa Can 
dler was willing to sell out for what 
now appears to be a piddling $25,- 
000,000 that he 


never recognized the potentialities of 


was apparently 


growth through packaging. The foun 


tain business was his first and con 


stant love. 
By 1900, after bottlers like 
the Biedenharns, Thomas and White- 


soon 


head had taken the packaging initia 
drink of Coca-Cola 
a bottle. Things 
changed rapidly after the new own- 


tive, only one 


in 100 was sold in 


ership, headed by Ernest Woodruff, 
1919. By 1928 bottled 
were 


took over in 


and fountain sales approxi 
mately equal. Since then the bottle 
has steadily gained until today it ac- 
counts for 81 sales out of 100. Foun- 
tain sales have by no means slipped 
but the great growth has been in 
the package. 

The Woodruff management repre 
Coca-Cola in 


many ways. After four years, Ernest 


sented a new era for 


This article continued on page 162) 
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Polyethylene flask with the look and feel of leather 


SPRAY DEODORANT 


iq, Na) 


A realistic effect is created by this new brown poly- 
ethylene flask with its simulated grained-alligator sur- 
face, recently introduced by Parfum Charbert for its 
“Of Thee I Sing” men’s toiletries. The plastic spray 
bottles duplicate in polyethylene the former glass bot- 
tles with grained-leather covering and are reported to 
be 144 grams lighter than the glass containers, with 
the additional advantages of the squeeze-bottle spray 
mechanism and unbreakability. Labels are color en- 
graved in white directly on the polyethylene. Clo- 
sures, made of urea plastic, are nickel plated and 
chrome coated. The new plastic bottles, introduced 
last month, are being merchandised in a counter dis- 
play carton holding 1 doz. of the containers. For the 
traveler, Charbert is marketing a morocco-grained vi- 
nyl zipper kit fitted with a vinyl holder enclosing the 
three products packaged in the new containers—spray 
deodorant, after-shave lotion and talcum—together 
with a tube of shave cream. 

Crentts: Plastic bottle and spray mechanism, Elmer Mills Corp., 
Chicago. Color engraving, Modern Art Printing Co., Brooklyn, 


N. Y. Closure, Colt’s Mfg. Co., Hartford, Conn. Display carton, 
F. N. Burt Co., Buffalo, N. Y. 


Bright, bright red goes to the frozen-food case 





Plenty Fresh Co., a new San Francisco firm whose 
line of quick-frozen fruits, vegetables and specialty 
items is now being distributed under the brand name, 
“Donald Duck,” is taking no chances on its packages 
being lost in dealers’ cases. The company has deliber- 
ately chosen a wrapper design whose colors will make 
it “scream” in contrast to the traditional frozen-food 
cool blues and greens. These new wraps sport red—a 
bright red background. Letterpress is used to print 
the wraps, utilizing the four process colors to repro- 
duce the product vignettes and Donald Duck's grin- 
ning face (the brand’s trademark), plus a special red 
for the background color. The wrapper is made of 
32-Ib. special frozen food paper, waxed after print- 
ing to 43.5 lb. weight with a non-flaking, high-gloss 
wax. 

Crepit: Wrapper, Western Waxed Paper Co., Div. of Crown- 
Zellerbach Corp., San Leandro, Calif 








HISTORIES 


A wall dispensing polyethylene squeeze bottle 








A wall-bracket dispenser unit, believed to be the first 
one designed to hold a polyethylene squeeze bottle, 
is featured by Winthrop-Stearns, Inc., New York, in 
a special promotional package for one of its products. 
Created for “phisoHex”—a sudsing, anti-bacterial de- 
tergent used by doctors, dentists and nurses for pro- 
phylactic cleansing of the skin and also by patients 
with skin infections—the package contains the bracket 
and a filled bottle which comes with a double 
phenolic closure so that it may be used either as a 
conventional squeeze bottle or as part of the dis- 
penser unit. The bracket, injection molded of ivory- 
colored polystyrene, is made in two parts: a base 
that is attached to the wall with screws and a rotat- 
ing arm. At the end of the arm is a threaded re- 
ceptacle with a pinpoint orifice. The illustration shows 
the bottle screwed into this holder and how it is 
tilted when used. The green-tinted polyethylene used 
for the bottle is semi-transparent, thus the fluid level is 
easily checked. 

Creprrs: Bottle, Plax Corp., Hartford, Conn. Bracket, Crellin 


Plastics Co., Chatham, N. Y. Double closure, Grigoleit Co., 
Decatur, Ill. 





Christmas candy canes have always been a packaging 
problem because of their fragility. Confectioners have 
tried many types of packages in efforts to reduce 
cane breakage with varying degrees of success. This 
year, however, patents have been applied for on a 
new type of package said to have virtually elimi- 
nated breakage. Majestic Confections of Philadelphia 
is one of the first companies to use the pack which 
consists of a flat, die-cut sheet, printed in two colors, 
that is designed to fold quickly into a safe, attractive, 
easily filled carrier. Each cane is locked into position 
so that it has no contact with the sides or the bottom 
of the container. Detail of the construction of the con- 
tainer is shown in cross-section illustration at right. A 
plain chipboard sleeve covers the container for 
packing. 

Crepits: Design, Gerry Powell, New York. Container supplied 
by Workman-Powell, New York. 

















Dissolving package 


SPECIAL FILM CONTAINING SEMI-SOLID PIGMENT IS 


MISCIBLE WITH THE PAINT IN WHICH IT IS MIXED 


striking new application for a 
P “pean. 8 package—the kind that 
dissolves in the mix—is a transparent 
wrap for new cubes of semi-solid 
color concentrates to be added to 
base paints at the time of purchase in 
the retail store. 

The McCabe Paint & Varnish Co 
Irvington, N. J., was the first com 
pany licensed to distribute the 
Tint-A-Matic colorants and _ special 
base-paint mixtures which constitute 
one of the latest developments 
in modern methods of merchandising 
paints. Four other paint companies 
throughout the country have also 
been licensed to market these prod- 
ucts. ° 

The outer package consists of 
a cellophane-wrapped, cube-shaped 
carton measuring approximately 1% 
in. (in the size sufficient to color a 
32-0z. can of paint) which contains 
the cube of colorant wrapped first in 
the miscible film and then over- 
wrapped in lacquered glassine. The 
protective, vinyl-coated carton is of a 
special construction to provide what 
is called a “self-baling” principle 
that is, opening out flat after one flap 
is released so that contents may be 
removed with a minimum of han- 
dling. The glassine wrap over the 
miscible-film cube is provided to give 
additional protection to the colorant 
in case of breakage in shipment. 

The chief advantage of the mis- 
cible unit, of course, is the accuracy 
of formula it permits in matching col- 
ors correctly for the consumer. Since 
the entire premeasured cube of col- 
orant, wrap and all, is d’ssolved in 
the can of base paint at the time of 
purchase, there is absolutely no 
waste, the company claims, such as 
occurs with containers from which a 
viscous colorant must be emptied, 


*Bruning Bros., Inc., Baltimore, Md.; Mobile 
Paint Mfg. Co., Mobile. Ala.; Rockford Paint 
Mfg. Co., Rockford, Ill.; Perfection Paint & 
Color Co., Indianapolis, Ind. 
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FILM-WRAPPED CUBE is dropped into base paint, assuring absolute ac- 
euracy of formula for correct matching of colors without waste or messy 


handling. Wrapper with feminine appeal is designed for use on base paint 


cans by Tint-A-Matic licensees, imprinted with each paint company’s name. 


SELF-BALING FEATURE of cube-shaped carton is achieved by special con- 


struction, permitting contents to be removed with minimum handling. 


due to the quantity which clings to 
the inside of the package. 

With the new package, it has been 
possible to build up an entire paint- 
color system with the assurance that 
each cube coded by number to a 
matching color swatch will provide 
the consumer with the desired shade 
of paint that has been selected. It 


also permits the dealer to have a 


compl te paint department with a 
full selection of fashion colors within 
5 by 3 ft. of space, whereas a tradi 


tional 


department ot ready mixed 


paints occupies about 23 bv 6 ft. of 
space. 

result of 
more than a year of development by 


This packaging is the 


R. C. Rhines, originator of the new 


paint-coloring system and president 
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of the Tint-A-Matic Co. Associated 
with the American Marietta Co., Mr. 
Rhines had been in the paint business 
for years. Upon his retirement from 
this company, he began experimenting 
with color concentrates. Through the 
aid of the State of New Hampshire's 
program to encourage local industries, 
laboratory of 
the University of New H umpshire 
t, called Tint-A 
Matic, was perfected under the dire« 
tion of Dr. Joseph Seiberlich, a Ger 


man scientist formerly with I. G. Far 


he was directed to the 


where the new produc 


ben 

Many types of miniature containers 
were considered 
the desired 


or the ease of handling that was sug 


but none provided 
accuracy of application 
gested by the possibility of the mis 
cible film could — be 
dropped with contents right into the 
mix and would dissolve in the batch 


wrap which 


with no messv handling of the color 
ing matter 

After months of 
company 


experiment, the 
has developed a suitable 
film which it casts itself and which is 
miscible due to a 
cluded in the paint. The 
composition of the film has not been 


special solvent in 
oil base 


revealed. Previous miscible packages, 
used in industrial batch mixes, have 
employed polyethylene or S-polymer 
film. + 

Surface design of the package, 
which reminds one of a tiny multicol 
ored toy building block, was unde 
the direction of the company’s color 
consultant, who worked out a com- 
plete color coordination system for 
the new concentrates carefully styled 
to leading fashion colors in the home 
furnishings field—a 
won the 1951 
the Home 


4 comprehensive 


which 
Trail Blazer award of 
Fashions League. 


program 


system of 
swatches and color-sample books has 


been provided for use by the dealer 


+See “Disappearing Package,”” MopeRN Pack 
N g., 194 81 


VENDOR UNITS pro- 
vide dealer with a 
complete paint depart- 
ment in 5 by 3 ft. of 
space. They operate 
on a semi-automatic 
principle; when one 
cube of colorant is 
removed, another one 
slides into position. 
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at the point of sale and for purchase 
by the consumer so that she may se 
lect the 


numbers. 


exact shades by coded 
Every color carries a cross 
reference showing what particular 
home furnishings items are also avail 
able in each particular shade 

When the desired color is selected 
the dealer simply opens a can of the 
base paint, drops in the miscible-film 
wrapped cube with its contents, puts 
the can in a specially designed mixer 
for eight minutes and the consume! 
has the gloss 


mixed paint—either 


semi-gloss or flat, as she designates 
ready to take home. 


transfer from one container to 


T he re 1s nO Messy 
another 
and no messy handling 
Specially display 
are arranged for the dealer to stock 
a full line of the colorants in the 3 by 
Some of these 


designed units 


> ft. of space. units 


are made to operate on a semi 
automatic principle; when one pack 
aged cube of the colorant is removed 
another immediately slides into posi 
tion for the next purchase. The cube 
shaped packages are supplied in two 
sizes tor two sizes of paint cans 
Another part of the program was 
the designing of a special wrap- 
around label for the base paints sold 
Tint-A-Matic licensees 


The reverse side of the 


through 
label 
is reserved for printing the name of 
the paint company licensed to distrib 
ute the Tint-A-Matic products. The 
design of the label has a more femi- 
nine feeling to appeal to women. It 
also has a place for the imprinting 
of each purchaser's name, color, batch 
number and date of purchase. 

At present the packaging is ‘being 
done by hand. The color concentrates 
which 
when kept at a sufficiently low tem 
perature may be cut into cubes like 
These 


according to 


are formed into large blocks, 


butter or cheese. cubes are 


cut to. size correct 
weight and first wrapped by hand in 


the miscible film, wrapped again in 


TINT-A-MATIC 


poannnanns 
manansse 


glassine for added protection, then 
placed in the selt-baling cartons and 
cellophane overwrapped. As produc 
tion demands, the company expects 


to install automatic equipment 


Cxepits: Carton Nashua Paper Box 
( Nashua, N. H. Cellophane, Sylvania 
Dit (merican rat Cor) Neu 
York. W rap-ar und labels. Brady Imer 
Printing Ce Brow aii N. } Display 
vendor, Davidson-Hansen Ce New York 
Illuminated unter display Display De 

signers Producers, Inc New York 
Color consultant, package lesig and 
merchandisin pr ram Rahr lor 


Neu 


i 
“a, 
COLOR SYSTEM for matching 
Tint-A-Matie colorants to home 
decorating colors, devised by the 
company’s color consultant, won 
1951 Trail Blazer award, pre- 
sented by Home Fashions League. 


(CA HEWES Dre 


Wein ‘matic 
prensld ncaa 


POINT-OF-SALE AIDS help li- 


censees to 


present the story 
Tint-A-Matic color- 
ants to dealers and consumers. 


of the new 
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STOCK MOLDS for glass assured quicker delivery. Economical bronze-gold-sprayed standard urea caps complement 
the gray and gold decor of labels and cartons. Ultra fine-screen engraving provides finest reproduction for delicate lines. 


Round-table planning 


A MEETING WITH SUPPLIERS LIKE 


THIS ONE CONDUCTED BY MORTON MFG. CO. 


MAY BE THE ANSWER TO MANY DIFFICULT PROCUREMENT PROBLEMS 


Ebook when the choice of pack- 
aging materials is becoming stead- 
ily more restricted and deliveries in- 
creasingly uncertain, all packagers 
contemplating the introduction of new 
packages or new products might well 
follow the procedure adopted recently 
by the Morton Mfg. Co., Lynchburg, 
Va. 

Anxious to expedite the packaging 
of a new line of cosmetic prepara- 
tions marketed through its Blair Di- 
vision, this company reasoned that it 
could greatly speed up the procure- 
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ment of cartons, labels, bottles, ce- 
ramic decorations and closures if it 
could get potential suppliers together 
at a round-table conference with the 
designer from the beginning, to ob- 
viate the choice of any “problem” 
material. 
Accordingly, the company con- 
tacted its regular suppliers and _ in- 
vited them to meet with a Morton 
executive and the designer at a se- 
ries of conferences in New York. 
These meetings required the better 
part of two days before the various 


possibilities in respect to the pack- 
aging of the nine new products could 
be explored and settled, but they en- 
abled Morton to get into production 
within a matter of weeks rather than 
months. At the same time the meet- 
ings permitted the development of a 
series of packages which should not 
be seriously affected by further de- 
velopment of shortages, so far as can 
be foreseen now. 

Each supplier was briefed in ad- 
vance on the essential requirements 
of the program and asked to sub- 
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mit the 
meeting. The problem, of course, was 
simplified in that the user did not so- 


licit competitive bids, but decided in 


samples for discussion at 


advance to rely on regular suppliers 


for each package component. 

The most advantageous part of the 
procedure, participants agreed, was 
the opportunity afforded each sup- 
plier to advise the purchaser on his 
product in relation to all the other 
pac kage elements. This settled in two 
days many questions which it would 
have taken Morton several weeks to 
find out by mail and telephone. 

The first decision the 
of glass bottles stock molds, 
which obviously assured quicker de- 


was choice 


from 


livery. The bottles were also selected 
with an eve to Government standard- 
ization recommendations (which may 
eventually become mandatory). By 
study, it 
choose five mold sizes to handle 


nine products in the line. 


careful was possible to 


all 


With a closure representative pres- 
ent, it was a simple matter to deter- 
mine the kind of standard closures 
that would be suitable to fit the bot- 
tles. Following the selection of the 
bottles and closures, the carton, set- 
up label 
were there to estimate requirements. 

With this groundwork, the designer 
the 
whole program and was prepared to 
work out a design not only in keep 
ing with the character of the prod- 
ucts, but suitable to the packaging 
materials to be used. 

The project consisted of the plan- 
ning of packages for nine items, six in 
a treatment line and three for what is 
called a “costume” line, consisting of 
cologne, perfume and sachet. All of 
the items are planned for door-to- 
door direct selling. Therefore, the de- 
sign could be handled with more re- 
straint than is sometimes feasible for 
cosmetic lines designed for over-the- 
counter selling and with more deli- 
cacy than packaging that must with- 
stand constant shop wear. It also de- 
manded high styling and good taste 
in keeping with the increasing dis- 
crimination in rural and urban areas. 

A gray-and-gold 


box and representatives 


had a comprehensive idea of 


scheme 
against a pure white glossy back- 
ground was selected for the paper 
labels and varnished cartons. These 
neutral colors, the designer felt, 
would suit a wide variety of tastes 
and would blend well with a variety 
of colors on users’ dressing tables, be- 
sides imparting a feeling of luxury 


color 
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with the use of gold. A delicate pen- 
cil technique was adopted for the 
herringbone border. A crest in gold 
and gray gives dignity to the pack 
ages. To provide the finest reproduc- 
tion for the delicate pencil hatch 
lines, an ultra-fine-screen engraving 
technique was used. 


Gold 


¢ losures, 


the 
“ » 
costume 


selected for 
the 
items a more luxurious appearance, the 
urea plastic caps for these products 


face “dd, 
treatment 


also 
but to 


was 


give 


are whereas 


polished-brass 
for the 


are gold-bronze sprayed. It 


those packages 
was de- 
that should 
unobtainable, the 
sprayed caps could also be used on 
all of the packages without disturb- 
ing design continuity 


termined in advance 


brass become 


Folding cartons were selected for 
all of the products except the perfume, 
which is being featured as a gift item 
in a two-piece, set-up box with gold- 


covered extension-edge base and die- 


PRINTED MESSAGES that 


provide an interesting way 


cut platform Inside flaps of the cartons 
are used to advantage with printed 
messages to cross-advertise related and 
suggested companion products in the 
Blair de Luxe line. 
Varnished labels 
out the gray and gold design theme 
are used for all of the bottles in the 
Blair de 


paper carrying 


Luxe line, whereas cerami- 
cally applied gold lettering is to be 
used on the cologne, perfume and 
sachet bottles to give a more elegant 
effect. 
Crepits: Design 
New Canaan, (¢ 
Glass Ci Baltimore 
paper labels 
Baltimore Press 
decorations on 
Co. Baltimore, Md. Urea 
Mfg. Co., Hartford, ’Conn 
Pyramid Industrial 
York). Metallic Richford Corp 
New York. Set-up boxes. F. N. Burt C¢ 
Buffalo, N.Y. 


Von Milkos 


Carr-Lowrey 


Josephine 

Bottles 
Md 

Fidelitone 


Baltimore 


onn 
Cartons and 
Process), Lord 

Md. Ceramic 
glass, Carr-Lowrey Glass 
closures, Colt 

sprayed by 
Finishing Co., Neu 


c l SUuTES 


are placed on inside flaps of the carton 


to 


cross-advertise related items in line. 











| A treasure chest is an appropriate gift package for 
the handsome leather wallets made by Firmin Leather 
Goods Corp., New York. The chest is fabricated from a sheet 






































of rigid transparent cellulose acetate with die-cut paper- 
board for the sides and insert platform. The decorative 
design on the acetate is silk screened in gold-colored ink. 
Package, Acetate Box Corp., Brooklyn, N. Y., using Mon- 


santo Chemical Co. “Vuepak” cellulose acetate. 


* —— - , 

A festive gift package that doubles as a Christmas 
fw tree ornament has been designed by Eaton Paper Corp. 
for the company’s informal note papers. The packages, 
tr 





demarked “Gift Dangles,” are die-cut paperboard units 
printed in silver and Christmas colors. The transparent 
acetate box containing the note paper is slipped into the 
unit in such a way that the floral design printed on the paper 
shows through the die-cut opening, becoming part of the 
design. Package. Einson-Freeman Co., Inc., Long Island 
City, N. Y. Acetate box, Transparent Fabricators, New York. 


6 A bright red plastic “tree” with olives mounted on its 
e 

selected Spanish olives introduced by Strohmeyer & Arpe 
Co., New York. Tree can be lifted out with olives attached 


prongs extends the height of a jar of Re Umberto brand 


for serving and may be re-used for cocktail snacks. A spot 
label above the major label calls attention to the new fea- 
ture, while main label explains additional uses for the 
“tree.” Bottle, Owens-Illinois Glass Co., Toledo, Ohio. 
Closure, Crown Cork & Seal Co., Baltimore, Md. Labels, 
Meehan-Tooker Co., New York. 


4 Big eye appeal for small-size packages is achieved by 
the new family-designed cartons for Albert Ehlers, Inc.’s 
line of 24 spices. Product name is prominently printed on 
the window cartons in large, easy-to-read letters on the 
front, top, bottom and sides to facilitate self selection. The 
cellophane window shows off contents and adds decoration 


to the design. Cartons, Robert Gair Co., Inc., New York. 


A No shopper can miss the association of America’s No. 

L summer dessert with the rich, red strawberries printed 
on the opaque ends of Continental Baking Corp.’s Hostess 
Shorteake Cup package. The combination § cellophane- 
glassine wrapper conceals the tray inside, but permits com- 
plete visibility of product. Wrapper, Milprint, Ine., Mil- 
waukee, Wis. 








6 Difficulties in printing polyethylene film are reported 
to have been overcome by the development of a special 
new process which permanently anchors the ink to the film. 
The process has been used in printing the polyethylene 
pouches for Ad. Seidel & Son, Inc.’s “Trail Packets,” con- 
taining food products to take on camping trips. Smear and 
damage to the printed identification and instructions on 
these packets encountered previously have been eliminated 
completely, the company states. Packets **Perma-Process” 
printed by Milprint, Inc., Milwaukee, Wis. 


7 New full-color decaleomania transfers which are fired 
right into the glass have been used to label Charles 
of the Ritz “Spring Rain” cologne bottles. The decals, rep- 
resenting stylized spring flowers, are reported to last the 
life of the bottle. “‘Thermo-cal” decals, The Meyercord Co., 
Chicago. Bottle, Carr-Lowrey Glass Co., Baltimore, Md. 


Crisp, fiavorsome pretzels whose “oven bloom” is pro- 
tected by vacuum packing are now being offered by 
The Quinlan Pretzel Co., Reading, Pa. The company is be- 
lieved to be the first in the pretzel industry to use a vacuum- 
pack tin for the product. The 12-o0z. lithographed can has 
a key opening. Can, American Can Co., New York. 


st) Sales appeal coupled with protection was the packag- 
ing problem Arp Nursery Co., Tyler, Tex., faced in 
marketing its rose bushes. The answer was found in this 
specially developed duplex bag constructed with a siftproof 
bottom. The printed outer sheet with its pictorial product 
identification is combined with an asphalt paper liner which 
is reported to insure product protection and reduce moisture 
loss to a minimum. Bag, Union Bag & Paper Corp., New 


York. 


10 Zippo Mfg. Co.’s new “‘Leather-Crafted” lighter makes 
its debut in a box that features an unusual three-way 
display panel. When the box cover is removed, the upper 
part of the panel stands upright above the lighter. As the 
top of the panel comes into this position, the lower section— 
beneath the lighter—rises, tilting the lighter to an easy-to- 
see angle. Finally when the lighter is removed, the bottom 
section of the panel on which related-item sales copy is 
printed comes into view. Package, Dennison Mfg. Co.. 
Framingham, Mass. 














. the first time the toothsome fla 


vor of fresh dates has been cap- 
tured in a package by a new process 
of commercial canning that retains, it 
is said, both the appearance and fla- 
vor of garden-fresh dates. Two co:n- 
panies—Long’s Date Gardens of Pasa- 
dena, Calif., and Desert Treasures, 
Tucson, Ariz.—are the pioneers who 
worked with the U. S. Dept. of Agri- 
culture and a can supplier in the de- 
velopment of this process. 

The end result of this canning 
process permits people living in areas 
other than the tropics to get ac- 
quainted with the succulence of 
fresh dates by making them available 
in a package that maintains freshness 
and softness for an indefinite period. 
At the same time, it makes them a 
profitable item for sale by the corner 
grocer or the supermarket at prices 
equivalent, it is claimed, to any food 
staple. It will make date shipment pos- 
sible for the first time to men in the 
Armed Forces in Korea or any place 
in the world. 

Experiments in fresh-date canning 
have been under way since the 
1930s. This present method was first 
used in 1949 in pilot operations at 
these two plants in which 75,000 Ibs. 
were canned. Now success has been 
thoroughly demonstrated with 2 1950 
pack of 200,000 Ibs. 

In the days of Solomon, dates were 
a delicacy of kings and until recently 
have been enjoyed by the favored 
few as an imported rarity for festive 
occasions. Still more recently the 
dates were picked in bunches and 
packed tightly into wooden crates. 
They were shipped then from their 
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FRESH from the trees 
in the irrigated Ari- 
zona garden of Desert 
Treasures, dates now go 
directly into cans, where 
their flavor and good- 
ness are preserved in- 
definitely by a special 
processing method. 


native Levant States—countries on the 
eastern shore of the Mediterranean 
from Egypt through Turkey—to the 
United States 
plunked the box wide open on his 
counter and dates were broken off in 


where the grocer 


desired amounts from the squashed 
clusters. 

1900 that first at- 
tempts at growing the date palm com- 
mercially were attempted in America 
However, almost a hundred years ago 


It was about 


a few trees were brought in during 
the Spanish ownership of California, 
coming in by way of the southern bor 
der. Recent reports show that 600 
acres in Arizona and 4,000 in Califor 
nia produce dates for the United 
States on a much less expensive scale 
than the cost of imported ones. 

Dates have been packaged in cel 
lophane, paperboard, acetate, red 
wood—and these package forms are 
still being used. The thinking behind 
canned dates is simply this: Few in 
America knew, or even yet know, 
what a fresh date tastes like. To have 
fresh dates, the one desiring them 
had to order directly from a grower 
such as Desert Treasures of Tucson. 
That meant fresh dates were expen- 
sive, for they must be carefully pack 
aged and shipped and expressed to 
the destination. 

At the Desert Treasures plant in 
Tucson—where irrigation has turned a 
section of the desert into a veritable 
oasis—work has been carried on for 
several years in an attempt to develop 
a processing formula which would re- 
sult in a biologically perfect product. 
It took two years to work out such a 
formula. But, while the canned fresh 


dates were biologically perfect, they 
had a bit of a scorched taste. The 
next problem was to see to it that 
this processing didn’t influence the 
taste of dates. 

This problem was tackled with the 
aid of research done by the U.S 
Dept. of 
Vegetable ( hemistry 

! Calif. The 


Pasadena, 
vealed that reducing the temperature 


Agriculture’s Fruit and 
Laboratory — in 


research re 


under which the dates are processed, 
keeping them in cooking tanks for a 
longer period and putting them in 
cooling tanks immediately not only 
eliminated the scorched taste, but 
actually enhanced the flavor. 

At the Desert Treasures plant the 
dates are canned without oxygen and 
pasteurized at a temperature of 170 
to 212 deg. F., 
be sufficient heat to destroy micro 
organisms. It was also found that the 
dates should be especially treated for 
water 


which is reported to 


content before canning 


Whereas California-grown dates must 
be hydrated in steam rooms over 


night, the Arizona dates are so rich 





PACKED BY HAND into 16-o0z. cans 
after being washed, graded and pas- 


teurized, dates are processed in the 
new, efficient cannery in Tucson, Ariz. 
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VACUUM PACKED BY A NEW PROCESS, THEY MAINTAIN THEIR 


ORIGINAL FLAVOR AND PROVIDE A PROFITABLE ITEM FOR FOOD-STORE SALE 


in moisture that they must go through 
a dehydrating period under dry heat. 
The 40-by-50-ft block 


cannery now in operation at Desert 


concrete 


Treasures is entirely new and _ effi- 
ciency has been upped seven times 
over. Previously in a 14-hr. day 50 
cases were packed. Capacity today of 


the plant in an 8-hr. day is 300 cases 


of 24 cans each. This highly efficient 


cannery—with each of its employees 
an expert in his own line—and_ its 
modern, sanitary equipment and 
methods draws interested visitors 
from all over the United States. 

if you follow the process of canning 
dates through the plant, you'll see 
that dates are first washed, graded, 
then pasteurized. The dates are 
separated into five grades: extra 
fancy, fancy, choice, standard and 
cooking. The lower grades are used 
for pastries, candies and the like, 
while upper grades are sold as con 
fections and fruits. 

Next the dates are hand packed 
into cans. The cans are then put in a 


machine that closes and vacuumizes 


PROCESSING TAKES PLACE after the cans leave the closing and 
vacuumizing machine. The filled cans are put into steam-fed tanks, 
taken out with a hoist, then placed into a cold-water-circulating tank to 
stop any cooking that might occur after the cans leave the hot-water tank. 
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to the extent of 25 Ibs. of pressure. 
Without being vacuum packed, as 
was the case until the new plant 
started operations, the shelf life of 
canned dates was a good three years 
now it should be considerably longer 
This machine closes 50 cans per 
minute. 

Without disclosing details of the 
process, William H. Taylor, owner of 
Desert Treasures, explains that cans 
are then put in steam-fed tanks for a 
period of time, taken out with a hoist 
and placed in a cold-water-circulating 
tank, to stop the cooking 

Following the cold plunge, cans are 
sent to a labeling machine which ap 
plies wrap-around paper labels at the 
rate of 500 cans per minute. The 
canned dates are cased for shipment, 
sent to food brokers, from brokers to 
distributors and to retail stores that 
stretch well beyond the borders of 
United States—Guatemala, Honolulu, 
Rio, Puerto Rico, even to West Af 
rica, practically on the door step of 
the date palm’s original habitat. 

Mr. Taylor claims that there is no 


question of the advantage of canned 
dates. He maintains that canning is 
by far the most sanitary method of 
handling and merchandising them and 
that only canned dates retain the 
moisture and the flavor of the fresh 
date. 

According to Dr. E. A. Beavens of 
the Dept. of Agriculture Fruit and 
Vegetable Chemistry 
Pasadena, tests conducted with pas 
teurization of 


Laboratory at 


fresh canned dates 
showed the cans free from spoilage 
after long periods at a temperature 
of 90 deg. F. 

The successful canning of fresh 
dates is an accomplishment of great 
significance to both California and 
Arizona date growers, says Ted Buck, 
president of the California Date 
Growers Assn. Up to now fresh dates 
had to be moved East right after the 
harvest and often sold at sacrifice 
prices, or kept in costly cold storage, 
which inevitably 
consumers. 


raised prices to 


Crepir: Cans and canning machinery, 
American Can Co., New York. 


ANOTHER PRODUCT packaged at Desert 
Treasures is fondant-stuffed dates, which are 
hand-placed by operators into wooden boxes. 
Only the top-grade dates are used for canning. 


95 





DARK ROOM” 


RAPHIC 


~» 

= 

So 
= 
So 
a 


sEEELS 


FR’s improvements 


r DEVELOPING a 


EASY-TO-CARRY package 
cuts down on deliveries and 
encourages more sales. This 
was FR’s experience after re- 
packaging its “One Shelf Dark 
Room” kit in a more conven- 
ient and smaller-sized box. 


REFINEMENTS IN PACKAGING OF A WELL-DESIGNED PHOTO-SUPPLY FAMILY 


SHOW HOW CONTINUING 


5 jen value of continuing packaging 
study to effect greater counter ap- 
peal and the consumer conveniences 
that mean greater sales is pointed up 
by recent packaging improvements 
made by the FR Corp., makers of 
photographic supplies. 

Four years ago FR employed a top- 
notch designer to redesign its entire 
line of packages.* The resulting new 
family of packages in colors that broke 
away from tradition in the photo- 
supply field and gave strong recog- 
nizability to a trademark won im- 
mediate acceptance in the trade. 

FR, however, was not satisfied to 
let things stand at that. The same de- 
signer was commissioned from time to 
time to design new packages fitting 
into the family pattern. In addition, 
each package or group of packages has 


® See “Photo Chemicals,” Movern Pack 
AGING, Jan., 1948, p. 108 
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been constantly reviewed with the aim 
of improving its merchandising pur- 
pose. In this program many things 
have been discovered. 

Among the company’s products are 
FR prepared liquid chemicals pack- 
aged for over-the-counter selling to 
photographic hobbyists. They went 
over with a bang in their colorful 
packages, but about a year ago the 
company went into a huddle with the 
designer and its public relations coun- 
sel to see if by a modification of the 
packaging they could increase sales 
still further. The suggestion was to 
take the bottles out of the cartons and 
display them “naked,” similarly to the 
way drug, grocery and liquor stores 
display bottled goods so that the cus- 
tomer may see contents. 

Skeptical, but willing to be shown, 
FR chose 24 photographic stores- 
some big, some medium and some 


STUDY HELPS TO INCREASE SALES 


small—and left a full line of FR liquid 
chemicals in mass display at eye level. 
In half the stores the bottles were left 
in the cartons and in the other half 
the cartons were removed. 

Results were amazing, the company 
reports. In most stores where the 
bottles were displayed without the 
cartons, sales skyrocketed—in some 
cases tripling the business of the week 
before. The company was completely 
convinced that liquid chemicals sell 
better in open display of the bottles 
without the cartons. The reason, it be- 
lieves, is apparent. Liquid chemicals 
are easier to prepare and to use. 
Therefore, when the bottles are visible, 
a picture is formed in the mind of the 
shopper, suggesting to him quickly 
how easy the product is to use and 
measure in its graduated bottle, how 
easy it is to open and reclose with a 
molded plastic screw cap—but with an 
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original tamperproof seal assuring 
purity. 

FR’s 
supplies for the amateur called the 
“One Shelf Dark Room” also has gone 


through an interesting change as the 


collection of photographic 


result of the company’s continuing 
packaging study. 

Originally this combination package 
was put in a large two-piece, folding 
corrugated box measuring 24% by 20% 
by 3% in. Because of its size, it was 
cumbersome for the purchaser to carry 
home and had to be delivered by the 
dealer to the consumer. This assort- 
ment has been repackaged in a smaller 
carton which is easier to carry. The 
company finds that the new package 
not only cuts down on deliveries, but 
actually encourages more sales, as cus 
tomers like to buy things they can take 
out of the store with them. 

The success of the “One Shelf Dark 
Room” package led the company to 
adopt another container with a con- 
venient carry-home handle for the 
packaging of its Home Developing 
and Printing Kit. 

Made of sturdy corrugated board 
and printed with a design that ties in 
with the FR family, this convenient-to- 
carry and easy-to-store package con- 
tains all the essentials for developing 
and printing roll film, including FR’s 
latest model developing tank in which 
films can be developed in broad day- 
light. 

Recently the company introduced a 
new kind of developer called Develo- 
chrome, said to “develop as it tones.” 
To produce various color effects, the 
product is offered in red, yellow, blue, 
green or sepia. To put over this color- 
tone story at the point of sale de- 
manded not only a_ distinguishing 
package for each of the five colors, but 
a display unit that would describe it 
at a glance. This was accomplished by 
designing a display around the five 
packages. Each carton, carrying the 
distinctive FR design and silhouette 
trademark of a man taking a picture, 
is printed in the identifying color of 
the Develochrome dye it contains. A 
picture appropriate to the color is 
shown on the back of each box. Simi- 
lar pictures in each of the five colors 
are reproduced by silk screen on the 
die-cut display card, thus providing an 
instant tie-in with the packages. Each 
of the cartons contains three heat- 
sealed aluminum foil envelopes of the 
Develochrome powder and a larger 
sized polyethylene-coated paper en- 
velope for hypo. 
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CARRYING HANDLE on pack 


age of sturdy corrugated board was adopted 


for the Home Developing and Printing Kit, holding all essentials for de- 


veloping and printing roll film. Carton is re-usable as storage container. 


Another new package in the line is 
a rectangular hinged set-up box de- 
signed as a member of the FR family 
for its new table viewer called “Port-A- 
View.” 

This package, suitable as a re-use 
storage container for the viewer, is 
shipped to the dealer in a white paper- 
board sleeve. 


Crepits: One-Shelf Dark Room and 
Home Developing and Printing Kits—de- 
sign, Jim Nash, New York; corrugated 
containers, Hankins Container Co., Cleve- 
land, Ohio. Develochrome—display, Emi- 
narr Display Co., Inc., Brooklyn; cartons, 
Rochester Folding Box Co., Rochester, 
N. Y.; foil envelopes, Milprint, Inc., Mil- 
waukee, Wis. Port-A-View box, Manufac 
turers Box Co., New York. 


SET-UP BOX with 


hinged lid provides 


a 


SPECIAL DISPLAY gets over col- 
or-tone story of Develochrome. 


Color pictures are printed in 


the five colors of the product. 


sturdy 


container for Port-A-View portable automatic pro- 
jector table viewer, designed with family identity. 
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Pliofilm packaging machines 
for all types of products 





Hehe: output, greater efficiency, more attractive 

packaging, lower unit cost—these are some of the advantages you get 
when you machine-wrap your product in PLIOFILM. 

Shown here are just a few of the wide variety of machines now 
available for PLior1LM packaging. Whatever your product, 

it will pay you to investigate these time- and money-saving devices. 
For further information, for names and addresses of machinery 


manufacturers, write: Goodyear, Pliofilm Dept., Akron 16, Ohio. 
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GOOD*YEAR 


PACKAGING 
FILM 


Good things 
are better in 


3-way protection against air, moisture, liquids 


ear Tire & Rubber Company, Akron, Ohio 
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DRIED MILK, COFFEE AND 
POWDERED PRODUCTS 


STOKESW RAP (below) 
and TRANSWRAP ma- 
chines easily utilize 
strong, motsture- 
proof PLIOFILM in 
forming, filling and 
sealing packages of 
coffee, dried milk and 
other powdered or 
liquid products. 


DRIED FRUITS 

This SIMPLEX machine is just 
one of many such bagmaking 
machines producing PLIOFILM 
bags for dried fruit, nuts, prod- 
uce and many other bagged 
items. 
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MEATS 
This versatile MOLDART 


machine uses PLIOFILM’S 
strength and adaptability to 
wrap a variety of odd- 
shaped meat items in at- 
tractive pick-up consumer 
packages. 


NATURAL CHEESE 
Overwrap your prob- 
lem? This HAYSSEN 
machine and many 
others quickly produce 
low-cost, attractive 
P.LioriLm packages of 
natural cheese, fruit- 
cake, meat, fish and <@ 
other products. 





Ron little 
trademark character now appears 
on dealers’ counters as a dis- 
Weight of package 
eps the die-cut card upright 
esting on a scored tab at 

t with the hand around 
isplay, Mercury Display 
Brookline, Mass. 


Virgin Rum’s coy 


slay piece. 


CALADRYL e 


The concisely written and _ self-explana- 
tory illustration printed on this handy, 
four-bottle counter merchandiser points 
out effectively the 
& Co.'s 


ed in 


uses of Parke, Davis 


“Caladryl”’ lotion. Lithograph- 


seven colors, the merchandiser 
displays the bottles for ready inspection 
purchase. Display, 


Mfg. 


Forbes 
Mass. 


and impulse 


Lithograph Co., Boston, 





A “never empty” easel 
(patent 


display 
pending) for cosmetic 
counters is distributed by Hudnut 
Actual-size, full- 
pack- 
beneath the real 
cartons, give the illusion of a full 
Display, Kulay Adver- 
tising Displays, Inc., New York. 


Sales Co., Ine, 
color reproductions of the 
ages, printed 


display. 

















Wire rack counter displays in two sizes 
show off Dan River Mill’s new sheet and 
pillowcase wraps that are Pliofilm, roto- 
gravure printed in four colors with a series 
of floral patterns. Display racks, Witch 
Craft Displays, New York. Wraps, Milprint, 
Inc., Milwaukee, using Goodyear Pliofilm. 


Extra merchandising aids are 
attractive counter display 
Brooklyn, N. Y., for its 


included 
carton pack 
“Adhesium”—a 
Each carton, which opens up to show twelve '%-pt. 


as a feature with the 
Works, Ine. 


wallpaper size. 


special 
used by Colonial 
multi-purpose 


cans in a two-tier dis- 


play arrangement, also contains a separate three-panel display card, envelope 


stuffers and give-away memo books. Display ideas are given in an attached 
folder. Display card and carton, Brooks & Porter, Inc., New York. 
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To bring its weather stripping, 
a hard-to-display item, ‘“‘out front” 
Bridgeport Fabrics, Inc., now uses 
a bright-colored shipping container 
that doubles as a display. The 
weather stripping is mounted on 
a reel inside the container for easy 
dispensing. Container, The "inde & 
Dauch Paper Co., Sandusky, Ohio. 


LIQUID 
PA PLANT 
FOOD 


j excellent for 
a DOTTED 
/ PLANTS 

7. Soiless Culture 


— 


Pictorial-type display cards that illustrate 
the product uses and features are sent 
with all initial orders for bottles of 
Cameo, Inc.'s new liquid plant food, aptly 
named, “Green Thumb.” Display card, 
Ray Vickerstaff Advertising Co., Toledo, 
Ohio. Bottle and closure, Owens-Illinois 
Glass Co., Toledo, @hio. Label, Wheeler- 
Van Label Co., Grand Rapids, Mich. 

















Seasonal promotion of its lawn-hose goods is stimulated 


ware dealers. Each section has bins to hold the actual 
items, plus shelves. The display is made of yellow corru- 
gated board, printed in red and green. Display, Display 
Div., River Raisin Paper Co., Monroe, Mich. 


Flips—new throw-away 
by the eye-appealing counter display the H. B. Sherman filters introduced 
Mfg. Co., Battle Creek, Mich., is making available to hard- 
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New, small-size, lithographed tubes 
of Fulerum Oil Co.’s well-known gua 
and reel oil for sportsmen are con 
veniently mounted on display cards 
that can either be hung or stood om 
a store counter. Tubes, Standard 
Collapsible Tube Co., Rochester, Pa, 
Display card, Baker, Jones, Hausauer, 


Inc., Buffalo, N. Y. 


cigarette 
Elmira Filter Tip 


Corp.—are packaged six to a box. For deal- 
ers’ convenience, 24 boxes are packed in this 
display carton which occupies only 5% sq. 
in. of counter space. Boxes and display car- 
ton, Federal Carton Co., North Bergen, N. J. 
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NEW DESIGN stresses the family pattern and unmistakable product 
identification needed to meet the self-service display requirements of 
modern notions departments. The letter ““K” as a decorative element forms 
the basic family tie-in and the famous Kleinert logotype is now restyled. 


KCeineta 


wees aeere 
pamrne 


KieinsArACea 
SANITARY BELT 


FORMER PACKAGES lacked a continuity in the presentation of the design 
elements and color among the different products introduced during the 
past 10 years, Items in the Kleinert notions line now number 250. 
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ryoday’s “main floor” notions depart- 

pe in variety and department 
stores is a far cry from 30 years ago 
from the standpoint of both stock and 
sales volume. 

Then, the stock of a notions de- 
partment consisted almost entirely of 
items needed by home _ sewers 
for dressmaking—scissors, needles, 
thread, snaps, tapes and_ elastic. 
Later, notions became a sort of catch 
all department where new lines of 
merchandise that didn’t seem to fit in 
any other specific category were rele- 
gated. 

In recent years the notions depart 
ment has been sectionalized into 
well-defined product groupings with 
sewing aids in one grovp, ribbons and 
trimmings in another, closet and bath 
accessories as “sl! \ps” within the 
department. 

One of the fastest-moving groups 
of merchandise now found in notions 
is one known in the trade as the “san 
itary products line.” An outgrowth of 
the original notions, the products in 
this line are small items that fastidi 
ous women want to complete their 
personal grooming, such as back and 
skirt shields for dresses, under-arm 
shields, make-up capes, shoulder 
guards to keep lingerie straps from 
slipping or cutting, sanitary belts and 
panties, shower and night caps, aprons, 
garter belts, etc. 

Attractive and suitable packaging 
for notions generally—and for the 
items mentioned above particularly— 
contributes substantially to their sala- 
bility, since competing brands are 
displayed more and more in ways 
that encourage self selection on the 
part of shoppers. 

One of the leading manufacturers 
in this field, the I. B. Kleinert Rubber 
Co., New York, has been keenly 
aware of this situation and is now in- 
troducing the interesting results of an 
extensive program of package rede- 
sign for all its notions products. The 
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new program is in addition to, and in 
many ways quite different from, the 
complete redesign of Kleinert’s baby 
several 


products line done years 


ago.® 

The Kleinert company’s bas’c ob 
jective in the notions redesign, 
started under the supervision of its 
advertising agency late in 1950, was 
to meet the needs of the growing 
trend for self service. Two corollaries 
of this basic objective soon became 
ipparent 1) the family design of 
the packages should be re-estab- 
lished and (2) the design should pro- 
vide unmistakable product identifica- 
tion. 

The constant introduction of new 
items in the Kleinert notions line had 
dissipated the effectiveness of the 
first package family design formu- 
lated in 1942. As items were added, 
various elements in the original fam- 


ily design had been modified or 


® See “It’s For Baby,” Mopern PAacKacinec, 
Aug., 1945, p. 104. 


dropped — from individual packages 
until the idea of a true family design 
ill but disappeared. Thus, when the 
current proj ct was discussed Klein 
ert officials felt that the new design 
should re-establish the 
items in a distinctive family packag 


definitely 


group which would be appropriate to 
the changes that had been made in 
merchandising notions. 

The family pattern for the new 
packages is built around the use of 
the letter “K” as a decorative element 
in the design, the color scheme of 
shell pink and dark pine green, and a 
restyled version of the famous Klein- 
ert logotype. These are combined 
into a simple design pattern that is 
adaptable to all the different types, 
sizes and shapes of packages—car 
tons, set-up boxes, paperboard envel 
opes, cards and inserts for transpar 
ent bags—used for the 250 items in 
the line. 

In developing the letter K as the 
key element in the design, care was 


taken as to its shape so that its pro 
portions would remain relatively con 
stant regardless of its size as gov- 
erned by the size of the packages It 
is also located on larger packages so 
that the vertical stroke becomes a 
border for the left side of the pack 
age. This position is particularly ef 
fective from a display standpoint 
Although the new design was con 
sciously planned to achieve eye in 
terest in mass display, it is unmistak 
ably feminine. The choice of pink as 
the predominant color was a conces 
sion to femininity, but the brilliance 
and the shade of pink are strong 
enough to emphasize the poster-like 
simplicity of the design. The styling 
of the K symbol to look like two 
pieces of ribbon draped into th 
shape of the letter also conveys a 
feminine touch. For this same reason, 
much of the copy is printed in a Bo- 
doni type face, using lower-case ital 
ics to give a suggestion of script that 


would tie in with the modified 


VARIETY IN PACKAGE types, sizes and shapes is shown to emphasize the adaptability of the design. Products are put 


in visibility-type packages wherever possible. When visibility packaging is not 
either the back or front panel, together with descriptive copy, to give as much infor 
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practicable, illustrations are added on 





as possible about the product. 





logotype of the redesigned packages. 

A comparison of former Kleinert 
notions packages with the new ones 
shows that the company went back to 
very early packages to bring back the 
logotype as it was prior to 1942. Ex- 
perience has shown that women re- 
membered this early logo, according 
to the company, and that it could be 
“re-issued” with only minor modifica- 
tions. 

A good test of the new design's 
strength is found in the fact that the 
logo, the K and copy type hold their 
own regardless of color. An example 
is found even in packages where the 
K has been printed in black or gray, 
using a Ben Day screen tint; it still 
remains the dominating element of 
the design. Another example is_ its 
use on a new counter merchandiser 
display rack for hair nets where the 
symbol is printed on the package in 
reverse color. 

Provision for product identification 
and use instructions received special 


TYPICAL DISPLAY for the new 
nylon hair-net packages points 
up the poster quality achieved 
when packages are massed. Back 
piece of display featuring the 
K and revised logo uses the same 
pink and dark green color scheme 
as the packages, but in reverse. 
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emphasis in the redesign in line with 
the self-service objective. As the 
packaging of an individual product 
was reviewed, one of the first ques 
tions asked was whether the product 
itself could be shown. Although some 
such packages were already in use 

as in the case of the cellophane 
wrapped, die-cut envelope cards hold 
ing sanitary belts—wherever it was 
visibility 


feasible to change to a 


package, the change was made. In 
some instances it was possible to use 
window cartons like the one for gar 
ment grippers which has the window 
on the back panel so that customers 
can see what the band looks like and 
check the color. 

Where products are not visible in 
the package, illustrations are added, 
on either the back or front panel, to 
show what the product is and how it 
is used. Sometimes the illustration is 
a simple sketch; in other instances it 
is a halftone reproduction of a photo 
graph. 

When the illustration is to appear 
on the front panel it is cleverly posi- 
tioned opposite the K symbol in a tri- 
angular patch, one corner pointing to 
the K to give the eyes a perfect 
“follow-through.” The space on sides 
and inner flaps of packages are put to 
good use by printing cross-selling 
copy on them. 

Back panels with illustrations and 
instruction copy are designed so that 
they can be used as the display panel 
without it being obvious that the 
package is turned. 

This dual-display-panel technique 
has an important function from the 

standpoint 
making available to 


merchandising because 
Kleinert’s is 
department stores a modern bleached 
wood display fixture in which its 
sanitary line can be stocked for self 
service. The packages are placed in 
wire channel racks in this double-tiered 
case according to item and size. Each 
item is positioned in the case accord- 
ing to name tags below a line of illu- 
minated color photograph transparen- 
cies of the individual 
mounted on the back panel of the 


products 


case. 

Two interesting modifications in 
the package design that have been 
made since these cases have been in- 
stalled in stores point up what can 
happen once a package is stocked in 
mass display. 

The package for chafe guards was 
the first one to be redesigned and the 
design was positioned on the panels 


for the package to be displayed hori 
zontally. But 
planned, to utilize its space most effi 
ciently, the width of each channel re 
quired packages to be displayed ver 


when the case was 


tically. The chafe-guard package is 
now being altered so that the K sym- 
bol, product illustrations and copy 
will be shifted to this new vertical 
position. 

All of the subsequent designs were 
laid out with the thought in mind of 
their merchandising appearance in the 
department store case. 

The modification in the use of color 
for one of the envelope cards used as 
the package for sanitary belts was 
likewise a change called for once the 
package appeared in the case. It was 
found that when flesh-colored belts 
were packaged in cards with pink as 
the background color, the belt simply 
“disappeared” into the pink; there- 
fore these particular packages have 
the color scheme reversed to provide 
a dark green background that makes 
the flesh-colored _ belt 
sharply in display. 


stand out 


It will be almost a year before all 
the 250 items in Kleinert’s notions 
lines appear in the new packages, 
estimate, but 
enough items are now in stores in 


company officials 
their new packages to show shopper 
interest. 

In some 40 of the department 
stores where the redesigned pack- 
ages have been introduced with the 
new display case, it is reported that 
sales have shown increases as high as 
500%. 

The K symbol and logotype are 
also being stressed in Kleinert’s na- 


tional advertisements and in point-of 


sale displays. In this way, the family 
design will be firmly established if 
wishes to 
adapt it to any of its other products 
in the future. 


if 


and when the company 


Crepits: Folding cartons, Trenton Fold 
ing Box Co., Trenton, N. J., and Shuttle 

worth Carton Co., New York. Set-up 
boxes, Monroe Paper Box Co., Inc., Neu 
York; Wallace Paper Box Corp., Mas- 
peth, L. I., and J. J. Dix, Inc., New York 
Paper envelopes, P. L. Andrews Corp., 
New York; Cellu-Craft Products Corp., 
Flushing, L. I., N. Y., and Robles Trans- 
parent Products Corp., New York. Cards 
and inserts, Trenton Folding Box Co.; 
Shuttleworth Carton Co.; Arkay Printing 
Co., New York, and Lobel-Williams, Neu 
York. Cellophane bags, Cellu-Craft Prod- 
ucts Corp. Unprinted cellophane, E. I. 
du Pont de Nemours & Co., Inc., Wil- 
mington, Del. 
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Direct * Canadian Division: Dominion Paper Box Co. Ltd., 469-483 King St. W., Toronto, Canada 











ADJUSTABLE 
CARTON CLOSER 


New Carton Closer in the 
Grocery Store Products 
Company plant. After being 
closed, cartons are wrapped 
on our FA machines. 


An Immediate 
Hit ! 


This is what users of plain tuck-top cartons and 
lined tuck-top cartons have been looking for—an 
ADJUSTABLE closer that can take care of a large 
range of sizes. 

Our new Carton Closing Machine is meeting with 
enthusiastic approval and orders for it are coming in 
fast. One leading food company, on seeing what it can 
do, immediately ordered a large group of machines 
for its various plants. 

The machine can be adjusted for a different size of 
carton by two simple hand-wheel adjustments. Its 
speed, ranging from 34 to 102 cartons per minute, 
View above shows top of machine 


by , og ‘ «wheel <z 116 > 2 OS 
1S Set by s single hand-wheel adjustment. Legs of with rotary tucker making first fold on the inner 


machine can also be adjusted for height so it can be _ liner. Can be adjusted for cartons within the follow- 
. : ag sizes by mea f two hand-wheels: 
hooked up with any standard conveyor leading to 9 “8 SY Means oF wo Mandewaees 
Length: 314" to 14” Height: 34” to 4” 
Width: 212” ta 97%” 
(1%” possible with special parts) 


the packing tables, filling machines or wrapping 
machines. 


Its advanced method of operation assures tight 
Speed: 34 to 102 cartons per minute, 
depending on type. 


PAC KAG FE Write for complete information 


MACHINERY COMPANY NEW YORK CHICAGO BOSTON CLEVELAND ATLANTA DALLAS 


DENVER LOSANGELES SAN FRANCISCO SEATTLE TORONTO MEXICO, D.F. 
CARTON DIVISION 
SPRINGFIELD, MASSACHUSETTS 


closures, with liners neatly folded. 
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Free oil in packaged foods 


A METHOD OF MEASURING RESISTANCE OF CONTAINER MATERIALS TO STAIN 


FROM THE 


— an efficient package can be 
designed for any particular prod- 
uct, accurate and thorough informa- 
tion must be obtained regarding cer- 
tain characteristics of the product 
that dictate the packaging require- 
ments. These characteristics 
be completely evaluated from a for- 


cannot 


mula analysis of the product alone, 
although such analysis is of aid to the 
packaging technologist (1). Among 
these characteristics are moisture re- 
lationships, gas evolution, odor, den- 
sity, flowability and the ability of the 
product to stain a package. 

To be efficient, a package must 
preserve the product for its normal 
shelf life, must display the product 
to the best must 
retain its 


advantage and 
original attractiveness 
throughout the period when it is in 
contact with the product. This last 
property depends largely upon the 
greaseproofness of the inner wrapper 
of the package. If the inner wrapper 
is not sufficiently greaseproof, the oils 
or fats in the product may soak 
through the inner wrapper and reach 
the outer wrapper, causing an ugly 
stain. Such stains are, in part, respon- 
sible for the development of rancid- 
ity in the product. If the level of pro- 
tection is much too high, the product 
in question will be over protected 
and the cost of the packaging mate- 


® Technical Assistant in Packaging, + Professor 
of Feod Technology and Director of the Samuel 
Cate Prescott Laboratories of Food Technology, 
Department of Food Technology, Massachusetts 
Institute of Technology, Cambridge, Mass. 

1 Numbers in parentheses identify “Refer- 


ences,” appended. 
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rials will be excessive. Availability of 
packaging materials is also a problem 
in times such as these. 


Definitions 

The free oil or free fat in a prod- 
uct may be defined as the oil or fat 
that is available to stain a package 
The free-oil content of a product dif- 
fers from the total oil content by that 
amount which is, for one reason or 
another, not free to be absorbed from 
the product into the walls of the 
package. 

The free-oil content depends upon 
such properties of the product as the 
amount of oil-absorptive material 
mixed with the oil portion; the over- 
ail particle size; the percentage of oil 
in chemical combination with the 
other components of the product; the 
melting point or range of the fatty 
portion; the viscosity of the oil; the 
temperature of storage; the moisture 
content of the product; the ability of 
the product to sift down to the lower 
portion of the container and exert 
pressure on the underlying layer and, 
last but by no means least, upon the 
total oil or fat content. 

As there are so many factors af- 
fecting the free-oil content of a prod- 
uct, it is difficult, without some means 
of measuring the free-oil content di- 
rectly. to evaluate the level of grease- 
proofness that the product will re- 
quire in a packaging material. Com- 
parison cf a new product with an old 
one that appears similar in composi- 
tion and has been satisfactorily pack- 


PRODUCT. By Arthur H. Landrock® and Bernard E. Proctor+ 


aged is seldom a reliable criterion for 
deciding upon a suitable packaging 
material. Generally the trial-and-error 
method has used, but this 
method is always costly and time con 


been 


suming and never exact or reproduc 
ible 

The free-oil content of food prod- 
ucts has been a serious problem for 
industry for some time. It became es- 
pecially serious during World War II, 
when paper and composite containers 
were widely used as substitutes for 
more adequate packages. Only re- 
cently has any attempt been made to 
establish a standard procedure for 
measuring free-oil content. 

Couch (2), in 1948, outlined a 
method used by his laboratory which 
gave at least an indication of the free- 
oil content of a product. According to 
this method, a small quantity of the 
product was placed in an envelope 
formed from a single sheet of bond 
paper. The filled 
placed on a sheet of clay-coated pa- 
per in a cabinet maintained at 100 
deg. F. Periodic examination of the 
envelope revealed whether the bond 
paper or paper was 
stained. If no stain appeared in 72 
hrs., it was considered that no grease 
resistance was required in the pack- 


envelope was 


clay-coated 


aging material. 

Recently a subcommittee of the 
Packaging Institute’s Food Committee 
has been investigating this problem 
with the object of formulating an of- 
ficial test procedure. This subcommit- 
tee has done some excellent work 
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mee CUT -<--- FOLD 


TEST BOX 
(FILLED WITH PRODUCT) 


STAPLES 


ITY CONTROL 
1ON 


TEST ASSEMBLY 


but, because the project is still under 
way, no attempt will be made to sum- 
marize the techniques studied. How- 
ever, all the methods investigated to 
date involve measurements of the 
area of the oil stain. Measurements of 
this type are misleading, for stains of 
identical diameters may be serious 
stains or slight stains, depending upon 
the concentration of oil in the stain. 
Furthermore a stain may be present 
on only one side of a piece of ab- 
sorptive board or it may penetrate 
the board completely, depending 
upon the character and amount of oil 
or fat present. 

A test for measuring free-oil con- 
tent should be simple and yet thor- 
ough enough so that all variables in- 
fluencing the free-oil content or the 
determination by a particular test 
procedure can be sufficiently con- 
trolled. It was, therefore, decided to 
try a method involving the use of a 
standard package made of the most 
absorptive material available. It was 
thought that if a food product were 
stored in such a package for a defi- 
nite period under easily reproducible 
standard conditions, it would be rela- 
tively easy to extract the fat or oil 
transferred from the food to the pack- 
age, and the amount of free oil re- 
leased to the package could then be 
related directly to the weight of 
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ether extract removed from the pack- 
age after the test. 

This method was originally sug- 
gested by Landrock (5) in 1948 and 
was more recently stud:ed by Rymal 
(9) under the authors’ direction. Be- 
cause this method seemed to offer 
considerable promise (9), a study was 
made to determine the optimum 
standard conditions for such a test. 


Experimental 


The variables that might affect the 
amount of oil absorbed by the test 
container or that might affect the sub- 
sequent extraction process are: 

1. Size and shape of container. 

2. Absorptive quality of the mate- 
rial of which the container is made. 

3. Amount of product put into the 
container and its distribution therein. 

4. Particle size. 

5. Test temperature. 

6. Total oil or fat content of prod- 
uct. 

7. Physical nature of the oil or fat, 
especially melting point and viscosity. 

8. Test time. 

9. Humidity-moisture 
between board, 
chamber. 


relationship 
product and _ test 


10. Pressure exerted on container 
and product 

11, Extraction procedure. 

To investigate and control the 


above listed variables, the following 
procedures were carried out. 

Test container. The test container 
was a square, 2-in. box made of blot 
ting paper or board. Experimentation 
produced a most satisfactory form of 
test box, easily held together with 
staples. The blanks for these boxes 
were cut according to the pattern il 
lustrated in Fig. 1. 

Food product tested. To facilitate 
study of the important variables that 
might play a role in the proposed 
test method, a single food product 
with a high free-oil content (pie-crust 
mix) was chosen. The pie-crust m‘x 
seemed to be ideal, for it has a high 
fat content (about 42%) and is easy 
to handle. 

Test assembly. The test box filled 
with the product to be tested was 
placed in a crystallizing dish in a hu- 
midity-control unit (Fig. 1) and left 
there for a certain length of time be- 
fore determination of the amount of 
free fat absorbed by the box. 

Extraction. The free oil absorbed 
by the test box was determined by 
Soxhlet extraction. Although periods 
for Soxhlet extractions frequently last 
as long as 16 hrs., it was believed that 
a board sample that would so easily 
absorb an oil or a fat would release it 
just as easily under solvent extraction 
Consequently it was hoped that a 
short extraction period would suffice. 
A simple experiment proved this to 
be the case. 

Three test box blanks cut accord- 
ing to the pattern and dimensions 
shown in Fig. 1 were used. Over the 
surface of one blank, 1 ml. of melted 


TABLE I—EFFECT OF LENGTH OF 
EXTRACTION PERIOD ON 
AMOUNT OF FAT EX- 
TRACTED 


Shortening Extraction 
added to 
test blank 


period Total fat extracted 


(min.) Grams Per cent* 
1 ml. 58.5 
137.0 
201.5 


259.0 


0.7983 98.9 
0.8052 99.8 
0.8058 99.8 
0.8076 100.0 
63.5 1.6972 99.0 
123.0 1.7114 99.95 
187.0 1.7125 100.0 
250.5 1.7125 100.0 
65.5 2.5962 98.9 
136.5 2.6233 99.8 
206.0 2.6253 99.95 


256.5 2.6263 100.0 


* Based on assumption that all the fat was 
xtracted at the end of the test (about 4 hrs. 
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hydrogenated vegetable shortening 
was scattered; over the second, 2 ml. 
and over the third, 3 ml. The blanks 
were then cut into pieces and_ the 
pieces placed in paper thimbles in 
Soxhlet units, with glass wool on top 
After approximately 1 hr. of extrac 
reagent 


tion with analytical 


leum ether, the flasks were removed 


petro 


for drying and new flasks containing 
fresh solvent were substituted. This 
process was repeated at 1-hr. inte rvals 
for 4 hrs. The assumption was mad 
that all the fat was removed at the end 
of this time. 

The results (Table I) indicate that 
at the end of the first hour about 
99% of the extraction was complete 
and at the end of the third hour, 
99.95%, irrespective of whether 1, 2, 
or 3 ml. of fat were extracted. Hence 
it was decided to use a 3-hr. extrac- 
tion period with fresh petroleum 
ether. 

Diethyl ether was not considered 
because it is expensive and danger- 
ous to use; it extracts water-soluble 
materials (it is miscible with water, 
whereas petroleum ether is not par 
ticularly miscible), it has to be used 
in an anhydrous state and considera- 
ble effort is required to keep it in this 
state. 

Exposure time. To determine the 
proper exposure time for a standard 
test, the amount of fat absorbed by 
test containers filled with the pie- 
crust mix was determined after 5, 14 
and 18 hrs. and after 1, 2, 3, 5 and 7 
days (Fig. 2). The temperature was 
held at 100 deg. F., but there was no 
humidity control. As was expected, 
the rate of absorption of free fat by 
the test container was most rapid in 
the shortest test periods. The slowing 
of the rate as the time of exposure 
was increased was undoubtedly due 
to the board becoming saturated and 
not to any serious depletion in the 
supply of fat in the mix, because a 
large amount of mix (85 gm.) was 
used. It was concluded that a two-day 
test period would be most suitable, 
for under these conditions an error of 
a few hours in exposure time would 
be negligible and yet the 
would still be far from saturated. 


board 


Temperature. A 
100 deg. F. should be optimum for a 
free-oil test, as many accelerated 


temperature of 


packaging tests are carried out at this 
temperature. Too high a temperature 
would undoubtedly result in the board 
becoming quickly and 
therefore, rob the test of 


saturated 
would, 
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some of its sensitivity. Fig. 3 shows 
the results of a study of the effect of 
temperature on the fat absorption of 
the test container. As indicated on 
the plot, three distinct phases of fat 
absorption can be distinguished. In 
the first phase, at low temperatures 
the fat (pie-crust mix) was in a solid 
form and consequently littl was ab 
sorbed by the box. In the second 


phase, the tat was melted and readily 


absorbed by the board until such 
time as the board approached satu- 
ration, when the third phase was 
Study 
the advantage of using a temperature 
of 100 deg. F. for the test. 

Weight of sample. It was believed 
that a full box should be used in all 
tests, but that the same weight of 
sample should be used for all repli 
cates. Because of the difference in 


reached. of this curve shows 


the nature of various products that 
might be tested, wide differences in 
the weights of full boxes would 
probably be encountered. However, 
a study of the effect of changing the 
weight of the sample should prove 
helpful. Such a study was made and 
the results are illustrated by the 
curve in Fig. 4 

This curve shows that the fat from 
the pie-crust mix was absorbed at a 
considerably higher rate per gram of 
sample when the weight of the sam- 
ple was small. This is logical when 
one considers that most of the free 
oil is removed from the product by 
gravity rather than by direct staining 
of the contact surface of the board 
through capillary action. This could 
be seen by studying the stain patterns 
on the boxes. When samples of large 
volume are used, the oil in the food 
at the top of the box has a longer dis- 
tance to seep through the rest of the 
food before it drops to the bottom of 
the box. Some of this oil at the top 
does reach the sides and top of the 
box directly through capillary action, 
but a large part of the oil eventually 
reaching the upper end of the box is 
due to a wicking action of the oil 
from the bottom ends of the box. It 
was found that a reduction in sample 
weight from 85 to 80 gm. resulted in 
a decrease in the free-oil absorption 
of only 0.8%. 

Humidity. In none of the prelimi- 
nary tests described above was there 
strict control of the humidity of the 
air surrounding the test container, al- 
though the humidity may be consid- 
ered to have been constant during any 
one test. It was expected, however, 


that relative humidity would be an 
important factor and should, therefore 

be controlled in a standard test. It is 
well known that when butcher paper 
is wet, its greaseprootness ¢ hanges. For 
this reason it has been suggested (12 
that some control be made of the mois 
ture content of paper or film when it is 
being tested for grease resistance. Ry- 
mal (9) showed that relative humidity, 
except when moderately low, played a 
significant role in free-oil absorption 
of packaging materials. This effect is 
well illustrated in Fig. 5, where it can 
be seen that the free-oil content of the 
doubled 


when the relative humidity was in 


test container was almost 
creased from 0 tol100%. Glycerol solu 
tions were used for the humidity 
control (3). 

Variations in relative humidities be- 
low about 35% appeared to have no 
significant effect. Observations at rela- 
tive humidities between 0 and 30% 
were not made, because data were not 
available in the literature to show the 
proper strength of glycerol solutions to 
be used in this range. There is a pos- 
sibility that the slight dip in the curve 
at low relative humidities may actually 
be significant and not due to experi- 
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mental error. Dry food mixes fre- 
quently have an equilibrium relative 
humidity (ERH) around 20% and it is 
quite possible that the pie-crust mix 
stored in an atmosphere approximately 
in equilibrium with its own relative 
humidity would be less likely to re- 
lease free oil than when there was 
some transfer of moisture in any direc 
tion. 

Under the conditions of this test, 
moisture equilibrium was certa‘nly not 
reached in most units. Therefore, the 
relative humidities indicated in Fig. 5 
actually represent initial relative hu- 
midities of the test atmospheres and 
not ERH’s. As equilibrium was not 
attained, undoubtedly a transfer of 
moisture was going on between test 
atmosphere, board and product in all 
cases. It should certa’nly be possible 
to condition board and sample to the 
relative humidity of the test atmos- 
phere, but no great advantage would 
result and the necessary conditioning 
period would be long. Moisture equi- 
libria curves would also have to be 
drawn for the board and the product. 
(6, 7). 

As relative humidity was found to 
have such a pronounced effect, it was 
believed that both a high and a low 
relative humidity should be used, 
where practicable, for a standard test. 
It was decided to use relative hu- 
midities of 90 and 30%. The simplest 
way to obtain these relative humidi 
ties is by the use of glycerol solutions 
Curiously enough, at 100 deg. F. a 
relative humidity of 90% is obtained 
by using an aqueous solution contain- 
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ing 30% of glycerol, and a relative hu- 
midity of 30% by using an aqueous 
solution containing 90% of glycerol 
(3). The only disadvantage of using 
glycerol is that the more dilute solu 
tion (90% relative humidity) supports, 
to a certain extent, the growth of mi- 
cro-organisms. If sulfuric acid is used 
instead of glycerol, a relative humid 
ity of 90% at 100 deg. F. will be ob- 
tained by using a solution having a 
specific gravity of 1.122, and a rela 
tive humidity of 30% by using a solu 
tion having a specific gravity of 1.420 
(15), the gravities 
measured at 15.5 deg. C. 


specific being 
The spe 
cific gravity of the solutions should be 
checked occasionally and adjustments 
made in the concentration by adding 
water, glycerol or acid, as the case 
may be. 

Varying fat content. Another vari 
able to be studied was the effect of 
varying fat contents in the same food 
product. It was decided to use a mix- 
ture of a hydrogenated vegetable 
shortening and a bleached, enriched 
flour. The assumption was made that 
the flour contained 1.25% of fat (11). 
On this basis, samples of fat-flour mix 
tures were prepared having different 
fat contents. The fat was added in the 
melted state and 
mixed with the kneading 
with the hands. Studies were made 
on these samples at 30% relative hu- 
midity. Unfortunately, the 85-gm. 
samples did not fill the boxes in all 
cases, for with the increasing fat con 
tent of the mixture the final bulk vol 
ume of the mixture 


was thoroughly 


flour by 


decreased con 
siderably. 
results of this 
study. The relationship between free 
fat and total fat appears to be loga 
rithmic, at least under the conditions 
studied. The equation shown in the 
lower right-hand corner of the graph 
holds only for the conditions and the 
product indicated. The letter n rep 
resents the slope of the solid line (the 
logarithmic curve) and A is the inter- 
cept. It is possible that n would al- 
ways be constant for any product con- 
taining fat or oil. Perhaps the valve 
of 2.94 should really be 3, indicating 
a true cubic relationship. These some- 
what speculative ideas should be fur- 
ther checked in future work. 
Pressure. One variable not studied 
for purposes of this report was pres- 
sure. It is well known that certain 
products, such as dog-food biscuits, 
release significant amounts of oil or 
fat only when placed under heavy 


Fig. 6 shows the 


pressure. This pressure may be easily 
exerted when bags are stacked one 
upon the other in large piles. Actually 
there is no reason why pressure could 
not be introduced into the _ test 
method as a variable. A simple re 
ceptacle can be made from wood into 
which the test box can be placed in 
such a manner that the blotting paper 
sides will keep their shape when 
is exerted from the inside of 
the box. The 


trolled by placing varying weights on 


pressure 


pressure can be con 
top of the boxes. 


Standard conditions 


When all the above variables (ex 


cept pressure) had been studied, a 


set of desirable standard conditions 
was adopted for use in studying ac 
tual food products. These standard 
conditions are as follows: 
1. Test unit 


test box being made of Eastman Ko 


as shown in Fig. 1 


dak photographic blotting paper. 

2. Amount of sample: enough to 
fill the box; same weight for all rep 
licates. 

3. Temperature: 100 deg. F. 

4. Relative humidity: 30% and 90%. 
If a choice has to be made, choose 
30%. 

5. Test time: 48 hrs. 

6. Extraction: 3 hrs. in 
unit 


Soxhlet 
with analytical reagent petro 
leum ether. Dry all samples of board 
in desiccator before extraction. 


Reproducibility 

The reproducibility of results ob- 
tained under these standard condi 
tions is shown by the data in Table II. 
According to statistical analyses, if a 
very observations 
were taken, then 68.3% of the values 
would lie w:thin the range of 1.4675- 
1.6857, 95.4% of the values would lie 
within the range of 1.3584-1.7948 
and 99.7% of the values would fall 
within the range of 1.2493-1.9039. In 
other words, under standard condi 
tions the consistency in the results is 
satisfactory. 


large number of 


Results and discussion 

A representative group of 18 food 
products was selected for study under 
standard conditions (Table _ III). 
Many of these foods were known to 
be troublesome with regard to free 
oil. 

As the average potato chip was 
too large to fit into the test box, it 
was necessary to crumble these chips 
to obtain reproducible results. The 
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popcorn and the vanilla wafers were 


TABLE II—STUDY OF REPRODUCI- 


. also crumbled, because of their size 
BILITY OF RESULTS 


: | EFFECT OF RELATIVE HUMIDITY 
Obviously results obtained on crum oe 


ON 
FAT ABSORPTION 


USING PIE CRUST MIx 

2-DAY EXPOSURE) 

Sample Grams absorbed In most cases, plots were made of : er a 

No r box Remarks the stain patterns at the end of the 

6513 
1862 
6330 
6792 
177] of the Spanish paprika, the colored 
41799 stain was visible in the form of 


Conditions: Pic¢-crust mix, 85 gm., 100 bled products will be somewhat mis- 
F., 30% R.H., two-day exposure leading, but they should nevertheless 
Results: be meaningful. 


tests. These stain areas will eventually 
be measured and compared with the 
data on free oil extracted. In the case 


FREE FAT (MG FAT/G Mix 


6349 thousands of tiny specks on the inside 
7508 (highest value, of the box only. Not enough oil was 
11.1 above absorbed to cause the stain to pene- 

mean trate to the outside of the box except 

in a few isolated spots. Cave nne, with 

lowest value 

11.6% below 


mean) 


a much higher oil content, gave a ’ gtr fi peri ans 
much more typical stain pattern. It is 
obvious that cayenne pepper consti- 
tutes a serious packaging problem, be- 
mean = 1.5766 cause of its high free-oil content and 
standard deviation — 0.1091 its bright orange color. 


6267 


One of the interesting observations 
to be made as a result of these tests 
is the great increase in the amount of 
free oil absorbed by the test box at 
TABLE III—RESULTS OF FREE-FAT OR -OIL DETERMINATIONS 90% relative humidity as compared 

ON VARIOUS FOOD PRODUCTS with that at 30%. For 13 of the 14 
foods tested at both humidities, the 
values are higher at the higher hu- 

ee Weight Fat or 2.H midity. The average ratio of the values 


of ( F ree mg.fam. of product 
sample content 
gm %e) 


300% RH o0c, RH at 90% relative humidity to those at 
4 B 


Avg 4 30% is 2.08, which compares well with 


the ratio of 1.86 for the data plotted 


Potato chips 43 37 39.4 410.8 40.1 in Fig. 5. 


aa” ' ° 3.1 me : ; The salted peanuts, which inci- 
betas 80 9 219 209 990 dentally were purchased in a can, had 
Gh nal cncania i a much lower free-oil value than was 
Dry type 23 - expected. This may have been due to 
Moist type 5 7.3 2 : a decreased oiliness in this particular 
Oatmeal cooki« brand. 
mix The ready-mixes were studied be- 
Toll house cookie cause of their widespread popularity 


aes in recent vears. The fat contents of 


Choc. fudge cak 
mix : s 
; not determined, but ‘t is expected that 

Hot roll mix 


Se aaa aadle their free-oil contents will be a good 
antti weakenad gauge of their fat contents. 
rp eee) Se 29. 178 } Although the dried whole egg had 
Ground Spanish a high fat content (about 42%), the 
paprika" 10.4 0.27 2 free-oil content was low, probably 
Ground cassia® 1.8 0.62 because the fat was bound to pro- 
Ground black tein at ordinary temperatures. At 
pepper‘ . 0.27 high temperatures the fat can be seen 
Cayenne (pepper) leaving the egg product. This sort of 
Dried whole egg result shows the usefulness of a test 
Wheat germ of this kind in differentiating between 
free-oil and_ total-oil content of a 
product. 


these mixes are not known and were 


> » > > i yy > 
Based on typical literature values (4, 10, 11, 14, 16 In the tests re porte d in Table III, 
» Sample crumbled by hand. one food product is compared with 
Siauw and Amboyna variety 4 . 
! Pimiento; orange-colored stain, almost entirely on inside of boxes another on the basis of weight of fat 
* Honan variety . pal 
. or oil absorbed by the packaging ma- 
: ; : 


* Malabar variety. 
Orange-colored stain both inside and outside boxes : 28 
TOS re yn ee ne re ee = terial under standard conditions. The 
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EFFECT OF VARYING FAT CONTENT 


OF 


FLOUR - FAT MIXTURE 


ON 


2-DAY EXPOSURE 
85 G SAMPLE 


“T 


> ao 7 v@woo 


uw 
1 


KEY 


406 PLOT — 
REGULAR PLOT 


oe 


FREE FAT (MG. FAT/G MIXTURE) 
° 
© nN 


eco eooo°0 
> Fanoo- 
oo 


w 
"1 


bd 
j 
~ 


es ee en us TN ra nooo 
15 2 3 4 


FAT ABSORPTION 


100° F ~ 30% RH 


5 678910 


{% 
FREE FAT «| 


6 


% FAT IN MIXTURE 


results thus obtained are not strictly 


however, because the 
specific gravities of the fats extracted 
differed slightly. Most fats that might 
be encountered seem to have specific 
gravities ranging between 0.85 and 
0.95. This difference in specific grav- 
ity would introduce a potential error 
in the comparisons of slightly more 
than 10%, which is certainly not se- 
rious, 

It is hoped that eventually it will 
be possible to establish a definite re 
lationship between free-oil values 
and a numerical system for rating 
greaseproofness, such as that used by 
Lavers (8) with turpentine. However, 
there is considerable opposition to 
the TAPPI turpentine test (13) and 
hence there may be little point in at- 
tempting to match values obtained 
by the TAPPI test with those ob- 
tained by the free-oil test. 


comparable, 


Summary 


Although the food industry is 
aware of the importance of free-oil 
measurements as an index of the abil 
ity of a food product to stain a pack- 
age, a suitable quantitative _ test 
method for measuring free-oil has 
not previously been developed. Such 
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a method is outlined in this paper. 

A standard absorptive box is made 
for use under certain standard condi- 
tions. The oil or fat absorbed from a 
food product by this box is extracted 
with petroleum ether after the stain 
pattern is recorded. Results are ex 
pressed in terms of milligrams of free 
fat per gram of food product. 

Data are presented for 18 different 
food products, including potato chips, 
popcorn, ready-mixes, crackers, pea- 
nuts, shredded coconut, dried whole 
egg, wheat germ and ground spices. 

With these products it was found 
that the fat absorbed by the test 
boxes was, in general, about twice as 
much at high relative humidities 
(90%) as at low relative humidities 
(0 to 30%). 

The relationship between free fat 
and total fat in a specially prepared 
food mixture of flour and fat was 
found to be exponential. 
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New PI proposals 


TWO TEST METHODS FOR SCREW-CAP 


DRUG 


The following two proposed test 
procedures, concerned with evalua- 
tion of liners for screw-cap closures, 
are being distributed to members of 
the Packaging Institute for trial and 
criticism. According to Dr. John C. 
Bird of Lederle Laboratories, chair- 
man of the Institute’s Drug and Phar- 
maceutical Committee which dreu 
up the procedures, they will be re- 
viewed after approximately one year 
of trial, after which the proposed test 
will either be revised and retested, 
or else be printed and issued as a 
Tentative Test Procedure. 


PI CLOSURES 1P-51 (Proposed ) 
Test for Water-Vapor Transmission 
for Screw-Cap Closures. 


Purpose 


This test is designed to measure 
the barrier efficiency of screw-cap lin- 
ers against water-vapor transmission 
either into or outward from 
container 


a glass 
capped under standard 
conditions. It may be used to com 
pare or screen new or existing clo- 
sure-liner materials by their perform- 
ance in a standard test. It also indi- 
cates whether the liner material in 
the closure will be satisfactory for 
moist products, dry products or both 
types of product. 

The test method involves periodic 
weighing of containers to determine 
moisture gain or loss under standard- 
ized conditions. 

Apparatus 

1. Half-ounce bottles with 28-mm. 
GCMI finish. All test bottles are to be 
selected for uniformity of flatness of 
finish, width of lip surface and free 
dom from splits, chips or cracks. 

2. Screw caps, 28-mm. CT of 
either plastic or metal. 

3. Torque tester to determine ap 
plication torque. Accurate to within 

6 in.-lb. 

4. Humidity 


cabinet capable of 
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AND PHARMACEUTICAL 


control to +1 deg. F. and =2% relative 
100 deg. F. Humidity 
ranges required are 25% R.H. and 75% 
R.H. 
5. Balance for weighing the test 
bottles, accurate to 0.001 gr. 


humidity at 


Closure-liner test specimen 
The closure-liner _ test 
must be die cut by 


specimen 
either stand 
ard manufacturers screw-cap lining 
equipment or by a single punch, us 
ing care that the cut is made uniform 
and without distortion of the liner 
facing. 

No torn liners or wr'nkled liners are 
to be used. White virgin pulp back- 
ing is to be used for all tests. The 
liner-backing combination must be 
laminated together and adhered to 
the cap if plastic, or forced into the 
cap if metal, prior to use. 


APPARATUS required 
for the IP-51 test. 


LINERS ARE 


OFFERED BY INSTITUTE’S 


COMMITTEE FOR TRIAL AND CRITICISM 


{ minimum of 10 test specimens 


is required for this test. 


Procedure A—weight loss 

1. Tare each %-oz., 28-mm. glass 
container together with their respec 
tive closures. A minimum of five con 
tainers is recommended. 

2. Place 10.00 cc. of distilled wa 
ter in each tared glass container 

3. Apply the screw caps carrying 
the test liners with an application 
torque of 15 in.-lb. 

4. Place all containers upright in 
the humidity chamber at 100 deg. +1 
deg. F. and 25% +2% relative hu- 
midity. Allow seven days for them to 
come to equilibrium. 

5. Seven days after starting the 
test, begin weighing each test con 
tainer at weekly intervals for four 
weeks. Keep the humidity cabinet at 


PHOTOS COURTESY ELI LILLY Co 
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APPARATUS required for Test 2P-51. 


constant conditions and replace test 
containers immediately after weigh- 
ing. Weigh to nearest 0.001 gr. 

6. Record the weight loss for each 
test container. 


Procedure B—weight gain 

1. Tare each %-oz., 28-mm. glass 
container together with their respec- 
tive closures. 

A minimum of five containers is rec- 
ommended. 

2. Place 10.00 gr. of dry silica gel, 
calcium chloride or other 
desiccant in each container. 

3. Apply the screw caps carrying 
the test specimen with an application 
torque of 15 in.-lb. 

4. Place containers upright in hu- 
midity chamber at 100 deg. +1 deg. 
F. and 75% +2% relative humidity. 
Allow seven days for them to come 
to equilibrium. 

5. Seven days after starting the 
test begin weighing each test con- 
tainer at weekly intervals for four 
weeks. 

Maintain the hum‘dity cabinet at 
constant conditions and replace test 
containers immediately after weigh- 
ing. Weigh to nearest 0.001 gr. 

6. Record weight gain for each 
test container. 


suitable 


Report 
Report 

average losses and gains of moisture 

in the four-week test period for each 


both the individual and 


liner material undergoing test. 
These figures give a barrier per 
formance record for the test mate- 
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rial against water-vapor transmission 
either into or out of the test con- 
tainer. 


Interpretation 

This test will be usetul to screen 
new closure-liner materials not pre- 
viously used. It will indicate whether 
closure liners are satisfactory for 
moist or dry products, or for both. 

This test establishes a procedure 
new and existing closure- 
rated as to 


whereby 
liner materials may be 
their relative performance by a uni- 
form test method. 


Reproducibility 


This test gives reproducible results. 


PI CLOSURES 2P-51 (Proposed ) 
Screw-Cap Liner Test for Deter- 
mining Compatibility With a Spe- 
cific Product. 


Purpose 


This test is to determine the suit- 
ability of a lining material in a screw- 
cap closure for use with a specific 
product in a glass container. It is a 
standardized method of ascertaining 
corrosion, discoloration, distortion, ad- 
hesion to bottle lip, disintegration, 
ballooning, softening, edge leaks, 
penetration, delamination, leakage 
and the like. The test is also designed 
to reveal physical or chemical 
changes in the product itself, such as 
color change, precipitation, significant 
evaporation, etc. 


Apparatus 

1. Half-ounce bottles, 28-mm. 
GCMI finish. All test bottles are to 
be selected for uniformity of flatness 
of finish, width of lip surface and 
freedom from splits, chips or cracks. 
2. Screw caps, 28-mm. CT of 
either plastic or metal. 

3. Torque tester to determine ap 
plication torque. Accurate to within 
+% in.-Ib. 

4. Refrigerated storage. 

5. Humidity cabinet capable of op- 
erating at 100 deg. F. +1 deg. F. at 
75% relative humidity. 

6. Oven capable of operating at 
100 deg. F. +1 deg. F. 
Test specimen 

The closure-liner test 
must be die cut by either stand 
ard manufacturers screw-cap_ lining 


specimen 


equipment or by a single punch, us 
ing care that the cut is made uniform 
and without distortion of the liner 


facing. No torn or wrinkled liners are 
to be used. White virgin pulp back- 
ing is to be used for all tests. The 
liner-backing combination must be 
laminated together and adhered to 


the cap if plastic, or forced into the 


cap if metal, prior to use. Sufficient 
test samples are to be prepared so 
that after inspection of caps no sam- 


ple need be continued on test. 


Procedure A— 
Preliminary compatibility test 

The first test is a preliminary com 
patibility test and should run for 30 
days under the following conditions: 

( a) Room temperature, 

(b) 100 deg. F. with uncontrolled 
humidity, 

(c) 100 deg. F. 
midity and 

(d) Refrigerator storage where in 


at 75% relative hu 


dicated. 

A minimum of five bottles is to be 
used for each test condition. 

1. Fill the test bottles half full with 
the product the compatibility of 
which with the closure liner is to be 
tested. 

2. Place bottles on their sides dur- 
ing the test so that one-half the liner 
area is in contact with the liquid 
product and one-half is in contact 
with the vapor phase present. Hold 
bottles in constant position. 

3. Examine as directed below un 
der Examination of Tests. 


Procedure B— 
Long-time compatibility test 

1. Proceed as under A except that 
the test shal! continue for six months 
with examinations at 30, 60, 90 days 
and at six months. At the end of six 
months discontinue the 100 deg. F. 
storage tests, for they represent ac- 
celerated conditions. 

2. Examine as directed under Ex 
amination of Tests. 


Procedure C— 

Long-time product stability test 
Continue the storage test at room 

temperature for one year to deter 

mine the product stability in contact 

with the closure liner. 


Examination of tests 

At the conclusion of 1, 2, 3, 6 and 
12 months, sample screw caps should 
be removed and inspected for all de- 
fects such as corrosion, discoloration 
of product as well as liner distortion, 
adhesion to bottle lip, disintegration, 
ballooning, softening, edge leaks, 
This article continued on page 172) 
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OF THE IMPROVED 
BATTLE CREEK MODEL 46 


check these important WRAPPING MACHINE 


new advantages ‘eines 
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OVERWRAPS 1 LB. CARTONS OVERWRAPS METAL-END CARTONS 


with a recessed end seal 


HANDLES WIDE RANGE OF SIZES — 37/,” to 10” long; 21,” to 6” wide; 


THESE NEW FEATURES PLUS SPEEDS UP TO 100 PER MINUTE CUT YOUR COSTS 


1. AUTOMATIC CONTROLS handle in- 
termittent flow of packages without 
need of operator. The Model 46 may 
be synchronized with other packaging 


3. BREATHING FOLDERS take care of 
package variations give a neat 
“show case” look to finished package. 
Bulges and slight irregularities in 
operations by conveyors, and each packages are easily handled by “breath- 
package moving into the machine auto- 1 ss ing folders” to provide a neat, tight 
matically unlocks its own sheet of seal eliminate shutdowns .. . 
paper, when in position for wrapping. achieve steady production . . . handle 
recessed end cans. 
2. CALIBRATED ADJUSTMENTS allow 
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quick changeovers from one package 

size to another. Only 5 to 10 minutes 

are required to change the Model 46 

from one size package to another. 

Simple-to-use calibrated adjustments 

may be charted for future reference 
. Save time in future set ups. 


4. THERMOSTATIC HEAT controls han- 
dle the latest heat-seal papers. Im- 
proved, centralized thermostatic heat 
control panel with fingertip adjust- 
ments permits pre-heating of paper 
while it is being folded. Result? A 


tighter, more durable seal. 


aut file, 
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This consultation service on packaging subjects is at your com 
mand. Simply address your questions to Technical Editor, Modern 
Packaging, 575 Madison Ave., New York 22, N. Y. Your name or 
other identification will not appear with any published answer 


Printing affects cellophane 
QUESTION: One of our new prod- 
ucts is in a moistureproof cellophane 
envelope. Our field tests were made 
with a printed paper label inside the 
envelope. When we went to an over- 
all printed envelope it appeared to us 
that the product was caking much 
faster than in the previous package. 
Since we are using the same grade of 
cellophane we can’t understand why 
this is happening. 


ANSWER: The printiag of moisture- 
proof cellophane reduces the mois- 
tureproofness of the sheet and the 
amount of such reduction depends 
upon the area of the printing. If your 
envelope carries a large amount of 
ink coverage, you effect 
greatly reduced the moistureproof- 
ness of the exterior surface. In your 
case, this reduction is sufficient to 
cause caking of the product. You can 
overcome this difficulty by using a du- 
plex cellophane bag, ‘he exterior ply 
printed, or by using 2 single-ply un- 
printed cellophane with a paper la- 
bel attached to the bag by heat seal- 
ing. Either one of these packages 
should have the moistureproofness 
that you apparently require for this 
product. 


have in 


Transparent protective container 
QUESTION: We wish to package a 
humidity-responsive element in a hu- 
midity-sealed container. We must 
maintain the humidity inside the 
package not over 10% relative hu- 
midity over 70 deg. F. and the time 
of storage is at least 18 months under 
severe conditions. We would like to 
use a rigid transparent plastic con 
tainer for this purpose and would like 
to know if such containers would pro- 
vide the protection we require. 


ANSWER: Rigid transparent plastic 
containers are usually made from 
either polystyrene or cellulose acetate 
and neither of these materials would 
provide sufficient | moistureproofness 
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for the conditions which you have 
outlined. It would be doubtful if suf 
ficient moistureproofness could be ob 
tained by 
coatings to such containers and such 
a process would be complicated to 
perform. It would also result in a 
complex and expensive assembly if 
you should attempt to use exterior 


applying moistureproot 


film wrapping sufficient to give the 
protection you require. The best and 
simplest answer to your problem 
would be to use a glass jar or large- 
sized vial with a foil-lined screw cap. 
Such a package could be protected 
against breakage by enclosing it in a 
screw-type fibre can with a cushioning 
material. Glass would eas ly meet your 
needs and provide a package of rela- 
tively simple construction 


Polyethylene-coated kraft sacks 
QUESTION: I have noticed that 
polyethylene is being used in multi- 
wall shipping sacks in place of as- 
phalt-laminated kraft. However, the 
polyethylene is placed on the inside 
of the sack against the product, while 
the asphalt sheet is always nearer the 
outer plies. Would not the polyethy- 
lene barrier be more effective if 
placed nearest the outside surface, 
rather than on the inside? 


ANSWER: There are several reasons 
why the polyethylene-coated kraft is 
placed in such a way that the poly 
ethylene is against the product. One 
reason is that many granular products 
can abrade the surface of the kraft, 
with the result that paper fibres be- 
come contaminated with the product. 
With the polyethylene surface on the 
inside, this abrasion is not so apt to 
occur, Also, many chemical products, 
if they absorb some moisture, can re- 
act with paper to cause severe loss 
of strength. The polyethylene surface 
against the product prevents any in- 
teraction between the bag and the 
product. The polyethylene layer is 
just as effective a moisture barrier 
when placed on the inside as it 


would be if placed on the outside 
surface of the sack. Polyethylene has 
many other advantages over the as 
phalt sheet in that it does not become 
brittle at low temperatures, does not 
stain the paper if exposed to elevated 
temperatures and also is not affected 
by or does not cause staining if there 
is any oily portion in the product. 


Export pack for steel sheets 
QUESTION: We are interested in 
finding a large-sized metal container 
suitable for the shipping of steel 
sheets for export. We would like to 
have details of how the seams and 
other constructional details should be 
made so that the container would 
protect the steel and prevent corro 
sion for long-time storage. 


ANSWER: 
sizes of prefabricated metal contain- 


There are no standard 


ers of the size you would require for 
the shipment of steel sheets. It would 
be necessary for you to have such 
containers fabricated to your specifi- 
cations and in all probability such 
containers will have to be made by 
a welding of the joints and seams be 
cause it will not be possible to use 
can-making equipment for the size 
and weight of metal that you will re 
quire. It is possible that you could 
use Method II packaging for the pre 
servation of your product. Such a 
package would consist of a heat 
sealed, flexible, strong, moistureproot 
barrier in which a desiccating agent 
such as silica gel would be used to 
dehydrate the interior and prevent 
corrosion. This method has been 
successful in the overseas shipment 
of war materiel and there is no reason 
why it should not be used for your 
product. It is suggested that you ob 
tain copies of several of the military 
specifications covering this type of 
packing. It will be necessary for you 
to enclose the Method II barrier in 
a wooden box of some type which 
would protect the barrier and prevent 
it from being abraded in shipment. 
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Add the flavor of sales appeal 
to your package... 


seal with 


CLO Scal 


REG U.S PAT. OFF 


SHAKE wel! 


In today’s markets where the shopper often serves herself, it’s 
especially important for your package to se/l itself. Bright, color- 
ful, ‘‘Cel-O-Seal”” bands add just the extra sales appeal that can 
make so much difference in impulse buying. They flag the custom- 
er’s attention... tell her your product has been protected against 
tampering and contamination. And, too, they can get your trades 


name, or sales message, across to the customer. 


John Sexton & Company put brilliant ‘*Cel-O-Seal” bands to work 
for them when they decided to enter the retail market. They made 
the most of their brand name, familiar to millions of restaurant 
hotel and club diners, by putting it on “‘Cel-O-Seal” bands where 
retail shoppers could see it . . . and easily recognize it. Also the 
colorful **Cel-O-Seal” bands gave the John Sexton Company the 


a 
Sexton opportunity of taking full advantage of the store manager's tem 
aw’ ve 


dency to give priority display to attractive packages. 


ee 


FOR HOTELS AND RESTAURANTS 


CONTENTS 6 FL. O7S And you can make your product stand out on the shelf with 


AMERICAN 
Woostershire 


Sauce 


INGREDIENTS 
Malt Vinegar, Lime 
juice, Salt, Onions 
Garlic, Sugar, Spices 
and Caramel Color 


these eye-catching **Cel-O-Seal” bands, too. They're available in 





over 20 colors and countless color combinations . . . either plain 
or printed. We'll be glad to help you design a ‘“‘Cel-O-Seal” band 
that will do the most effective selling job for your package. Just 
write “‘Cel-O-Seal’’ Sales Division, E. I. du Pont de Nemours & 
Co. (Inc.), 9521-A Nemours Building, Wilmington 98, Delaware. 
*“Cel-O-Seal” cellulose bands are also sold by Armstrong Cork 
Co., Lancaster, Pa., and I. F. Schnier Co., San Francisco, Cal. 


ee ae vet 


FOR HOTELS AND RESTAURANTS 
SBOOS Wil “|S SMa sam woa 


REG. U.S. PAT.OFR 
BETTER THINGS FOR BETTER LIVING . . . THROUGH CHEMISTRY 


DU PONT “CEL-O-SEAL” BANDS 





By arrangement with Switzer Brothers, Inc. 


A really NEW idea to 


make your package stand out 


Write for color samples and source 
of supply for DAY-GLO Flocked paper. 


Please direct all inquiries concerning 
DAY-GLO FLOCK to 


Gd, 


hof C4 Ine 


| PIONEER PRODUCERS OF, | 
| SURFACE-COATING FLOCKS | 


110 Moshassuck St. Pawtucket R. I. 


: 
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Inexpensive... MINIATURE 


PRINTING 
PRESS 


... 10’ web width 
lalso 15° and 
20’ web widths)/f 


. . » Use it in tan- 
dem with your bag 
making or packag- 
ing machines 

- or use it to 
preprint your pack- 
aging webs. 
This is KILB’s Two Color Mir 
Rotogravure Press. It 
two Single Color Units, mounted 
one above the other. Includes 
dryers and unwind and rewind 


Floorspace needed 
.. just 64%.' x 4, 
that's all. 


ature nechanisms. This is our latest de 

n Two Color model that sells 
or only $2933.00 complete (less 
motors) 
prices. 


FRANCIS C. KILB CO. 


Vanujacturers of Miniature Rotogravure and Aniline Multi 
Color Web Presses 


Garden City 7-7191 


consists of 


Write for literature and 


140 E. Second St. Mineola, L. I., N. Y 


BAG PRODUCTS... 





Easy to Use..Low in Cost 


Designed to handle bagged products 
with a minimum of effort at a max- 
imum speed. Simple adjustments for 
height . . . tilting forward or back- 
aa ward enables operator to set machine 


/ . \ at easiest position. Stainless steel 
Y : —_ ~\\ 


¥ \ trough with capacity of 200 bags. 
: \/ PPT Adjustable to bag sizes. Blower 
Lem SSRIS RY’)/ = keeps bag clean and free from foreign 


matter. 


Send Today for 
Bulletin 
No. 8-29 


ANDERSON BROS. MFG. CO., ROCKFORD, ILLINOIS 
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It’s the cheapest way to get sheets! Sheets of anything from 
cellophane to light board . . . any number of any size sheets as fast as you 
need ‘em. Chances are you don’t realize how little a BECK AUTOMATIC 
ROLL SHEET CUTTER costs . . . or that savings on cutting charges often 
pay back a SHEETER’S price in months. Get the facts! You'll probably save 

. you can’t lose by asking for your SHEETER Catalog. 


CHARLES BECK M EcCORPORATION 
406 NORTH 13th STREET PHILADELPHIA 8 PENNA. 
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A DE LUXE PORTABLE HEAT SEALER 
especially designed for heat sealing all thermoplastic coated and 
laminated packaging materials is being offered by Packaging 
Industries, Ltd., Inc., 50 Church St., Montclair, N.J. Known as 
the Model 6A, it weighs 
only 3% Ibs. and provides 
positive pneumatic pres- 
sure at the jaws, adjust- 
able from 10 to 80 Ibs 
Jaw pressure is obtained 
by an in-built air cylinder. 
Dwell time is also auto- 
matically and_ positively 
controlled, adjustable in 
any fractions of a second 
up to 15 seconds. Tem- 
perature is thermostatically controlled at a range of from 250 
to 500 deg. F. In operation, the operator positions the material 
to be sealed and trips a trigger in the hand grip. All functions 
of the sealer then take place automatically. When the three 
controlling elements are properly set, all operations are constant 
The unit will sezl foil and other barrier materials, over splices 
and wrinkles, through contamination and without delamination, 
according to the manufacturer. 


A NEW BUTTRESS TYPE OF THREAD 

designed especially for Plaxpak polyethylene bottles has been 
developed by the Plax Corp., Hartford, Conn. The new thread, 
called Plax Buttress Thread, supplements standard glass-con- 
tainer types and is said to permit a stronger juncture between 
cap and bottle. In addition, it enables the cap to be removed and 
loosened more easily. While glass-container threads are round, 
the Plax thread is V-shaped. The driving face is perpendicular 
to the neck of the bottle, while the back face makes an angle 
with the neck. Efficiency in the transmission of strength and 
power between cap and bottle is thus achieved, according to 
the company. 


POLYETHYLENE BARREL AND CARTON LINERS 

with “Hydro-fused” seals are now being produced by Better 
Bags, Inc., 840 N. Sixth St., Philadelphia. The company has 
developed this special process of keeping the seal and adjoin- 
ing material water cooled as the seal is being made, which is 
said to prevent a breakdown of the virgin material adjacent to 
the seal. 


A SIMPLE NEW PRECISION MARKER 

that automatically applies designs and printed matter on ma- 

terial in sheet or strip form has been announced by the Ameri- 

can Marking Corp., 385 Hillside Ave., Hillside, N.J. Imprints 
up to 9 in. wide and 24 in. long 
may be continuous or repeated 
at set intervals either while the 
material is being processed or 
as part of a packaging operation. 
The new unit, called American 
Major, is also available in spec- 
ial models with type rollers 
ranging up to 36 in. circumfer- 
ence and 18 in. wide. All oper- 
ating parts are mounted on one 


side of the frame to permit quick servicing without tools. Man 
ual pressure adjustment between rolls can be made without 
Positive gear drive is said to assure 


stopping the machine 
synchronous operation of all rolls and ink creep on metering 
roll is controlled by replaceabk rubber squeegees. All shafts 
ure mounted on sealed ball bearings The engraved hard chrome 
plated metering roll is said to meter ink precisely ind to resist 


wear 


THREE NEW PRINTED-TAPE LINES 

have been added to those already being produced by the La 
be ltape Co., Ruxton, Md., to meet the demand of industrial 
users of pressure-sensitive adhesive tapes for identifying parts 
and completed units. Supplementing the company’s cellophane 
and acetate fibre tapes are (1) a paper tape for usé when in 
formation is to be written on labels as applied, (2) a cloth 
tape said to have high strength and waterproofness and (3) a 
new laminated cellulose tape called Labeltex which is said to 
be very rugged, have great tensile strength and resistance to 
moisture, heat or cold. The tapes are sold through established 


wholesalers. 


VERSATILE NEW AUTOMATIC LABELER 

with a production capacity of 75 labels per min. has been 
added to the packaging-machinery line manufactured by the 
MRM Co., Inc., 191 Berry St., Brooklyn 11, N.Y. The labeler 
is designed to accommo- 

date a wide range of con- 

tainer sizes and styles from 

fractional ounces to gallons 

by means of a special verti- 

cal adjustment control 

which also prevents round 

containers from spinning 

It is claimed that the labeler 

will affix paper or metal foil 

labels securely to any type 

of container such as paper- 

board, tin, plastic, metal or 

glass. Size of labels which 

can be applied successfully 

may be as small as a post- 

age stamp up to 5 in. wide 

by 6 in. high. One of the features of the labeler is the process 
of applying adhesive. The adhesive is applied away from the 
edges so that when the wipers come in contact with the label 
it will be spread evenly without oozing beyond the edge. Mode Is 
are available for front and back labeling as well as a duplex 
style which handles up to 150 containers per minute, according 
to the manufacturer. 


INSERTS FOR HOSIERY PACKAGING 

developed by the Packaging Div., E. W. Twitchell, Inc., 2801 
N. Third St., Philadelphia 33, Pa., are designed to meet th 
supermarket need for a stiffener which cannot be folded and 
therefore, cannot be easily pilfered. These heavy-weight hosiery 
stiffeners come in 6% by 9%, 6% by 9% and 6% by 9% sizes, all 
with rounded corners. In addition to the inserts, the company 
is also offering Pliofilm hosiery envelopes. It is claimed that 
their high resistance to handling reduces the number of pack- 
ages returned to the mill by the outlet, materially cutting 
repackaging costs. The envelopes are supplied with a bottom 
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Make sure the foods you send to 
market reach the counters at their 
delicious best... and show off their 
tempting goodness to best advan- 
tage. Send them to market in hand- 
some rigid containers made of 
STYRON (Dow polystyrene) and not 
only are their freshness and sales 
appeal assured . . . they're turned 

into glamorous gift items! 
You'll appreciate the economy, light 
weight and sturdiness that mean 
lower production cost per unit, re- 
duc ed shipping costs, le ss breakage 
and sure food protec tion. And your 
“ SF) customers will be quick to recognize 
become glamorous ji 7 the re-use value of rigid containers 
: made of styron .. . they ll reach 

4 for them every time! 
ifts y ‘ Add up the advantages . . . then 
Gg : picture your product in gem-like 
: transparent or opaque rigid con- 
© y/ tainers made of sTYRON. Qualified 
in handsome . . y molders will meet your specific 
y packaging requirements .. . or you 
may choose from the wide range of 
> id i low-cost standard sizes and shapes. 
rigi Get ready for holiday business . . . 
write to Dow today for detailed 
information, 


s 
containers Plastics Division * Packaging Section PL 146 


THE DOW CHEMICAL COMPANY 


MIDLAND, MICHIGAN 
New York « Boston e¢ Philadelphia e Washington 
Atlanta « Cleveland « Detroit « Chicago e St. lL 
Houston * Los Angeles ¢ San Fran e Seattle 
Dow Chemical of Canada, Limited, Toronto, Canada 


The Dow Chemical Company 
FRUIT CAKE BOX: 4itractively de- Plastics Division, Packaging Section 
signed lid is sturdily constructed and Midland, Michigan 
tight fitting to protect quality and Please send me your latest packaging catalog 
flavor of contents. Transparent lid featuring RIGID CONTAINERS MADE OF 
exposes only tempting goodness of STYRON. 
the fruit cake. 


CANDY BOX: 4A thousand and one 
re-uses for this crystal clear candy 
box! Hinged lid is tight fitting, stays Street 
open or shut. 


Name 


Company 


City 


Product to be packaged 
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Here's a way to achieve 


Appealing, Satisfying Results 


Have you heard of the prize-winning package design 
that fizzled out on store shelves because the carton didn’t 
hold together properly? That may happen to other good 
cartons too. It proves that carton construction is just as 
important as design. . .. There is a way to make sure your 
cartons retain their shape as well as their shelf appeal. 


PETERS WAY Proves Its Value 


When you use the Peters-style cartons with Peters 
Packaging Machinery, cause for concern over damaged or 
sloppy cartons is ended. Secure, interlocking design and 
highly efficient forming, lining, folding and closing opera- 
tions assure long life with good appearance, Peters 
Machinery for specialized jobs in the bakery, food, meat 
and other industries is also available. . . . Investigate the 
PETERS WAY with Peters Machinery now. 





Peters Senior Automatic Folding and Closing Machine 


Send a sample of your carton, and tell us your problem or 
requirements. Find out what the PETERS WAY can do for you— 
without cost or obligation. 


LOsUA MACHINERY CO. 





4712 Ravenswood Avenue Chicago 40, Illinois 
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opening to permit the hosiery to be placed on a rack and, with 
the heavy stiffeners, will stand indefinitely with the transfer 
showing through the window. A special method of folding is 
said to prevent hosiery from sliding in this upright position 


AN IMPROVED IMPRINTER AND MARKER 

with a new device for automatic consecutive or duplicate 
numbering, or with a hand-set wheel for quick changing of 
data is now available from the 

Soabar Co., 5815 Erdrick St., 

Philadelphia. The machine is 

adjustable to a wide range of 

sizes and types of tickets, tags 

and labels. It can be set to print 

a predetermined number of 
labels. Average production speed 
is said to be 150 tickets per min 


A NEWLY DEVELOPED PASTE APPLICATOR 
that replaces bag-machine bottom paste pots, or paste pots on 
any machinery where adhesive application is required, is now 
available from H. G. Weber & Co., Inc., Kiel, Wis. It is said to 
maintain a constant flow of 
heavy viscous paste to the 
applicator roller by a 
pumping arrangement that 
eliminates the usual type of 
paste pot that must be filled 
manually. The entire appli- 
cation unit and pump ar- 
rangement is coupled dir- 
ectly to the machine by a 
gear drive. It consists of 
a simple arrangement for 
transferring viscous or 
semi-liquid adhesives by a 
plunger-type pump, located 
in a container, to a small 
reservoir mounted on the 
machine in which the ap- 
plication roller rotates to 
pick up the paste for dis- 
tribution to a pick-off roll, or sector, that acts as an agent to 
transfer the adhesive from the applicator roll to the paper bag 
bottom. After even distribution is made, excess adhesive pumped 
to the reservoir on the machine is returned to the pump and 
container. The Weber paste applicator may be used with modi- 
fications on carton and envelope machinery, gluers and labelers 
Should the machine be shut down for a brief period, an auto- 
matic arrangement circulates the adhesive from the pump 
through the applicator reservoir to prevent the paste from 
drying or lumping. 


A NEW ECONOMICAL OVERHEAD CONVEYER 

known as the “Econ-O-Veyor” is said to employ a new construc- 
tion having trolleys with two vertical wheels and a single hori- 
zontal wheel, with successive trolleys connected together by a 
heavy roller chain. The track consists of two “T” sections run- 
ning side by side with a vertical trolley wheel carried by each 
“T” section and the horizontal wheel running between the 
sections. On turns a third “T” section is placed above the 
outside “T” section and the chain pull is distributed almost 
equally between the three wheels. This is claimed to prolong 
the life of the wheels and give full rolling contact at all points 
without the use of the usual traction wheels or roller turns. 
Chain pull is in line with the vertical wheels so that the chain 
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is casita ioc 
bulbs, single or assorted colors, in crystal-clear 
boxes and tubes-of sturdy Kodapak Sheet? Then 
customers could “see"’—and handle without harming; 


i 
O}¥ ahes good merchandise sales people, sell without “time-out” for packing. 


Due to <a orders ,.. toe with 
sell better... 


Kodapak Sheet 


“Kodapak” is o trade-mark 


Bulbs: courtesy of Mox Schling Seedsman, Inc. 











In all elements, all climates, for all purposes 

FLEXKIN is the Moisture Vapor Barrier 
of highest rating for everything from aircraft 
engines to G. L. rations. 
Get the benefit of our wide experience and 
specialized technical know-how* in laminating 
foils and films on scrim and paper. Consultations 
without obligation. 

FLEXKIN _ 

MIL-B-131A Classes A & B | applications including 
JAN-P-131 —— 3 aT C-6056 & MIL-E-6060 


Type I—Classes A & B \N-B-20 Type II 
Wright F ied fe r Air F« Airplane Engine Envelopes 


FLEXKIN AL 611 
JAN-P-131, Amendment 3 Type I—Classes B & D 


FLEXKIN AL-29 
AN-P-131 Ame nd 3 Type I—Class B- Ali applications includin 
AN-B-20 Type \N-C-67b & AN-E-1B 
Wright Field for Air Force Airplane Engine Envelopes 
FLE ARKIN Ae 111 
JAN-P-1531, Amendment 3 lass B AN-B-20 Type II 
All applications under AN-C-67t 
FLEXKIN AL-211 
for Q.M. Food & Container Institute 5-in-1 Ration Pack 
FLEXKIN AL-52 Class D 
Data on construction, put-up, physical characteristics, and 
uses obtainable upon application. 


* army-Navy “E” awarded for World War II service work, 
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loes not have a tendency to rock the trolleys. This makes for 
in extremely low chain pull and resultant low power consump 
tion, according to the manufacturer of the unit, Shuler Con 
vevors, Inc., 43 Hutcheson Place, Lynbrook, N.Y. The trolleys 
ire on 12-in. centers and are connected by a chain, which makes 
it possible to hang the load every 12 in. or multiples thereof 
rhe extreme flexibility of the “Econ-O-Vevor” is said to make 
it applicable to almost any job and prompt deliveries are reported 


by the manufacturer 


AN ADAPTABLE END LABELER 

for use in conjunction with wrapping machines enables baker 
to take advantage of the improvement in packaging and bet 
ter advertising when end labels are used. Manufactured by 


Lanham Machinery & Service Co., 746 Stewart Ave., S. W 
Atlanta, Ga., the machine applies labels to wax or cellophane 
with positive positioning. The labels are preheated before they 
are applied, to assure an excellent bond. The machine is said 
to be sturdy and easily adjustable. Code daters for attach- 
ment to the labeler on one or both sides are availabk 


4 NEW CARTON-CASING MACHINE 

specially developed for “View Pack” display cartons used for 
multiple-unit packaging of canned products completes the line 
ot automatic equipment designed to handle the cartons. De 


signed and produced by King Sales & Engineering, Inc., San 


Francisco, Calif., the caser accumulates the cartons in double 
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rows without scuffing their printed surfaces and then cases a 
complete tier at a time to prevent tearing glue flaps. Automa- 
tic safety devices align each group of four cartons before they 
Another 
device automatically lowers the case to permit filling of the 
second tier. The model illustrated was made to case eight car 
tons of San Francisco Brewing ¢ orp. Ss Burgermeister beer. Sim 


are dropped simultaneously into the shipping cas 


ilar units are available for other applications, it is r¢ ported 


CONVEYORS ESPECIALLY ADAPTED TO PACKAGING 
operations are available from the Klaas Machine & Mfg. Co 
$329 E. 49th St. Cleveland 25, Ohio 


placed for example at the dispensing end of 


The conveyor can be 
a packaging 
machine transporting 
packages to the place 
where the boxing op 
performed 
Belt of the conveyor 
is of 


which is easy to main- 


eration is 


woven fabric, 
tain. The lugs are of 
washable canvas, 
Framework is of light 
structural steel and a 4 
h.p. motor is the driv 
Flexible 


design of the conveyor permits variations in lengths and other 


ing means 


respects as required by the products to be conveyed. Speed can 
be adjusted by changing sprockets on the motor. A_ variable 


speed drive can be incorporated if desired 


A PAPER-CUTTING RACK 


designed for high-production  paper-slitting 
shipping and packing departments has recently been developed 
by the Unistrut Products Co., 1013 W. Washington Blvd., Chi- 


cago 7, in conjunction with several large paper manufacturers. 


equipment in 


It is designed to support two rolls of heavy or multi-cushioned 
paper and a special tool cuts the paper by a slitting action 
across the roll instead of by the conventional blade method. 


A NEW PERFORATING DEVICE ATTACHMENT 
for wrapping or bag-making 
equipment which has been de- 
veloped for use on cellophane 
and other films is manufactured 
by Modern Machinists Co., 774 
Girard St., N.W., Washington, 
D.C. 

The device consists of a shaft 
mounted on a suitable bracket 
to which is attached a small 
rotary head with several replace- 
able perforating units. The per- 
forator is turned by the rotation 

of the roll of wrapping material. It is said to be inexpensive, 

easily used and does not destroy the strength or moistureproof- 
ness ot the wrapping material. 


A NEW TWO-SPEED PRESSURE-TAPE DISPENSER 

for measuring lengths of all types of industrial pressure-sensi- 
tive tapes in widths up to 2 in. is being offered by Better 
Packages, Inc., Shelton Designed for production-line 
operations, it is said to have a long, easy-to-pull feed crank. An 
extra set of change gears gives choice of long (10-in. per 
stroke) or short strip feeding. Its two-column measuring scale 
gives length settings without resorting to wasteful trial-and- 
error methods. This new Big Inch #20 dispenser, which handles 
rolls on standard 3- to 8-in. diameters, has a patented dis- 
pensing principle which the manufacturer claims will avoid the 
extreme curling that is a problem with certain tapes. 


Conn 
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from the first 
fo the millionth- 


they’re perfectly protected 


by ACMEFLE X* 


proven superior materials 


for packaging 
dehydrated and 
frozen foods, 
liquids, drugs, 





chemicals, etc. 














ACMEFLEXs 


ENGINEERED for AUTOMATIC PACKAGING 


ACMEFLEX properties: Hermetic heat sealing. Ex- 
tremely low moisture vapor transfer. Inexpensive. 
Printable. Inert, non-toxic. Protection against 

light, loss of flavor, contamination. Sterilizable 

after packaging. Odorless and tasteless. Very 


high ratio of seam and body strength to weight. 











The MANTROSE CORPORATION 


By formulating aniline printing inks with Mantrose Quality 
shellac you can obtain the following characteristics: 


Improves the retention of pigment by 


film, foil and paper. 


Increases scuff and scratch resistance. 


Adds a pleasing soft lustre to printed 
areas. 


Insures uniform appearance of large 
flat areas. 


Provides a hard, non-tacky, non-smear- 
ing surface when dry. 


+65 refined extra white bleached shellac. 


For clear or transparent inks. Contains no 
wax. 


Bone dry bleached white shellac. 
For best printing of heavy, even, opaque 
solids. 





Mantrose maintains a complete laboratory to develop a shel'ac 
that meets your requirements. 


Senp For Samptes. A sample of the above 
grades will be sent upon inquiry on your 
business letterhead. 


Importers * Bleachers * Manufacturers 
136-146 Forty-first Street 
Brooklyn 32, N. Y. 





Packagin 


g An Ounce of Powder, 
Crystals, © 


Small Nails? Brown 
r 
Bag Packeting Equipment hanetse od 
waa age pg ounce 
i ducts in qua dere 
eonien to two ounces; te 
cma filling machines, See boy aretl 
<a Machines, Heat Sealers, _ wt 
me Filling and Sealing Macn! _ 
poe for small nails an re an 
Filling and sealing speeds up to 24, 
ackets per day- Send 
complete machine on 
packet details. 


Do Your 
Sates Up 
“BROWN! 





Double Drum Auto- 
matic Filling Gnd Sea 
Machine 


BAG FILLING MACHINE CO., INC., Fitchburg, Mass- 
Manufacturers of Open End Envelopes, Packets and Packaging Machinery 
REP., Burnard C. York Packaging WEST COAST REPS., Peter D Bowley 


Machinery, 5807 West North Avenue, & Assoc., 210 Mississippi Street 
Chicago 39, Illinois San Francisco, Calit. nae ‘ 


Powder Machine 








MAILING 
PRONGS 


Be dow ines! 


= FOR SNAPPIER 
APPEARANCE 


Contact Zumbiel for 


a full complement of styles 


(see classifications listed below) 
—a 75 year reputation for service 
—a long list of V. |. P. clients 


— designers who win prizes with packages 


that win sales . . . modern facilities. 
a 


SET UP 
FOLDING 
TRANSPARENT 
MAILING PRONG 
METAL CORNERED 


C.W. Zumaier COMPANY good packaging ideas 
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It’s the 
unseen 
quality 

that produces 
true economy 
in Gaylord 
Containers 


Gaylord Kraft Bag Paper “by the Mile” 


Gaylord’s modern paper machines are turning out tons of 
quality Kraft bag paper 24 hours a day, 7 days a week. 
And it still isn’t enough. 


Because Gaylord bags have received such wide acceptance, it is 
impossible for supply to keep up with demand under present 
conditions. Every effort is being made, however, to maintain 
output — so that shipments can be 


made as regularly as possible. 





GAYLORD CONTAINER 


CORPORATION 
General Offices: SAINT LOUIS 


FOLDING CARTONS 

KRAFT BAGS AND SACKS 

KRAFT PAPER AND SPECIALTIES 
CORRUGATED AND SOLID FIBRE BOXES 
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Greaseproof Bags Jan-B-121 Method 1 


GREASEPROOF BAGS Approved 
Military JAN-B-121 specifications 
Grade A—Grade C). Uniform 
tight seal construction 
heat-sealing— durable 


if Your Packaging Requires Bags, 


Cellophane Bags 


CELLOPHANE BAGS Flat or 
square type construction 
printed or plain—heat sealed 
for a wide variety of civilian 
items—also military 
requirements 


Converters of plastics, 
Cellophane, Foil and 
Other Flexible 

Materials 


Waterproof Liners Jan-P-125 


WATERPROOF CASE LINERS 
to meet JAN-P-125 and 
Mil. -C - 10547 military specifications. 
Types (C1C2—H4—L2—M etc 
Pressure Seal Type with 
self-sealing closure top 


For that problem—military or civilian— 
MEHL BAGS supply the solution! Made 
from polyethylene plastic . . . aluminum 
foil . . . cellophane and various paper, 
alone and in combination, they provide 
perfect protective qualities: 


© WATERPROOF © GREASEPROOF © MOISTUREPROOF 


Write, wire or phone us concerning your 
protective package problem! 


| | 


\ ae 


Polyethylene bags 
Method 1A 


POLYETHYLENE and POLYETHY- 
LENE COATED BAGS—JAN- 
P-117 METHOD 1A The 
versatile plastic film with 
unlimited uses-—for 
military and civil 
ian packaging 
strong —durable 


Cloth Foil Bags 
Jan-P-131 
Method 11 


Method 1A 
Paper Foil Bags 
Jan-P-117 


CLOTH-FOIL BAGS A 
Military Package con- 
forming to JAN-P-131 

—AN-C-67B MIL 
C-6056) or AN-B20 
specifications 


————_—_— 


PAPER - FOIL BAG 

Another military package 

to meet JAN-P-117 

all types—grades and 

classes. Non-blocking 
easy to handle 


MEHL MFG. CO. 


A Division of Sydney-Thomas Corp. 
Phone CHerry 6430 
2059 Reading Road Cincinnati 2, Ohio 


MODERN PACKAGING 





Wrapping a heart is just one of the many forms 
that this mighty mite can do without the slightest 
bruising during the packaging operation. 


Whether your product be as hard as a bearing 
... as sticky as tape... soft as a doughnut... or 
as temperamental as a heart Wrap-King will help 
you meet production requirements with a mini- 
mum of help. Write for further information .. . 
see how Wrap-King can cut your packaging cost. 








WRAPPING MACHINE SERVICE AND TOOL CO. 
70 FRONT STREET, WEST SPRINGFIELD, MASS. 





WRAP-KING CORPORATION 
Sole Agent — Sales & Engineering 
961 UNION STREET, WEST SPRINGFIELD, MASS. 














SAVE...with this New Container 


of MOLDED , oye 
PAPER y 


Amazingly 
strong... 


Light... 


Low in 
Cost! 


You, too, may have many uses for this tough 
new Keiding Molded Paper Container! 


It has a tight-fitting cover, is ideally suited for granulated 
substances, powders, soaps, abrasives, small parts — even 
some liquids and semi-liquids. 

Strong enough for shipping, attractive enough for a sales 
package, it is a sturdy container that will help solve your 
problems during the current material shortages. 

WRITE for prices and samples. Standard colors, white — 
other colors available. 


KEIDING. PAPER PRODUCTS COMPANY 


3048 N. 34th St., Milwaukee 10, Wisconsin 
LARGEST MANUFACTURERS OF MOLDED PAPER CONTAINERS 
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ROTOGRAVURE 
ENGRAVINGS 


for every use! 





quality engraving 





GET 
ALL 
THREE! 


color proofing 











dependable deliveries 











Cylinders, Inc. offers complete service in the prep- 
aration of rotogravure cylinders of all lengths and 


diameters . for every purpose. 


CYLINDERS, INC 


Grenloch 





New Jersey 
Blackwood 8-0343 
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The appointment of E. H. Dours as sales 
manager of the Pliofilm department of 
The Goodyear Tire & 
Rubber Co.,° Akron, 
Ohio, has recently been 
announced. 

Mr. Dours was for- 
merly manager of Good- 
year’s Films & Flooring 
Div. He joined the com- 
pany in 1948 and has 
worked extensively with 
packaging - machinery 
manufacturers to assist in the adaption 
of their equipment to handle Pliofilm. 


E. H. Dours 


New address for Milprint, Inc., is now 
4200 N. Holton St., Milwaukee, Wis. The 
transfer of the company’s office facilities 
completes the movement of all of Mil- 
print’s Milwaukee operations to the new 
plant. The new 

Edgewood 2-5800. 


telephone number is 


Clarke K. Walter has been named man- 
ager of the Display Division, River Raisin 
Paper Co., Monroe, Mich. Mr. Walter 
had been production superintendent of 
the division since 1947. Also announced 
by the company is the appointment of 
Warren M. Pellot as assistant to J. W. 
Walter, secretary-treasurer. Mr. Pellot has 
been with River Raisin since 1948. 


Herman B. Lermer, president, and Irving 
S. Lermer, vice president, Celluplastic 
Corp. of Newark, N. J., will sever their 
relations with that company at the end 
of 1951. They intend to retain an interest 
in the plastics industry, but their present 
plans are indefinite. 


The Wolverine Paper Converting Ma- 
chine Corp. and its associate company, 
Nasko Machinery Corp., have acquired 
new and larger quarters at 3545 Seven 
Mile Road East, Detroit 34, Mich. This 
expansion program was necessitated by 
the increased use of Wolverine hydro- 
printers and cub sheeters and also to pro- 
vide facilities for the development of new 
paper and plastic film converters. 


Howard F. Schum has been appointed 
director of purchases and packaging for 
the Arner Co., Buffalo, N. Y., pharma- 
ceutical manufacturers. He succeeds W. 
A. Mason, former purchasing director and 
company secretary, who has resigned. 

Also announced by the Arner company 
is that production facilities for hard-shell 
gelatin capsules are now operating in the 
Fort Erie, Ontario, plant. 


Continental Can Co., New York, an- 
nounces the election of Thomas C, 
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Fogarty, executive vice president of the 
metal division, to the board of directors. 
Mr. Fogarty, who was vice president in 
charge of sales prior to his appointment 
to his present capacity, fills the vacancy 
on the board created by the resignation 
of Sidney J. Steele. Mr. Stecle has been 
with the company since its founding. 

The company also announces it will 
install a new paperboard machine for its 
Hopewell, Va., plant. Now being built, 
the machine will trim 250 in., will have 
92 dryers and 26 felt dryers. It is designed 
primarily for the manufacture of fibre 
drum-liner board, according to Conti- 
nental, and is expected to be in operation 
in the fall of 1952. 

Continental also announces the acquisi- 
tion of a 45-acre plant site in Pittsburg, 
Calif., where a modern one-story plant 
will be erected for the manufacture of 
fibre shipping drums to serve the Pacific 
Coast area. 


Two additional managerial appointments 
have been announced by Olin Products 
Co., Inc., the newly formed company for 


C. F. 
Pfeifer 
(left) and 
G. R. 


Johnson 


sale and distribution of Olin cellophane 
Charles F. Pfeifer will be New York and 
New England manager and 
George R. Johnson will manage Eastern 
converter sales. Mr. Pfeifer, formerly with 
the Plastic Film Corp., will have charge 
of the territory embracing all the New 
England states, New York State and 
Metropolitan New York. Mr. Johnson was 
formerly with FE. F. Drew & Co., Inc. 


Division 


Construcion of a new multiwall paper- 
bag plant for The Hammond Bag & 
Paper Co., Wellsburg, W. Va., has been 
started in Pine Bluff, Ark. The new plant 
will replace the company’s present facili- 
ties in Pine Bluff which have been taken 
over by the Army, according to the com- 
pany. To minimize the loss of production 
time, machinery will be moved and placed 
in operation a piece at a time as sections 
of the building are completed. The new 
plant is expected to be in full operation 
by September 1 


Morris Kay and William S. Stuhr have 
been elected chairman of the board and 


Plants and people 


president, respectively, of United Board 
& Carton Corp., Syracuse, N. ¥ 


The Standard-Knapp Div. of Embhart 
Mfg. Co. announces the appointment of 
T. T. Stephens as sales engineer in north 
ern Kentucky and Indiana for the di 
vision’s line of automatic packaging ma- 
chinery. Mr. Stephens will make his head 
quarters at 1211 W. 3st St., Indianapolis 
Ind 


Bemis Bro. Bag Co., St. Louis, Mo., an- 
nounces the following appointments 
P. J. Hewitt, formerly sales manager of 
the Peoria multiwall bag plant, to assist- 
ant manager; W. F. Mulvaney succeeds 
Mr. Hewitt as sales manager; H. O. Par- 
rent, transferred from the Phoenix, Ariz., 
sales office to the Los Angeles sales office; 
L. P. Sempek succeeds Mr. Parrent at 
Phoenix and S. T. Newton is sales man- 
ager for the Memphis plant. 


Lyman Hall Allen, Jr., has been named 
division engineer of the viscose section, 
in the Central Engineering Dept. of Cela- 
nese Corp. of America. 


Paul, Minn., 
manufacturers of protective wood fibre 


Wood Conversion Co., St 


padding, announce the appointment of 
Robert B. Tyrrell as industrial sales rep- 
resentative for Indiana and Kentucky. Mr 
Tyrrell was formerly with Minnesota 
Mining & Mfg. Co. 


National Container Corp., New York, one 
of the larger integrated manufacturers of 
corrugated paper products, has entered 
the paper-bag business by acquiring ap- 
proximately 97% of the outstanding stock 
of The Jaite Co. of Jaite, Ohio. The Jaite 
Co., organized in 1905, owns and oper- 
ates a kraft paper mill and manufactures 
multiwall paper bags. Including the Jaite 
company, National now has five kraft 
pulp and board mills, 11 corrugated box 
manufacturing plants, one kraft bag 
manufacturing plant and substantial re- 
serves of timber. 


The Chicago Show Printing Co. has an- 
nounced the appointment of Marvin T. 
Green as director of sales of the printing 
division. Mr. Green, who has been with 
the firm for 10 years, will direct sales of 
the company’s 28 branch offices from 
the main plant in Chicago. 


Irving M. Footlik has been appointed 
materials handling consultant of Stone 
Container Corp., Chicago. He will super- 
vise materials handling for the company’s 
box plants and paper mills and _ will 
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This sturdy lightweight shipping box 
handles a heavyweight’s job! 


Nuts and bolts, castings, hardware, metal extrusions, nails, textile yarns and 

finished goods, and similar heavy and bulky products really give a shipping box a 
beating. Until this H & D lightweight came along, only “heavyweight” boxes could 
take such punishment. But with stitched caps on half outer liners that completely 
eliminate distortion in stacking, this low-cost box takes all the beating a heavy 

load can hand out. No wonder it cuts packing and freight costs! 

For scores of ways to cut shipping costs . . . to lower packing costs . . . and to 

increase sales through better display, write for H & D’s book, “How to Pack It.” 
Hinde & Dauch, 5102 Decatur St., Sandusky, Ohio. 


ID 
cmc 


FACTORIES IN: Baltimore * Buffalo * Chicago + Cleveland 
Detroit * Gloucester, N. J. * Hoboken, N. J. * Kansas City, Kan, 
Lenoir, N. C. * Richmond, Va. * Sandusky, Ohio 

St. Louis * Watertown, Mass. Offices in principal cities. 





new model RU200 
the fastest screw-capping 
machine on the market— 


Speeds from 
60 to 300 per min. 


@ FLEXIBLE @ FAST 
@ FULLY AUTOMATIC 


els available 


write for Illustrated, detailed literature 


RESINA AUTOMATIC MACHINERY CO., inc. 
BROOKLYN 31, N. Y. 
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counsel the company’s customers on 
efficient methods of handling corrugated 


boxe Ss. 


Frank R. Plum has been 
named divisional vice 
president and general 
manager of American 
Machine & Foundry 
Co.'s bakery division 
which manufactures a 
line of bread wrapping 
machines and other bak 
F. R. Plum ery equipment. 

Also announced by AMF is the election 
of George A. Ingalls as vice president 
Mr. Ingalls had been a director and comp- 
troller and will continue as company 


comptroller. 


R. K. Swanson has been appointed assist 
ant sales manager of Champion Bag Co.., 
Chicago. Mr. Swanson has had wide ex- 
perience in cellophane and glassine pac k- 
aging for the food and confectionery 


industries. 


A 50% increase in its production of rust 
preventive products and pe troleum chemi 
cals is expected to result from the con 
struction by the Nox-Rust Chemical Co. 
of a new plant at 47th and Central 
Ave., Chicago, according to the com 
pany. Work on the new plant has started 
and some of its production facilities will 
be in operation early this fall. "she firm 
will continue to use its present offices and 
plant at 2429 S. Halsted St., Chicago 


Marking a century of progress in the 
manufacture of industrial sewing equip 
ment, the Singer Sewing Machine Co. 
celebrated its 100th anniversary at a 
luncheon recently in the Hotel Plaza, New 
York. Skeletonized models of two high 
speed industrial machines were displayed 
to reveal automatic oiling and cooling 


systems and other mechanical features 


The establishment of a second plant by 
the Arthur Colton Co., Div. of Snyder 
Tool & Engineering Co., in Paducah, Ky., 
to produce punches and dies for the phar- 
maceutical trade has been announced 
Kenneth B. Hollidge, executive vice presi- 
dent of the Detroit pharmaceutical and 
packaging machinery firm, has been 
named general manager of the plant. He 
will be assisted by William Vance, plant 
superintendent. 


The American Can Co. has announced 
plans to build a new metal container 
plant near Harrisburg, Pa., to serve the 
fruit and canning industries in eastern 
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WOULD YOU ever guess that this 
striking container is an inexpensive 
Duraglas stock-mold bottle? 

You canturn inexpensive Duraglas 
stock-mold bottles attractive 
sales packages that are distinctly 


into 
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Make your package a shopper stopper with attractive label 
and closure on the exactly right Duraglas bottle. Illus- 
trated here is a 16-0z. amber Boston Round No. A-%320 


int0 4 


yours by adding unusual closures 
and labels designed to get mass 
impulse sales. 

At the Duraglas Center, talented 
designers create unique packages with- 
out sacrificing the advantages of stock- 


mold containers—low original cost, 


strength and operating efficiency. 
Call your local Owens-Illinois 
office today and find out how you, 
too, can take advantage of low-cost 
Duraglas stock-mold packages. 


bottles are protectors of quality 


OWENS-ILLINOIS GLASS COMPANY ® TOLEDO I, 


OHIO © BRANCHES IN PRINCIPAL CITIES 
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for your 


lls 


MILITARY packaGING 
IN POLYETHYLENE OR 
BARRIER MATERIALS 


TAKE ADVANTAGE OF... 
experienced 


Flexible’s package engineers are at your serv- 


ice without charge. We are specialists in flexi- 


package bie 
engineering 


Packages 


versatile 
production 
facilities 

a dependable 
source 

of supply 


any shape, 3 


packaging—anything from 
mattresses to engine parts. 

to meet 
greaseproof and waterproof requirements of 
MIL-JAN-AN 
pouches, sheets. Plain or printed. Any length, 


lubricants to 
moisture-vapor-proof, 
tubes, 


specifications. Bags, 


to 54” wide 


Industries throughout the country have come 
to rely on Flexible’s double pledge: No devia- 
tion from top standards of materials and fabri- 


cation—and—delivery deadlines faithfully met. 


for samples and prices—promptly—phone, wire or write 


2638 S. Shields Ave. 


Chicago 16, Ill. 


echle Shickag 


Go. 


DAnube 6-6262 
MAA SF SR RMR TIE NSS 
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Spcral Wound PAPER TUBES and CONTAINERS 


DIAMOND TUBES and Containers—the 
efficient and economical answer to so many 
production problems. 


DIAMOND TUBES have the PRECISION 
to satisfy most exacting requirements; PLUS 
the experience and capacity to interpret your 
needs speedily and in quantity. 


DIAMOND TUBES now serve the Electrical, 
Radio, Toy, Cosmetic, Medical fields and 
many, many others. It’s entirely possible that 
a use can be discovered in your product. 
DIAMOND TUBES can cut costs and time. 
Our Engineering Staff is always pleased with 
a new problem. Why not allow us to make 
a suggestion for your business? 


DIAMOND STRAW & MACHINE CO. 


32-36 West 18th Street 


New York 11, N.Y. 
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and central Pennsylvania and the Appal: 
chian areas of Maryland, Virginia and 
West Virginia. When compl ted, the new 
plant will have a capacity for more than 


4100.000.000 food cans per year 


David H. Ross has been 
elected 
general manager of 
Gair Co. Canada, Ltd., 


Toronto, Canada a 


president and 


wholly owned subsidiary 
of Robert Gair Co., 
Inc. Threc other ap- 
pointments at the Cana 
D. H. Ross 
announced: WwW. 


president, a director and assistant to the 


dian company were also 
George Cowan, vice 
pre sident; Alpine L. Mitchell, vice presi- 
dent in charge of sales for all divisions 
nd a director; J. Stanley Babbitt, a di- 
rector and vice president in charge of 
Montreal operations 

The Robert Gair Co., Inc., has an- 
nounced the appointment of Russell D. 
Scribner as production manager of the 
company’s folding carton division. Mr 
DuPont 
company and Shellmar Products Corp 


Scribner was formerly with the 


North Ltd., an- 


nounces an expansion of fac ilities at the 


American Cyanamid, 
ompany’s plants in Niagara Falls and 
Welland, Ont., which will increase pro 
duction of calcium cyanamide and di 
cevandiamide. The latter chemical is used 
in the production of melamine which is 
made at the Willow Island, W. Va 
of American Cyanamid Co. The 


plant 
installa 
tion of equipment at Willow Island, re- 
ported at the same time, will increase that 


plant’s capacity for producing melamine 


of a new branch in Atlanta 
Ga., by Cadillac Products, Inc., Ferndalk 
Mic h > 
specialties, has been announced. Th« 
branch will be managed by F. E. Rolston. 


The opening 


manufacturers of industrial paper 


John Duncan, Jr., director of trade rela 
tions of Owens-Illinois Glass Co., has ax 
cepted an appointment as temporary con 
sultant to the Production Control Staff 
of NPA 


Gove §. Taylor, former sales manager of 
the Continental Can Co. and a pioneer in 
the paper containg r industry, died re 
cently at his home in White Plains, N. Y 


Otis Bascom King, manager of manufac 
the container division of In- 


York, died 


turing for 
ternational Paper Co., New 
recently 
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AMSCO 
Hi-Speed Automatic 
Rotary Bag Sealing 
Machine 





—,. 

if you are interested in reducing the cost of your bag 
packaging, an AMSCO engineer will show you how. 
We can supply cost-saving equipment for every 
operation, starting from the roll stock to the fin- 
ished product . bag making, bag filling, bag 
conveying, bag sealing . .- individual units 
available for each operation or complete bag pack- 
aging set-ups. 


Write Dept. M-8 


Complete 
Catalog 


PACKAGING EQUIPMENT 





SIMPLEX High Speed 
Automatic Bag Making Machine 


AMSCO 
Horizontal Conveyor 
with Compression 


Rollers 





‘Sateen 





Bag packaging features to meet special require- 


Choose AMSCO to package your product in cello- 
phane, maralux, diafane, foil, pliofilm, polyethylene 
or any other heat sealable material . . printed or 
unprinted. Savings in labor and increased production 
pay for your AMSCO equipment in a comparatively 
short time. Contact AMSCO today! 
Visit our booth No. 457 at 
Atlantic City Packaging Exposition 


for MSCO PACKAGING MACHINERY, INC. 


31-31 48th Avenue 


Long Island City 1, N. Y. 


Specialists in Diversified Packaging Equipment. 


ments. 3 illustrations are shown below. 





¢ 


rials, etc., up to .006”. 


PERFECT SEALS ON ALL 
HEAT SEALABLE FILMS 


and barrier materials without foil content 


Wertrod 


exact uniformity 

tear resistant 
Seals by the patented electronic Thermal Impulse 
Method. For polyethylene, saran, pliofilm, poly- 
vinyl alcohol, acetates, non-metallic barrier mate- 


Seals cool under pressure. Simple two-dial control. 
Easy to use. No warm-up needed. Seals gusseted 
bags, through packaged powders and liquids. 
9” and 14” models. Extremely low priced. 

Send today for bulletin and details 





—Wertrod Corp 


17 Williams Avenue 





Brooklyn 7, N. Y. 
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CHASPEC 


MANUFACTURING COMPANY 


GREENWICH 


CONNECTICUT 


Makers of Hine Packages and J ihlays 


sence 19.26 


Masters of Unusual Creations 


in Unusual Materials 








A sound apple pack- 
aging checkweighing 
operation using fast 
end-tower EXACT 
WEIGHT Scales. 
Pioneer Potato Co 
Hightstown, N. J 


Sound Packaging is 
an Engineering 
Problem... 


Sound Packaging becomes more and more 
an engineering problem in that all equip- 
ment, other than strictly packaging de- 
tail, must be correlated to produce qual- 
ity products at a profit. From a packaging 
standpoint alone engineering thinking 
must consider packaging leak (over or 
underweight). This save dollars control 
measure is accurate checkweighing 

by manual means if necessary (as illus- 
trated above) . . . by 
methods when practi-al 


semi-automatic 
by fully 
automatic application if possible. Present 
& day EXACT WEIGHT Scales (all mod- 
els) fit more different products; more 
high speed production lines; do more 
specialized jobs than any other industrial 
scales at the engineer’s disposal today. 
Are you setting up a new operation; rede- 
signing an old one or just expanding your 
present system? Save time, money, prod- 
to uct, and man-hours equipment-wise by 
writing for full information pertaining to 
your particular engineering problem. 


EXACT WEIGHT SCALES 


Sales 


Service 
from 


Coast 


Coast 


THE EXACT WEIGHT SCALE COMPANY 


914 W. Fifth Ave., Columbus 12, Ohio 
2920 Bloor St., West, Toronto 18, Canada 





GLUEMASTER 


Round Can-tainer Labeler 
The Latest Development in Labeling 


The only method of labeling FEATURING . . 

between the hand application 

and the completely automatic. ~ ve" ” 

Capacity ly to 8" in 

diameter ; 1” to18” in length 

THREE TIMES THE = Size of Label — Half, thre: 
PRODUCTION WITH quarter or all around 

GLUEMASTER Speed 


R to 30 per min 
GLUEMASTER jurnished in twoPositive * ae OS n 
Hand 


Automatic 


. Size and style 
RC 12” and 18” 


variable speed, up 
models . . 
Feed 
Feed 


KENNETH J. 


1778 West Estes Avenue 


MOORE & CO. 


Chicago 26, Ill. 














ARE YOU 


ackagins 


ro GOVERNMENT 
SPECIFICATIONS ? 


If you are, why not call on us to help you 


determine your requirements and to supply 
you with the right Army, Navy and/or 
Air Force approved Preservation and Pack 
aging Materials for your specific order 

many of which we ; 


for immediate delivery 


have in stock 


We've specialized in packaging materials 
for more than 15 years and during the last 
war and the present emergency have de 
voted our facilities to supplying industrial 
and government packaging 
armed service specifications 


materials to 


Write for our index and price specification 
sheets on Packaging Materials and our use 
chart on Preservative Oils and Compounds 
No obligation 


YOUR ASSURANCE OF QUALITY 


PACKAGING DIVISION 


E. W. Twitchell Incorporated 
2837 N. Third St., Phila. 33, Pa. 
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FISHERS FOILS 


FISHER’S FOILS LIMITED, EXHIBITIO ( LEY, MIDDLESEX, ENGLAND 
Phone: Wembley 6011 Cables ram 1 embley (ABC Code 6th Edn.) 
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For your information 


Officers elected at the recent annual con- 
vention of the National Paper Box Mfrs. 
Assn., Ine., are: Douglas T. Neale of the 
Edwin J. Schoettle Co., president. suc- 
ceeding A. S. Daniel of W. C. Ritvhie & 
Co.; Clifford C. Vatter, Sr., Bradley & 
Gilbert Co., vice president; Walter P. 
Miller, Jr., Walter P. Miller Co., Inc., 
treasurer. Directors named to represent 
the nine geographical divisions are: New 
England, Ralph L. Harden of Mason Box 
Co.; Metropolitan, T. Harry Lange of 
Newark Paper Box Co.; Empire State, 
William C. Milsom of F. N. Burt Co., 
Inc.; Central, William H. Albrecht of 
W. H. Albrecht Co.; Southern, Malcolm 
A. Peak of Old Dominion Box Co., Inc.; 
Southwest, Lawrence S. Pollock of Pol- 
lock Paper Corp.; Western, Dean C. 
Mathews of Quality Park Box Co.; Mid- 
western, Ermin P. Ruf of Wayne Paper 
Box & Printing Corp.; Pacific, Charles H. 
Woessner of Boxcraft Paper Box Co. 


The Sixth Annual National Meeting of 
the Forest Products Research Society 
will be held in Milwaukee, Wis., June 
23 to 25, 1952. Also announced by the 
society is the appointment of James F. 
Hamilton as director of research. 


The 15th Annual Time and Motion Study 
and Management Clinic sponsored by the 
Industrial Management Society will be 
held at the Sheraton Hotel, Chicago, 
Nov. 1 and 2. More than 2,000 indus- 
trial engineers, works managers, plant 
superintendents and supervisors are ex- 
pected to attend the technical sessions. 
Inquiries may be addressed to the society 
at 35 E. Wacker Drive, Chicago 1, Ill. 


A new bulletin entitled “Installation, Op- 
eration and Maintenance of Chain Drives 
and Conveyors” has just been published 
by the Chain Belt Co. Illustrations show 
graphically the correct and incorrect ways 
of solving chain installation, operation 
and maintenance problems. Copies of this 
34-page bulletin, No. 51-7, may be had 
on request to the Chain Belt Co., 1600 
W. Bruce St., Department PR, Milwau- 
kee, 4, Wis. 


The Plant Maintenance Show will next 
be held at Convention Hall, Philadelphia, 
Jan. 14-17, 1952, according to Clapp & 
Poliak, Inc., the exposition management. 
Displays are expected to cover an area 
almost four times that of the first show 
held in 1950. More than 200 companies 
are expected to participate. Concurrently 
with the show, the Plant Maintenance 
Conference also will be held. L. C. Mor- 
row, consulting editor, Factory Manage 

ment, will serve as chairman, Advance 


registration cards and hotel information 
may be obtained from Clapp & Poliak, 
Inc., 341 Madison Ave., New York. 


Government staff executives and mem- 
bers of the nailed wooden box and crate 
industry participated in round-table dis- 
cussions to be used as a basis in planning 
cooperative action to fill defense and 
essential civilian container needs during 
the recent 52nd annual meeting of the 
National Wooden Box Assn. Unity, co- 
operation and undivided strength during 
the present emergency were the themes 
of the opening address by H. H. Pien, the 
association’s president. 


The Packaging Assn. of Canada, organ- 
ized at 
established headquarters at 24 Isabella 
St., Toronto 5, Canada. Membership now 


a meeting last November, has 


numbers 124 and the organization is 
actively pursuing its general program of 
promoting the progress of packaging, 
packing and shipping in Canadian com- 
merce through dissemmination of infor- 
mation that will lead to higher standards 
of operation in the packaging field. Plans 
of the association include the holding of 
an annual packaging conference and ex- 
position, regular publications digesting 
local and world-wide packaging informa- 
tion, the establishment of a library service, 
organization of a technical committee and 
of extension committees for special studies 
to undertake liaison with other formal 
bodies in Canada and elsewhere. 


The Riegel Paper Corp., New York, has 
received an award for outstanding indus- 
trial advertising from the National Indus- 
trial Advertisers Assn. for their advertis- 
ing campaign on technical industrial 
papers produced by Riegel at their New 
Jersey mills. NIAA awards are presented 
annually for excellence in planning, exe- 
cution and achievement of definitely 
stated advertising objectives. 


“Advertising Media” by Ed Brennen 
(McGraw-Hill Book Co., 330 W. 42nd 
St., New York; $6) offers a comprehensive 
approach to an understanding of the 
functioning of the major forms of adver- 
tising media, as well as effective methods 
and means of buying and selling space 
and time. Virtually all important recent 
advances, including television, are cov- 
ered. Written especially for the beginner, 
it also reviews for the professional some 
of the most practical current-day tech- 
niques. 


At the recent annual meeting of the 
American Society for Testing Materials, 
57 new standards were approved and 


over 200 existing tentative specifications 
and standards were revised. As a result 
there are now about 1,775 ASTM stand 
ards available. During the past year two 
new technical committees were estab 
lished—one dealing with methods of 
atmospheric sampling and analysis and 
the other on radioactive isotopes. The 
scope of the new committee (E-13) on 
absorption spectroscopy was also ap 
proved; it will cover the coordination 
and formulation of methods of spectro- 
scopic analysis by absorption fluoresce nce 
and scattering techniques. Members of 
the society also approved the establish 
ment of a new committee to cover cellu 
lose and cellulose derivatives. Truman S. 
Fuller, General Electric Co., 


president for the coming year 


was elected 


The 31 papers presented during the 1950 
“Short Course” on packaging and ma 
terials handling sponsored by the Society 
of Industrial Packaging & Materials 
Handling Engineers under the auspices 
of Temple University have 
lished in a 217-page, paper-backed vol 


been pub- 


ume entitled, “Proceedings.” Single copies 
are available from the SIPMHE’s offices 
at 20 W. Jackson Blvd., Chicago 4, Ill 
for $4 and a special quantity price is 
available for multiple purchases; special 
discounts are also given to schools 
libraries and associations 

Irving J. Stoller, president of Fibleco- 
Illinois Corp., Chicago, and Harry G. 
Diefendorf, packaging and 
handling consultant, Detroit, have been 


materials 


given honorary life memberships In the 


society. 


The proceedings of the second Plant 
Maintenance Conference held concur 
rently with the Plant Maintenance Show 
in January, 1951, have now been pub- 
lished by Clapp & Poliak, Inc., New 
York. The volume, “Techniques of Plant 
Maintenance—1951,” includes the text of 
all papers and discussions given during 
the conference as well as answers pre- 
pared by speakers for many questions that 
could not be answered because of time 
limitations during the meetings. Two ses- 
sions were devoted to the maintenance 
problems of paper and paper products 
plants and of food processing plants, in 
which the speakers gave many specific 
examples of how their problems were 
handled. The book is being sent with- 
out charge to all registered plant oper- 
ating executives who attended the con 
erence and is available to others for $6 
per copy. Copies may be obtained by 
writing the publishers at 341 Madison 
Ave., New York. 
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Unpackaged merchandise lacks a good salesman... 


_olicit Contacts 
74A\ rouse Interest 


jimit Competition 


>» stablish Preference 


hor Compan Ys Ine. 


Hlants located th roughoul the $outh 


Executive Offices: LYNCHBURG, VA. @ Sales Offices: CHARLOTTE, N. C. 





1T PAYS 19 WRAP 
THE HAYSSEN War 


DESCRIPTIVE 
LITERATURE 
ON REQUEST 


UY SSLM 


WRAPPING MACHINES 


The Hayssen wraps a great variety of products 


is fully automatic... has a long operating lite 


because it is mechanically simple and functions 


quietly at a high production rate. Low in initial cost, 


it keeps the unit-cost of wrapping at a low level. 


HAYSSEN MFG. COMPANY SHEBOYGAN, WIS. 








— ~ 


3 
1 Sales zoomed when a well-known man- 
Ay ufacturer of raincoats began marketing 
y ; them in this shoulder carrier in several at- 
tractive colors. Women found it ideal, not 
only for the raincoat (wet or dry), but also 
for knitting, shopping, and a score of other 
‘~ purposes. Conceived, designed and made 
entirely in our complete, modern plant, it is a typical 
example of our versatility. Because we make most styles 
of containers and combinations, we give your packaging 
problem a more dramatic, sales-producing solution. Call 
one of our representatives or write for free consulta- 
tion service. 





Folding 





Cartons 


Pare Packace (piaoain 


Transparent Spiral-Wound 


Paper Tubes 


1036 WN. CAPITOL AVE., INDIANAPOLIS 6, IND. 
Branch Offices: Chicago, Detroit, Cincinnati 


Acetote Boxes 





ROTOGRAVURE 
CYLINDERS 


A Complete Service 
All Under One Roof and 
One Management Responsibility 


Cylinder Machining 

Copper Depositing and Polishing 
Photography and Art Work 
Cylinder Engraving 

Hard Chromium Plating 


CHAMBERS-STORCK COMPANY, INC. 


751 North Main Street 
Norwich, Conn. 
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She doesn’t want a package |! 


Yet retailers and manufacturers everywhere agree that today good 
packaging is vital to volume turnover. 

A package with shelf appeal catches the eye, suggests purchase, but the 
consumer buys the product—not the package, so she wants to see what she’s 
buying. Transparent protective packaging is the answer. Glamourising the 
product, it fosters the impulse to buy. Revealing the product, it clinches the 
sale. 

This is the reasoning behind today’s ever increasing demand for cellulose 
film which we, as the largest exporters of cellulose film in the world, are now 


4 . striving to satisfy. 
eee alle 
BRITISH CELLOPHANE LIMITED 
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MODEL PO-2 


Latest Development 
In Heat Seal Bag Making 


@ Delivery system automatically 
stacks bags @ Handles sheeting or 
tubing @ Production rates based on 
film gauge, not bog size @ Excep- 
tionally fast production @ Adap- 
table to plioflim 


Ke Bay 


MACHINE CORP. 
304 East 22nd Street 
New York 10, N. Y. 





NPA has cracked down on the use of 
steel drums, kits and pails and on inven- 
tories of these containers. Distribution 
and use of steel drums is restricted by 
Order M-75. After Sept. 1, drums can- 
not be used for the packaging of 44 com- 
modities listed in Schedule I of the order. 
Certain exceptions are made for defense- 
supporting activities. Already effective is 
a ban on the use of drums in packing any 
products that were not so packed during 
the 12-month period that ended June 30, 
1951. 

Except for some seasonal products, you 
can’t use in third-quarter 1951 and fol- 
lowing quarters more than 22.5% of the 
tonnage of new drums used during 
calendar year 1950. Inventories, including 
used drums, must be held to a 45-day 
supply on the basis of scheduled rates of 
operation. 


Paperboard 


Manufacturers of special paperboard used 
in making food containers are now re- 
quired to reserve 5% of their monthly 
production for Government use. 

Producers of cardboard used in making 
shipping tags, posters, etc., must reserve 
10% of their monthly output. If not all 
the set-aside is requisitioned at a specified 
monthly date, it can then be sold to regu- 
lar customers. 


Information service 


Businessmen in Washington who seek 
time-saving and authoritative information 
regarding NPA and DPA regulations are 
getting help from the Business Inquiry 
Center in the old GAO Building. 

The Center handles queries, provides 
names of proper authorities to see and 
issues free copies of orders and releases. 
The Center can often handle problems 
for visitors to save numerous calls at var- 
ious agencies. The same type of service, 
of course, is available at the more than 
100 district and regional offices of the 
Department of Commerce. 


Materials supply 


NPA, in classifying the supply status of 
various materials, reports that current 
demands are putting a heavy strain on 
supplies of a number of key materials. 
Certain alloy metals, such as nickel, cobalt 
and tungsten, are in very short supply. 
All non-ferrous metals are tightening 
rapidly. 

Steel, in spite of capacity production 
and increased facilities, ‘is becoming 
critical. Only a few types and shapes are 
generally available. 


Chemicals are spotty, with key items 
tending to tighten related groups, though 
many important categories are still in 
fair balance 

The range of adaptability among plas 
tics as substitutes for metals already has 
resulted in such tightening of their supply 
that cellulose acetate is the only im- 
portant plastic still generally availabk 

Lumber is one large materials group 


that as vet has not been seriously affected 


Aid for small business 


More than 200 full-time small business 
specialists have been appointed by the 
Army at installations throughout the 
United States to aid small business firms 
interested in learning how they partici- 
pate in the current military procurement 
program. 

Smaller plants seeking to organize per- 
mitted defense-production pools find 
helpful guidance in a pamphlet “Pooling 
Production for Defense.” The pamphlet, 
which cites both advantages and disad- 
vantages of pool operation, is issued by 
the Defense Production Administration 


Tin tightens 

Third-quarter users of pig tin are limited 
to 90% by weight of their average monthly 
use of pig tin during the base period. 
Manufacturers of milk cans or tinplate 
are not included in the restriction, for 
they are now programmed under CMP. 
Purchase of pig tin without allocation is 
limited to 6,000 Ibs. The restrictions aré 
covered in an amendment to NPA Order 
M-8 


CMP list revised 

NPA has revised its “Official CMP Class 
B Product List.” In the original list, 
issued last May, consumer durable goods 
were designated by asterisks and manu- 
facturers who produced such items were 
requested not to file for material allot- 
ments for the third quarter. 

These products are no longer desig- 
nated by asterisks on the revised list. If 
you manufacture any of the products, you 
should file for authorized CMP allotments 
for the fourth quarter. 


Blackplate restricted 

For the first time quotas and preference 
ratings have been set on the use of cans 
made of blackplate. The restrictions are 
covered in an amendment to Can Order 
M-25. Prior to the amendment, use of 
blackplate was not limited for such 
products as dry spices, paints, coffee and 
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For the Finest 


Cotton 
Rayon 
Wool 


20 
Colors 


— Come to the “Shepherd”... 


y 


CLAREMONT WASTE MFG. CO. 


World's Largest Manufacturer of Flock 
CLAREMONT, NEW HAMPSHIRE 


Gun 
CYLINDERS FOR EVERY PURPOSE 


FEATURING— 


— ONE RELIABLE SOURCE 
FOR ALL CYLINDER REQUIREMENTS 


When you need cylinders — plate, rotogravure, 

rubber covered or plain steel — Pamarce engineering 
and production experience in all phases of printing and 
packaging systems can g highest possib! 
performance, long service and lower costs. The next time 
you need cylinders, call Pamarco — you'll like the way 








"7 
MILITARY 


PACKAGING 








* * 


We manufacture and distribute a complete line of 
materials for packaging under the following specifi- 
cations. 





MIL 


JAN-B-121 
JAN-B-148 
JAN-P-108 
JAN-P-116 
JAN-P-117 
JAN-P-125 
JAN-P-127 


JAN 


JAN-P-131 
JAN-P-140 
JAN-P-658 
AN-B-20 
AN-C-67b 
AN-E-1b 
AN-T-12a 


AN 


AR-61 
AR-63 
RM-101 
MIL-C-6056 
UU-P-271a 
100-14-A 
19-8-13 








ims = WRITE, PHONE or WIRE YOUR ORDERS 9 =———mmmmnl 


Grease-Proof 

Moisture-Proof 
/ Vapor-Proof 

Water-Proof 


CHARLES E. KING & CO. 
970 W. CHICAGO AVE. CHICAGO 22, ILLINOIS 
Telephone: HAymarket 1-0165 


BAGS AND ROLLS 
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ROTOGRAVURE 


- 


PAMARCO 


10 


your order is handled! 


NO-FLEX 
GUARANTEED 
CYLINDERS 


for beer 
ANILINE 
printing 


CYLINDERS 


RUBBER 
COVERED 
ROLLERS 


14 OAK STREET 


———“ 


Unconditionally 
Guaranteed for Severe Service 


New No-fiex cylinders can’t flex or whip — 
assure perfect impressions on every run. 
Exclusive Pamarco tube construction re- 
duces weight — has proven stronger than 
solid steel by actual tests. All cylinders 
round finished to exact specifications and 
ully inspected before shipment. For faster 
service, lower costs and better printing, 
call Pamarco. 


Pamarco supplies accurate core or base 
cylinders especially designed for use in 
rotogravure process reproduction work. Alli 
Pamarco Rotogravure Cylinders provide 
long service in continuous production and 
can be engineered to special needs. 


Pamarco cores for rubber covered rollers 
have a reputation for quality based on fine 
performance in countless applications in a 
diversified list of industries. tever your 
operation — count on Pamarco dependabil- 
ity, increased efficiency. 


Pamarco plain steel rolls for every purpose 
are precision ground and fini to closest 

I as specified. Any size or shape 
can be produced quickly to meet your in- 
stallation schedule. Send blueprints for 
prompt i without obligati 








CALL NOW FOR FAST, COMPETENT SERVICE! 


ANILINE PRINTING PRESSES =~ 
: pe ad 


PAPER MACHINERY & RESEARCH 


sd ROSELLE YEW 





abels 
fe lets 
seals 
wraps 


indivisualized 
labeling 


For all seasons through- 
out the packaging year 
Call CAMEO today for 
labeling that is both in- 


formative and distinctive 


Labels 
and Seals 


olor 


Distinctive 
Tags 


DIE AND LABEL COMPANY 
designers ond crofismen 
156 WEST 14th STREET 
NEW YORK 11, N. Y. 





i ashington 


review 


many other items not requiring a tin coat- 
ing for cans. Many changes have been 
made in the schedules attached to M-25. 


Steel output rising 


Steel production for the third quarter is 
expected to reach 20,800,000 tons, accord- 
ing to NPA. Pre-Korea, production was 
running at the rate of 18,221,665 product 
tons per quarter. 

The third-quarter supply of steel is ex- 
pected to be used as follows: (1) direct 
requirements— 1,760,000 tons; (2) defense 
requirements covered by CMP—15,660,- 
000 tons and (3) “free-area” steel, not 
covered by CMP or priorities—3,380,000 
tons. 


Looking ahead 
Fleischmann, Ad- 
ministrator, Defense Production Adminis- 


According to Manly 


tration, we have entered the second phase 
of the mobilization program and _short- 
ages of critical materials will begin to 
pinch harder. In the first phase of the 
program, the amount of materials actually 
consumed in the production of defense 
items was relatively small. Defense will 
take bigger bites out of the supply of 
materials in the immediate future. 


CMP for durables 


In a move to bring American industrial 
consumption of controlled materials into 
balance with estimated supply and de- 
fense requirements, NPA has announced 
that the use of steel, copper and alumi- 
num in most consumer durable goods in 
the third quarter will be controlled by 
one order, M-47A. 


Packaging machinery 

Manufacturers of packaging machinery 
have been commended by NPA for their 
showing in the industrial scrap-collection 
program, 

Some of the firms, meanwhile, report 
difficulty in obtaining bearings, electric 
motors and switches. Also, third-quarter 
allotments of copper-base alloys and cast 
aluminum are said to be insufficient. 


Containers directive 

If you produce 55-gal. steel drums (18 
gauge and lighter) you are required by 
NPA to reserve 5% of your total monthly 
production during August and September 
for delivery to specified holders of vali- 
dated export licenses covering petroleum, 





SE 


GLUERS and 


§ APPLY GLUE TO LABELS 


FOR 


BOXES - BOTTLES - CANS 


PARCEL POST PACKAGES 


SAVE 35% LABOR. Speedy machine-gluing in- 
stead of slow brush-daubing. Round, square and 
die-cut labels glued. No adjustment except for 
glue coating. Ideal for short runs and produc- 
tion 

NEAT RESULTS. Printing stays clean. No glue 
ooze at edges of labels. No lumps, blisters or 
wrinkles. Eosy to operate 


FREE TRIAL 


SCHAEFER 


7” LABELER 
Disassembled for Cleaning 


PRACTICAL CONSTRUCTION. Bronze tank and 
bearings. Calibrated dial glue control. Hand 
& motor driven. Use vegetable or resin glue 
7”, 12”, 16", 22”, 28”, 34”, 42” wide 


MACHINE £0. 


| $5 awa ae 
BRIDGEPORT, CT. 
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Here's a baker's helper 


)) THAT SPEEDS pe PRODUC TION AT NEW LOW COSTS 


rte fF 


; = PACKAGES CAKES aS se Tey bs me | oo =e 


COOKIES - BISCUITS 
Tunas CRACKERS « SPECIALTIES 


With the automatic Campbell wrapper 
you not only attain amazing new 
packaging speeds up to 120 units per 
minute — with fewer operators and less 
materials — but you greatly increase your Z 
products’ “eye and buy” appeal, so necessary z Write for 
to modern merchandising. Regardless of shape fully illustrated 
or substance, your product is “float wrapped” brochure. 
in single or multiple, square-cornered units 
. . without breakage. Longitudinal heat or 
glue sealing with end seals crimped, flared, 
or folded protects flavor and “‘oven- 
freshness”, safeguards against dust and 
dirt, and prolongs shelf life. Machine 
uses materials of all types and can be 
BEVELED SIDES furnished with any standard or custom 
design feed and delivery required 


, ' Se 42nd St. 
Ry. Wrops products of all shopes . . . and numerous sizes j S . 


eging. Mochines, Cr 
FLAT 


IRREGULAR 














FOR BETTER PACKAGING! 








Plastic 
rcrnowo “note! || — PARTITIONS 


- THAT PROTECT AND 
Whether your packaging needs : 4 SAFEGUARD YOUR PRODUCTS 


are for civilian goods or highly — ; s * 
specialized Army, Navy, pg ee : 


and Air Force require- a e fan areas: IMMEDIATE ATTENTION 

















ments, GILBERT 
PLASTICS has the facil- Nitti ‘ P 

ities, skill, and experi- og ‘ i Prompt Deliveries ‘ Reasonable Prices 
ence necessary from the plan- = eer 5 Guaranteed Assured 
ning and designing stage .. -. pasate : 

tooling . . . manufacturing . . . 
assembling . . . to the finished 
product. 


Given to Requests for Estimates 








WRITE, PHONE, WIRE for QUOTATIONS on YOUR REQUIREMENTS 





May we have your require- 
ments and specifications for 
prompt quotation. 


19-21 HEYWARD STREET 
BROOKLYN 11, N. Y. 
Telephone: TRiangle 5-4033 
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SULLIVAN 


AUTOMATIC BAG SEALING 
AND LABELING MACHINE 


For Sealing and Labeling 
in a Single 
Automatic Operation 


SEALS and LABELS PLIOFILM, 
POLYETHYLENE, CELLOPHANE 


SULLIVAN 


HEAT SEALING EQUIPMENT CO 
1224-28 N. FRONT STREET, PHILA. PA. 














UNSCRAMBLES REGULAR 
AND ODD SHAPES 


Fas ten Easter 


ISLAND 

STRAIGHTLINE 
UNSCRAMBLER prooucrion 
@ Cartons or cases of bortles. jars. or cans dumped on table 


are instantly unscrambled and regimented into a single file to 
keep a continuous flow of units on your production line. 


Reduces labor costs . . . minimizes breakage . saves floor 
space ... and meets all sanitary specifications as operator does 
not handle mouths of units. 


LIBERAL TRADE-IN. ON OLD STYLE UNITS 


Just look at these allowances on old model Unscram- 

blers. What a golden opportunity to purchase a new 

Unscrambler which handies such containers as flask 
bortles, etc., umpossible with old type units. 

u bi $125.00 

a ae rh $175.00 

bt $250.00 

Old Unscramblers must be shipped to our factory, trans 

portation charges prepaid, within 30 days after delivery 

of new Unscramblers. 











Ht ISLAND EQUIPMENT CORP. 27-01 Bridge Ploza N. 
Leng Island City 1, N. Y. Dept. MPS 

1 ease send full dewails on the. Seyl-O-Mauc Unscrambling 

i . and complete information on your Trade-In Offer. 

a NAME. 

j 


ADDRESS. 
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ALABAMA 

Graham Paper Co....... 
ARIZONA 

Blake, Moffitt & Towne 


. Birmingham 


Graham Paper Co 
Zellerbach Pcper Co 

CALIFORNIA 
Biake, Moffitt & Towne... Fresno, Long 
Beach, Los Angeles, Oakland, Sacra- 
mento, San Bernardino, San Diego, San 
Francisco, Santa Rosa, San Jose, Stockton 
Zellerbach Paper Co.Emeryville, Fresno, 

Los Angeles, Sacramento, 
San Diego, San Francisco, 

COLORADO San Jose, Stockton 

Carpenter Paper Co....Denver, Pueblo 

CONNECTICUT 
Charles F. Hubbs & Co... . Bridgeport 
The Rourke-Eno Paper Co... . Hartford 

FLORIDA 
Graham-Jones Paper Co. 

GEORGIA Jacksonville, Tampa 
Graham Paper Co.. 
National Paper Co. . 
Somerville-Seybold Div. of 

Henley Paper Co 

IDAHO 
Blake, Moffitt & Towne 

ILLINOIS 
Abana Products 
Bradner Smith & Co... . .Chicago 
Graham Paper Co . Chicago 
Knox & Schneider ee Ce. . Chicago 
S$. V. Cain, Inc. ..-Peoria 

INDIANA 
The Millcraft Paper Co... 
Crescent Paper C 
Schworz Paper Co....... 

lOWA 
Carpenter Paper Co 

KANSAS 
Carpenter Paper Co 
Graham Paper Co 

KENTUCKY 
Graham Paper Co 

LOUISIANA 
Graham Paper Co 

MAINE 
Carter Rice & Co. Corp 

MARYLAND 
Hubbs & Corning Co 
The Whitoker Paper Co 

MASSACHUSETTS 
Carter Rice & Co. Corp 
H. J. Dowd qe 


Atlanta 
. Atlanta 


Atlanta 


. Chicago 


Ft. Wayne 
indianapolis 
- South Bend 


Des Moines, 
Sioux City 


Wichita 
Louisville 
New Orleans 
Augusta 


Baltimore 
Baltimore 


Cambridge 


Compa Worcester 
Bulkley, ¢ aoe & Co. Inc.,.Springfield 


MICHIGAN 


Battle Creek 
+++ -Detroit 
. Flint 
Grand ‘Rapids 
Jackson 
we ee & Prosser 
Kalamazoo 
The Weissinger ercesk 
Company.. 
Reid Paper Co.. 
MINNESOTA 
Graharn Paper Co....... 
Carpenter Paper Co 


. Lansing 
- Saginaw 


. Minneapolis 
Mi 1 


NEW YORK 
Hubbs & Howe Co ° 
Niagora Falls 
Chas. F. Hubbs & Co., 
L. |. Div. Hubbs Corp. .... 
Charles F. Hubbs & 
Company...............New York 
Heller & Usdan, Inc New York 
Herbert A. Post, Inc... New York 
The Alling & Cory Co. Rochester 
J. & F. B. Garrett Co... . Syracuse 
NORTH CAROLINA 
Southern Paper 


. Mineola 


Asheville 

. Charlotte, 

Gastonia, High Point 
Dillard Paper Co.. . Charlotte, 
OHIO eaiiate,. Wilmington 


Millcraft Paper Co .. Akron 
The Chatfield Paper 


Henley Paper Co. 


Cincinnati 
Cincinnati 
Cleveland 
Reese-Edwards Paper Co... Cleveland 
The Scioto Paper Co........ Columbus 
The Ohio & Michigan Paper 


=e 
The Whitaker Paper Co 


OKLAHOMA 
Carpenter Paper Co.... 
Graham Paper Co 
Tulsa Paper Co.... 

OREGON 
Blake, Moffitt & Towne 
Zellerbach Paper Co 

PENNSYLVANIA 

“Hubbs & Howe Co..............Erie 
Morris Paper Co.......... "Johnstown 
J. N. L. Smythe Co... ... . Philadelphia 
D. L. Ward Co . . Philadelphia 

The Chatfield & Woods 


Oklahoma City 
Oklahoma City 


Portland 
Portland 


° Pittsburgh 
Williamsport Paper Co... Williamsport 
RHODE ISLAND 
Carter, Rice & Co. Corp.. 
SOUTH CAROLINA 
Dillard Paper Co., 
TENNESSEE 
Dillard Paper Co., 
Volunteer Division....... 
Graham Paper Co........ 


Providence 


Greenville 


- Knoxville 
. Memphis, 
Nashville 
Wurzburg Bros..... Memphis, Nashville 
Clements Paper Co... . Nashville 
TEXAS 
Carpenter Paper Co . Dallas, 
El Paso, Fort Worth, Son Antonio 
Graham Paper Co 
El Paso, Houston, San Antonio 
UTAH 
Carpenter Paper Co. 
Ogden, Salt Lake City 
Zellerbach Paper Co. 
Salt Lake City 
VIRGINIA 
Dillard Paper Co... . . Bristol, Roanoke 
Hamilton Paper Co.... . Richmond 
WASHINGTON 
Blake, Moffitt & Towne 
Spokane, Tacoma 
Zellerbach Paper Co. 
Seattle, Spokane 
Spokane Paper & ee 
Company. . 
West VIRGINIA 
Morris Paper Co. of W.Va. . 
WISCONSIN 


wi 


pokone 


- Clarksburg 





St. Paul 
- Kansas City 
N. Kansas City, 
St. Louis 
- St. Louis 


MISSOURI 
Carpenter Paper Co...... 
Graham Paper Co 
Smith-Scharff Paper Co...... 

NEBRASKA 
Carpenter Paper Co 


NEW MEXICO 


Carpenter Paper Co.... 
Graham Paper Co 


Grand Island, 
Lincoin, Omeha 


Albuquerque 
Albuquerque 


in Pape: 

Products Co 

Sawyer Paper Co.. 

Service Paper Co 
CANADA 

F. F. Barber Machinery 

Compan Toronto, Ontario 
Mid-West Paper Lid. 


HAWAII Winnipeg, Manitoba 
The Honolulu ae 
Co. Lid 


Milwaukee 


. Racine 


«Honolulu, T. H. 
U.S. PAT fF. @ CAN 


KIMBERLY-CLARK CORPORATION, Neenah, Wisconsin 


250 Park Ave. New York 17 
155 Sansome St., San Francisco 4 


8 S. Michigan Ave., Chicago 3 


+ 22 Marietta St., Atlanta 3, Ga. 
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Cuts shipping costs — 


DINING TABLE 
Surface Protection 








reduces damage in transit! 


Does the product you make get the best 
possible shipping protection on its way 
to market? Does your packaging oper- 
ation move quickly—with minimum de- 
mand on labor and material? 

A vigorous “yes!” is answered by the 
scores of companies that investigated— 
and changed—to KIMPAK* Float Packag- 
ing. For it’s the world’s most effective 
cushioning protection, at lowest true cost. 

KIMPAK creped wadding is a pre-fab- 
ricated, grit-free material available in 
many thicknesses. It’s soft, clean, easy 
to apply as wrapping paper. Regardless 
of the type of product you ship—you'll 
find a specification of KIMPAK designed 
especially to protect against countless 


REG. US. PAT. OFF. & 


ye. w. REG. U.S. PAT. OFF. ® FOREIGN COUNTRIES 
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shipping hazards. It cannot mar or 
chemically affect any type finish—pro- 
tects against scratching, rubbing, press- 
marking. And because KIMPAK is not a 
waste material, but comes in rolls or 
sheets, it can be “tailored” to meet your 
particular requirements. 

Try KIMPAK soon—for any of the Four 
Basic Methods of Interior Packaging: 
Bracing and Blocking, Flotation, Surface 
Protection, Absorbent Packaging. For 
further information, see your nearest 
KIMPAK distributor listed in classified 
telephone directories under “Packing 
Materials’ or ‘Packing Materials—Ship- 
ping”; or write to Kimberly-Clark Cor- 
poration, Neenah, Wisconsin. 


ak = 


FOREIGN COUNTRIES 


CREPED WADDING 


1. Pre-cut blanket of KIMPAK is laid over 
entire top of table. 


2. Krmpak blanket firmly taped in place 


protects all edges and corners of top. 


3. Without further packaging protection, 
table is now ready for truck shipment to 
any part of the country. 


Dining table illustrated is a product 


f the Rway 
Furniture 


mpany, Sheboygan, Wisconsin 


FREE BOOKLET !————— 


KIMBERLY-CLARK CORPORATION 


Neenah, Wisconsin MP-851 


Please send me free, the illustrated 
KIMPAK booklet, “Float Packaging.” 


Address 


City, Zone, State 





j 


| SPECIFICATION 


PackAGING 


TO 
MILITARY 


Bags 
Blankets 
Moisture - vaporproof 
barriers 
‘L-2 Case Liners 
Greaseproof Papers 
Recognized converters 


of approved government 
specification materials 





Benefit from our World War Il 
and Post War experience. 
Approved suppliers of packag- 
ing materials under following 
military specifications: 
JAN-P-117 AN-B-20 
JAN-P-131 MIL-E-6060 
JAN-P-125 MIL-E-6056 











Write or phene for samples, 
prices and information 


* 


AGENTS WANTED FOR 
SEVERAL TERRITORIES 


WRITE FOR DETAILS 


* 


UNITED MINERAL 
& CHEMICAL CORP. 








PACKAGING DIVISION 


16 HUDSON ST. » NEW YORK 13,N. Y. 
BEekman 3-8870 











U.S. patents digest 


This digest includes each menth the more _ portant patents of interest to those who 


are concerned with packaging materials. 


Copies of patents are available from the 


U. S. Patent Office, Washington, at 25 cents each in currency, money order or certi- 


fied check; postage stamps are not accepted. 


Bagging Machine with Feed and Feed 
Cut-Off Operated by Motor-Driven and 
Brake-Retarded Receptacle Support, P. | 
Soulen (to Pal-O-Pak Insulation Co., Inc., 
Hartland, Wis.). U.S. 2,553,684, May 
22. A bulk material bagging system com- 
prising a stationary cylindrical feed spout 
inclined downwardly toward its outlet end 
and a slight angle relative to the hori- 
zontal and having a diameter adapted for 
snug sliding coaction with the interiors 
of the successive empty bags applied 
thereto with the bag bottoms spanning 
said outlet end. 


Machine 4 Setting up Corner-Locking 
Trays, R. E. Acker (to C ontainer C orp 
of America, C hicago, Ill.). U 2,553,- 
733, May 22. Ina machine for setting up 
a rectangular container from a flat paper- 
board blank having a bottom panel and 
contiguous end and side walls, the end 
walls having contiguous locking tabs at 
the corners between the same and the 
side walls, machine having folding ele- 
ments at corners which engages locking 
tabs and end flaps, each folding element 
having a projection at its inner side posi- 
tioned in a plane parallel to the adjacent 
side of throat and spaced inwardly there- 
from to engage the adjacent locking tab. 


Machine for Covering Knocked-Down 
Cartons, S. Bergstein, Cincinnati, Ohio. 
U.S. 2,553,740, May 22. In a machine, a 
pair of rolls juxtaposed and forming a 
pinch, means to feed a sheet of material 
to a position in a plane adjacent to said 
rolls and substantially parallel with the 
plane containing the axes of said rolls, and 
means for feeding a tubed carton into the 
»inch of rolls through the plane occupied 
* said sheet whéreby to carry said Fer 
through the pinch of rolls and wrap it 
about side portions of tubed carton. 


Carton, J. A. Zinn, Jr., Chicago, Ill. U.S. 
2,553,803, May 22. A carton having a 
first panel, a second panel, a third panel, 
a fourth panel and a connector section, 
connector section being adhesively se- 
cured to first panel, first and third panels 
having tabs swingingly united thereto at 
the tops thereof; second, fourth and con- 
nector having tabs swingingly connected 
thereto at the tops thereof. 


Carton Having End Closures of Substan- 
tially Uniform Thickness, J. A. Zinn, Jr., 
Chicago, Ill. U.S. 2,553,804, May 22. 
A blank for a carton which includes five 
panels, one panel being adapted to be 
secured flatwise against another panel to 
form a tube of rectangular cross section 


Pressure-Sensitive Adhesive 
hesive Tape, C. J. Ebel 
Mining & Mfg. Co., St. Paul, Minn.) 
U.S. 2,553,816, May 22. A pressure-sensi 
tive adhesive tape wound upon itself in 
roll form, comprising a flexible backing 
and, as a coating thereon, a normal tacky 


and Ad- 


(to Minnesota 


and pressure-sensitive adhesive composi- 


tion. 


Edited by H. A. Levey 


Bendable Clip Box Lock, M. C 
(to Gaylord Container Corp., St. 
Mo.). U.S. 2,553,840, May 22. The com- 
bination in a box of a bottom member 
having an upright side wall folded in 
wardly along its top edge to form a 
downturned inside flap, a top member 
wrovided with a bounding flange to over- 
ie side wall when the box members are 
in closed relation, a fastener clip for de- 
tachably interlocking box pfs Hs and 
comprising a strip of pliable metal formed 
into a pair of opposed legs of unequal 
length and joined together at one end. 


Box Blank and Box, R. A. Samsing (to 
Associated Folding | Box Co., South Bos- 
ton, Mass.). U.S. 2,553,870, May 22. A 
box blank comprising a sheet of paper- 
board creased to provide bottom, side 
and end-wall panels, each end-wall panel 
being integral with and extending out- 
wardly beyond an end of the bottom-wall 
panel and each having a tab integral with 
the end-wall panel and extending beyond 
a crease line across the junction of tab 
and panel. 


Andre 


Louis, 


Wrapping Machine, O. 
Lynch Corp., Anderson, Ind.). U.S 
2,553,871, May 22. A wrapping machine 
comprising a feed conveyor for articles 
to be wrapped, which articles comprise a 
plurality of individual pieces disposed in 
face-to-face-relationship, elevator means 
for raising the article from the feed con- 
veyor and means for raising and lowering 
the elevator means, a table which is 
adapted to receive a wrapper of sheet 
material being above the opening 


Sandberg to 


Machine for Forming Package Wrappers 
Provided with a Tearing Strip, E. 
Smith, N. W. Lyon and C. F. Prince (to 
Package Machinery Co., Springfield, 
Mass.). U.S. 2,553,877, May 22. In a 
machine for forming a wrapper provided 
with a tearing strip, means for continu- 
ously advancing me of wrapper material 
and tearing strip material, means included 
opposed rotatable drums. 


Convertible Container and Serving De- 
vice, R. G. Stigler (to Standard Molding 
Corp., Dayton, Ohio). U.S. 2,553,880, 
May 22. A convertible container and serv- 
ing device comprising a main body 
having at least one article-receiving com- 
partment, body including a hollow 
located centrally thereof and 
both ends. 


be SS 
open at 


Wrapping Paper Comprising Single-Face 
C _aer Board and Integral Fly Webs, 
R. E. Lambert, Fort Wayne, Ind. U.S 
2,553,923, May 22. A cylindric: al roll of 
wrapping material, said roll having a uni- 
form number of plies substantially 
throughout its length and width and com- 
prising a corrugated protective strip and 
a backing web adhesively connected 
therewith and having free fly-sheet mar- 
gins folded directly on backing web. 


Mechanism Methed for Making 


and 


MODERN PACKAGING 








MACHINERY FOR 
COATING ° LAMINATING 
CREPING - WAXING 
ASPHALTING 





ARM FOR ACTION with DILTS big production guns 


Ready for Action... 
THE CONTRACOATER 


FOR COATING LACQUERS, RESINS, 
ORGANISOLS, PLASTISOLS ON PAPER, 
FOIL, FABRIC AND FILM. 


Orie SHSTEN 
t 


uo a 


DILTS MACHINE WORKS 
FULTON, NEW YORK 


DIVISION OF 
THE BLACK-CLAWSON CO., Hamilton, Ohio 








“RED” 4 xy f 
z @ 


There is no better 
closure method than 
gummed tape. There 
is no better gummed 


tape than REDCORE. 


kex 
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PAPER COMPANY 
MILWAUKEE 3, WIS. 





TEU 


PRODUCTION COST 


PRESSES §SET 
ET ziglt! 
Pn 


2, 3, 4 COLOR 
» the Y 


MEETS Does 
GIVE 

say UTMOST PRopuction 
HANDLES VARIETY OF STOCK 

MEE: 
SKILLFULLY DESIGNED 


rr 
CARRIES THE LOAD 
MANY SATISFIED YSERS 

MANRASSET MACHINE CO. 


MINEOLA, N. Y. ¢ Garden City 7-7560 











See What They’re Packing in | a patents 


HOWARD-SEAL digesl 


Controlled Polyethylene 

PLASTIC BAGS Boxes with Attached Handles and the 

Like. S. Bergstein, Cincinnati, Ohio. 

| C F C U B t 5 : U.S. 2,554,004, Me ay 22. A method of 


securing an auxiliary member to a box 





i Bs See blank which comprises continuously mov- 

. ; 4 ; : i sai ) F in a plana ath of 
—and scores of other per- ee “ges ie : ge box blank in a planar path o 
ishable items! ; . i. 


Just think what it could do it eee, : “ Package with Improved Tear Tape, D. R. 

i ‘ Burton (to Wingfoot Corp., Akron, Ohio.) 

for YOUR product! Seg . ; U.S. 2,554,187, May 22. In combination 

@ Moisture-Proof x and as a part of a package, a moisture- 

| oF ; proof wrapper and outside of the wrapper 

® Fracture-Proof : se : a tear tape encircling the package; a nar- 

@ Unaffected by tem- : i row, longitudinal area of the tear tape 

, ; — spaced inwardly from each edge and be- 

perature changes P ing united to a narrow area of the wrap- 
Don’t confuse Howard-Seal ping material. 

with any other film. Howard- Container, F. D. Jones, T. O. Welindt, 

i i .. C. Garrett 2 » B. » Deere 

ee ee ee in HOWARD-SEAL Plone Bou cs mania @ toon Us 

ormity © thickness, size, and 2,554,531, May 29. In combination, a 

sealability. container comprising a plurality of stag- 

Sold by le>“t-9 WRITE FOR FULL gered overlapping compartments, a sup- 

INFORMATION AND LOW PRICES port for container, an upstanding lug on 

Paps he support and means for mounting said 

a . container on support including a tie rod. 

H J ARD PLASTICS Display Carton, R. J. Hennessey (to Wal- 

4 dorf Paper Products Co., St. Paul, Minn.). 

U.S. 2,554,190, May 22.’ A carton in com- 

bination with a recessed-end can, said 

can having peripheral projecting flanges 

encircling its ends, the carton including 














Council Bluffs, lowa, or Kansas City, 8, Missouri 
In CANAD. arent Paper Prod., 5565 Cote St. Paul Rd., Montreal Que. 














' | walls for poctialy enclosing the can, two 
‘= t eeeee of said walls being in substantially parallel 


relationship. 


Package, J. E. Snyder (to Wingfoot 
Corp., Akron, Ohio). U.S. 2,554,157, 
May 22. An empty and open double- 
walled bag, each wall being composed of 
different wrapping materials, the respec- 
tive materials being homo-heat-sealable, 
but not hetero-heat-sealable, and at end 
of the seam leading to the mouth of bag 
a heat-sealed area of the outer wrapping 
material protruding beyond the seam. 


Cellular Carton, M. Burger (to Shellmar 
Products Corp., Chicago, US. 
2,554,613, May 29. A carton comprising 
front and rear side walls, a bottom con- 
necting the same and a multi-ply longi- 
tudinal partition subdividing the space 
between said wall into parallel rows. 


Foldable Box, L. C. Michetti (to Andre 
Paper Box Co., San Francisco, Calif.). 
U.S. 2,554,677, May 29. A folding box 
formed from a blank of semi-rigid sheet 
material folded along parallel crease lines 

to pace four lateral side walls, side 
walls being secured together for foldin 

flat with two pairs thereof in opposec ~ 
relation and for outfolding to open rec- 
tangular position. 


Method of Forming Cylindrical Con- 
tainers, H. F. Waters, New York, N. Y. 
US. 2 "554, 722, May 29. The me thod of 
manufacturing a cylindrical fluted ply 
container structure consisting of the steps 
of: shaping a fluted plural ply member 
into cylindrical formation, applying ad- 
hesive to the interior surface of cylindri- 
cal formation, inserting a third ply into 
structure and exerting sufficient pressure 
against third ply to cause same to press 





Automatic Candy Pop 
WRAPPING MACHINE 

Can be converted to 

UNIT PACKAGER For High Speed 
MILITARY PACKAGING JOBS 


COMPARE THESE EXCLUSIVE WRAP-ADE FEATURES: 


@ Changes on feeding mechanisms convert machine to Unit Packager. 
Completely heat seals such small items as nuts and bolts, spoons, 
hard candies, etc. 

Uses 50 per cent foes Cellophane. 
Simple in and i 


SPEED — 150 units per minute—or even higher speeds for smal! 
items. For some products, an automatic magazine is 
available for more economical production. 





Write today for full information on this and other 
WRAP-ADE Packaging Machinery. 


MACHINE CO., INC. 
83 VALLEY STREET, BELLEVILLE 9, NEW JERSEY 


PHONE—BELLEVILLE 2-6150-1 
SSHSOOHSSHSSSSSESHSSHSSSSSSSSSHSHSSHSSSHOHSSHHSOHHSOHHHOOOEEEEEE 
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EQUIPMENT 


‘Gale 


contain valuc 


dancmmerelcigehalale| 


SHOCK-ABSORBENT PACKAGING. Profusely 
illustrated booklet shows how to employ 
Kimpak creped wadding as protective 
inner packaging for pharmaceuticals, 
fragile products, machinery, ~, Kim- 

babe Clark Corp. 8-900) 


LABELING MACHINE FOR PACKAGE TOPS. 
Folder describes functions of combination 
top labeler and imprinter that applies 
thermoplastic roll labels to tops of pack- 
ages. Includes specifications and suggested 
uses. American Machine and Foundry 
Co, (8-901) 


GUIDE TO CAST PLASTIC FILMS. Physical 
and chemical nouns rties of six basic types 
of Vinylite cast plastic films are outlined 
in aud 16-page handbook. Bakelite Co., 
Div. Union Carbide and Carbon Corp. 
(8-902) 


CORNER STAYERS FOR PAPER BOXES. Bul- 
letin describes functions of two machines 
that form and moisten gummed stays and 
apply to box corners. Specifications are 
included. M. D. Knowlton Co. (8-903) 


AUTOMATIC CASE IMPRINTER. Specification 
sheet shows how Packomatic imprinter 
imprints from one to eight lines on one 
or more sides of shipping cases. J. L. 
Ferguson Co (8-904) 


THERMAL PROCESSING OF CANNED FOODS. 
Twenty-six ge manual gives detailed 
instructions for heat processing. Tells how 
to set up and operate complete plant. 
Includes numerous charts, tables, dia- 
grams. Continental Can Co., Inc. (8-905) 


ACETATE PACKAGING FILM. Brochure tabu- 
lates physical, chemical, and mechanical 
properties of Lumarith acetate film and 
sheeting. Extensive pictorial section de- 
picts range of applications. Celanese 
Corp. of America. (8-906) 


STYLES IN BOTTLES. 
catalog pictures full range of bottle styles 
and shades obtainable from this manu- 
facturer. Contains complete details on 
sizes and finishes. Maryland Glass Corp. 

(8-907) 


Handy a size 


RUST PREVENTATIVES. Easy-to-read wall 
chart gives uses, mn coal of F. plication 
and physical aggre gel een rust 
saan oils Ss con- 
orming to Federal ple Price 
ist i cluded. E. W. Twitchell Inc. (8-908) 


PAPER COATINGS AND FINISHES. Specifica- 
tion sheet lists applications, physical and 
chemical properties of three new water- 
soluble resins for paper coating. Ameri- 
can Polymer Corp. (8-909) 


REE 


SUPPLIES 


After 


circle the 


LITER 


selecting the 


corres 


ATURE 


e SERVICE 


items you want merely 


ponding numbers on the post 


card, fillan the information requested, and mail 


PACKAGING DISPLAY SELECTOR. Thirty-six 
page handbook tells how to select point- 
of-purchase displays for a wide variety 
of consumer ceotneie. Profusely _ illus- 
trated. The Hinde and Dauch Paper Co. 

(8-910) 


PACKAGE CUSHIONING. Comprehensive 
manual describes and compares eight 
varieties of sponge rubber shoc -absorbent 
interior packaging materials. Includes 
helpful selection chart and tabulation of 
physical and chemical properties. The 
Sponge Rubber Products Co. (8-911) 


CONVEYOR BELTS. Loose-leaf catal 
tion gives details of seven types of con- 
veyor and elevator belts and_ splices. 
Contains construction details recom- 
ed applications. B. F. Goodrich Co. 
(8-912) 


PAPER BOARD ADHESIVE. Bulletin tells how 
to select the proper resin and pre 
efficient adhesive formulae for ing 
corrugated board. Correct methods of 
application are included. The Borden Co. 
(8-913) 
ROTARY BAG SEALERS. Three h speed 
automatic rotary adhesive sealing ma- 
chines for bags and enve are de- 
scribed in brochure that includes opera- 
tional details, specifications, and output 
rates. Amsco Packaging Machinery, , 
(8-914) 


VEGETABLE PARCHMENT PAPER. Informative 
book gives background information 
about this high-wet-strength and grease- 
resisting packaging material. Covers 
method of manufacture, physical proper- 
ties, and recomm agen in 
the packaging of foods, drugs, and other 


Fill out and mail this card now 


MODERN 


Vanafacturers” 


products. Paterson Parchment Paper Co. 
(8-915) 


CELLOPHANE PRINTER. Py and 5 
vantages of new 30” —* 

printing press are Samui 
that includes 

Kidder Press Co., oa 


in oan 
and photographs. 
(8-916) 


COLLAPSIBLE TUBE FILLER. Data sheet gives 
dimensions, specifications, and capacities 
of two piston-type tube fillers and of two 
kinds A tube closing machines. Perl Ma- 
chine Manufacturing Co. (8-917) 


COOLING AND xo UNIT FOR 
JARS. Operation o triple-p purpose unit 
or Leow page 40 oe cools produc 
s or cans is 
packaped as ictured in brochure that 
includes flow can and specification data. 
Island Equipment Corp. (8-918) 


PAPER CONVERTING EQUIPMENT. Brochure 
outlines this firm’s complete line of ma- 
chinery for laminating, waxing, winding, 
unwinding, embossing, and — per, 
= and film. Dilts Machine Works 


Div. The Black-Clawson Co. (8-919) 


TAPE PRINTER. Compact new multi-purpose 

press that imprints on pressure-sensitive 
or gummed tape in widths up to 2” is 
fully described in 4-page folder. Markem 
Machine Co. (8-920) 


BARRIER MATERIALS. Catalog of govern- 
ment approved barrier materials for 
military packaging. Contains actual sam- 
ples of numerous multi-layer laminates 
of paper, foil, and film. Gives ap 

data and specifications for each Ayn 
Metals Co. (8-921) 


PACKAGING 


Literature Service 


| am interested in the following items: 


8-900 
8-911 
8-922 
8-933 


8-901 8-902 
8-912 8-913 
8-923 8-924 
8-934 8-935 


8-903 
8-914 
8-925 
8-936 


8-904 8-905 
8-915 8-916 
8-926 8-927 
8-937 8-938 


8-906 
8-917 
8-928 
8-939 


8-907 
8-918 
8-929 
8-940 


8-908 
8-919 
8-930 
8-941 


8-909 
8-920 
8-931 
8-942 


if you do not now subscribe to MODERN PACKAGING, but wish 
to receive the next 12 issues ($5 everywhere), just check here [] 


(Not valid after November 15, 1951) 





Hh ESPEROL 


EQUIPMENT 


HEAT SEALERS. Data on three types of 
band sealers for all types of thermoplastic 
+ 9 materials are provided in il- 

ed booklet. Sav-Way Sara Seal, 
Inc. (8-922) 


MILITARY PACKAGING. Loose-leaf catalo 


Contains prices, test data an construction 
details. Acme Backing Corp. (8-923) 


PRODUCTION TABLES. Leaflet provides 
tables which tell rotogravure press 
duction in terms of impressions per 

from oy cylinders of various pond 

= (9-924) 

4 


JAR AND onus CAPS. Closures for vacu- 
um sealing, hot sterilizing 

of mes are 

jin thy pping ha ab ve _ 

eto pon By ocking Glass Corp. wean 


PACKAGING MATERIALS. Brochure illustrat- 


ing and describing in 16 pages, bags, 
pe 3 vas products, ‘read cod Cotas, 

pr og ucts and services twine, end 

available through the Bemis Brothers Bag 

Co. (8-926) 


HYDROTONE INK COLOR SELECTOR. Selector 

shows erent standard colors, 

= — 9g other owt 
tissue, or a 

Sean Bending Brothers and _——. 


_ AUTOMATIC COUNTING. Bulletin giving 
information on the a Sting by 
—, in pa packets, of small screws 

nails, ifutrated ed. Brown Bag Filling 
< Co., (8-928) 


Fill out and mail this card now 
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TRANSPARENT PLASTIC VIALS. Sales advan- 
tages of rigid, transparent plastic vials 
and tu in the packaging of pharma- 
ceuticals and cosmetics are reviewed in 
a brochure that also describes available 
types and sizes. Celluplastic Corp. (8-929) 


PRINTING. Plastic bound book of 76 pages 


demonstrating Kromekote, Champion’s 
cast coated paper. Includes letterpress 
and offset printing in bot and 
white and multi-color. The Champion 
Paper and Fibre Co. (8-930) 


CONTAINER PLUGS, SLEEVES AND CAPS. 
Illustrations dimensions of various 
container plugs, sleeves ye caps that 
give protection some © dust yh a 
amage in spra g. iven = 
page Bulletin eve er Corp. 
(8-931) 


BAG LOADER. Prices, 3 etc., of 
the new Clamco bag loader provided 

Also included is information on the scale 
bracket and small filling head. Cleveland 
Lathe & Machine Co. (8-932) 


PAPER BAG FILLING AND SEALING. Illustra- 
tions and description of a line of bag 
closing machines designed for automati- 
cally feeding, opening, filling, and sealing 
consumer sizes of paper bags within a 
range of % to 10 pounds. solidated 
Fockeoing Machinery Corp. (8-933) 
DESIGN FOR SHIPPING CONTAINERS. Pre- 
sented are some ship ing 
container design for om colors, identifica- 
tion, ae appeal, advertising, re- 
use, solid fibre, efficient production, asso- 
ciation, and dapley. 12 pages illustrated 
in color. Container Corp of America. 
(8-934) 
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AUTOMATIC CARTONING MACHINE. Two 
color brochure on CECO model 45, a 
completely automatic packaging machine 
which performs each and every operation 
from start to finish. Container Equip- 
ment Corp. (8-935) 


——_ Rom yp The chemical 
characteristics, 

Puggested on oe for ~ seventy spe- 

purpose packaging a esives are in- 

pees in this booklet. Corn Belt Ad- 

hesives. (8-936) 


am gga IDEAS FOR ANNIVERSARIES. 
y printed tags, labels, stickers. 

ee Ay and other useful promotional 
devices for capitalizing on a company’s 
anniversary are covered in this booklet. 
16 pages. Dennison Manufacturing Co. 
(8-937) 


METALAM PACKAGING MATERIAL.Ten ge 

brochure describes a laminated combina- 

tion of foil, film, coatin Reed other mate 
Shows its use in peckaging Seki 

and presents actual pod ies. The 

mun Co, (8-938) 


ROTARY HEAT SEALER. Folder discussing 
the Doughboy rotary heat sealer and de- 
vices used in conjunction with it for cod- 
ing and hole punching bags as well “mas 1 
compression unit for compression sealin; 

4 pages. Illustrated. Doughboy pod wee 
Inc. (8-939) 


HINTS ON CELLOPHANE. One dozen valu- 
able suggestions to help users obtain full- 
est value from cellophane wraps. Supple- 
ment includes data on the effect of 
res moisture and relative humidity. 

L du Pont de Nemours & Co., Inc. 
(8-940) 


DUREZ. Various forms, means of produc- 
tion, uses, methods of molding, design 
suggestions, and finishing data regarding 
Durez phenolic resins and molding com- 
pounds is presented. A tabulation of the 
physical properties of this material is in- 
cluded. Durez Plastics & Chemicals, Inc. 

(8-941) 


PROPERTIES OF KODAPAK SHEET. A 24-page 
booklet gue Co various form _ 
toes of ee eet and giving a com- 

got wendy pant tog ~_ Ra 


a detail 
eo page Co. “haa 


SEMI-AUTOMATIC LABELER. Detailed dis- 
cussion of the Model S semi-automatic 
World labeler, an unusually flexible 
labeler. Illustrations and some 

tions are —- 4 pages. Economic 
Machinery Co (8-943) 





U.S. patents 


digest 


against fluted ply without deforming said 
fluted ply. 


Container, M. C. Fox and C. C. 
to The Davison Chemical Corp., Balti- 
more, Md. U.S. 2,555,031, May 29. A 
container for the storage and shipment of 
phosphatic fertilizers, container compris- 
ing a multi-layered bag of kraft paper or 
the like, a strongly adherent coating of a 
homogeneous mixture of lime and starch 
on inner surface of innermost layer, 
starch bonding coating to the paper and 
extending through the lime to form a 
strong coating, which neutralizes mate- 
rials destructive to the paper. 


Howes 


Method of Producing Containers, J. P. 
Carroll (to American Can Co., New York, 
N_Y.). U.S. 2,555,315, June 5. A method 
of producing a liquid-retaining fibre con- 
tainer of flexible material having a tubu- 
lar body and bellows-type end. 


Integral Hinge for Sheet-Metal Con- 
tainers, J. F. Peters and H. W. Jones (to 
American Can Co., New York, N. Y.) 
U.S. 2,555,366, June 5. A_ sheet-metal 
container comprising a tubular body ter- 
minating at its upper end in an inwardly 
turned peripheral flat hem to provide a 
smooth cover seat and provided with 
container cover having a depending pe- 
ripheral flange having a curved hinge lug 


Hinged Container, C. U. Deaton (to 
McStay Jackson Co., Chicago., Ill.) 1S. 
2,555,473, June 5. A container comprising 
relatively shallow complementary con- 
tainer sections generally rectangular in 
shape, a separable hinge construction 
along each side of container, hinge con- 
struction comprising complementary in- 
terengaging members integral with each 
container section. 


Carton Closure, R. M. Dunning (to 
Waldorf Paper Products Co., St. Paul, 
Minn.). U.S. 2,555,581, June 5. A carton 
structure including a series of foldably 
connected wall panels and a supporting 
flap structure secured to two opposed 
ends of said panels, flap structure includ- 
ing an outer and inner ply foldably con- 
nected. 


Packaging Method, B. A. Fairbank (to 
Dewey & Almy Chemical Co., North 
Cambridge, Mass.). U.S. 2,555,584, June 
5. The method of packaging irregularly 
shaped pieces of foodstuff, and of pro- 
ducing uniform packages thereof which 
includes arranging the pieces in a rigid 
supporting structure having the desired 
dimensions, drawing an impermeable, 
flexible envelope over the structure and 
expelling the envelope with the pieces 
contained therein from the structure. 


Method of Packaging, B. A. Fairbank (to 
Dewey & Almy Chemical Co., North Cam- 
bridge, Mass.). U.S. 2,555,585, June 5. 
The method of packaging filleted fish in 
impermeable envelopes and of producing 
uniform packages thereof suitable for 
quick freezing which consists in arrang- 
ing the fish in a rigid structure, removing 
one wall of the structure, placing the 
structure in a rotatable fixture with open 
end of the structure directed away from 
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Sees Vere Vrret Peers ter tee 


LiquUIDS OR 
SEMIELIQUIDS 


TRAISWHAP § 


FREE FLOWING 


POWDERS SOLIDS 


Cut 
Costs 
5 ways on 


TABLETS 


MILITARY PACKAGING 


1.—Cut labor costs 


2.—lmproves package 
3.—Eliminates purchase of ready-made bags 
4.—High-speed production 


5.—Versatile 


Military packaging calls for rigid 
observance of delivery dates—and 
exacting package specifications. 
You can't afford to overlook slip- 
shod methods and worn-out or in- 
adequate equipment. 

Now, as all during the past war, 
more Transwraps are beating deliv- 
ery dates and cutting costs than 
any other automatic packaging ma- 
chine. More—because experienced 
packagers know that Transwraps 
are dependable for continuous, 
cost-cutting production under all 
conditions. 


Transwrops are ‘‘con- 
tract-packaging”’ right 
now on these products 
. soluble tea & cof- 
fee; powdered milk 
sugar; chemicals and 
drugs; concentrated 
syrups; bouillon con- 
centrate; assault roa 
tions small 
parts, etc 


metal 


TRANSPARENT-WRAP MACHINE CORP. 


Hasbrouck Heights, New Jersey 


Tell ws your product—and packaging 

material... we'll give you specific 

dota on how you can meet your con- 
tract—-at_ lower 
costs! 


Write 
for 
free 
8-pg 
brochure 








TRANSPARENT-WRAP MACHINE CORP. 
142 Rt. 17, Hasbrouck Heights, N. J. 
C) Please send your free 8-page brochure 


() Have one of your sales engineers contact me—rush! 
( Furnish delivery and installation data, with terms 


Company 
Address 
City 











Get “STUCK” With A 
aaa Poor Product! 











We specialize in 

ALL industrial glues: 
Phenolic Resins 
Urea-Formaldehyde Resins 
Liquid and Dry Caseins 
Resin-Latex Combinations 
Polyvinyl-Acetate Emulsions 
Hot Melts and Thermoplastic 

Pick-Up Gums 


Dextrine, Starch, and Tapioca 
Adhesives 


Flexible Animal Gives 








CORN BELT 


ADHESIVES 
ARE 
ENGINEERED 


Now you can buy the PERFECT 
glue . . . engineered to meet your 
specific needs! 


Our experienced Chemical En- 
gineers study your operations and 
analyze your requirements. Then 
they prescribe the EXACT adhesive 
to do the job, and test it on your 
equipment and materials. 


Corn Belt’s “Engineered Adhesives” 
save thousands of dollars for hun- 
dreds of satisfied customers. May we 

rove that this extra service means 
extra profits for YOU? 


Write today for free booklet. 


CORN BELT ADHESIVES 
COUNCIL BLUFFS, IOWA 





eomax 


FAST! 
EFFICIENT! 
VERSATILE! 


SAVES MONEY! 


CARTON 
TUCKER 


Nee? 


U.S. patents 


d ay, Sl 


fixture, sliding an impermeable bag over 
both fixture and supporting structure and 
by rotating, releasing the package after 
sealing 


Adhesive Tapes and Sheets, J. E. A 
Hopkins, C. E. Frick and P. Van Cleef 
to Van Cleef Bros., Inc., Chicago, III 
U.S. 2,555,745, June 5. Pressure-sensitive 
adhesive tapes or sheets comprising 
flexible backing film consisting mainly of 
polymerized vinyl chloride, a bonding 
coat comprising a polymerized diene 
elastomer and methylene-bis-( 4-pheny! 
isocyanate) and a pressure -sensitive adhe . 
sive layer comprising rubber and resinous 
material. 


Pour-Seal Structure for Cartons, J. A 
Zinn, Jr., Chicago, Ill U.S. 2,555,526 
June 5. A pour-seal structure for a carton 
having a bellows-type top ¢ losure whe rein 
one body panel of carton and the top 
closure panel hinged thereto are of two 
ply construction. 


Packaging Machine, G. H. Rhodes and 
R. C. Lang (to National Biscuit Co., New 
York, N.Y.). U.S. 2,555,816, June 5 
The combination of a continuously driven 
conveyor adapted to carry a continuous 
stack of articles, a second conveyor in 
alignment with first conveyor, continu 
ously operating means for measuring off 
unit quantities of articles. 


Collapsible Cellular Carton, W. H. Inman 
(to Bloomer Bros. Co., Newark, N 

U.S. 2,556,088, June 5. A cellular carton 
in collapsed torm made ot foldable blank 
material comprising longitudinally extend 
ing, transversely spaced side walls, a 
bottom wall foldable about the longitu 
dinal center line thereof and having its 
side edges foldably connected with the 
bottom edges of side walls and having a 
transverse partition wall foldable about 
the longitudinal center line thereof, and 
cut and scored to form a series of longi 
tudinally spaced, transverse partitions 
with ‘aauegeiee gussets foldably connected 
with the ends 


Filling Machine, J. P. Jakob (to American 


The Neomax Carton Tucker can put your 
cartoning on a profitable basis. It reduces 
costly handling to a minimum. With it, one 
operator can end tuck and close as many 
cartons as three formerly did. , 


Can Co., New York, N. Y U.S. 2,556.,- 
188, June 12. In a machine for assembling 
articles such as cans or the like into 
stacked formation for filling into bags or 
other containers, the combination of 
spaced tracks for receiving rows of cans 
and for supporting the cans to form a 
layer and means for pushing rows and 
layers of cans into an opened bag 


Suitable for anything that’s packaged in tuck 
end cartons. Production: 25-35 cartons per 
minute. Fast changeovers. Compact Port- Counting, Stacking and Packing Machine, 
able. Low cost. R. K. Pottle (to American Can Co., New 
; ; York, N. Y.). U.S. 2,556,214, June 12 

designed and built In a machine for counting, stacking and 
by ENGINEERING DIV., packing flat articles, the combination of 
BRISTOL-MYERS CO. a pair of vertically disposed rotatable 
stacking worms for receiving articles and 
for elevating them into a vertical stack 
support fingers disposed adjacent stacking 
worms for receiving the articles from 
worms and supporting stack as it builds 


Get details today. Write. 


William B. Sanford, Inc. 


Liner and Receptacle, H. R. Denton (to 
601 W. 26th ST., NEW YORK 1,N. Y. : 


Moist-R-Proof Container Co., San Fran- 
cisco, Calif.). U.S. 2,556,321, June 12. 
In combination with a rectangular four- 
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CONTROLLED: 


High speed PM 8 filler. Design shown for coffee 
can filling at 100 per minute at low initial cost. 
Semi bulk and dribble aluminum weigher with 
50% fewer parts for unexcelled accuracy. 
Available in smaller designs or for jars and 


cartons. 
& g ee 


Ask for Catalog 48 a A 








ATEN 


WEIGH RIGHT AUTOMATIC SCALE COMPANY 


JOLIET + ILLINOIS + U.S.A. 





LABEL SEAL-(T 


Simplifies Bag Sealing and Labeling! 


SEALS & LABELS 
ONE EASY OPERATION ! 
No staples, no pins, no hand work! 


Simultaneously attaches labels and heat seals all suitable bag materials 
up to 6” wide; also seals to 10” wide. Cuts handling time; saves labor; 
pays for itself in 6 months! Insures tight pack even with oversize bags 
by folding tops first, if desired. Fast, safe operation with automatic 
Phantom Feed. Other Heat Seal-It Machines available. Write for circulars. 


GLOBE PRODUCTS-HEAT SEAL CORP. 
3372 Robertson Bivd., Los Angeles 34, California 


HEAT SEAL(7 Machines 
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eee @ perfect 
packaging job! 


1.7, 2 and 2.5 GAUGE 
calendered VINYL FILMS 


in non-toxic, general purpose 
and special formulations. 


MM ye REET ex's uegher 
ROSS & ROBERTS, Inc. 


Stratford, Conn. West Haven, Conn. 


ROSS & ROBERTS SALES CO., INC. 


Seles and Technicel Field Representatives 
350 Fifth Avenue, New York 1 * BRyant 9-7961 
*Trode Mark 


155 







































































*Seal-Spouts are 
metal pouring spouts 
attachable to 
of free-flowing Wes any type package. 
products. if 
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EASIER TO OPEN 


Eliminates tearing 
package tops, cutting 
with a knife, messy 
torn packages. 











Add these three advantages 
to your packages. Apply 
SEAL-SPOUTS right in your 
production line. 




















Your inquiry Is invited — 
































SEAL-SPOUT CORPORA 


363 Jelliff Ave., Newark 8, .N. J 





US. patents 
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sided receptacle of semi-rigid material, 
a rectangular four-sided collar within 
receptacle support by and against the 
sides in expanded position against col- 
lapse, said collar being formed with fold- 
ing creases. 


Collapsible Paperboard Bottle Carrier, 
W. A. Ringler (to The Gardner Board & 
Carton Co., a corporation of Ohio). U.S 
2,556,341, June 12. In a bottle carrier 
including a body having end walls for 
surrounding an assembly of bottles, a 
central longitudinal partition terminating 
substantially in the plane of the tov edges 
of side and end walls, lateral partition 
elements extending between side walls 
and central lorgitudinal partition and 
equipped with wire handle having re- 
versely bent legs 

Shipping Carton for Glass, J. A. Farrell 
(to Cadillac Products, Ine., Detroit 
Mich.). U.S. 2,556,529, June 12 \ 
shipping carton for frangible panes of 
glass and the like comprising, in com- 
bination, a rectangularly shaped carton 
of fibreboard material and a yielding pad 
for each inner corner of the carton com- 
y0sed of a multiplicity of corrugated 
Rbreboard sheets. 


Convertible Shipping Carton and Self- 
Feeder, W. C. Rendall and F. L. Rushing 
(to Gaylord Container Corp., St. Louis, 
Mo.). U.S. 2,556,661, June 12. A con- 
vertible shipping carton and _self-feeder 
comprising two integrally connected an- 
gularly disposed walls, one wall forming 
the bottom of carton in the feeding posi- 
tion thereof and the other wall extending 
upwardly in such position of carton and 
forming one side wall thereof. 


Container and Closure Construction, 
C. D. Magnesen, Chicago, Ill. U.S 
2,556,765, June 12. A container and 
closure for paint or similar substances, 
container having a cylindrical top of a 
diameter smaller than the diameter of the 
container, with tapered throat in top and 
having a groove about the neck. 


Collapsible Carrier with Means for Main- 
taining Expanded Condition, W. A 
Ringler (to The Gardner Board & Carton 
‘o., a corporation of Ohio). U.S. 2,556, 
June 12. In a paperboard bottle 
carrier, a central longitudinal partition 
bottom members extending, respectively, 
between side walls and partition mem 
bers and lateral partitions extending in a 
direction transverse the side walls. 


Reinforced Carton, R. Guyer (to Waldorf 
Paper Products Co., St. Paul, Minn 
U.S. 2,556,915, June 12. A carton com- 
prising a series of panels foldably con- 
nected together, the end panels of the 
series being arranged in overlapping rela- 
tion and adhered together to form a 
double thickness. 


Box-Type Hinge, L. H. Haase, (to Kent 
Plastics Corp., Evansville, Ind.). U.S. 
2,557,048, June 12. In a box structure 
having a box member and a cover mem- 
ber, the combination therewith of a 
hinge pin and a pin enveloping spring 
one of said AB vk having a tongue 
projecting toward the other. 
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NEUTRAGLAS CONTAINERS... 
eee mrs 
stubbornly protect the purity of whatever they contain 


No matter how you wash them . 


.. how 
you sterilize them... what you put in 
them... or how long you leave it there 
—Neutraglas containers remain 


serenely indifferent to their contents. 


Neutraglas ampuls and serum bottles 
are made of a special Kimble borosili- 
cate glass ... the most resistant glass 
practicable to mold. 


Use Neutraglas containers for pro- 


tecting solutions that require the ut- 
most in purity and consistent potency. 
Particularly indicated for parenteral 
solutions. For complete information 
and prices, please write: 


KIMBLE GLASS orev 1, onto 
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Divisi« 


n of Owens 


Illinois Glass Company 
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Many of America’s Biggest Bakers 
Buy Package Wraps from Printers 
Who Use SGS-produced Cylinders ! 


Tremendous quantities of some of the nation’s best- 
known crackers, cookies and baked goods are sold 
each day. To print the millions of identifying wraps 
needed demands superbly etched gravure cylinders 
which will reproduce well on the longest possible runs. 
To meet these requirements, more and more of Amer- 
ica’s big printers are having their cylinders completely 
SGS-prepared. 


SGS Delivers Completed Cylinders 
3 Weeks After Order is Received 


SGS is a fast, quality service. Every size cylinder and 
every process, including chrome plating, averages only 
3 weeks to prepare and deliver. The reason: every 
operation in preparing cylinders for use on any print- 
able stock specified is controlled and accomplished 
by SGS in its own plant. For details on rapid, com- 
plete, SGS quality gravure cylinder service, write us 
TODAY! 


Licensed to use the Dultgen Process. 


(SGS are not printers and have no 
financial interest in any printing firm.) 


SOUTHERN GRAVURE SERVICE 


Complete Gravure Cylinder Service 
301 .WEST MAIN STREET * LOUISVILLE 2, KY 


— PACKOMATIC —— 
PACKAGING MACHINERY 


Save time... money... labor... with PACKO- 
MATIC’S wide variety of modern packaging 
equipment. 


CASE SEALERS 
CASE IMPRINTERS 
CARTON SEALERS 


a7 

o 

@ VOLUMETRIC FILLERS 
@ NET WEIGHT SCALES 

@ CARTON MAKING MACHINES 
@ DaTING (CopING) DEvicEs 

* 


PAPER CAN TUBE CUTTERS, GLUERS, 
SHRINKERS, CAPPERS AND SET-UP 
CONVEYORS 


Write for complete information, today. 
No obligation to purchase. 


| PACKOMATIC 


PACKAGING MACH! 








CO. JOLIET 41, 
syson . 
JL. FERS 


Chicago * New York * Boston * Baltimore + Cleveland 
Denver * New Orleans * San Francisco * Los Angeles « Seattle 
Portland * Tampa 











OIL INK 
PRINTING PRESSES 


for Specialty 
Bag 
Papers 


Model 418 4-color multi-size, oil-ink 
printing press for all types of coffee, 
flour and sugar bag papers and 
printed wrappings. Automatic ten- 
sion control rewind insures tight, 
evenly wound rolls. 


POTDEVIN presses are avaliable in a wide 
range of types and sizes. Incorporation of sup- 
plementary units for slitting, perforating or 
punching, make POTDEVIN presses univer- 
sal'y adaptable. High speed models from one 
to six ec lors for drinking cup paper; coffee, 
sugar, flour bag papers; cellophane; glassine; 
archment, ete 


Consult our engineers on any problem 
No obligation. Literature on request. 


POTDEVIN MACHINE Co. 


1244 38th Street Brooklyn 18, N. Y. 


Designers and manufacturers since 1893 of equipment 
for Bag Making, Printing; Coating, Gluingand Labeling 
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PRINTING 


Quaiity Custom Printers 
for the packaging trade 


Rotogravure 


single and multi-color 
printing on flat sheet and 
tubular polyethelene and 
vinyl! films. 





' 
Any’ widths hantled up to 56” 


Samples and prices on request 


SHAWRAY PRINTING CORP. MONTGOMERYVILLE, PENNSYLVANIA 


On ; id 


Sales Office: [2 Broadway, New York City 








over 400,000 
printed bags per day! 


e Flat and Square (Gusset) Paper Bags 
e Single or Double Wall (Duplex) Bags 


. . available in tube lengths rang- iD I ie 
ing from 4” to 30%” and width sizes A 
from 2” to 19%” ‘allt ol 





Endprinter available. Universal drive 
instead of chains ensures perfect 
register. 








WRITE FOR 15 REASONS WHY YOU 
SHOULD OWN A MATADOR 


H. H. HEINRICH ,, 











Pack in Bradley Trans 

parent Plastic Containers 
—lIdeal for small ear extra parts, surgical 
and medical supplies, food, etc 


Bradley containers are made of Polystyrene— 
to meet government requirements—dust-proof, snug-fitting 
covers, transparent, large assortment of stock sizes on hand or 
special designs made to your specifications—protect your prod- 
ucts completely. 


Write Today advising us of your needs 
Samples upon request! 


BRADLEY INDUSTRIES 


1654 N. Damen Avenue 
Chicago 47, Illinois 
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Kard-0-Pak 


Containers are now 
being featured by 
leading FOOD and 
SPECIALTY PRODUCTS 


including 
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Gives all-around 
Packaging 
Protection 


Ka rd- 0- Pak 's heat-sealed plastic 


interliner, ( Pliofilm, Polyethylene, etc.) is 

Y proof against AIR — MOISTURE — LIQUID. 
It locks-in FLAVOR—AROMA~—keeps out 
undesirable moisture and odors. 


You get “vacuum-pack protection” for your 
product at paper bag cost—and with paper 
bag ease of handling. 


Kard-0-Pak’s self-opening flat bottom 
STANDS UP for all automatic packing. 


(er O Pak 


COFFEE . A Flexible CONTAINER THAT GIVES 
DRIED EGGS EES 0 3 cian 


MILK POWDER Vacuum Pack PROTECTION 
PLANT FOODS 


SOAP POWDERS : 
Write for Samples and Fu!! Information 


cor ee 
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ae 


ee 


wy 


A, 


Y 


"Well qo- abn with you, Bow! 


.e It’s smart to conserve critical 
PACKAGING MATERIALS 


Now, more than ever, it will pay you to take 
special heed of your protective packaging 
operations and materials supply. For instance, 
right now the consumer and military demands for 
Thilco WRAP-DRI waterproof papers far exceed 
our available production. This popular wrap 

is being used to protect scarce steel, wood, plastic, 
and soft goods products ... as well as for 
safeguarding numerous other packaging materials 
in critical supply such as cellophane, glassine, 
greaseproofs, foils, transparent films, and printed 
specialties from dust, dirt, temperature changes, 
humidity and moisture-vapor transmission spoilage. 


Perhaps this pamphlet will help you 
Although WRAP-DRI is in short supply, there 
are no shortages in our desire to help you make 
the most of the supply available to you. How to 
effect increased efficiencies and avoid waste with 
WRAP-DRI is yours, free for the asking, in this 
check-list pamphlet dealing with: ‘ 

@ LOADING AND STORAGE @ STACKING AND PILING 
@ TEMPERATURE AND HUMIDITY @ DAMAGING INFLUENCES 
@ WORKABILITY OF WRAP-DRI @ SCORING AND SLITTING 


Here’s Another Thilco Service, too — 


Free Thilco Government Specifications File — a 
clear, concise manual of government packaging 
regulations, cross indexed for ready reference — 
yours for the asking. 


Coca-Cola 


(This article continued from page 85 
Woodruff was succeeded by his son, 
Robert W.—a vigorous, forceful man 
with a touch of merchandising gen- 
ius, who today is chairman of the 
executive committee and guiding spir:t 
of the whole far-flung operation. 

Robert Woodruff has always 
preached the doctrine of growth and 
he recognized the potentialities of the 
package not only for growth but for 
rigid control of product quality, on 
which he has always insisted. 

Several other points of Woodruff 
policy are worth noting. 

One is that every link in the chain 
of distribution must be allowed a good 
profit-more per unit than the com 
pany itself makes from the syrup 
This is the secret of the companys 
high degree of loyalty and good will. 

Another is that the company stays 
strictly out of its suppliers’ business. 
It may spend a million dollars devel- 
oping a new piece of machinery—but 
it has never yet manufactured a ma 
chine, a bottke, a case or a single 
crown cap. The company owns 
fewer than 50 patents—the most im 
portant of which is the bottle. It jus! 
makes Coca-Cola syrup—and bends 
all its efforts to helping its customers 
sell more drinks of Coca-Cola so that 
it can sell more syrup. 

The chain of suppliers to The Coa- 
Cola Co. and its bottlers extends 
around the world. Bottles are made in 
18 countries, crowns in 15. 

In many foreign lands, Coca-Cola 
has been prominent for so long that 
it is considered indigenous. In his ar 
ticle “Coca-Cola: Its Fame and For 
tune” in The Reader's Digest for 
June, 1947, Don Wharton tells of the 
German prisoner who came down a 
gangplank at one of our Atlantic Ports 
in 1943 and spotted a Coca-Cola sivn. 
“Oh,” he said to an MP, ‘You have 
Coca-Cola here, too.” 

To our Armed Forces, Coke is con 
sidered a matter of logistics almost as 
vital as bullets and cigarets. Some five 


Thilco protective wrapping 
Popers include Glassines and 
Greaseproofs, Woter-vopor 
Barriers, Special Treatment 
Papers, MG and MF Krofts, 
Decorated Papers and Specialty 
Bogs — all from one 

single source mill. 


billion bottles of Coke were supplied 
to the military men during the war, 
mostly supplied from 63 Coca-Cola 
bottling plants that were set up by 
Army orders overseas. Wharton re 
veals that immediately after the land 
ing in North Africa a cable came to 
the Army Quartermaster: SEND EIGHT 
COCA-COLA PLANTS IMMEDIATELY 
(signed) EISENHOWER. 

Coca-Cola is widely regarded as 
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Reduces 

Packaging Costs 
Easier to fold, 
lap and seal 


Fits better 
On The Curves 
and makes 


tighter corners 


Has the Give to 

Take the Bounce 
Reduces pack- 
age failures 


be 
Specify Creped 


Nylwrap Nylpak 
B2 Baling 


Kraft 


Nylcrepe 
Nylfoil 


Nylcoat 


NYLCO 


PRODUCTS INC. 


530 MAIN ST. 
CLINTON, MASS. 


Write for Free Swatch Book +211 
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if your products require 
folding cartons, cans or 
packets, we have the plant, 
equipment and personnel to 
do a more efficient packaging 
job for you. Our high-speed 
equipment includes every impor- 
tant type of automatic machine. 
We can also handle the ship- 
ment of your products direct 
to your customers. Why 
not write for complete 
details now? 


| 
THE STEVENS-WILEY MFG. €O., INC. 


1605 W. GLENWOOD AVE., PHILADELPHIA 32, PA. 




















one of the few things that can still be 
purchased for a nickel. This is not 
universally true today. Caught in the 
inflationary pressures, some 37% of 
Coca-Cola bottlers, whose price can 
not be controlled by The Coca-Cola 
Co., have been forced to raise their 
case price to dealers above the tra 
ditional SO cents for 24 bottles—to 90 
cents, $1 and as high as $1.10 

But although limited to moral sya 
Daily on sion, Woodruff and The Coca-Cola Co 

tans O are waging a vigorous battle to hold 
million the 5-cent retail price line. Their na 


packages: ** tional advertising still features the 

on all types fact that The Pause That Refreshes 

of machines should be enjoyed with Coca-Cola for 

cal hand five cents. As a result of this discreet 

suasion, between 75 and 85% of all 

ry | labeled Coca-Cola is still sold to the consume: 
Vv | PRINTING \ for a nickel. How long this faltering 
\NKS é line can be held, in the face of still 

rising costs and the opposition of the 

rv | pLIOFILIA rest of the soft-drink industry, is a 
j juestion that was examined critically 

LACQUERED pHs magazine in its January, 

PAPERS But it is safe to say that Woodruff 

will never depart from his belief that 

TEXTILES 111 reased profits should come from an 

ever-higher volume of sales, rathe 


ALUIAIWUNA than from higher price per unit 


FOIL Few companies can show anything 


to compare with this product's record 
of growth—and it is worth noting that 
the real growth came after the com- 


pany started pushing the package. It 
for actually has grown faster after its 50th 
EXCELLENT . birthday than when — Pe < = 
It took 51 years to sell the first half- 

1 SEAL RDBOAR 
HEA Y Ch billion gallons of syrup, but only seven 
. vears for the second half-billion and 
SARAN* now world sales amount to this much 
. every three years; the total to date is 
1.7 billion gallons. The advertising 
boast of “9,000,000 drinks a day” in 


the late 1920s pales beside today’s 
50,000,000. 








The ingredients of this great success 
——- 


see ee are clear; the ingredients of the prod- 
uct beyond a certain point, are one of 
PROXMELT* PYROXCOTE* and PROXSEAL* are used on: i ‘ 3 
j the world’s most closely guarded se 
LABELS «¢ IDENTIFICATION BANDS «+ BAG STRIPS x ; ¢ 
crets—the secret of the taste that its 
BOTTLES . TITEWRAPS ° BAG SADDLES ‘ , 1 £ “cola” ls } 
TAGS +  ENDSEALS + CARTONS ee ee ee ee eee 
EE Ee EE mg been able exactly to imitate. 


| T.M. THE GOODYEAR TIRE AND RUBBER CO. William Allen White, the late sage 
+} 7T.M. THE DOW CHEMICAL CO. ~ 





of Kansas, had his own definition of 


° ee Coca-Cola. 
Address i to When Life magazine sent a photog 


» Y R rh) 4 Yy L t ¥ ‘ rapher to Emporia to take his por- 


trait on his 70th birthday, he asked 
Pp R T 5 that he be allowed to pose alongside 
0 i) U C ’ is the Coca-Cola dispenser in 


a local 
WICHITA, KAS. fa tia Vert 32 PAOLI, PENNA. emporium. 


“Coca-Cola,” he said, “is such a 
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S the preservation and storage of frozen food 
receive more and more attention from food 
processors and consumers alike, Koppers Poly- 
styrene is assuming an increasingly important 
role in this field. It transmits no taste or odor 
to the food, keeping it pure and fresh indefinitely. 
Koppers Polystyrene has been found ideal for 
deep freeze and refrigerator containers in a 
variety of shapes and sizes. Processors of cheese, 
peanut butter and candy have used it success- 
fully to increase their retail sales. Clear Poly- 
styrene containers display food perfectly, and 
help stimulate impulse buying. The re-use value 
of such containers is an added economy to 
consumers. 

Technical data on the molding characteristics 
of Koppers Polystyrene and on its suitability as 
a container for your particular type of food will 
be furnished on request. As always, we want to 
work with you to obtain the best results from 
your use of Polystyrene . . . to solve your particu- 
lar molding problems (with special attention to 
military end uses) ... and to design new prod- This FREEZ-TAINER is molded of Koppers Polystyrene, transparent 
ucts to be made from Koppers Polystyrene when for quick identification of contents. The cover of flexible poly- 


p . 5 ethylene forms a leakproof seal, yet is easily removed. Molded 
the supply situation again becomes more normal. for Crown Cork Specialty Corp., St. Louis, Mo. 


Koppers Polystyrene has made Many Products Better and Many Better Products Possible. 


G m& 
|KOPPERS | 
~~ 

KOPPERS COMPANY, INC., Chemical Division, PITTSBURGH 19, PA. 


SALES OFFICES: NEW YORK +» BOSTON + PHILADELPHIA + CHICAGO - DETROIT + LOS ANGELES 
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SAL P 
EVERY PACKAGING Ni> 


“WOLVERINE HYDRO-PRINTER™ 


(automatic hydraulic aniline printing press) 


Three-color, 31” wide “Wolverine Hydro-Printer,” 
complete with unwind, back feed coller, cooling 
rolls, and jack-shaft driven rewind unit. 


Prints on — 
foil - film + board + paper - plastic - cellophane 


The outstanding — results, simplified operation, match- 
less versatility and rigid, compact construction of the ‘““Wolver- 
ine Hydro-Printer” are creating new standards for evaluating 
presses and their performance within the packaging industry. 


It’s quiet and vibrationless in operation, running with amazing 
smoothness, even at extremely high speeds. What’s more, it’s 
so designed that absolute color register is maintained while the 
unit is running. 


hydraulic, instant on and off impression control 
free wheeling, constant rotating ink rollers 
instantaneous running register control 

one single impression drive gear (no backlash) 
rigid, solid and compact 5-inch frame construction 
single push-button for complete control 


If profits are your motive, you definitely need to know more 
about the a uality printing the “Wolverine Hydro- 
Printer” will produce. I/lustrated, detailed literature is available. 


“WOLVERINE Cus SHEETER” — the most accurate and highest speed sheeter 
on the market. Ask about it. 


PAPER CONVERTING MACHINERY CORPORATION 


3545 Seven Mile Road EAST °* Detroit 34, Michigan 





sublimated essence of all that Amer 
ica stands for—a decent thing hon 
estly made, universally distributed, 
conscientiously improved with the 
years.... 

One thing that may be incapable 
of further improvement, however, is 
the 35-year-old Coca-Cola bottle. In 
reporting its effect on Raymond 
Loewy, who keeps a Coca-Cola bot 
tle on his office shelf among a group 
of “perfectly formed” objects to 
which he looks for daily inspiration 
john Kobler said in a recent issue of 
Life magazine 

“Loewy broods a good deal about 
the callipygian Coca-Cola bottle. . . . 
Though in full retreat from stream 
line principles, it remains the queen 
of the soft-drink containers. But then, 
Loewy points out, its shape is aggres- 
sively female—a quality that, in mer 
chandise as in life, sometimes tran 
scends functionalism.” 


Crepirs (principal current suppliers to 
Coca-Cola _ bottlers Bottles—Owens 
Illinois Glass Co., Toledo, Ohio; Chatta 
nooga Glass Co., Chattanooga, Tenn.; 
Liberty Glass Co., Sapulpa, Okla.; 
Laurens Glass Works, Laurens, S. C.; 
Maywood Glass Co., Los Angeles, Calif 
and Knox Glass Associates, Inc., Kn¢ 
Pa. Crowns—Armstrong Cork Co., Ta- 
caster, Pa.; Bond Crown & Cork Co., Wil 
mington, Lel.: Consolidated Cork Corp 
Brooklyn, N. Y.; Crown Cork & Seal Co., 
Baltimore Md Hoosier Crown Corp 
Crawfordsville, Ind.; W. H. Hutchinson 
é Son, Inc., Chicago, Ill.; Sheller Mfg 
Corp. (Mitchell & Smith Div.), Portland, 
Ind.; Mundet Cork Corp., North Bergen 
N. J.; Western Crown Cork & Seal Corp 
San Francisco, Calif., and Crown Cork 
Specialty Corp., St. Louis, Mo. Carry- 
home cartons—Empire Box Corp., Gar 
field, N. J.; Acton Mfg. Co., Inc 
Arkansas City, Kan.; Atlanta Paper Co 
Atlanta, Ga.; J. L. Clark Co., Rockford, 
Ill.; Durable Plastics, Inc., Sherman, Tex.; 
Gardner Borrd & Carton Corn., Middle 
town, Ohio; Morris Paper Mills, Chicago. 
Delivery cases—Chattanooga Box & Lum 
ber Co., Chattanooga, Tenn.; The Mengel 
Co., Louisville, Ky., and Weiner-Steven 
son Co., Grand Rapids, Mich. Bottling 
machinery—Barry-Wehmiller Machinery 
Co., St. Louis; Michael Yundt Co., 
Waukesha, Wis.; Miller Hydro Co., Bain 
bridge, Ga.; Geo. J. Meyer Mfg. Co 
Cudahy, Wis.; Radio Corp. of America 
Camden, N. J.; Standard-Knapp ( Div. of 
the Emhart Mfg. Co.), Portland, Conn.; 
The Heil Co., Milwaukee; Crown Cork 
& Seal Co. (Machinery Sales Div.), Balti- 
more, Md.; Liquid Carbonic Corp., Chi 
cago; Specialty Engineering Co., Phila 
delphia, and Archie Ladewig Co., 
Waukesha, Wis. 
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F,,. over 50 years 


discriminating manufacturers 
have been building sales 
of products/which are packaged 
in Rowell Containers. 
Expert craftsmanship. 
Magnificent color printing. 


Prompt deliveries. 


EN Kowell oe 


Manufacturers of Fine Paper Boxes 
BATAVIA, N.Y. 
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yes—we feel sure that any way you look at it. . 


- quality of product, outstanding service, 
beautiful color, and practical eye appealling design are four great sales builders in this 


modern merchandising world. ourte: Mines Great your disposal .. . to help you with 


any packaging need. stock» 


em designs GNG sizes, Gs»well as a large variety of 
special sized containers are ava _ for 


information: write us. 


olive can company 
450 n. leavitt st. « 12, illinois 


& : 
F 4, 
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Displays that sell 


This article continued from page 67) 
customer asks for. If the unit is to get 
on the counter and stay there, it must 
also take up a minimum of space. 

Eversharp has been working on this 
problem for years, continually im- 
proving space engineering and the 
ease of dispensing from such units. 

Just recently the display depart- 
ment has come up with what the 
company considers the best answer so 
far—a new cabinet constructed of 
wood, glass and thin-gauge metal 
shelving which they call their “Lead- 
O-Matic.” In this unit, measuring only 
18 by 23 by 6 in., are stocked five 
gross of 68 different types of pencil- 
lead packages. The most that could 
be stocked in any previously de- 
signed cabinet was three gross, vet 
the new cabinet, due to its ingenious 
arrangement, takes up no more 
counter space than the old. A major- 
ity of sizes and grades are visible in 
their compartments behind a_ glass 
window, making it possible for the 
customer to point out what he wants 
and for the clerk to remove the selec- 
tion from the rear. Additional stock is 
efficiently placed in four partitioned 
drawers opening from the rear of the 
base of the unit. 

Notable increases in sales of leads 
have been recorded in stores using 
this unit. 

The display of fountain pens pre- 
sents an entirely different problem 
for Eversharp. Before he buys, each 
customer wants an opportunity to se- 
lect the kind of a pen point that suits 
his handwriting. The dealer, of 
course, gives the customer that oppor- 
tunity, but the task of selection has 
been made a great deal simpler by 
the compact counter unit Eversharp 
has designed to show at a glance 
eight different styles of nibs for its 
Hand-Wrought 14K gold pen points. 
The display is of easel construction 
formed of a curved piece of plywood 
with trade and product name printed 
on gold-lacquered aluminum foil lam- 
inated to a top panel. Behind a large 
opening in the plywood is mounted a 
burlap-covered pad on which are af- 
fixed eight different styles of pens, 
with their point designations printed 
below each. The opening is covered 
in front with a drawn transparent 
acetate blister, so that the pens are 
always visible but protected from 
dust and shoplifting. They may be re- 
moved by means of a hinged flap in 
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UPR 


... for LIFE of 
CONTAINER and PRODUCT 


. eight-page booklet in color, tell- 
ing about the Upressit Cap . . . the can and bottle 
seal winning customer approval the country over, 

This book describes the ease and safety of sealing 
cans and bottles with Upressit Caps . . . explains how 
you can eliminate customer kickbacks from leakage 

. evaporation ... staleness . . . flatness. 

Highly illustrated, the book has a comprehensive 
chart of cap sizes with photographs of caps, over- 
seals, and closing and crimping equipment. 


Write today for your copy of “Seals of Approval.” 


420 Lexington Avenue, New York 17, N. Y 
Name 

Title 

Company 

SMreet 


City. Po 


| U PRESS IT | 
ESSIT PRODUCTS CORP 


ee NGTOWN RAVEN U € Nt W 


ORATION 
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Over 100 styles 
to choose from 


Little boxes, big boxes. Transparent 
boxes, opaque boxes. Hinged boxes, p 8 2:4” diam., all trans 


unhinged boxes. Plain boxes, com- Parent; — clear cover, 
pac as 
Birthday Cake . 


pearlised, contin shipped partment boxes . 4 just as long as 
separately they're molded of plastic, and you 
==> need a thousand or more, we'll fill 

your needs. 


No Mold Cost to Pay. Our affiliatio 
' ay. Our affiliatic n Xo 33. — unhinged, clea 
with 20 leading molders puts us in a base 
No. 425 — 7%"x1%"x1", position to deliver the boxes you 
; ' 
unhinged, clear cover, want at prices you'll like. 


Write for Illustrated Catalog Sheets. 
Given a brief idea of what you want 
to package and quantity desired, 


Oita a hotographs of No, 105 .-- 47x134"x1%", 
16/78 Chest—5%"x3K"x We Can send you photographs of clear cover, opaque base 


” with or without plastic appropriate boxes from our stock 
Hiding tray i 
Zs molds. Write today. 


IRA HARMON CO. 


41 East 42nd Street, New York 17, N. Y. 


oe No. 718 — 234"x176"2" 
No f: 8”"x6144"x" hinged 








Look at these 
aniline-printed 
folding cartons. 


See their clean, 


sharp, crisp printing. 
ee A 





they were printed 
from MOSSTYPES”® 


...the pre-madeready, 
precision-molded rubber printing plates. 


All three cartons printed by INDUSTRIAL PACKAGING CO., INC., Brooklyn, N. Y. 


WORLD'S BEST SOURCE tor.. am ae 
RUBBER PLATES TOSS TYE = 
and DESIGN ROLLERS CQRPORNT é 


From ART te PLATES... 33 FLATBUSH AVE., Brooklyn 17, W. Y. 
@ complete production service for converters everywhere 





the rear. When a customer desires to 
select a pen, he merely has to look 
at the display to tell the dealer which 
of the points he wishes to try. 

This compact unit has so facilitated 
the selling of pens that it has re- 
ceived almost universal dealer ac 
ceptance throughout the United 
States and is now being considered 
for use by the company’s export di 
vision. 

Razor blades pose a different prob 
lem; they often require a touch of 
novelty to keep them on the counter 
near the cash register—and_pilfering 
is a serious problem. An interesting 
unit which Eversharp is currently 
market testing for 73-cent packages of 
Schick Injector blades is a compact 
mechanical dispenser that actually 
rings a bell to warn the shopkeeper 
each time a package of blades is re 
moved. The sound of the bell also at 
tracts attention in the store—a good 
reminder to other shoppers that they 
need blades. And once a package is 
taken out by a curious shopper, he is 
likely to buy just because he finds 
the package is in his hand. In test 
stores, the dispenser has met with 
such success that the company ex- 
pects to go ahead with it on an ex- 
panded national basis in the near fu- 
ture. 


Crepits: Cabinet for pencil-lead pack 
ages, Wrigley Display Co., New York 
Eversharp Schick Injector blade unit and 
14K Hand-Wrought pen display, Merit 
Displays Co., New York. 


Wastepaper salvage 


A new record was set for collection 
and consumption of wastepaper dur 
ing the first six months of this year 
with the collection of 5 million tons 
according to Colley S. Baker, director 
of the Eastern Conservation Commit- 
tee of the Wastepaper Consuming In- 
dustr:es, New York. 

Use of wastepaper will reach 10 
million tons this year, at the present 
rate of consumption, compared with 
7,904,000 tons last year. The previous 
peak year was 1947, when 8,009,000 
tons were consumed. Although a drop 
in civilian requirements is expected, 
indications are that military needs may 
be great enough to maintain present 
production. 

During the past six months about 
half of all newspapers published and 
one-quarter of the paperboard pro- 
duced were salvaged. 
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Skilled glassmakers have been at their craft for more 
than 145 years in Armstrong’s Millville Plant. At the 
Dunkirk Plant, quality glass has been produced for 


72 years. An Armstrong representative will gladly show 


you samples of our glass and show you how we may 
be of service to you. Write to the Armstrong 


Cork Company, Glass and Closure Division, ©) 
2308 Prince Street, Lancaster, Pennsylvania. 
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experience! 


Culligan the world's largest 
distributor of desiccants at the 
close of World War II 


leadership! 


Research and new develop- 
ments are a continuing activ- 
ity at our headquarters in 
Northbrook, Illinois 


service! 


Culligan’s nation-wide field 
staff of expert packaging engi- 
neers is available for counsel 


CULLIGAN 
DESICCANTS 


Copr. 1951 C.2Z. Co 


CULLIGAN 


LIGAN 


the ideal 
desiccant 


FOR METHOD IT 
DEHYDRATED 
PACKAGING... 


When moisture is murder to 
metal parts and equipment, 
there’s no need to dig and delve 
for the answers to proper 
packaging! Culligan’s field-staff 
of expert packaging engineers are 
available to contractors coast- 
to-coast for competent counsel 
and service. Millions of bags of 
Culligan Silica Gel have been 
produced for a multitude of 
Method IT packaging 
applications. Over 2,000 leading 
organizations have consistently 
specified this grade A desiccant. 


@ Culligan Silica Gel meets 
current military specifications. 
Prices are competitive. 


@ Available in all standard bag 
sizes, in bulk, or custom packaged 
to fit your immediate needs. 


@ Two convenient shipping 
points: Northbrook, Illinois 
(suburb of Chicago); 

San Bernardino, California 


PTV UTREEUELIEOIT EAA eae 


> 
“write for price list 


and specification sheet 


ZEOLITE COMPANY 


Home Office: NORTHBROOK, ILLINOIS 





PI proposals 


This article continued from page 114 


penetration, delamination, leakags 
and the like. 

At the same time the product itselt 
is to be inspected or assayed to de 
termine if physical or chemical 
changes have occurred such as color 
change, precipitate formation, signifi 


cant evaporation, etc. 


Report 

Report in tabular form the results 
of all test inspections. Care should be 
taken that the report includes com 
plete data regarding the closure, the 
test-liner material and the container 
itself, and the dates involved. This 
record should become a part of the 
permanent records of the package 
development laboratory 
Notes 

The proposed test is recommended 
by the Drug and Pharmaceutical 
Committee for use in determining the 
suitability of the closure-product com 
bination and at the same time to pro 
vide a prolonged test of the shelf life 
of the product. It is assumed that 
during the latter part of the test the 
product may actually be marketed 
and in use. 

The preliminary test A for 30 days 
will often be sufficient to eliminate 
the least compatible of the liner ma 
terials. 


New syrup bottle 


Maple syrup, traditionally packaged 
in metal or glass containers, is now 
being shipped by the Marlow Hill 
Farm, Marlow, N. H., in unbreakable. 
squeezable polyethylene bottles to 
New Hampshire troops in Korea. 

For the overseas shipments, 8- and 
16-0z. plastic bottles are being used. 
The owners of the farm are sending 
the syrup to the fighting men of their 
state as a dietary reiief from front-line 
rations. The bottles met the require 
ments for a light-weight, unbreakable 
container that would pack easily. Their 
squeeze dispensing feature makes the 
bottles practical for soldiers in the 
field. 

As a result of the experience, Mar 
low Hill Farm may extend the appli 
cation of this packaging for maple 
syrup to domestic use for sale in gift 
shops, variety stores and other outlets. 


Crepit: Bottles, Plax Corp., Hartford, 


Conn 
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Your Froduct 


is § howing 


\ \ 
Seeing is believing in \ 4 
merchandising today—and the \ 
package that lets buyers SEF 
your product is your beat 


\ 
\ 
“silent” salesman. \ 

That’s why Lusteroid viele and 
tubes sell by the million. Whese 
distinctive plastic containery 
display as well as protect your 
product during the complete \ 
merchandising cycle. \ 
Get the story on Lusteroid 

and SEE for yourself how 

much better you can do 

with Lusteroid’s light 

weight, strength, color, 
printability, and savings. 

Sizes from 4" to 14%4” in 

diameter and lengths up 

to 6”. Cork, slip-on, and 
screw-cap closures. 


Write for details 
and samples. 


LUSTEROID Container Company, Inc. 


10 West Parker Avenue, Maplewood, New Jersey 
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Mer 


marks them all 


FROM ARTILLERY SHELLS 
TO MEDICAL AMPULES 


MASTERS OF MARKING — Since 1911 
Markem methods, machines, type 
and inks have been marking the 
products of industry for forty years. 
Markem machines can mark up to 
many thousands of pieces per hour. 
They make clear, durable imprints 
on flat, curved or irregular surfaces 
of paint, paper, wood, glass, metal, 
leather, plastic, rubber, fabric, com- 
position and pressure sensitive tapes. 
No special skill is needed for their 
operation. Legend and color of im- 
print may be quickly and easily 
changed. 


MAKE YOUR MARK WITH MARKEM 


When your products need marking for Identi- 
fication, Control or Market ask Markem. 
Submit your problem, together with a sample 
of the item to be marked. Markem Machine 
Company, Keene 1, New Hampshire. 
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~FILLMASTER 
VIBRATORY 
FILLER 


for dry and 
semi-dry 


products 


STUYVESANT ENGINEERING 


107 STUYVESANT AVENUE 


COMPANY 


LYNDHURST, NEW JERSEY 





Every month the readers of MODERN PACKAGING 
request thousands of informative booklets, catalogs 
and other publications which are listed in the Manu- 
facturers’ Literature page. This service to our readers 
makes it simple for you to send for the literature you 


want. 


Others use it, 


why don't you? 


The Manufacturers’ Literature page is printed on 
heavy colored paper, so it’s easy to locate in each is- 
sue. Ali you do is circle the items you want, fill in the 
free reply card and mail. And before long, you'll re- 
ceive the literature you have asked for. 

Take advantage of this free service without further 
delay. Turn to the Manufacturers’ Literature page 


now! 


A Service of MODERN PACKAGING 
A Breskin Publication 
575 Madison Avenue New York 17, N. Y. 





Wooden containers 


Indications are that the wooden box 
and crate industry will meet defense 
ind essential domestic container needs 
within the lim‘ts of present production 
capacity, barring future demands be 
yond anticipated limits, according to 
nformation developed at the National 
Wooden Box annual 
meeting, which was held recently in 
Washington. 


Assn.’s 52nd 


Best estimates indicate a sharp up 
turn and subsequent leveling off in 
iummunition-box demands during 1952 
Although the level expected to be 
reached next year would be 75% over 
present levels, there seems to be no 
doubt but that the industry’s capacity 
will be able to satisfy all of the 
requirements. 

Several will contribute to 
the production increase possible under 
the industry’s present plant capacity; 
the lumber-supply situation will ease 


factors 


due to working out of seasonal pro- 
duction problems and the decreased 
apple-box production in the Pacific 
Northwest will for 
other food containers. 


release footage 

Probably the greatest problem fac 
ing manufacturers of nailed wooden 
boxes, according to the industry, is 
the sky-rocketing prices of stumpage. 
The wooden box and crate industry, 
large user of low-grade lumber, is at 
a disadvantage during periods of high 
lumber prices. It appeared in several 
instances that reported shortages of 
wooden containers were of a regional 
and short-time nature. 

Industry estimated that less than 
25% of current output of industrial 
wooden containers is subject to DO 
ratings and, therefore, that the indus- 
try’s output is still largely designed to 
serve Despite 
anticipated increases in demand for 
the industry's products by 


the civ lian economy. 
defense 
agencies, H. H. Pein, association pres - 
dent, pledged the industry’s support in 
endeavoring to 


maintain a_ strong 


civilian economy. 


STANDARD CLOSURE 


The metal pry-off closure used to 
vacuurn seal the molded polystyrene jar 
produced by Southern California Plastics 
Co. for Diamond Walnuts is of a stand- 
ard type, similar to that commonly used 
on glass containers. The item on p. 89 of 
our June issue was in error in indicating 
that the cap was specially developed for 
the container. 
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“NEVERSTOP 


‘ 
G AND SEALING ® —_ 
OTION : 


a 


IN 
CARTON FILL 
CONTINUOUS M 











The Neverstop Machine automatically feeds the cartons from a supply, bottom seals 
them, fills through adjustable volumetric measuring cups,(automatically ejects slack 
filled cartons,)and top seals them. This method of filling is particularly suited for free 
flowing products like salt, soap granules, rice, cracker meal, etc., where the density of 
the product is uniform. 


For powdered or non-free flowing products separate Filling Machines can be used, in 
which case the Neverstop Machine feeds the cartons, bottom seals them, delivers them 


to the filling unit and, after they are filled, top seals the cartons. 





The carton ‘‘Neverstops”’ after being fed, and there are a number of cartons in the 
machine at one time in different stages of filling and sealing. This continuous motion 


assures high production of accurately filled, neat and well sealed cartons. 





INSTALLATION OF MODEL “A” 
NEVERSTOP CARTON FILLING AND 
SEALING MACHINE FOR 24 OZ. 
SOAP GRANULES 


STOK EQfAYMITH © 


PAPER BOX MACHINERY PACKAGING MACHINERY 


Frankford, Philadelphia, U.S.A. 
Ine Subsidiary of Food Machinery and Chemical Cor, 


poration 
Exclusive West Coast Distributor: And Barngrover Division of FMC 
San Jose 5, California 
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“Robertshaw termostatic controis 


SERVE THE PACKAGING INDUSTRY 





A sturdy, dependabl it tic, rugged, respon- 
sive direct-acting, electric thermostatic control for 
jaw sealers, band or belt sealers, tester equip- 
ment, bake ovens, glue pots, etc. (Available also 
in Reverse-Acting Models.) 





MODEL D-1 


CYCLES AS AUTOMATICALLY CUTS STAYS OUT UNTIL 
A THERMOSTAT OUT AT SET LIMIT MANUALLY RESET 


A double pole, single throw temperature con- 
troller with an auxiliary single pole, single throw 
switch that automatically cuts off all current and 
locks switch in an open position whenever the 
temperature exceeds temperature range by 
approximately 7° F. in liquid or 12° F. in air. 
Available in AC only. 


MODEL H-1 
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HI-HEAT TO FOR BLOWER FOR AGITATOR 
LOW HEAT AND HEATER AND HEATER 


A two-circuit thermostat. When two heating ele- 
ments are used, high heat element automatically 
cuts in when thermostat calls for heat. When set 
temp e is reached, main contacts are auto- 
matically broken and low, or holding temperature 
is cut in to function until drop in temperature 
again calls for heat. 





MODEL F-1 
Write for descriptive literature. 


In Home and Industry, EVERYTHING'S UNDER CONTROL 


“‘kobertshaw 


THERMOSTAT DIVISION 
ROBERTSHAW-FULTON CONTROLS COMPANY 
YOUNGWOOD, PENNSYLVANIA 





Display report 


Find:ngs in a report entitled “Prac 
tices in the Handling of Window Dis 
plays,” issued by the Display Steering 
Committee of the Assn. of National 
Advertisers and based on returns from 
116 questionnaires, indicate the fol- 
lowing 

1. Over four-fifths of the companies 
notify their dealers of the ava‘lability 
of non-mechanical window displays 
prior to shipping them, while all give 
prior notice before sending dealers 
mechanical window displays. 

2. Two-fifths of the companies use 
professional installation companies for 
distributing their full window displays 
while half the companies use profes 
sionals for installing non-mechan‘cal 
full window displays. The liquor in 
dustry is the major user of professional 
installers. 

3. OF all the industries canvassed 
the textile group is the only one in 
which the dealers, and no others, in 
stall all their displays. In all others, 
more than one method of installation 
is emploved. 

4. Companies in the drug and cos 
metics, alcoholic beverage and food 
industries do not in any case have 
their dealers pay for displays. In other 
ndustries the dealers have to pay in 
some way for certain displays. 

5. From one-half to two-thirds of 
the companies do not use traveling or 
itinerant displays. 

Copies of the complete report ar¢ 
available at $3 each from the Assn. of 
National Advertisers, 285 Madison 
Ave., New York 17. 


European mission 


Greater standardization of European 
production of packaging materials and 
improved methods of manufacture of 
paper and paperboard in Europe ar¢ 
expected to result from a_ six-week 
study of the American packaging in- 
dustry completed today by a special 
mission sponsored by the Economic 
Cooperation Administration under its 
technical assistance program. 

The mission, composed of 17 Euro- 
pean industrialists in the packaging 
field, visited approximately 25 Ameri- 
can paper-products plants in 14 states 
during a tour arranged by the Office 
of International Trade, U. S. Nept. of 
Commerce. The group included repre- 
sentatives from Austria, Belgium, Den- 
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YOHNSTOW 


Offers Prompt Delivery of 
ALUMINUM FOIL 
COMPOSITION FOIL 
LEAD FOIL 
on Defense Orders 


Through the years, Johnston has ac@uir- 
ed the know-how to produce the proper 
type of foil for a given purpose. 

Write today for full details regarding 
proper type of foil for your purpose 





connection with your defense conttagt 





< 
# 
: 


Pee 


Vounston Fort Manuracrurine Co. 


Makers of Quality Foil for over 60 Years 
es oma, Po Uo" S298 S. Broadway St. Louis ll, Me. 


608 SOUTH DEARBORN, CHICAGO, ILL. 34 EXCHANGE PLACE, JERSEY CITY, N. J. 633 SOUTH LA BREA AVE., LOS ANGELES, CALIF, 








“SNAP IT SHUT’ 
BAG 4nn LINER 


CLOSURES 


FOR SMALL BAGS 


SMALL No.100-1 
Small Bag Closure 


FOR LARGE 
CARTON AND DRUM 
LINERS 


LARGE No.100-2 
Large Bag and Liner Closure 


MADE OF STAINLESS STEEL 
INEXPENSIVE 
EASY TO USE 


UNAFFECTED BY 
TEMPERATURES 


CAN BE USED OVER AND OVER 
AGAIN 


NO TOOLS REQUIRED TO PUT 
ON OR TAKE OFF 


@ WILL NOT RUST 


@ AVAILABLE FOR FAST SHIP- 
MENT FROM STOCK 


SAMPLES ON REQUEST 


A DURETHENE PRODUCT 
PRODUCERS OF FLAT AND 
TUBULAR POLYETHYLENE FILM 
FOR THE BAG CONVERTER 


1859 SO. 55th AVENUE 
CHICAGO 50, ILLINOIS 





DURETHENE’ | 











mark, France, Germany, Greece and 
Ireland. 

In an interim report submitted by 
Samuel C. Stovall of the OIT trade 
development division, the mission is 
said to have been “greatly impressed 
by the free interchange of ideas and 
methods that exists among competitors 
in the packaging industry in this coun- 
try . . . It was also found that Ameri- 
can plants place great stress upon the 
conservation of material and the pre- 
vention of waste.” The mission repre 
sentatives emphasized the need for 
better coordination among their own 
countries’ packaging organizations. 

Informed that losses as a result of 
shipping amount to nearly $100 mil- 
lion a year, the m’‘ss‘on noted that 
great improvements are yet to be made 
in the safeguarding of movements of 
goods. The European specialists said 
they were confident that improvements 


would be made in their own plants. 


Mechanized bottling 


(This article continued from page 70) 
lip. Heat transfer also occurs between 
these two parts, resulting in a per 
manent, unbreakable, leakproof seal. 
The filled, tested and sealed bot- 
tles now pass through the final in 
spection operations where the closure 
is applied and the bottle tested for 
proper seal and appearance, after 
which the bottles are packed and 
transported to another section of the 
Pharmaceutical Manufacturing Divi- 
sion for labeling and cartoning. 
Initial work on the new package 
began in March, 1950. Despite the 
magnitude of planning which was in- 
volved in developing each package 
component as well as the heat-seal- 
ing machine and the changes in the 
packaging line, the new package 
went into production in one vear. Mr. 
Zahn points out that this is the result 
of the company’s decision, made early 
in the planning, to centralize the re 
sponsibility for materials and new 
equipment with one company and its 
affiliates so that follow-through on all 
the small details would be simplified. 


Crepits: Polyethylene bottles, closures 
and nozzle plugs, Plax Corp., Hartford, 
Conn. Polyethylene capillary tubing, 
Jessel Plastics, Inc., Hartford, Conn. 
(through Plax Corp.). Tube-inserting and 
heat-sealing machines, Emhart Mfg. Co., 
Hartford, Conn. Labels, Avery Adhesive 
Label Corp., Monrovia, Calif. Cartons, 
Wilkata Folding Box Co., Kearny, N. J. 





B & P designs and produces 
handsome, sturdy, economical 
counter and window displays. 


Their freshness and sparkle - 
in design and copy - are a 
constant invitation to buy, 
whatever your merchandise 
may be. 


We like customers who are 
from Missouri’. Let's have 
your problem and we'll show 


you. 


BROOKS & PORTER, INC. 
304 HUDSON STREET 
NEW YORK 13, N. Y. 


AL*GONQUIN 5+4848 
DESIGNERS AND MANUFACTURERS 


OF FOLDING BOXES AND DISPLAYS 
FOR OVER HALF A: CENTURY 
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wow! Wax by the carTON 


Another Exclusive Cities Service Advance 
New I-ton carTON full of Economies 


Economy: Hours Saved, 
Unloading and Handling 


Economy: All-Clean Wax 
Every Time 


Economy: New Freedom 
from Slab Damage 


Economy: Inventory Simplified 
at every step 


Economy: 1-ton carTONS 
at loose slab Price! 


Fully refined wax in 1|-ton carroNns 
is now marking up another new high for 
Cities Service progressiveness. Only Cities 
Service packs wax this new way ... this 
best way to give you extra economies. 
And you still get that most basic of all 
economies — the through-and-through 
quality of Cities Service fully refined wax. 
Tell Cities Service what you want in wax 
...and what technical assistance you’d 
like. You'll get all you ask for. Write 
CiTIES SERVICE OIL COMPANY, Room 95, 


Sixty Wall Tower, New York 5, N. Y. 
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CITIES 


SERVICE 


QUALITY PETROLEUM 
PRODUCTS 

















Weather Forecast: 





PLASTIC PACKAGING FOLLOWED 
BY INCREASING SALES 











While it’s true that plastic packages do not provide a universal 
answer to all packaging problems, reports from all corners of the 
country tell how pleased retailers and customers are when a prod- 
uct and a plastic package are right for each other. 


. . . but there’s more to it than telling your purchasing agent: 
Buy us some plastic packages. You owe it to your product to “bone 
up” on the changing plastics scene. 


Each month Mopern Puastics brings you the latest items of 
interest to everyone who uses plastics products in any form. Long 
a prime source for authoritative comment on current plastics de- 
velopments, MoperN Ptastics also give you long term dividends 
in the form of enlightening articles, surveys and reports on impor- 
tant phases of the industry. 


The cost? Only $5 per year (12 issues), anywhere in the world. 
Don't miss another issue. Just write. We'll enter your subscription 
and bill you later. 


MODERN PLASTICS 


A Breskin Publication 


75 Madison Avenue New York 22, N. Y. 











Pre-pack tomato rift 


A number of vegetable dealers have 
come to the fore to proclaim the ad- 
vantages of pre-packaged tomatoes vs 
bulk tomato sales as a result of a con- 
troversy arising from a_ syndicated 
column by Frederick C. Othman in 
the Scripps-Howard newspapers 

The controversy started when Mr. 
Othman quoted Austin E. Anson, ex 
ecutive manager of the Texas Citrus 
& Vegetable Growers & Shippers, as 
saving that the handy cellophane 
package, designed to popularize the 
tomato, has “boomeranged”; that the 
average purchase today has shrunk 
from 1% Ibs. when sold in bulk to 14 
oz. packaged in cellophane-covered 
trays; that sales have dropped as much 
as 509% throughout the nation. 

Refuting these statements, the Fort 
Pitt Tomato Co. of Pittsburgh comes 
up with the following statistics: “Con- 
sumption of fresh tomatoes has steadily 
increased since the rise and progres- 
sive advancement of scientific market 
handling. It has risen, in fact, from 
17 Ibs. to 23 Ibs. per capita in the 
past 25 years.” 

Fort Pitt disclaimed Mr. Anson’s 
charges of profiteering. Stating that 
chains and big independent super- 
markets are the largest buyers of 
cellophane-wrapped tomatoes in trays 
because they fit into the self-service 
system, Fort Pitt declared that these 
large-volume outlets endeavor to keep 
their mark-ups as low as possible. 

“Mr. Anson may feel that the tomato 
tube is ruining the tomato business, 
but pre-packagers can’t put any finer 
tomatoes into the tubes than the ones 
growers and shippers provide them. 
The better the tomatoes, the better 
the distribution job pre-packagers can 
do for these factors,” the firm declared. 
Mr. Anson, it was pointed out, forgot 
to mention in his cost determination 
that tomatoes are shipped green and 
have to be ripened in the market—in 
ripening rooms which are costly. 

Also taking issue at the “inaccuracy” 
of the cost figures presented in Mr. 
Anson’s statement was Samuel S. Leef 
of Leef-Schniebolk Co., New York. 
He stated that his firm sells tomatoes 
it 19 cents a pound, not 30 cents as 
claimed by Mr. Anson. Tomatoes are 
not “squeezed” into a cellophane tube, 
he pointed out; his firm has a tube to 
fit almost every tomato, with extra 
large ones being packed in tomato 
wraps. 
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Health Insuranc 


Turse milk bottle closures, made from 
heavy gauge Kaiser Aluminum Foil, are 
replacing old-stvle caps throughout the 
country. It’s an idea every milk company 
should adopt... for these reasons: 


PROTECTS HEALTH — Whether laminated 
or all-aluminum foil, the closure covers the 
pouring lip—at the dairy, on the route, in 
the home —protects it against germ-carry- 
ing dirt or soiled hands. That’s why these 
closures have earned the approval of the 
American Medical Association and the 
United States Public Health Service. 


PROTECTS FLAVOR-—The rich, whole- 
some flavor of fresh milk is sealed, air 
tight, in the bottle. Moisture has no effect 
on foil, thus it won’t rust or get soggy. 


EASY TO OPEN — easy to close. All types 
can be readily lifted off, the bottle easily 
recapped. Tipping won't spill milk. 

Which of these advantages can be ap- 
plied to your customers’ problems? Call us 
now and we'll be glad to work with you. 
Sales offices in principal cities. Kaiser Alu- 
minum & Chemical Sales, Inc., Oakland, 
California. 


Kaiser Aluminu 


Setting the pace . . . through quality and service 
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LONGER SHELF LIFE— Candy wrapped 
in Kaiser Aluminum Foil can stay 
on counter for days, still remain fac- 
tory-fresh, wholesome. 


t > at plat : 
PREVENTS DETERIORATION — Ductility 
of Kaiser Aluminum Foil makes it 
easy to shape around tools, machin- 
ery ... protects against moisture, 
corrosion. 


PROTECTION PLUS sales appeal — 
Oleomargarine, packaged in Kaiser 
Aluminum Foil, is preserved with- 
out refrigeration. Increased display 
boosts sales appeal. 


CUTS COSTS — Pouches of Kaiser Alu- 
minum Foil are made by Dental 
Perfection Co., Inc., to protect im- 
pression material used for fitting 
dentures. Rolls of aluminum foil 
permit fast, low-cost machine fabri- 
cation. 
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ITS WAY 
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\} fe 


TWIN 


2 VALVE 
FILLER 


Now! Available with Exclusive 


FINE FILL ADJUSTMENT 


NEW! A low cost attachment 
which permits accurate adjustment 
of the fill while machine is in opera- 
tion. This newly developed fine 
fill adjustment is optional equip- 
ment for the Elgin Twin and Quad 
Fillers. A conversion unit with com- 
plete instructions for installation at 
the plont is also available for Elgin Single Valve, Twin 
and Quad Fillers now serving packers. Write for details. 





TH RUF T—Economy-wise production men choose Elgin 
Machines for their lower initial cost, minimum maintenance 
ond operating expense. 


VERSATILITY — Widely utilized by large and small 
plants because of their quick, simple changeover to ac- 
commodate a broad range of products and container sizes. 


DE PENDABILITY— Long years of trouble-free, 
continuous production distinguish the Elgin equip t now 
serving leading packers in the food, paint, cosmetic, oil 
and various other industries. 


wwe FoR GLASS of m6 


Extensively used to fill mustard, peanut butter, relish, jams, jellies, 
mayonnoise, soups, creams, ointments, waxes, animal foods, horse 
radish, roofing cement and similar products. 





WRITE TODAY! ADDRESS DEPT. MC 


ELGIN M UFACTURING COMPANY « 200 BROOK STREET « ELGIN, ILLINOIS 





“Where can I purchase a.....?” 


“We need a tube which will! 


‘ 


...and how can we make it stick ?” 


“What will keep my product moist when 


“Our problem is to reduce caking of 


Each month, the Readers’ Service Department of 
MODERN PACKAGING answers scores of questions 
for our readers. Questions range from simple re- 
quests for information about the manufacture of a 
can, machine or box to requests which demand de- 
tailed, technical answers. 


With their extensive files, reference library and 
wide knowledge of packaging maierials, mac! inery 
and procedures, the members of the Readers’ Service 
Department can usually supply the information you 
request. In addition, the technical and editorial staffs 
of MODERN PACKAGING are at their disposal for 
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“Who can redesign my package?” 


attending to questions which are particular ‘'sticklers.” 


If you have any questions, feel free to forward 
them. There is no charge or obligation for this 
service. Address—Readers’ Service Department, 
MODERN PACKAGING. A complete reply to your 
inquiry will be sent promptly. 


MODERN PACKAGING 
— 4 Breskia Publication ————_ 


575 Madison Avenue New York 22, N. Y. 
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Airtight cap liners of DU PONT ALATHON 
keep products fresher... longer 


It’s another packaging 
improvement made possible 
by the outstanding 
properties of ‘‘Alathon’’ 


Here's improved 


protection for cos- 
metics, drugs, foods and other products 
packaged in jars and bottles. It’s the 
“POLYSEAL”?+ cap liner, molded of 
Du Pont “‘Alathon’’* polythene resin in 
one piece, complete with threaded sides 
The liner is then firmly clamped into a 
metal outer shell for added support. 
The liner prevents the loss of mois- 
ture and aroma. Keeps contents fresher 
longer, 
The molder states: 


increases shelf-storage life 
“Laboratory tests 
indicate the airtight seal assures in 
definite protection of packaged goods 
in their original state.” 

Resilient “‘Alathon’’ compensates for 
variations in threads on jars and bottles 
and the cap is easy to remove. In thin 
sections, ““Alathon”’ is transparent, per- 
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mitting the use of printed matter on 
inside of cap. Also, the liner eliminates 
possible contamination of the product 
through contact with the printing inks 
“Alathon” is odorless, tasteless, non- 
toxic. And it contains no plasticizer, is 
chemically inert to packaged goods, at 
normal temperatures, and is virtually 
unbreakable. 

You'll find “‘Alathon” in most types 
of closures—screw-on, snap-on, plug 
type, etc. It’s low in cost, and its light 
weight and toughness in thin sections 
mean more closures per pound. In addi- 
tion, “Alathon”’ is widely used for thin 
paper coatings in packaging foods, 
acids, alkalis, oils and corrosive chemi- 
cals. And, blended with wax, ‘‘Alathon” 
improves protection and appearance in 
food wraps 

Demand for “‘Alathon”’ currently ex- 
ceeds supply. However, we suggest you 
investigate its properties and prepare 
for future applications. We'll gladly 
discuss the availability of quantities for 


development work. For further infor- 
mation, write: 


E. |. du Pont de Nemours & Co., (Inc.) 
Polychemicals Dept., District Offices: 
350 Fifth Avenue, New York 1, New York 
7 S. Dearborn Street, Chicago 3, Illinois 
845 E. 60th Street, Los Angeles, California 
tCap and liner developed by Formold Plastics , Inc 
ind General Cap and Closure Di Jaques Mfg 
( both of Chicago, Ill. Liners molded by Formold 


Plastics, Inc * re S PAT 


SiC us pat OFF 


BETTER THINGS FOR BETTER LIVING 
-. THROUGH CHEMISTRY 


Polychemicals 


DEPARTMENT 


PLASTICS » CHEMICALS 











CLASSIFIED ADVERTISEMENTS 


Modern Packaging reserves the right to accept, reject or censor classified copy. 
EMPLOYMENT * BUSINESS OPPORTUNITIES * EQUIPMENT (used or resale only) 





MACHINERY FOR SALE 


FOR SALE: Very valuable asphalt laminating 
and coating machine 74” wide all electrical 
ly available. Rare oppor- 
tunity. Fer inspection address or phone: Theo. 
Adams, 111 W. Washington, Randolph 6-4918. 

j-29 





FOR SALE: New Jersey Automatic Gluer or 
Gummer, Model 1529, with pneumatic 20 foot 
belt. Never used for production, but demonstra- 
tien only. Extra belt length permits laminating. 
mounting and odd shape fabrication directly 
eon belt. Handling minimum 8” x 3” up to 26” 
x 30”. The Smead Manufacturing Company 
«™M) Hastings, Minnesota. 


FOR SALE: Four New Jersey Pony Labelrite 
Labeling Machines for sale. Complete with motor 
controls. Reply Box 222, Modern Packaging. 
FOR SALE: AT Diilienetende ro- 
tary sheet cutter. Range 19% to 72” with 
Hamblet Layboy 6 roll double deck stands 5 
H.P. Metor—Reeves Drive $2500.00 

G. B. Goldman Paper Company 

316 North Third Street 
Philadelphia 6, Pa. 


FOR SALE: Monorail Conveyor, 280’ continuous 
chain, with mounts and several 90° corners, plus 
45° ups and downs. Variable speed drive. Hang- 
ers at 2° centers. Includes foot-cube tinned steel 
baskets for foods. Also 6’ stainless steel pre- 
washing tank and 18’ thermo controlled gas 
fired stainless steel cooking trough. Ideal for 
rinsing and blanching ahead of quick freeze as 
is. Or adapt to paint, degreasing, or assembly 
line. Cost 000.00, used little sell $3,500.00. 
Reply Box 214, Modern Packaging. 


FOR SALE: Gibadens Rotogravure Printing 
Plant. Half Interest or entire stock for sale. 5 
Presses. 1, 2, 3, 4 and 5 color. 3 Champlains. 
Complete cylinder making department. Located 
in New York Area. Reply Box 217, Modern Pack- 
ening. 


FOR SALE: International Stapling Machine. 
Model CZE, purchased new March 19506 and in 
excellent condition. Reason for selling—have 
changed type of packaging. Will handle all 
sizes of containers and stitch top and bottom at 
same time. Offered at sacrifice price. Reply Box 
218, Modern Packaging. 


FOR SALE: Pack-Rite continuous band sealing 
machine for Polyethylene. Excellent condition, 
used experimentally only. Price $375.00. Forbes 
Products Corporation, 625 South Goodman 
Street, Rochester, N. Y. 


FOR SALE: Two Heinrich-Cottrell Aniline Print- 

ng Presses, four colors, roll-to-roll, suitable for 
Je Nee scm paper, foil, acetate, ete. One 42” 
wide and one 26” wide. Both available with a 
good assortment of printing cylinders. They are 
in exeellent condition and may be inspected in 
eperation in New York City. Reply Box 219, 
care of Modern Packaging. 


FOR SALE: World semi-automatic labeler, 
Model S, purchased new from Economic Ma- 
echinery in May 1950 and used only 30 days. 
Equipped with portable truck arrangement. 
Also 35%” belt conveyor, 30 feet 6” long, 5 
h.p. moter and controls. Can ship immediately. 
Radiator Specialty Company, 1700 Dowd Road, 
Charlotte, N. C., Telephone 3-3131. 





FOR IMMEDIATE DELIVERY AT GREAT 
SAVINGS: International S. S. Straightline 
160/min. Vacuum Filler. Resina S and L( 
Auto. Cappers. New Way MH Wraparound 
Labeler. Pony ML and MX Labelrites. Stokes 
& Smith Gl, G2 and HG88 Auger Powder 
Fillers. Amsco and Doughboy #46 Bag Seal- 
ers. Triangle Elec-Tri-Pak G2C, A6CA Fillers. 
Filler 1, 2, 4 and 8 Head S. S. Fillers. F. J. 
Stokes 90D Auto. Tube Filler and Closer. 
Knapp 429 and Ceco Carton Closers. Pneu- 
matic Scale Auto. Cartoning Line. Reding 
and R. A. Jones Automatic Cartoning | 
Hayssen 3-7 Package Ca 2 and DF, Scandia 
Auto. Cellophane Wrappers. This Is Only a 
Partial List Tell Us Your Requirements. 


UNION STANDARD EQUIPMENT 
COMPANY 


318-322 Lafayette Street 
New York 12, N. Y. 











FOR SALE: Transwrap Model “A” Machine for 
sale. Fully equipped. Reply Box 224. Modern 
Packaging. 


FOR SALE: Hayssen fully automatic package 
machine Model 5-11 with Oliver imprinter and 
labeler. Al-Bright-Nell conveyor table 12” wide 
10° long rubber belt % horse AC 115 volt motor 
variable speed. Cube steak machine % horse 
AC 115 volt motor. Meat grinder SIB 5 horse 
power motor approximately 1000 Ib. capacity. 
Toledo seales all excellent condition, practically 
new computa ns, white enamel, double trays, 
capacity 30 lbs. face 0 to 2 Ibs. % Ib. gradua- 
tions. New white paper trays, 500,000 lami- 
nated grease-proof both original 
packings hold % Ib. more 5x 2% x %. 
celsoir Quick Frosted Meat Products, Inc., 
Sheriff Street, New York 2, N. Y. 


HELP WANTED 


MANUFACTURER WANTED: 1. Specialty Paper 
bags and sacks; 2. Film converted products, 
printed or plain, including cellophane. We seek 
association with reliable manufacturers of di- 
versified lines as representative or will ware- 
house and distribute for principal own 
account. Twenty years experience can mean 
arge volume from jobbers and direct users; 
West Coast states with L. A. headquarters. Re- 
ply Box 221 Modern Packaging. 





PACKAGING SPECIALIST: Well-established 
Progressive multiproduct company wants 
chemist or engineer familiar with paper, 
paper board, and other packaging materials 
to assist in research packaging laboratory 
located on Eastern seaboard. Employee will 
apply background to improvement of pre- 
sent packaging and development of new 
types of packaging. Details of education, 
experience, salary desired, and recent photo- 
graph should be included in reply. Reply 
Box 220 Modern Packaging. 











NATIONALLY known manufacturer of filing, 
labeling and packaging equipment requires well 
established representatives in Canada, Middle 
Atlantic States and other parts of the U. S 
Representatives must have packaging experience 
and carry allied lines to ours. Write today for 
full particalars. Reply Box 205, Modern Pack- 
aging. 


WANTED: If you are experienced in develop- 
ing sales and uses for specialty bags, including 
a completely heat sealed self-opening bag, we 
have an opening in New York City Metropoli- 
tan area. Replies Confidential. Write full parti- 
culars to Box 226 Modern Packaging. 
WANTED: iimnniintaabioae in convert- 
ing field, packaging and decorated pa s. 
Plant near New York City. Reply Box 228 
Modern Packaging. 
MACHINE REPAIRMAN: 


paper converting proc 


Must be familiar with 
es. Excellent opportunity 
for right man. loyees know of this ad 
vertisement. treated confidentially. 
Give full qualifications and personal informa- 
tion. Reply Box 215, Modern Packaging. 


SITUATIONS WANTED 


RESEARCH CHEMIST: Ph.D. from M.1.T. with 
eighteen years experience in organic chemistry, 
foods and confections, wood treatments, wood 
pulping, wood laminates, and the preparation, 
application, and pilet plant manufacture of 
vinyl resins desires a position in the packaging 
field in which this experience and the ability 
to supervise and conduct research can be used 
to full advantage. Publications. Some business 
training. Now employed near New York but 
can relocate. Reply Box 216, Modern Packaging. 
PRODUCTION, TRAINING and PERSONNEL: 
College graduate, age 41, with 12 years success- 
ful background in this field. Wide experience 
all types liquid, ointment, powder filling, label- 
ling, packaging. Design machinery for increased 
production. Interview and train personnel. Pre- 
sent associates know of desire for change. Will 
locate Metropolitan New York or Long Island. 
Reply Box 223, Modern Packaging. 


PACIFIC COAST EXPANSION: International 
leading Packaging Engineer. 25 years experi- 
ence in paper, cardboard, tin, plastic and glass 
packaging, authority on packaging § design, 

ned in “Who's Who in Art.”” Outstanding 


ern food and appliance industries offers repre- 
sentation service. Modern offices San Francisco. 
Capable to organize and control efficient sales 
forces. Reply Box 225, Modern Packaging. 


MISCELLANEOUS 


WANTED: Plastic scrap and rejects in any form. 
Cellulose Acetate, Butyrate, Polystyrene, Vinyl! 
Polyethylene, ete. We pay top prices for clear, 
colored and printed scrap in any quantity. Re- 
ply Box 174, Modern Packaging. 


WANTED: 1-Model A and 1-Model B_ Trans- 
wrap Machines; 1-S & S G-1 Powder Filler; 
Ceco A3901-12 Sealer; Jones Cartoner to handle 
4 = 4x 10. Reply Box 173, Modern Packaging. 


PL 1OFILM FOR SALE: Approximately 2,000 

*s 13%—120 N-1 Pliofilm; 3,000 #'s 14% 
120 N-1 Pliofilm. In original containers and 
in pertect condition. Priced below cost. Material 
subject to prior sale. Write, wire, call PEBCO, 
1901 Park Avenue, New York City. TR. 6-0402 


CELLOPHANE FOR SALE—Narrow rolls and 

arge Quantities—Reasonably 

. es to Box 227, Modern Pack- 
aging. 





Up to 60 words.............$7.50 
Up to 60 words (boxed)... . . .$15.00 





classified advertisements payable in advance of publication 


Up to 120 words ...........$15.00 
Up to 120 words (boxed)... .$30.00 


For further information address Classified Advertising department, Modern Packaging, 575 Madison Ave., N. Y. 22, N. Y. 


Up to 180 words............$22.50 
Up to 180 words (boxed)... . .$45.00 
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“PONIES” labeled on a 


PONY 
LABELRITE 


ae ae 


in FLAVOR, BOUQUET 
SHAPE and APPEARANCE 


These delightful “Pony” bottles, from the Almaden- 
Madrone Vineyards imply — by their immaculate 
appearance, the pride of the Vineyards in their 
product . . . a feature you can bank on when 


labeling on the vacuum pick-up LABELRITE. 


*%& PERFECT REGISTER 

* NO WIPING OF BOTTLES 

* NO BLISTERS OR LOOSE EDGES 

%* HANDLES PONIES TO GALLON JUGS 


512. *Reg. U. S. Pat. Off. 


NEW JERSEY MACHINE 


AUTOMATIC LABELING - PACKAGING “PAPER BOX MACHINERY + MAKERS OF THE PONY LABELRITE 


FACTORY SALES AND SERVICE BRANCHES MAIN OFFICE & FACTORY 1510 WILLOW AVENUE, HOBOKEN, N. J 


325 W. HURON ST., CHICAGO 10, ILL. 
1701 CAREW TOWER, CINCINNATI 2, OHIO 
2500 W. 6™ ST., LOS ANGELES 5, CAL 
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Amsco Packaging ens, Inc. 135 
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Chaspee Manufacturing Company, 
The 
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Corn Belt Adhesives 

Crown Cork & Seal Co. 

Culligan Zeolite Company 

Cylinders, Inc. 


Diamond Straw & Machine Co.. . 

Dilts Machine Works Division, 
The Black-Clawson Co. 

Dobeckmun Company, The .... 

Dodge Cork Company, Inc. .... 

Dow Chemical Company, The . . 

du Pont de Nemours, E, I., & Co., 
(Ine.) (Cellophane) 

du Pont de Nemours, E. I., & Co., 
(Ine.) (Cel-O-Seal) 

du Pont de Nemours, E. 1., & Co., 
(Polychemicals Dept.) 

Durethene Corporation 


Eastman Kodak Company, Cellu- 
lose Products Division 

Ec M ry Co. (Div. of 
Geo. J. Meyer Mfg. Co.) oa 

Elgin Manufacturing Company. 

— Weight Scale Company, 





Ferguson, J. L. Co. 
Fisher’s Foils Limited 
Flexible Package Co. 
Forbes Lithograph Co. 


Gair, Robert, Company, Inc. .. . . 

Gaylord Container Corporation 

Gilbert Plastics, Inc. 

Globe Products—Heat Seal Corp. 

Goodrich, B. F. Chemical Com- 
pany (Geon Div.) 

Goodyear Tire & Rubber Com- 
pany, The Pliofilm Dept. ... 98,99 
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Gummed Products Company, 


Harmon, Ira, Co. 
Hayssen Mfg. Company 
Hazel-Atlas Glass Co. 
Heat Seal-It Machines, 
Globe Products-Heat Seal Corp. 
Heekin Can Co., Th 
Heinrich, H. H., Ine. 
Hinde & Dauch 
Howard Plastics 
Hudson-Sharp Machine Co. .... 


International Paper Company 
Island Equipment Corp. 


Johnston Foil Manufacturing Co. 
Jones, R. A., & Company, Inc. 


Kaiser Aluminum & Chemical 
Sales, Inc. 
Kalamazoo Vegetable Parchment 
Company 36 
Keiding Paper 2; ets Company 129 
Kilb, Francis C., Ce 118 
Kimberly-Clark c pacenabiien 146, 147 
Kimble Glass s 
King, Charles E., & Co. ....... 


Koppers Company, Inc. 


Lusteroid Container Company, 


Manhasset Machine Co. 
Mantrose Corporation, The 
Manufacturers’ Literature 
Marathon Corporation 

Inside Back Cover 
Markem Machine Company 
Mehl Mfg. Co. 
Mills, Elmer E., Corporation ... 
Milprint Inc. 
Monsanto Chemical a ged 
Moore, Kenneth J., 
Moore & Munger 
Mosstype Corporation 


Nashua Gummed and Coated 
Paper Company 
National Starch Products Inc. . . 
Inside Front Cover 
New Jersey Machine Corporation 185 
Nyleo Products Inc. 1 


Old Dominion Box Company, 
Inc. 

Olive Can Company 

Owens-Illinois Glass Company 

Oxford Paper Company 


Package Machinery Company 106 
Paper Machinery & Research Inc. 143 
Paper Package Company 

Peter Partition Corp. 

Peters Machinery Co. 

Pneumatic Scale Corp., 

Potdevin Machine Co. 

Pyroxylin Products, Inc. 


Rayon Processing Co. of R. 
Ine. 


te 
Re eat Paper Company 
Reynolds Metals Company 
Riegal Paper Corporation 
Robertshaw-Fulton Controls Com- 


pany 
Ross & Roberts, Inc. 

Roto Bag Machine Corp. 
Rowell, E. N., Co., Inc. 


Sanford, William B., 

Seandia Manufacturing Company 

Schaefer Machine Co. 

Seal-Spout Corporation 

Shawray Printing Corp. 

Sheffield Tube Corporation, The 

Shellmar Products Corporation 

ack Cover 
‘ 


Smith, H. P., 


Paper Co. 


Southern Gravure Service 

Standard-Knapp, Division of Em- 

26, 27 
25 


SS ae 
Standard Printing Company 
Stein, Hall & Co., Ine. 
Stevens-Wiley Mfg. Co., Inc. ... 
Stokes & Smith Co. 

Stuyvesant Engineering Company 
Sullivan Heat Sealing Equipment 
10. 
Sun Chemical Corporation 
Swift & Company 
Sylvania Division (American Vis- 
cose Corporation) 


Thilmany Pulp & Paper Company 

Transparent-Wrap Machine Corp. 

Traver Corporation 

Tri-State Plastic Molding Com- 
pany, 

Tupper Corporation 

Twitchell, E. W., Incorporated . . 


Union Paste Company, The 

United Board & Carton Corpora- 
tion 

United Mineral & Chemical Corp. 

U. S. Automatic Box Machinery 
Cbg Te a6 oe Kha ko.w0 ek eos se 

Upressit Products Corporation .. 


Vanant Products 

Venesta Limited 

Vertrod Corp. 

Vichek Tool Company, The ... . 


Weigh Right 
Company 
West Carrollton Parchment Com- 

pany 
Wolverine Paper Converting Ma- 
chine Corporation 
Wrap-Ade Machine Co., Inc. ... 
Wrap-King Corporation 
Wright Machinery Company ... . 


Automatic Scale 


Zumbiel, C. W. Company 





Nude, 


Published by Modern Packaging Corp. 
575 Madison Avenue, New York 22, N.Y. 


A BRESKIN | ) 





packaging” 


fblication 


MODERN PACKAGING 





rd 
Explore new worlds in packaging 


‘with SYLVANIA CELLOPHANE 


Les easy to give free rein to creative packag- 
ing ideas with economical Sylvania Cello- 
phane to show you the way. This versatile, trans- 
parent film just naturally lends itself to sales-mak- 
ing designs. That's because Sylvania offers you not 
one—but a whole family of cellophanes—each engi- 
neered with specific requirements in mind. 
It comes with controlled moisture protection— 
in different gauges. It heat seals strongly and in- 


stantaneously either in handwrapping or on high 
speed automatic equipment. It can be economically 
printed on fast rotary presses with lustrous color 
effects. 

Your Sylvania representative will help you 
choose the cellophane that fits your requirements. 
Talk over your problems with him or write us men- 
tioning the application in which you are inter- 


ested. Address: Market Development, Dept. MP-8. 


SYLVANIA DIVISION. american viscose CORPORATION 


Manufacturers of cellophane and other cellulose products since 1929 


General Sales Office: 1617 Pennsylvania Blvd., Philadelphia 3, Pa. 


AUGUST 1951 


Plant: Fredericksburg, Va. 
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sth Vuepak 


Buried treasure? No, not at all. 


This manufacturer put his product in 
full view ...in a package of Vuepak 
where everyone could find it. 


Smart man! For dozens of manufac- 
turers have proved that nothing sells 
the quality, the desirability of your 
product faster than the product itself 
—in a clear, show-all package of 
Vuepak, Monsanto’s rigid cellulose 
acetate packaging material. 


* 


Lt 


+ 


‘Treasure -chest”” pack- 
age fabricated of trams- 
parent Vuepak by Acetate 
Box Corporation, 
Srooklyn, N. Y. 


Best of all, popular items are as profit- 
able in Vuepak as more luxurious 
items. For Vuepak actually costs less 
than you might think. And—as your 
sales increase, packaging costs per unit 
are cut materially. 


Good reason to investigate Vuepak for 
your product TODAY. See your box 
supplier; or write to Monsanto for full 
information. The coupon is for your 


convenience. Vuepak: Reg. U.S. Pat. Off 


Vuepak tel Is it, sel Is it fa ct, ee otaprice you can afford for packaging 


MONSANTO CHEMICAL COMPANY, Plastics Division, 
Rocm 7, Springfield 2, Mass. 


MONSANTO 


Name & Title 
CHEMICALS ~ PLASTICS 


Company 
Py Address 


City, Zone, State 


Please send me more information on Monsanto Plastics for packaging. 
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A fountain selection of Havors 
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Easy to Please! 

Everyone’s happy when you sell 
your ice cream in “Individual” 
serving-size cartons. They make it 
so easy to keep everyone’s favorite 
flavor of ice cream on hand! Without 
wasting ice cream, or refrigerator or freezer space, 
“Individuals” make it possible for al/ of a dealer’s 
customers to buy, store and serve ice cream often. An 
assortment of a family’s favorite flavors fits in anice cube tray 
... letting the family enjoy ice cream as an everyday food! 


AP 


(...in an ice cube tray ! 


Easy to Serve! 

No more spooning or slicing! Justa 
quick pull on the flap opens the 
“Individual” carton for serving 
directly onto plate. Homemakers 
will like buying your ice cream in this 
convenient new package . . . even 
children can serve themselves from this carton! 

Package part of your ice cream output in promotable 
“Individuals’’, and sell to the new group of customers 
created by this easy-to-store, easy-to-serve linerless carton! 


“te Offers accurate cost control, quick service, and uniform servings to commercial establishments and 
institutions. It's the newest, most promotable, most profitable idea in ice cream packaging! 


Protective Packaging 


x nen tr cos MARATHON Wh 


ale Available in 3.2, 3.5, 4, 5 and 6 oz. sizes. For further information, see your Marathon 
° representative or write Marathon Corporation, Menasha, Wisconsin. 
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Oleomargarine, wrapped in Shellmar laminated foil- 
parchment is rapidly becoming*the top favorite of the 
refrigerated cases. Good reason, too... its delicate, fresh-made 
taste is sealed-in. And shoppers are attracted by the smart 
appearance of this Successful Package Creation. 


No wonder most of the largest oleomargarine producers 
have turned to this Shellmar material for the solution 
to their packaging problems. 


Perhaps your product, too, can benefit from the creative skill 
and knowledge of your Shellmar Packaging Counselor. He 

can help you to use available materials to best advantage, 

or to get more packages from your present material allocations. 
Talk it over with him today. 





MILITARY PACKAGING-Shellmar facilities are again available 
to suppliers of the armed services. A wide range of approved 
materials is allocated to priority orders. 


Shellmar Products Corporation * Mt. Vernon, Ohio 


Plants: Mt. Vernon and Zanesville, Ohio © South Gate, Calif 


Mexico City © Medellin, Colombia ® Sao Paulo, Brazil 
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 . Shellimar 
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“Successful Package Creations” 


The Hallmark of 


Successful Package Creations 





